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1 . Main points

® In January 2021, retail sales volumes decreased by 8.2% when compared with December 2020 as tighter

nationwide coronavirus (COVID-19) restrictions affected sales.

® Retail sales volumes were 5.5% lower than before the pandemic in February 2020 indicating that the
impact of restrictions on the retail sector was not as large as that seen in April 2020 during the first full
month of retail restrictions when sales fell by 22.2% when compared with levels before the pandemic.

® All sectors saw a monthly decline in volume sales in January 2021 except for non-store retailers and food

stores, who reported growth of 3.7% and 1.4% respectively when compared with December 2020.

® In the three months to January 2021, retail sales volume fell by 4.9% when compared with the previous

three months, with strong declines in both clothing stores and automotive fuel.

® The proportion spent online soared to 35.2% in January 2021, the highest on record; this compares with

29.6% in December 2020 and 19.5% reported in January 2020.

® All store types reported an increase in their proportion of online spending in January 2021 when compared

with December 2020; with food stores reaching an historic high of 12.2% of sales conducted online.

2 . Retail sales in January

Value (amount
spent)

Volume
(quantity
bought)

Value
(excluding
automotive fuel)

Volume
(excluding
automotive fuel)

Table 1: Main figures for January 2021

Seasonally adjusted, percentage change, Great Britain

Most recent
month on a year
earlier

-7.2

Most recent 3
months on a
year earlier

-1.3

0.1

2.3

3.0

Most recent
month on
previous month

-7.8

-8.2

Most recent 3
months on
previous 3
months

-4.9

-4.9

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

January 2021
compared with
Feburary 2020

-6.5

-5.5

Table 1 provides a snapshot of what happened in the retail sales industry in January 2021 with both value and
volume growth rates.

The value of sales was 7.8% lower, and the quantity bought down 8.2% compared with December 2020. This
signalled a steep decline in the sector as it was again affected by coronavirus (COVID-19) restrictions.
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Estimates for both the amount spent and the quantity bought were lower in January 2021 than a year ago. The
amount spent decreased by 7.2% and the quantity bought decreased by 5.9% compared with the same month a
year earlier.

Figure 1: In January 2021, retail sales volumes decreased by 8.2% when compared with December 2020

Volume sales, seasonally adjusted, Great Britain, January 2018 to January 2021

Figure 1: In January 2021, retail sales volumes decreased by
8.2% when compared with December 2020

Volume sales, seasonally adjusted, Great Britain, January 2018 to January 2021
Index 2018 = 100
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Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

The reporting period for the January publication covers 3 January 2021 to 30 January 2021; during this period
there were widespread and extensive restrictions to non-essential retail in England, Scotland and Wales.

Feedback from retailers suggested that these enforced closures affected sales, although not to the same extent
as witnessed in April 2020 (the first full month of restrictions on the retail sector) when total retail fell by 22.2%
when compared with the February level. Anecdotal evidence suggested that during the current period of
restrictions, improved online capability and click and collect purchases helped to lessen the impact with a fall of
5.5% in January 2021 compared with February 2020 levels.

More about economy, business and jobs

® All ONS analysis, summarised in our economy, business and jobs roundup.
® Explore the latest trends in employment, prices and trade in our economic dashboard.
® View all economic data.
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3 . Month-on-month contributions to growth by sector

Figure 2: Contributions to month-on-month growth in the quantity bought and amount spent in the four
main retail sectors

Great Britain, January 2021 compared with December 2020, seasonally adjusted

Figure 2: Contributions to month-on-month growth in the
quantity bought and amount spent in the four main retail
sectors

Great Britain, January 2021 compared with December 2020, seasonally adjusted

Total
Fuel

Non-store retailing

Non-food stores
Food stores ‘

-10.0 -8.0 -6.0 -4.0 -2.0 0.0 2.0

Percentage points

@ Quantity bought (Volume) @ Amount spent (Value)

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

Notes:

1. Please note sector estimates may not sum to total because of rounding.

Figure 2 displays the contribution to month-on-month growth in January 2021, with the amount spent 7.8% lower
and the quantity bought down 8.2%.

Non-food stores were the largest contributor towards the monthly decrease seen in both the amount spent and
guantity bought, at negative 8.7 and negative 8.9 percentage points respectively. Clothing stores were the main
driver behind this contribution, with monthly declines of 35.6% in the amount spent and 34.7% in the quantity
bought.

However, there were positive contributions from food stores at 0.9 and 0.6 percentage points for the amount
spent and quantity bought respectively; with feedback from retailers suggesting that the closure of the hospitality
sector had boosted sales of food and alcohol.
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Non-store retailing also reported positive contributions of 0.5 and 0.6 percentage points for the amount spent and
guantity bought with anecdotal evidence indicating that growth in the sector was aided by high street closures in
non-essential retail sectors.

4 . A closer look at non-food stores

The quantity of sales decreased by 8.2% in January 2021 when compared with December 2020, with the largest
contribution to the fall coming from non-food stores with a monthly decrease of 24.4%.

Figure 3: The quantity bought in non-food stores decreased by 24.4% in January 2021 when compared
with December 2020

Volume sales, seasonally adjusted, Great Britain, January 2018 to January 2021

Figure 3: The quantity bought in non-food stores decreased by
24.4% in January 2021 when compared with December 2020

Volume sales, seasonally adjusted, Great Britain, January 2018 to January 2021

Index 2018 = 100
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Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry
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The non-food sector has been the worst affected by the restrictions to non-essential retail during the coronavirus
(COVID-19) pandemic period. Sales declined rapidly in March and April 2020, with consecutive monthly falls of
19.0% and 41.0% before six consecutive months of growth saw the sector return to the levels of sales observed
before the pandemic in September 2020. November 2020 saw the reintroduction of restrictions in several parts of
the country leading to a monthly fall of 8.8% before a slight recovery again in December 2020 of 3.8% as
restrictions were eased at the beginning of the month. January 2021 has seen a steep decline of 24.4% as
nationwide restrictions on non-essential retail were reintroduced. This decline however is not as severe as under
the first national lockdown.

Figure 4: All non-food sectors declined in January 2021 but not to the levels seen in April 2020 during the
first full month of lockdown restrictions

Volume sales, seasonally adjusted, Great Britain, March 2020 to January 2021

Figure 4: All non-food sectors declined in January 2021 but not
to the levels seen in April 2020 during the first full month of
lockdown restrictions

Volume sales, seasonally adjusted, Great Britain, March 2020 to January 2021
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Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

While all non-food stores fell in January 2021, the declines in all sectors weren't as severe as in the spring of
2020 when restrictions were first applied to non-essential retail. During each period of tighter restrictions to non-
essential retail, the clothing sector has been affected the most severely.

For a better understanding of what products people are buying, we asked 54 of the largest retailers for a
breakdown of the main commodities sold. Figure 5 looks at the sale of clothing products as a proportion of all
clothing sales within retail as a whole.
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Figure 5: During closures of non-essential retail, consumers shifted to non-store retailers and
supermarkets for the purchase of clothing products

Proportion of value of clothing goods sold, Great Britain, non-seasonally adjusted, January 2019 to January 2021

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

Notes:

1. The commodity sales data are derived from responses from 54 of the largest retailers in the retail sales
index sample.

Prior to the coronavirus (COVID-19) pandemic over 60% of all clothing was bought within the non-food sector
(which includes clothing retailers) but during the first period of retail restrictions this proportion dropped to 33.2%
and 32.4% in April and May 2020 respectively. During the period of restrictions the total level of clothing goods
sales dropped significantly but both supermarkets and non-store retailers reported increases to the level of their
sales of clothing products during the closure of high street stores.

During this period the sale of clothing increased in both food stores (which includes supermarkets) and non-store
retailers with the proportion of sales reaching 22.6% and 45.0% in May 2020 for both sectors respectively. This
increase saw the proportion of clothing sold in non-store retail exceed that of traditional clothing stores for the first
time. As restrictions were lifted, the sale of clothing products quickly returned to historical patterns. However,
during subsequent retail closures the switch by consumers to non-store and food sectors was repeated; during
January 2021 again more clothing products were sold in non-store retail, 44.2% compared with non-food retailing
with 32.4%.

Looking at information gathered from retailers in both the Retail Sales Inquiry and the fortnightly Business Impact
of Coronavirus (COVID-19) Survey (BICS), the BICS asked of those businesses continuing to trade, in the last
two weeks, how has the coronavirus (COVID-19) pandemic affected your business's turnover, compared with
what is normally expected for this time of year?
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Figure 6: Within the non-food sector, department stores and clothing retailers were the two sectors to
report the biggest impact on monthly turnover

Business Impact of Coronavirus (COVID-19) Survey, Great Britain, 11 January to 24 January 2021

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry
Notes:

1. Results presented are for those businesses common between the Retail Sales Inquiry and the Business
Impact of Coronavirus (COVID-19) Survey and have responded to this question (154 respondents so
results should be treated with caution).

2. Businesses were asked “In the last two weeks, how has the coronavirus (COVID-19) pandemic affected
your business's turnover, compared with normal expectations for this time of year?”

3. Retailers who responded to this question on the BICS were continuing to trade.

Within non-food stores, department stores reported the largest percentage of companies who stated their
turnover had decreased, followed by clothing retailers and household goods stores. Household goods stores
were the sector to report the largest percentage of retailers who had witnessed an increase in their turnover
during the reference period.
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5. Online retall

Table 2: Summary of internet statistics for January 2021
Value seasonally adjusted, percentage rates, Great Britain

Index categories
Category and their
percentage weights

All retailing* 100.0
All food 14.7
All non-food 37.3

Department stores 9.1

Textile, clothing 10.3
and footwear stores

Household goods 7.8
stores

Other stores 10.1

Non-store retailing 48.0

Year-on-year
growth

72.7
143.5
90.2
84.9
48.9

110.1

135.1
46.9

Month-on-month
growth

9.2
115
10.4
9.1
0.6

22.6

31.1
7.5

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Enquiry

Notes

1. *All retailing refers to sales as a proportion of total retail sales

Online sales as a
proportion of retail
in this sector

35.2
12.2
39.4
37.4
50.0

31.5

39.9
82.6

Table 2 shows the month-on-month and year-on-year growth rates for the amount spent online by value, in
addition to the proportion of online sales. The percentage weights indicate where money is spent online.

The monthly picture in January 2021 was one of growth, with total online sales increasing by 9.2% when
compared with December 2020. Other non-food stores recorded the largest monthly growth of 31.1% while
household goods and food stores also saw significant monthly increases of 22.6% and 11.5% respectively.

Department stores were the only sector to see a decline on the month of negative 9.1%.

The proportion of online retail increased to a record level in January 2021 reaching 35.2% up from 29.6% in
December 2020 and was far higher than the 19.5% in January 2020, reflecting the impact the pandemic has had
on consumer behaviours. Food stores also reported a record proportion of online sales this month of 12.2% with
anecdotal feedback from retailers suggesting that click and collect food orders had boosted online sales.
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Figure 7: Online retail reached a record proportion of total retail in January 2021 at 35.2 %

Value sales, seasonally adjusted, Great Britain, January 2018 to January 2021

Source: Office for National Statistics — Monthly Business Survey — Retail Sales Inquiry

Notes:

1. The proportion of internet spending in the non-store sector has been excluded from this chart but is
included in the total retail excluding fuel series.
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6 . Retall sales data

Retail Sales Index

Dataset | Released 19 February 2021

A series of retail sales data for Great Britain in value and volume terms, seasonally and non-seasonally
adjusted.

Retail Sales pounds data
Dataset | Released 19 February 2021
Total sales and average weekly spending estimates for each retail sector in Great Britain in £ thousands.

Retail Sales Index internet sales
Dataset | Released 19 February 2021
Internet sales in Great Britain by store type, month and year.

Retail Sales Index categories and their percentage weights
Dataset | Released 19 February 2021
Retail sales categories and descriptions and their percentage of all retailing in Great Britain.

7 . Glossary

Value (amount spent)
The value estimates reflect the total turnover that businesses have collected over a standard period.
Volume (quantity bought)

The volume estimates are calculated by taking the value estimates and adjusting to remove the impact of price
changes.

Seasonally adjusted

Seasonally adjusted estimates are derived by estimating and removing calendar effects (for example, Easter
moving between March and April) and seasonal effects (for example, increased spending in December as a result
of Christmas) from the non-seasonally adjusted (NSA) estimates.

Non-seasonally adjusted

Non-seasonally adjusted estimates refer to raw data where the effects of regular or seasonal patterns have not
been removed.

Non-store retailing

Non-store retailing refers to retailers that do not have a store presence. While the majority is made up of online
retailers, it also includes other retailers such as stalls and markets.
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8 . Measuring the data

This bulletin presents estimates of the quantity bought (volume) and amount spent (value) in the retail industry for
the four-week period 3 January 2021 to 30 January 2021.

Unless otherwise stated, the estimates in this release are seasonally adjusted.

Retail sales collects turnover data from retailers, which is money through the till before any deductions, including
refunded items. This provides us with the best indicator for consumer spending during the reference period.

The Retail Sales Index (RSI) measures the value and volume of retail sales in Great Britain on a monthly basis.
Data are collected from 5,000 businesses in the retail industry, with all businesses employing over 100 people or
with an annual turnover of more than £60 million receiving an online questionnaire every month. The survey's
results are used to produce seasonally adjusted monthly, quarterly and annual estimates of output in the retail
industry at current price and at chained volume measures (removing the effect of price changes).

Quality

More quality and methodology information on strengths, limitations, appropriate uses, and how the data were
created is available in the Retail Sales QMI.

Seasonal adjustment

All seasonal adjustment parameters for our volume and value data, for all businesses and internet data time
series, up to January 2021 have been reviewed. Many series are impacted by coronavirus (COVID-19) related
actions in January 2021 and previous months. Each series has been reviewed and the best adjustment for
coronavirus related effects applied. These may need to be revised further as additional data become available.

9 . Strengths and limitations

Uses and users

The Retail Sales Index (RSI) is an important economic indicator and one of the earliest short-term measures of
economic activity. It is used in the compilation of the national accounts and widely used by private and public
sector institutions, particularly by the Bank of England and HM Treasury to assist in informed decision- and policy-
making.

Comparability with international data

The most recent international estimate of retail sales available for January 2021 was published by the United
States Census Bureau on 17 February 2021. In its advanced monthly sales for retail and food services, January
2021 (PDF, 320KB) they include the amount spent in the United States retail industry, including motor vehicles
and parts, and food services.

Data for Northern Ireland are published by the Northern Ireland Statistics and Research Agency (NISRA).
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It should be noted that accurate comparisons cannot be made against these or other international statistics for a
variety of reasons, including differences in methodology.

Eurostat also published their latest estimates of the Volume of retail trade (PDF, 498KB) across the European
Union on 4 February 2021 for December 2020. This shows the seasonally adjusted volume of retail trade in both
the euro area (EA19) and EU27 when compared with November 2020.

End of EU exit transition period

As the transition period ends and the UK enters into a new Trade and Co-operation Agreement with the EU, the
UK statistical system will continue to produce and publish our wide range of economic and social statistics and
analysis. We are committed to continued alignment with the highest international statistical standards, enabling
comparability both over time and internationally, and ensuring the general public, statistical users and decision-
makers have the data they need to be informed.

As the shape of the UK's future statistical relationship with the EU becomes clearer over the coming period, the
Office for National Statistics (ONS) is making preparations to assume responsibilities that, as part of our
membership of the EU and during the transition period, were delegated to the statistical office of the EU,
Eurostat. This includes responsibilities relating to international comparability of economic statistics, deciding what
international statistical guidance to apply in the UK context and to provide further scrutiny of our statistics and
sector classification decisions.

In applying international statistical standards and best practice to UK economic statistics, we will draw on the
technical advice of experts in the UK and internationally, and our work will be underpinned by the UK's well-
established and robust framework for independent official statistics, set out in the Statistics and Registration
Service Act 2007. Further information on our proposals will be made available later this year.

10 . Related links

Wrapping up 'Black Friday': How the ONS captures the effect of a major shopping trend
Blog | Released 18 January 2020
Blog post explaining how we take into account the impact of Black Friday when compiling our retail statistics.

How our internet activity has influenced the way we shop: October 2019

Article | Released 14 November 2019

Comparing the trends and emerging patterns between retail sales data and internet access data, looking
specifically at the growth in online sales.

Comparing "bricks and mortar" store sales with online retail sales: August 2018

Article | Released 20 September 2018

Comparing the trends and emerging patterns in the relationship between the amount spent in retail between
"bricks and mortar" store sales and online sales.
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SEASONALLY ADJUSTED

Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

All Retailing, Including Automotive Fuel, All Businesses (£423,709m)

2012 84.1 84.4 83.7 84.4 84.0 84.3 83.8 85.1 83.1 83.8 84.2 84.2 84.2 84.6 84.1 83.5 84.4
2013 85.0 84.4 84.6 85.7 85.4 84.2 85.4 83.7 83.4 84.8 85.4 85.7 85.1 86.0 85.3 85.5 85.5
2014 88.0 86.7 87.9 88.1 89.5 85.9 86.3 87.7 87.6 87.7 88.3 88.4 88.2 87.6 88.4 89.2 90.6
2015 91.5 90.3 915 91.9 92.4 89.5 90.4 90.9 91.5 91.1 91.8 91.7 90.7 92.9 91.7 92.6 92.9
2016 95.8 94.1 95.1 96.5 97.5 94.3 94.0 94.0 94.5 96.1 94.8 96.5 96.2 96.7 98.3 97.8 96.6
2017 97.5 96.4 97.4 97.9 98.5 96.2 96.9 96.2 98.0 96.9 97.2 97.4 98.2 98.0 98.3 99.0 98.3

2018 100.0 97.8 99.8 100.9 101.4 98.0 98.5 97.2 98.6 100.6 100.1 100.9 101.2 100.7 100.3 102.2 101.8
2019 103.3 103.0 103.4 103.9 1028 1023 102.7 103.8 1034 102.7 103.9 1045 1039 1033 1034 1028 1023
2020 1014  100.8 91.2 106.9 106.7 103.0 1025 97.2 79.7 89.3 101.8 1057 106.7 108.0 109.6 105.2 1055

2021 96.9

Percentage increase on a year earlier

2012 0.5 07 0.1 1.2 S 02 S 16 0 0.9 1.3 0.8 1.3 14 %02 02 0.2
2013 1.0 0.1 1.0 1.5 1.7 0.2 2.0 S1.6 0.3 1.1 1.5 1.8 1.1 1.7 1.5 25 1.2
2014 35 2.7 3.9 2.8 4.7 2.1 1.0 4.8 5.0 34 3.3 3.2 3.6 1.8 3.6 4.2 6.0
2015 4.0 4.2 4.1 4.3 3.3 4.2 4.8 3.6 45 4.0 3.9 3.7 2.8 6.0 3.8 3.8 25
2016 4.7 4.2 3.9 5.0 55 5.3 4.0 34 3.3 55 3.3 5.2 6.1 4.1 7.2 5.6 4.0
2017 1.8 25 2.4 1.4 1.1 2.0 3.1 2.4 3.7 0.8 2.6 0.9 2.0 1.4 0.1 1.2 1.8
2018 25 1.5 25 3.1 3.0 1.8 1.7 1.0 0.6 3.8 3.0 3.6 3.1 2.7 2.0 33 35
2019 33 53 _ 36 2.9 1.3 44 43 68 _49 22 38 35 2.6 2.6 3.1 0.6 0.6
2020 1.8 S2.2 11.8 2.9 3.8 0.7 0.2 S6.4 29 S131 20 1.2 2.7 45 6.0 2.3 3.1
2021 . " . " . S5.9 . . . . . . . . . .

All Retailing, Excluding Automotive Fuel, All Businesses (£380,702m)

2012 83.7 83.5 83.5 84.0 838 833 830 840 829 835 841 839 838 841 838 835 84.2
2013 85.0 84.2 84.4 85.6 857 841 853 834 832 846 8.3 856 850 860 854 859 858
2014 88.2 86.8 88.1 88.3 898 863 866 875 878 879 835 886 883 830 889 895 90.7
2015 91.5 90.3 91.6 91.9 92.2 89.1 90.5 91.1 91.7 91.2 91.8 91.9 90.7 92.7 91.5 92.1 92.8
2016 95.5 93.6 94.9 96.2 97.4 93.6 93.8 93.5 94.3 95.9 94.5 96.3 95.9 96.4 98.1 97.8 96.6
2017 97.5 96.5 97.2 97.8 984 961 969 965 979 965 97.2 973 982 979 982 988 983

2018 100.0 97.8 99.7 101.0 101.4 97.9 98.3 97.4 98.6 100.6 100.0 101.0 1014 100.7 100.5 1022 1014
2019 103.0 102.6 103.0 103.6 1025 1020 102.2 1035 103.0 1024 103.6 1042 103.6 103.2 103.1 102.6 101.9
2020 103.5 101.4 94.9 108.5 109.4 103.1 1025 98.7 84.1 92,7 1052 1075 108.2 109.6 1114 108.2 108.7

2021 99.2

Percentage increase on a year earlier

2012 0.9 0.2 0.8 1.6 0.9 0.2 0.1 0.9 S1.4 1.3 2.1 1.4 1.7 1.7 0.4 1.1 1.1
2013 15 0.8 11 1.9 2.2 0.9 2.7 0.8 0.4 14 14 2.0 13 2.3 19 3.0 1.9
2014 3.8 3.1 4.3 3.2 4.8 2.7 15 4.9 5.4 3.9 3.7 35 4.0 2.3 4.1 4.2 5.8
2015 3.7 4.0 4.0 4.0 2.7 3.2 4.6 4.1 4.5 3.8 3.8 3.8 2.7 5.3 2.9 3.0 2.2
2016 4.4 3.7 3.6 4.8 5.7 5.0 3.6 2.6 2.8 51 2.9 4.8 5.7 4.0 7.3 6.1 4.1
2017 2.0 3.1 25 1.6 1.0 2.7 34 3.3 3.9 0.6 2.8 1.0 2.4 1.5 0.1 1.0 1.7
2018 2.6 14 2.6 3.3 3.0 1.8 14 1.0 0.7 4.2 2.9 3.8 3.3 2.9 2.4 3.4 3.2
2019 3.0 4.9 33 2.6 1.1 4.2 4.0 6.2 _ 45 1.8 3.6 3.1 2.2 2.4 2.6 0.4 0.4
2020 0.5 1.2 S7.9 4.7 6.7 11 0.2 4.6 18.3 9.5 1.6 3.2 4.4 6.2 8.0 5.5 6.7
2021 . . . . . S3.8 . . . . . . . . . .
Predominantly Food Stores, All Businesses (£163,289m)

2012 93.6 93.9 93.5 93.8 93.2 93.8 94.2 93.7 93.1 93.6 93.7 93.2 94.2 94.1 93.3 93.1 93.2
2013 93.2 93.3 92.6 93.7 93.1 93.8 93.3 92.8 91.7 92.9 93.2 94.8 93.3 93.2 93.1 93.7 92.7
2014 93.9 93.3 93.9 93.9 94.7 93.6 93.0 93.1 94.4 93.4 93.9 95.0 93.3 93.5 94.0 94.9 95.0
2015 95.6 94.6 95.4 95.8 96.7 94.1 94.4 95.0 95.3 95.4 95.6 95.7 94.1 97.1 95.4 96.5 97.8
2016 98.8 98.0 98.3 99.4 99.5 97.6 98.2 98.3 97.8 98.8 98.4 98.9 99.4 99.8 100.2 99.9 98.6
2017 98.7 99.0 98.4 98.3 99.0 98.4 99.3 99.2 99.2 98.5 97.7 98.2 98.4 98.4 98.9 99.0 99.2

2018 100.0 98.5 100.4 100.5 100.6 97.8 99.3 98.4 99.3 100.8 100.9 101.4 100.7 99.7 100.1 100.5 101.0
2019 101.3 101.5 101.2 101.6 1011 1015 101.0 1018 1014 1009 101.2 1014 101.6 101.7 1019 101.3 100.2
2020 105.7 104.9 107.3 104.8 106.0 101.3 1015 1113 107.0 1074 1074 1044 1046 1054 1053 1084 104.7
2021 . . 106.2 . . .

Percentage increase on a year earlier

3
3

2012
2013
2014
2015
2016

o
U

owBr wpol®
I WU o rOPLOR

w o B8
(

wl\)og(o

rop8 pop88
oo m O N O
wnvo8o

(}J'—‘Og(l—‘

woor8

o 88

no88o
D RhROOWW QUIO NN

I OOVwWwo OOFRrOOM
'

Nwogo

wrrof

3
3
3
3
3
3
3

2017
2018
2019
2020
2021

oopo wep 88
I OO RPOMNOR
or  »p8@.
: Roye ooworR
onor powl
HENG N Ne )] ~N©Oou
28ro cwpnB8

I U100 OO UTO©

wwle we 8
P ROUMO N U O

rpp8 wp o8

WENE WNO O
NN CWONEFW
ror &8
oond
HEN G N NV O OINO

cowd wrob
I RPNWN [@NeoNocNo)Niv]

v w8
HER(oX¢,"\SIEN] rONON

wpor® pwol
I O0OWwWh ~NohoOhM
wpp @
~or8
Hil @ Xo'sNe)X{o) [S2IENRVIEN Ne))

wonEF

280w8o wod
[o NN Ne)Noo) ~NON W

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non-specialised Food Stores, All Businesses (£151,700m)

2012 93.4 93.5 93.3 93.6 93.2 93.3 93.8 93.4 92.9 93.3 93.5 92.9 93.9 93.9 93.2 93.0 93.2
2013 93.0 92.9 92.5 93.7 93.0 93.5 92.8 92.4 91.5 92.8 93.1 95.0 93.3 93.1 92.9 93.4 92.8
2014 93.8 93.0 93.8 93.9 94.6 93.3 92.8 92.9 94.0 93.3 94.0 95.1 93.2 93.6 94.0 94.9 94.7
2015 95.2 94.4 95.0 95.5 96.0 93.9 94.2 94.9 94.9 95.0 95.2 95.4 93.8 96.8 95.2 95.8 96.9
2016 98.1 97.4 97.6 98.7 98.7 97.3 97.4 97.4 97.1 98.2 97.6 98.2 98.7 99.1 99.6 98.6 98.2
2017 98.9 98.9 98.7 98.7 99.4 98.2 99.0 99.4 99.3 98.6 98.2 98.6 98.8 98.7 99.3 99.2 99.6

2018 100.0 98.6 100.4 100.3 100.7 98.0 99.6 98.2 99.2 100.6 101.2 101.0 100.4 99.7 100.1 100.6 101.3
2019 100.8 101.3 100.9 101.0 1000 1014 101.1 1013 1015 100.6 100.6 100.7 101.1 1011 1012 100.5 98.7
2020 106.1 104.8 109.0 105.1 1059 1015 1009 1112 108.7 109.2 109.0 104.7 105.1 1055 1052 108.3 1045

2021 106.1

Percentage increase on a year earlier

2012 0.2 03 0.2 0.7 2.2 05 15 S8 &6 0 11 19 01 09 10 S5 S1  So1
2013 0.4 0.7 0.8 0.1 .2 02 1.1 S1.0 S5 %06 S04 22 %07 %9 04 04 S05
2014 0.8 0.2 1.4 0.2 17 0.2 S 0.5 2.7 0.6 1.0 0.2 S 0.5 1.2 1.7 2.1
2015 15 1.4 1.3 1.6 1.6 0.6 15 2.1 1.0 1.7 1.2 0.3 0.7 35 1.3 0.9 2.3
2016 3.0 31 2.8 34 2.8 37 33 2.6 2.3 3.4 2.6 3.0 5.2 2.3 4.6 3.0 1.3
2017 0.8 1.6 1.0 S 06 09 1.7 20 23 0.3 0.6 0.4 01 S04 03 0.6 1.4
2018 1.1 %0.3 1.8 1.6 14 202 06 S11 %01 21 31 25 1.7 1.0 0.8 13 18
2019 0.8 2.8 0.5 0.7 %0.7 35 15 3.2 2.3 S 26 %03 0.7 1.4 1.1 S 26
2020 5.3 3.4 8.0 4.1 5.8 01 0.2 9.7 7.1 8.5 8.3 3.9 4.0 4.3 3.9 7.7 5.8
2021 . . . . . 4.5 . . . . . . . . . . .
Specialist Food Stores, All Businesses (£8,707m)

2012 91.6 92.0 90.6 91.3 927 925 922 913 899 906 911 914 906 91.8 941 920 921
2013 92.7 95.9 91.9 91.6 915 951 980 949 906 931 921 896 935 917 922 928 898
2014 93.2 95.0 93.5 91.8 927 962 944 942 947 939 921 921 925 909 924 924 931
2015 95.9 93.2 96.3 940 1000 925 939 933 954 965 967 953 922 944 935 1026 103.0

2016 100.6 100.2 98.3 101.0 102.8 97.3 101.0 101.9 98.4 96.5 99.7 99.6 99.9 1029 101.0 1125 96.5

2017 91.4 94.6 89.1 91.1 90.7 95.6 97.0 91.8 93.7 93.6 81.8 90.8 92.7 90.1 88.8 91.4 91.8
2018 100.0 94.3 99.1 105.1 101.5 93.0 92.1 97.2 99.6 101.9 96.3 109.4 1053 1014 1020 103.3 99.6
2019 106.5 104.5 106.1 106.8 108.6 103.2 1015 108.0 1048 1049 108.2 1075 1059 106.9 106.6 1075 111.1
2020 97.4 102.9 75.4 101.1 109.9 946 109.1 106.3 69.6 76.3 79.3 99.1 96.9 106.1 110.1 109.2 110.2
2021 . . . 100.5 . . . . . . . . . . .

Percentage increase on a year earlier
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Alcoholic Drinks, Other Beverages and Tobacco, All Businesses (£2,883m)

2012 111.7 121.6 114.8 1154 95.1 1269 1225 116.6 113.8 1184 1128 118.0 119.9 109.6 92.6 100.0 93.1
2013 102.6 105.3 100.6 99.7 1049 1055 105.1 1053 103.9 1010 97.8 99.8 97.0 101.8 1055 1157 95.7
2014 1011 99.1 100.6 97.9 106.8 99.6 97.3 100.0 116.7 93.7 93.3 95.2 98.8 99.3 1014 1029 1142
2015 114.9 108.7 113.7 117.1 120.0 112.8 108.0 106.1 1137 1129 1143 1149 1131 1222 1145 1178 126.2
2016 131.1 127.8 135.8 132.4 1285 1154 1331 1336 1332 1341 139.2 136.6 1347 1273 1285 1295 1277

2017 110.1 116.6 115.4 102.4 1059 1177 1201 1128 113.1 1105 121.2 101.9 96.5 107.5 108.1 107.2 103.1
2018 100.0 106.3 105.3 98.2 90.2 1044 104.1 109.5 1057 109.6 101.5 98.1 100.5 96.5 94.7 89.4 87.4
2019 112.6 100.7 101.0 117.3 131.3 99.8 95.2 105.9 87.0 102.6 1109 118.0 1158 118.0 123.7 123.0 144.1
2020 110.0 119.0 113.8 102.5 103.8 1148 109.1 131.2 1258 109.6 1076 1053 103.8 99.2 99.6 1109 1015

2021 129.6

Percentage increase on a year earlier

2012 $16.7 S7.6 $12.0 $14.0 322 08 385 S132 S148 S84 $159 S99  S87 RN11 W75 N7.2 316
2013 8.1 13.4 S12.4 13.6 10.3 16.9 14.2 $9.7 S8.7 14.7 S13.3 15.4 19.1 S7.0 138 157 2.8
2014 S1.5 S5.9 S 9.8 1.8 S5.6 S7.4 S5.0 124 S7.3 S4.6 S45 1.9 S2.5 S3.8 Sl1.1 19.4
2015 13.7 9.7 13.0 19.7 124 13.3 11.0 6.1 S2.7 20.5 225 20.6 14.4 23.1 12.9 14.5 10.4
2016 14.1 17.6 195 131 7.1 23 23.2 26.0 17.2 18.8 21.8 18.9 19.1 4.2 12.2 9.9 12
2017 $16.1 $8.8 $15.0 $22.7 8176 21 %97 S155 S151 S17.6 S$13.0 S254 S84 $§155 $159 S17.2 $19.3
2018 $9.1 8.9 8.7 S4.1 S14.8 11.3 13.4 S3.0 _S6.5 S0.8  S16.2 S3.8 41 S10.2 S12.4 S16.6 S15.2
2019 12.6 S5.2 S4.1 195 455 A4 S8.5 S3.2 17.7 S6.4 93 203 152 223 306 376 65.0
2020 S2.4 18.1 12.7 12.6 S21.0 15.0 14.6 23.9 445 6.9 S3.0 S10.7 S104 S16.0 19.5 S9.9 S29.6
2021 . . . . 12.9 . . . . . . . " " "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Predominantly Non-food Stores, All Businesses (£173,879m)

2012 83.9 83.6 83.8 84.2 83.9 83.3 82.4 84.7 83.0 83.4 84.7 84.4 84.0 84.2 84.0 83.4 84.3
2013 85.1 83.7 84.6 85.6 86.4 83.2 86.0 82.4 83.3 84.7 85.6 84.9 84.0 87.3 85.9 86.0 87.0
2014 89.8 88.1 89.3 90.0 92.1 87.6 87.2 89.4 88.3 88.9 90.3 89.5 90.6 89.8 91.1 91.6 93.3
2015 93.5 92.6 94.0 93.8 93.5 90.6 93.4 93.5 94.3 93.6 94.1 93.6 93.4 94.4 93.4 93.8 93.4
2016 96.5 94.8 96.3 97.1 98.0 95.2 95.3 94.0 96.3 97.6 95.2 98.4 96.4 96.5 99.2 98.2 96.9
2017 97.9 96.8 98.1 98.3 98.6 96.4 97.4 96.6 98.8 96.9 98.4 98.6 99.2 97.3 98.3 99.2 98.3

2018 100.0 98.2 99.6 100.9 101.3 99.1 98.1 97.6 98.7 100.6 99.4 1005 1013 1009 100.3 102.8 101.0
2019 1015 101.7 102.4 101.4 100.3 1011 101.2 102.6 1020 1014 1034 1022 101.4 100.8 100.9 100.7 99.6
2020 89.2 93.8 66.0 98.7 98.0 101.2 100.3 81.3 48.0 59.1 86.0 95.4 98.4 1016 1029 93.8 97.4
2021 . . . 73.6 .

Percentage increase on a year earlier

3
3

2012 0.9 S0.6 0.6 2.2 14 S1.8 S2.2 16 S1.5 0.5 25 1.7 27 2.3 0.8 2.2 14
2013 14 0.2 1.0 1.6 2.9 0.2 4.3 S2.8 0.3 1.6 1.0 0.6 S0.1 3.6 2.3 3.2 3.3
2014 5.6 5.2 55 5.2 6.6 5.3 14 8.5 6.1 5.0 5.4 5.4 7.9 2.9 6.1 6.4 7.3
2015 4.1 5.1 5.3 4.3 1.6 3.5 7.1 4.6 6.7 5.3 4.3 4.5 3.0 5.1 2.6 24 0.1
2016 3.2 24 24 35 4.8 5.1 21 0.5 21 4.2 1.2 5.2 3.2 2.2 6.1 4.7 3.7
2017 15 21 1.9 1.3 0.6 1.2 2.2 2.8 27 S0.7 3.3 0.2 2.9 0.8 S0.9 1.0 15
2018 2.1 1.4 15 2.7 2.8 2.8 0.7 1.0 S0.1 3.8 1.0 2.0 2.1 37 2.0 3.6 2.8
2019 .15 3.6 . 2.8 05 S1.0 2.1 32 _51 33 _08 _40 17 0.1 0.1 0.6 S2.0 S1.4
2020 12.1 S7.8 S35.5 S2.7 23 S 0.9 0.7 29 417 16.9 S6.6 S3.0 0.7 2.0 6.8 S2.3
2021 . . . . . S27.3 . . . . . . . . . . .
Non Specialised Predominantly Non-food stores, All Businesses (£35,510m)

2012 79.2 77.5 80.1 79.7 79.3 76.0 76.0 80.0 79.2 80.4 80.6 80.1 79.0 80.0 79.2 79.1 79.6
2013 82.2 80.7 81.9 82.1 84.2 80.3 82.6 79.5 80.2 80.8 84.0 81.4 82.1 82.6 84.3 83.1 85.0
2014 87.3 85.5 87.0 87.9 89.0 85.3 84.9 86.2 86.9 87.0 87.1 86.8 88.7 88.0 89.5 89.9 87.8
2015 92.6 91.0 91.4 92.9 94.9 89.8 92.4 90.8 91.6 91.1 91.5 93.3 92.0 93.3 93.6 95.4 95.6
2016 98.4 97.5 97.9 99.7 98.7 98.5 98.3 96.1 98.3 100.9 95.1 98.7 99.5 100.6 98.7 99.8 97.9
2017 98.5 97.7 98.1 99.4 98.7 96.9 97.6 98.6 98.1 97.3 98.9 99.1 99.9 99.1 97.6 98.6 99.6
2018 100.0 99.7 100.5 100.3 99.5 100.2 99.6 99.3 98,5 1015 101.3 100.4 100.7 99.9 98.6 99.0 100.6
2019 98.3 99.4 98.6 98.0 97.2 99.7 100.0 98.6 98.8 98.6 98.5 99.2 98.2 96.8 98.4 96.9 96.6
2020 93.2 97.5 84.6 94.1 96.2 97.2 96.3 98.7 74.9 84.8 92.3 92.9 93.2 95.9 99.1 96.9 93.3
2021 . . . 79.5 . . . . . . . . . " .
Percentage increase on a year earlier

2012 5.2 14 7.4 5.9 6.3 S2.9 0.5 5.6 6.1 8.2 7.8 6.2 53 6.1 5.9 8.0 5.3
2013 3.8 4.1 2.2 3.0 6.1 5.7 8.7 S0.6 1.2 0.5 4.3 1.7 4.0 3.2 6.5 5.1 6.7
2014 6.2 5.9 6.3 7.0 5.7 6.1 2.8 8.4 8.4 7.6 3.7 6.7 7.9 6.6 6.2 8.2 3.3
2015 6.0 6.4 5.0 5.7 6.7 5.4 8.9 5.3 5.3 4.8 5.1 7.4 3.8 6.0 4.6 6.1 8.9
2016 6.4 7.2 7.0 7.3 4.0 9.6 6.4 5.9 7.4 10.7 3.9 5.8 8.1 7.8 5.4 4.6 2.4
2017 0.1 0.2 0.3 0.3 S S1.6 S0.8 25 0.2 S3.6 4.0 0.4 0.5 1.4 1.1 1.2 18
2018 15 2.0 24 0.9 0.8 3.4 2.1 0.8 0.4 4.3 25 13 0.8 0.8 1.0 0.4 1.0
2019 S1.7 0.3 _S1.9 S2.3 S2.3 0.5 0.4 0.7 03 | S28 S2.8 S1.2 S2.5 S3.2 S0.2 S2.1 4.0
2020 S5.2 S1.9 14.2 S3.9 S1.1 825 S3.7 0.1 4.2 13.9 S6.3 S6.4 S5.1 S0.9 0.7 S .4
2021 . . . . . 18.3 . . . . . . . " " . .
Textile, Clothing, Footwear and Leather, All Businesses (£49,035m)

2012 90.9 91.1 90.1 91.7 90.6 90.9 90.1 91.9 89.0 89.9 91.2 91.1 90.8 92.9 92.0 88.3 91.4
2013 91.8 91.7 90.7 92.4 92.4 92.3 93.6 89.8 89.0 91.4 91.5 90.8 90.8 94.9 91.9 92.1 93.0
2014 95.3 93.4 95.0 95.3 97.5 92.3 91.9 95.8 94.9 95.2 94.9 95.5 96.5 94.1 95.7 96.5 99.8
2015 98.5 97.6 100.5 98.8 97.3 94.9 98.7 99.0 101.6 98.6 101.1 97.2 99.5 99.4 97.5 98.3 96.3
2016 96.4 94.2 95.3 97.2 98.9 95.3 95.1 92,5 95.2 96.6 94.4 99.8 97.2 95.0 101.6 98.1 97.4

2017 100.2 99.8 100.1 100.9 99.8 98.2 99.8 100.9 99.8 100.0 100.5 100.8 100.8 101.2 99.7 100.5 99.3
2018 100.0 97.7 99.8 100.7 101.9 98.4 98.1 96.8 97.7 101.1 100.3 102.7 99.4 100.1 100.2 1024 102.8
2019 102.9 103.2 103.8 103.2 101.4 1029 1024 104.0 106.1 101.6 103.7 104.1 102.8 1028 1019 101.6 101.0
2020 77.2 90.1 48.8 85.8 829 1035 103.1 66.3 33.6 39.7 68.4 78.7 88.1 89.7 89.2 71.7 86.9
2021 . . . 56.7 . . .

Percentage increase on a year earlier
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The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED

1

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Textiles, All Businesses (E815m)
2012 85.4 84.4 83.9 89.4 83.7 84.3 84.6 84.2 81.7 82.3 87.1 85.2 90.5 91.9 92.0 81.7 78.8
2013 87.6 87.1 92.4 89.1 81.7 88.6 87.1 85.8 90.5 92.7 93.6 92.2 92.2 84.3 84.2 80.1 80.9
2014 96.9 93.2 96.3 99.2 99.2 869 967 965 1038 950 91.3 980 993 100.2 99.0 981 100.3
2015 96.2 86.2 97.4 96.0 1051 784 837 945 965 1001 960 975 918 982 983 1125 1045
2016 101.9 97.6 98.7 104.0 107.3 991 942 990 93.0 946 1065 1039 1069 101.7 1053 116.6 101.5
2017 100.8 105.8 101.2 94.6 101.6 1025 104.6 1094 110.2 104.8 91.1 95.6 85.7 101.0 1024 100.3 1019
2018 100.0 96.5 99.2 101.9 102.4 97.5 95.1 96.8 100.1 100.5 97.5 1005 103.0 1021 102.7 116.3 91.1
2019 98.0 96.1 98.5 99.8 97.7 990 995 910 944 1022 987 1034 988 975 969 919 103.0
2020 86.2 74.3 63.4 104.9 103.0 783 877 597 561 368 90,5 103.8 1035 106.9 100.1 80.7 123.1
2021 . . . 142.9 . "
Percentage increase on a year earlier
2012 0.6 3.0 0.2 5.1 01 S5 5 812 %R0 &7 3.6 23 159 0.2 164 S0 S101
2013 2.6 3.2 10.0 0.3 S2.5 5.2 29 1.9 10.8 12.7 75 8.2 1.8 8.3 8.4 S2.0 2.7
2014 10.7 7.0 4.2 11.3 215 §19 110 125 147 25 %5 63 78 188 176 225 240
2015 0.8 S7.5 1.2 S3.2 5.8 $9.9 134 S2.1 S7.0 5.3 52 S05 S76 S19 08 14.7 4.2
2016 5.9 13.2 13 8.3 22 264 126 48 3.7 S55 109 66 164 3.6 7.2 37 29
2017 S1.1 8.4 2.6 $9.0 $%4 34 110 105 185 108 S144 S80 S199 %07 N7 S140 04
2018 $0.8 $8.8 .0 7.6 08 %8 %91 S116 2 H1 7.0 51 203 10 02 160 $106
2019 .S2.0 0.4 .S0.7 S2.1 $46 15 46 S59  S56 17 13 2.9 $4.0 A4 S5.6 S21.0 13.1
2020 12.1 2.6 S35.7 52 54 S20.9 11.9 4.4 $40.6 41  S83 0.4 4.7 9.6 34 S12.2 19.5
2021 . . . . . 825 . . . . . . . . . . .
Clothing, All Businesses (£43,452m)
2012 90.6 90.6 89.8 91.3 906 908 899 911 887 894 909 908 906 924 915 883 917
2013 91.9 91.5 90.9 92.5 926 920 930 898 889 916 920 91.0 908 949 921 925 93.0
2014 95.5 93.3 95.4 95.7 976 929 915 953 951 959 954 961 971 943 956 96.7 100.0
2015 98.7 98.2 100.8 98.8 97.0 95.0 99.2 100.0 102.2 98.6 101.5 97.3 99.5 99.4 97.4 97.9 96.0
2016 95.6 93.6 94.6 96.2 98.2 94.8 95.2 91.3 94.4 95.8 93.7 98.5 96.3 943 101.3 97.0 96.6
2017 99.5 99.3 99.2 100.3 99.2 979 996 100.1 987 992 99.6 100.1 100.8 100.0 99.1 100.1 98.6
2018 100.0 97.3 99.9 100.7 1021 980 97.7 965 979 101.2 100.5 1023 99.3 100.5 1006 1024 103.1
2019 102.3  103.1 103.4 102.2 100.5 102.6 101.8 1047 106.0 101.0 103.2 103.1 1015 102.0 101.2 100.4 100.0
2020 76.5 89.7 48.9 85.0 815 1026 102.4 66.6 329 39.8 69.1 78.9 87.0 88.2 87.1 70.9 85.4
2021 . . 54.7 .
Percentage increase on a year earlier
2012 0.1 0.2 .2 2.6 § »3 %8 15 %7 519 1.3 0.3 2.3 47 22 %05 3S14
2013 1.4 0.9 13 1.2 2.2 1.3 35 1.4 0.2 24 1.2 0.3 0.2 2.8 0.7 4.7 15
2014 4.0 2.0 5.0 3.6 54 0.9 1.7 6.1 7.0 4.7 3.7 5.6 70 0.6 3.8 4.6 75
2015 33 5.2 5.6 3.2 0.7 2.4 85 4.9 7.4 2.8 6.4 1.2 2.4 5.4 1.8 12 40
2016 S3.1 A7 S6.2 S2.6 1.2 0.2 Al 8.6 7.6 S2.8 7.6 1.2 3.2 S5.1 4.0 0.9 0.7
2017 4.0 6.1 4.9 42 1.0 33 46 96 46 35 6.3 16 46 60 .1 3.2 2.0
2018 0.5 S2.0 0.7 0.4 29 0.1 1.9 3.6 0.8 2.0 0.9 2.2 1.5 0.5 15 23 4.6
2019 .23 _ 6.0 .35 _ 15 S1.6 4.7 42 85 82 02 27 08 _23 _15 07 _S20 _S30
2020 S25.2 13.0 S52.7 16.8 189 0.1 0.6 S36.3 9.0 0.6 S33.1 S235 S14.3 13.5 14.0 9.3 14.7
2021 . . . . . $46.7 . . . . . . . . . . .
Footwear and Leather Goods, All Businesses (£4,768m)
2012 94.5 95.9 94.4 95.3 923 933 929 1004 934 948 948 948 928 976 970 893 91.0
2013 92.2 95.0 88.9 92.3 92.5 95.4 100.1 90.6 89.8 90.0 87.3 88.4 91.0 96.4 91.2 90.8 95.0
2014 93.0 94.3 90.8 90.7 96.1 88.3 94.7 100.0 91.7 89.4 91.1 89.8 91.0 91.2 95.8 94.4 97.9
2015 97.7 94.6 98.3 99.2 987 966 966 914 973 980 993 963 101.7 996 984 994 983
2016 102.3 98.9 101.4 104.6 1041 994 948 101.8 103.0 103.6 983 110.7 104.0 100.3 1041 1048 103.6
2017 106.2  103.3 108.1 108.2 105.1 100.6 101.7 106.7 1079 1059 109.9 108.2 103.9 111.6 1043 104.8 105.9
2018 100.0 101.2 98.6 100.6 99.6 102.2 102.1 99.6 955 100.7 99.4 107.2 100.0 95.9 96.7 99.8 101.8
2019 109.2 104.9 108.3 112.9 110.6 106.2 108.8 100.6 109.2 106.6 108.8 1135 1151 110.7 109.0 1142 109.0
2020 81.6 96.3 45.7 90.3 929 1158 1118 643 370 389 580 73.0 949 1003 1062 769 95.0
2021 . . 61.0 . . . . .
Percentage increase on a year earlier
2012 29 7.6 0.6 4.8 S1.4 4.3 4.2 13.1 $3.0 4.0 09 S11 85 7.1 59 S8 42
2013 S2.4 S1.0 S5.8 3.1 0.2 2.2 7.7 $9.8 88 SH.1 79 $68 S1.9 S1.2  S6.0 1.7 4.4
2014 0.9 0.7 2.1 1.7 3.9 7.4 S5.3 10.4 2.1 0.7 4.3 1.6 0.1 S5.4 5.0 4.0 3.0
2015 51 0.3 8.3 9.4 2.7 9.4 2.0 8.6 6.1 9.6 9.1 7.2 11.8 9.3 2.8 53 0.5
2016 4.7 4.6 3.1 5.4 5.5 2.9 S1.9 11.4 5.9 5.7 S1.1 14.9 2.2 0.7 5.8 5.4 5.4
2017 3.8 4.4 6.6 34 0.9 1.2 7.3 48 48 2.2 119 .2 .S 113 0.2 0.1 2.2
2018 S5.8 S2.0 S8.8 S7.0 S5.2 1.6 04 S66 S115 S50 9.6 1.0 S3.8 141 S7.3 S48 3.9
2019 .92 3.6 .98 122 110 3.9 65 _ 11 144 _59 95 59 151 155 127 144 _ 7.0
2020 S25.3 8.2 S57.8 0.1 16.0 9.1 28 S36.1 S66.1 S635 46.7 S35.6 17.5 9.4 S25 S32.7 12.8
2021 . . . . . SAT3 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Household Goods Stores, All Businesses (£35,236m)

2012 84.7 84.7 86.6 83.7 83.7 84.0 84.0 85.8 86.8 86.4 86.6 85.2 83.2 82.9 82.8 84.2 84.1
2013 82.4 81.4 83.4 81.9 82.8 81.9 84.0 79.0 81.6 85.3 83.4 83.5 79.7 82.3 82.0 81.9 84.2
2014 87.2 85.7 86.2 87.3 89.5 86.9 84.9 85.1 85.4 84.8 87.9 85.9 88.1 87.8 89.2 87.8 91.2
2015 94.0 92.4 94.2 95.0 94.3 90.7 92.0 94.0 94.3 94.3 94.0 97.1 92.7 95.2 93.6 93.7 95.3
2016 96.1 96.5 95.8 94.9 97.1 97.6 98.4 94.0 94.0 98.5 95.0 98.1 93.1 93.8 96.8 98.9 96.0
2017 95.6 95.8 96.2 94.4 95.8 95.2 96.2 96.0 100.0 93.6 95.2 97.4 91.9 94.1 96.7 96.2 94.7
2018 100.0 98.1 100.0 100.7 101.2 97.4 98.3 98.4 100.3 100.9 99.1 98.6 101.1 102.1 100.6 1029 100.3
2019 97.2 98.0 97.8 96.2 96.6 97.5 96.8 99.2 95.6 98.0 99.4 95.1 95.8 97.5 96.1 97.2 96.6
2020 96.4 94.0 745 106.6 110.7 96.0 97.7 88.9 48.1 69.1 99.9 1048 107.3 1075 1113 1119 109.2
2021 . . . 88.0 . . .

Percentage increase on a year earlier

3

2012 S1.5 $3.0 05 .5 $1.0 $0 8 S5 07 08 02 S11 25 86 44 07 0.3
2013 S2.7 3.9 S3.7 S2.2 1.1 S2.6 0.1 S7.9 $6.0 S1.3 3.7 S2.0 4.2 0.7 1.0 S2.8 0.2
2014 5.8 53 3.2 6.7 8.1 6.2 1.1 7.8 4.6 0.7 54 2.8 10.6 6.7 8.7 7.2 8.3
2015 7.8 7.7 9.3 8.8 5.3 4.3 8.3 10.4 10.5 11.2 6.9 13.1 5.2 84 5.0 6.7 4.5
2016 2.2 4.5 1.7 0.1 3.0 7.6 7.0 0.1 0.4 4.5 1.1 1.0 0.4 1.5 3.4 5.6 0.7
2017 0.5 0.7 0.5 0.5 S1.4 S24 S2 2.1 65 $5.0 02 %7 S13 03 2 S27 4813
2018 4.6 23 39 6.7 57 23 21 25 02 78 40 13 100 86 41 70 59
2019 $2.8 $0.1 S2.2 $4.5 45 0.1 S15 08 46 S2.8 0.3 3.5 S5.3 S4.5 $4.5 S5.5 3.7
2020 0.8 4.1 S23.9 10.7 14.6 S1.5 0.9 S104 $49.7 9.6 0.5 10.2 12.0 10.2 15.9 15.1 13.1
2021 . . . . . 8.4 . . . . . . . . . . .
Furniture, Lighting etc. All Businesses (£14,728m)

2012 77.3 74.4 81.1 76.9 76.8 72.8 73.6 76.3  80.2 78.9 835 78.6 76.0 76.3 78.0 76.2 76.3
2013 77.8 77.2 78.3 76.0 79.5 77.5 77.8 76.6 753 811 78.5 80.2 70.3 77.3 78.0 78.8 81.4
2014 83.5 80.7 81.2 84.8 87.7 81.3 80.2 80.5 80.1 79.8  83.2 83.0 84.8 86.1 87.8 87.5 87.7
2015 93.1 90.2 95.1 93.6 93.5 87.8 89.0 93.1 94.2 95.5 95.4 99.2 88.2 93.4 91.4 92.2 96.0
2016 96.1 98.6 96.0 94.7 95.0 98.7 99.0 98.2 97.4 97.8 93.5 94.2 94.9 95.0 95.3 95.6 94.4
2017 96.0 94.3 97.0 94.6 98.3 92.9 93.6 95.9 1004  94.2 96.6 99.3 89.6 94.9 98.3 99.4 97.3
2018 100.0 99.7 99.1 100.4 100.8 102.8 101.0 96.2 97.8 100.1 99.3 98.0 100.8 102.1 98.0 102.2 101.8
2019 99.4 99.0 102.9 96.6 99.2 95.7 100.5 100.4 100.5 101.3 106.0 90.2 99.6 99.4 104.1 98.4 95.9
2020 86.8 88.2 51.9 102.1 104.6 96.6 95.2 74.1 21.9 36.6 88.3 99.1 102.0 104.6 106.4 100.3 106.7
2021 . . . 81.4 . . . .
Percentage increase on a year earlier

2012 2.3 $3.8 10.5 0.6 24 %7 881 13 141 74 103 36 08 20 3.0 1.7 2.4
2013 0.6 3.9 3.4 S1.2 3.6 6.6 5.6 0.5 S6.1 2.7 $6.0 1.9 S7.6 13 0.1 3.3 6.7
2014 7.4 4.5 3.7 115 10.2 4.8 3.2 5.1 6.3 S1.6 6.0 3.5 20.7 115 125 11.1 7.8
2015 11.4 11.8 17.1 10.4 6.6 8.1 11.0 15.6 17.7 19.7 14.6 19.5 4.0 8.4 4.2 54 9.5
2016 3.2 9.3 1.0 1.2 1.7 12.4 11.1 55 3.4 2.4 S2.0 S5.1 7.6 1.7 4.2 3.6 1.7
2017 S $.4 1.0 %0.1 34 %8 S5 23 31 KWy 33 55 $6 %01 31 4.1 3.1
2018 41 5.8 2.1 6.1 25 10.6 7.9 0.4 S2.6 6.3 2.8 S1.3 12.4 7.6 0.3 2.7 4.6
2019 .S0.6 .20.7 .38 S3.8 S1.6 $6.9 5 44 27 12 68 S8.0 S1.1 S2.7 6.2 3.7 S5.8
2020 12.7 10.9 $49.5 5.7 55 _ 09 S5.2  S26.2 78.2 3.9 16.7 9.9 2.4 5.3 2.2 1.9 11.3
2021 . . . . . 15.7 . . . . . . . . . . .
Electrical Household Appliances, All Businesses (£6,865m)

2012 93.4 96.6 97.0 91.5 88.4  98.1 95.8 96.2 98,5 98.0 95.0 97.2 90.6 87.7 88.4 90.6 86.7
2013 79.7 79.1 79.9 80.3 79.6 75.9 82.6 78.9 81.1 79.7 79.2 77.6 81.1 81.7 77.8 81.1 80.0
2014 85.1 83.2 85.8 84.9 86.6 83.6 82.8 83.3 86.3 84.0 86.9 82.9 85.1 86.3 88.5 77.9 92.0
2015 93.8 92.6 92.4 94.7 95.5 88.4 94.5 94.5 91.2 94.2 92.0 96.3 94.4 93.7 94.2 93.6 98.1
2016 93.7 92.0 93.9 94.5 94.6 92.9 92.7 90.8 85.0 1004 95.8 95.3 91.8 95.9 94.8 93.4 95.4
2017 97.8 97.6 96.6 97.9 99.1 97.5 97.0 98.1 97.4 944 97.8 97.6 98.8 97.4 99.0 101.1 97.4

2018 100.0 99.5 99.3 100.5 100.7 100.3 98.6 99.6 101.3 98.6 98.2 98.8 102.2 100.4 99.7 105.4 97.8
2019 104.6 103.7 100.1 105.5 109.3 98.4 99.1 1116 100.5 1025 97.8 101.2 100.8 1127 104.7 1108 111.7
2020 108.0 109.2 97.2 113.5 1119 107.0 109.1 1114 79.4 88.0 1189 117.6 1156 1085 122.0 1114 104.2
2021 . . . . 83.3 . . . .

Percentage increase on a year earlier

2012 40 _60 104 06 9 _44 83 _57 143 _98 _78 124 05 &1 $7 54 01
2013 S146 3181 8176 S123 S99 27 $13.7 179 $177 S186 S166 202 S$104 %69 3120 3105 577
2014 6.7 5.2 7.4 5.7 87 102 02 55 65 53 97 68 49 56 138 39 150
2015 103 112 77 116 103 57 142 134 56 122 59 163 109 86 65 202 6.6
2016 01 %6 16 %3 30 51 89 R9 %7 66 41 30 N7 24 06 02 K7
2017 4.3 6.0 2.9 3.6 47 50 46 81 145 %0 21 24 76 15 45 83 21
2018 2.3 2.0 2.8 2.6 17 28 17 15 40 44 05 12 35 31 07 42 04
2019 4.6 42 0.8 5.0 85 819 05 121 %7 _39 &4 24 S84 122 50 52 142
2020 3.2 5.3 2.9 7.6 24 87 101 %02 10 $142 216 162 147 B7 166 06 68
2021 . . . . . 221 . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Hardware, Paints and Glass, All Businesses (£12,660m)

2012 82.2 83.3 80.8 81.0 83.7 83.0 82.3 84.2 80.6 81.7 80.2 79.3 81.2 82.3 79.8 84.5 86.1
2013 86.8 84.0 89.5 87.5 864 862 883 788 872 917 895 894 870 863 871 843 875
2014 90.9 91.0 90.5 90.1 921 932 895 900 893 896 922 891 923 89.1 895 927 937
2015 93.7 93.3 92.6 95.4 934 943 929 929 940 914 925 942 953 965 945 943 917
2016 96.5 95.2 95.4 94.9 1005 976 995 89.7 93.2 97.2 958 1041 91.1 905 994 1051 977
2017 93.5 96.0 95.0 92.3 90.5 96.1 98.0 944 101.3 92.2 92.2 94.9 90.5 91.6 93.1 89.4 89.3
2018 100.0 94.8 101.7 101.2 102.2 88.9 94.8 99.6 102.2 104.0 99.5 99.0 100.8 103.3 1043 102.7 100.2
2019 90.2 93.9 89.6 90.0 873 971 927 922 870 900 913 952 888 867 822 891 899
2020 102.1 92.8 89.4 109.2 1178 899 944 943 610 978 1055 1060 1101 111.1 1101 1269 116.7
2021 . . . . 97.0 . "
Percentage increase on a year earlier

2012 S8.1 S7.1 14.3 S7.1 S3.6 S5.9 $6.8 8.2 19.0 11.3 12.5 14.0 $6.7 1.4 8.7 S2.0 0.7
2013 57 0.9 10.8 8.0 3.3 3.8 7.2 $6.4 8.2 12.3 11.7 12.7 7.1 5.0 9.2 0.3 1.7
2014 4.7 8.4 1.1 3.0 6.6 8.1 1.4 14.3 2.4 S2.4 3.0 0.3 6.1 3.2 2.7 10.0 7.0
2015 3.0 2.5 24 5.9 1.4 1.2 3.8 31 5.3 2.0 0.3 5.7 3.2 8.2 5.6 1.8 S21
2016 3.0 2.0 3.0 S0.5 7.6 35 7.1 3.4 0.9 6.3 35 106 A4 S6.2 5.2 115 6.5
2017 S3.1 0.9 S0.4 S2.8 10.0 S1.5 S1.5 5.2 8.7 S5.1 3.7 8.9 0.7 1.2 $6.3 15.0 S8.6
2018 7.0 &3 70 97 130 &5 B2 54 09 127 79 43 114 128 120 149 123
2019 $9.8 S1.0 11.9 11.1 S14.6 9.1 S2.2 7.4 $S149 S134 8.2 S3.8 11.9 16.1  S21.1 S13.2 10.3
2020 13.2 S1.2 S0.1 21.4 34.9 7.4 1.8 2.3 9.8 86 156 114 239 282 339 423 298
2021 . . . " . 7.9 . . . . . . . . .

Music and video recordings and equipment, All Businesses (£983m)

2012 150.8 152.3 154.1 149.8 146.8 1414 1568 1575 163.6 158.1 1434 1535 1504 146.3 146.7 1452 1483
2013 111.8 125.9 107.5 106.2 107.8 136.4 129.2 1147 1054 109.3 107.8 103.0 108.2 107.0 106.0 101.7 1141
2014 107.1 109.3 105.0 107.5 106.5 1145 111.0 1029 103.8 1021 108.2 109.3 1064 106.9 1104 1055 104.1
2015 1111 109.2 113.9 112.9 108.3 1049 104.2 1165 1229 1134 107.1 1105 111.8 1157 109.4 105.5 109.7
2016 106.4 113.6 109.8 99.8 102.7 1138 117.2 1104 116.8 1114 1029 98.7 100.3 100.2 101.3 106.1 101.0

2017 99.0 104.2 96.2 94.0 101.8 1004 108.1 104.1 97.1 96.2 95.5 98.7 94.8 89.5 101.0 99.9 104.0
2018 100.0 103.9 97.2 100.9 98.0 103.7 98.3 1085 105.1 88.9 97.6 100.9 102.3 99.7 98.1 1014 95.3
2019 101.0 94.5 1131 106.6 89.7 1242 7.7 84.1 101.0 1205 117.0 1256 915 1035 93.4 89.8 86.7
2020 85.7 89.8 60.2 90.8 101.7 90.2 95.9 84.4 56.5 53.9 68.2 84.8 90.7 95.6 126.2 96.9 85.9
2021 . . . . 1022 . . .

Percentage increase on a year earlier

3
)
3

2012 &4 %03 $1 %5 &5 8173 &79 %65 14 %02 §139 45 $H2 200 71 86 70
2013 58 $174 0.2 9.1 $266 B85 35176 272 5356 5309 248 229 280 68 278 300 5230
2014 2 8131 2.4 13 812 861 S141 S103 S15 66 0 04 61 SL7 01 42 38 S88
2015 37 %2 85 50 17 84 %1 132 183 111 §1.1 11 51 82 X9 S 54
2016 4.2 4.0 &6 S116 2 85 125 2 49 3.8 B9 $106 $103 S$134  S74 0 05§79
2017 &0 83 124 S8 8 8118 78 H7 3169 $136 73 N1 S5 5106 0 03 B8 30
2018 10 03 1.1 74 87 33 91 _42 83 S16 22 23 80 113 9 14 S84
2019 10 0 164 57 $85 198 1.0 %24 B9 356 199 245 $106 38 $48 3114 0
2020 151 S50 68 $148 133 273 234 04 40 $552 17 B25 09 6 352 79 SLO
2021 . . . . . 132 . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Other Specialised Non-Food Stores, All Businesses (£54,098m)

2012 80.2 80.2 78.7 80.9 81.0 80.9 78.9 80.7 77.7 77.6 80.5 80.7 81.9 80.3 80.7 81.2 81.1
2013 82.7 80.1 81.7 84.2 84.7 77.9 82.7 79.9 81.2 80.9 82.8 82.9 81.9 86.9 84.1 85.2 84.8
2014 88.4 86.7 87.6 88.3 91.0 85.3 86.0 88.6 85.4 87.3 89.7 88.3 88.3 88.4 89.3 90.7 92.6
2015 89.3 89.2 89.8 89.2 88.8 87.3 90.1 90.1 89.6 90.4 89.6 88.1 89.2 90.1 89.6 88.7 88.1
2016 95.7 92.4 96.4 96.7 97.3 91.5 91.5 93.8 97.4 95.6 96.2 97.3 95.8 97.0 98.9 96.7 96.5
2017 97.1 94.1 97.4 97.7 99.2 95.2 95.8 91.9 97.7 96.1 98.2 97.0 102.0 94.8 98.6 100.2 99.0

2018 100.0 97.7 98.5 101.7 102.2  100.0 96.9 96.5 98.9 99.3 97.5 99.8 103.6 1016 101.3 1054 100.3
2019 105.0 104.4 106.5 105.5 103.8 1028 103.8 106.0 1046 1052 109.1 107.1 106.0 103.9 1048 1045 1024
2020 92.9 94.7 63.8 108.2 1045 1049 1022 78.5 43.3 53.2 88.7 106.1 1053 1122 1124 100.1 101.8
2021 . 75.6

Percentage increase on a year earlier

3
3
3

2012 0.4 1.7 1.0 2.7 1.7 815 35 04 29 26 2.0 2.4 4.4 16 0.7 2.8 2.8
2013 3.1 0.1 3.8 4.0 46 338 49 811 45 4.2 2.9 2.7 S 8.3 4.2 4.9 4.6
2014 6.9 8.1 7.2 5.0 7.4 9.5 40 109 5.1 79 83 65 7.8 1.8 62 64 92
2015 1.0 2.9 2.5 1.0 25 2.3 4.7 1.7 4.9 36 01 %02 1.1 1.9 03 2 s
2016 7.2 3.6 7.3 8.4 9.6 4.8 1.6 4.1 8.8 5.8 74 104 7.4 76 10.4 9.0 9.4
2017 15 1.8 1.0 1.0 2.0 4.0 46 321 0.3 05 21 %03 65 23 203 3.6 2.6
2018 3.0 3.9 1.1 4.1 3.0 5.1 1.2 5.1 1.2 33 %07 2.9 1.6 7.2 28 53 1.3
2019 _ 50 6.8 .81 3.8 1.6 28 71 _99 58 59 119 73 24 2.3 34 $9 21
2020 11.6 9.2 $40.0 2.5 07 _21 1.5 6.0 8.6 9.4 3186 09 %07 7.9 72 42 06
2021 . . . . . %279 .. .. .. .. .. .. .. . . .
Dispensing Chemists, All Businesses (£1,336m)

2012 82.0 86.6 84.7 76.2 80.8 852 873 870 798 900 845 789 845 673 818 794 811
2013 86.3 82.8 83.9 88.2 90.4 834 830 822 836 82 8.4 911 872 866 874 899 931
2014 87.9 86.2 93.1 87.9 847 854 840 888 894 943 951 904 857 875 816 848 87.1
2015 80.7 83.2 80.4 79.4 798 825 838 834 819 790 803 795 776 808 821 796 781
2016 87.3 85.2 84.7 89.4 899 836 863 855 860 856 830 838 884 946 899 898  90.0
2017 99.0 89.4 101.4 1008 1045 902 884 895 1098 868 1063 93.8 102.3 1054 1042 107.2 1025

2018 100.0 100.2 100.3 102.0 97.5 1025 99.8 98.7 101.8 100.3 99.1 103.6 103.5 99.6 91.3 101.3 99.5
2019 104.1 107.1 105.8 100.9 102.4 107.1 107.9 106.5 109.4 110.0 99.6 104.2 1017 97.7 104.4 96.9 105.3
2020 142.0 116.3 158.6 149.6 1455 99.7 1039 1428 127.3 1375 2006 149.2 1469 1522 1489 1525 137.2

2021 149.2

Percentage increase on a year earlier

2012 $5.5 $7.3 $5.2 $6.5 29 S92 S0 75 S114 0 01 43 S38 55 $180 S5 247 0.7
2013 5.2 4.3 S1.0 15.8 11.9 S2.1 S5.0 S5.5 4.8 S8.6 11 155 31 28.7 6.9 13.2 14.9
2014 19 4.2 11.0 0.4 $6.3 2.4 13 81 69 147 113 0.8 S1.6 11 S6.7 5.6  S6.4
2015 8.2 S3.5 S13.7 $9.6 S5.8 3.4 0.2 S6.1 S8.4 16.3 15.6 12.1 S9.5 S1.7 0.6 $6.2 10.4
2016 8.2 2.3 54 12.5 12.7 1.4 29 25 5.0 8.4 3.4 5.4 13.9 17.1 9.5 12.9 15.2
2017 13.5 5.0 19.7 12.9 16.2 7.9 25 4.7 27.7 14 28.1 11.9 15.7 114 159 19.3 13.9
2018 1.0 12.0 S1.0 12 S6.7 13.6 12.8 10.2 S7.3 15.6 S6.8 10.4 1.2 55 Sl2.4 54 829
2019 4.1 6.9 5.5 S1.1 5.0 4.5 81 7.9 7.5 9.6 0.4 0.6 1.8 1.9 14.4 S4.4 5.9
2020 36.5 8.6 49.9 48.2 42.1 S6.9 S3.7 34.1 16.4 25.0 1015 431 445 55.8 426 57.5 30.3
2021 . . . . 49.7 . . . . . . . . . .

Medical Goods, All Businesses (£805m)

2012 61.5 61.5 60.7 60.1 63.6 63.6 59.2 61.7 65.2 57.6 59.5 60.6 61.1 58.9 63.7 62.9 64.1
2013 62.4 61.4 56.7 64.9 66.8 61.5 60.3 62.2 52.5 59.0 58.2 63.3 62.7 67.9 67.3 63.3 69.0
2014 70.7 68.4 73.3 70.6 70.8 66.1 72.8 67.3 76.2 71.8 72.2 75.2 69.4 67.8 71.6 71.8 69.3
2015 78.8 73.7 76.4 79.8 85.3 72.5 73.4 74.8 72.1 77.4 79.0 7.7 711 88.5 78.7 98.8 79.7
2016 78.5 77.3 79.4 78.7 78.8 774 782 76.5 78.9 765 821 78.3 81.2 77.0 75.4 78.4 81.8
2017 82.8 88.4 76.8 81.2 84.6 86.8 83.9 93.2 68.8  89.2 73.3 79.3 81.7 82.4 84.2 87.7 82.5

2018 100.0 89.6 97.4 95.7 117.3 86.8 90.9 90.9 91.5 89.2 108.6 96.4 97.7 93.5 1137 1234 1153
2019 115.4 109.4 122.9 119.5 109.7 109.0 1104 109.1 1233 1247 121.2 126.0 121.3 1127 107.4 106.0 1145
2020 110.9 123.1 51.6 132.7 135.2 1254 1440 1041 27.0 47.9 74.1 108.8 134.2 150.7 143.1 140.1 1249

2021 110.6

Percentage increase on a year earlier

2012 8.7 11.2 9.2 5.7 8.7 20.8 6.8 75 242 1.8 4.1 9.8 6.5 1.8 13.8 11.6 3.0
2013 1.6 S0.2 6.5 8.0 5.0 S3.3 1.9 0.8 19.6 25 S2.1 4.5 2.6 15.2 5.7 0.7 7.7
2014 13.3 115 29.3 8.8 6.0 7.5 20.7 8.2 45.1 21.6 241 18.8 10.7 S0.1 6.3 134 0.4
2015 114 7.7 4.2 13.1 204 9.7 0.8 11.3 S5.4 7.9 9.4 3.3 25 304 99 376 14.9
2016 S0.3 4.9 3.9 Sl.4 S7.6 6.7 6.5 22 9.5 1.2 3.8 0.8 143 13.0 A1l S20.7 2.6
2017 5.4 14.3 3.2 3.2 7.4 12.1 7.4 21.8 S12.8 16.5 S10.6 13 0.6 7.0 11.6 11.9 0.9
2018 20.8 1.4 26.8 17.8 38.6 S 8.3 S2.5 33.0 S 481 21.6 19.5 13.6 35.0 407 39.8
2019 154 22.1 .26.2 24.8 6.5 25.6 21.4 200 347 398 116 307 24.2 20.5 S5.6 14.1 0.7
2020 S3.9 12.5 S58.1 1.1 232 151 30.5 4.6 78.1 S61.6 S38.8 S13.7 10.7 337 33.3 32.1 9.1
2021 . . . . . Sl1.8 . . . . . . " "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Cosmetic and Toilet Articles, All Businesses (£4,780m)

2012 59.5 56.9 59.5 60.2 61.6 56.1 56.8 57.6 57.2 59.4 61.5 60.0 60.4 60.1 60.2 59.2 64.7
2013 67.6 64.0 70.1 67.3 68.8 62.0 64.3 65.5 68.1 69.6 72.0 65.9 67.3 68.5 69.3 69.4 67.9
2014 68.9 67.6 66.4 69.5 725 67.9 67.9 67.1 66.3 65.2 67.3 66.7 69.8 71.4 72.1 73.0 72.3
2015 70.9 69.8 70.3 70.9 72.7 71.0 69.1 69.4 69.8 71.9 69.5 70.4 71.3 71.0 70.8 71.4 75.2
2016 79.3 76.2 .7 82.2 81.0 76.8 76.4 75.6 77.8 78.3 77.2 83.0 84.7 79.7 81.8 80.7 80.6
2017 86.0 85.7 84.3 85.1 89.1 83.1 85.4 88.0 87.5 82.8 83.0 83.4 83.5 87.6 86.8 89.6 90.5

2018 100.0 93.4 97.8 103.0 105.9 91.0 93.6 95.1 94.7 99.1 99.1 1014 1041 1033 108.6 107.3 102.6
2019 109.9 112.6 1121 1111 1040 1130 116.2 1094 108.1 1127 1149 1123 113.1 1083 1034 109.1 100.5
2020 91.5 95.8 72.3 102.5 95.2 91.0 97.5 99.4 59.5 67.1 86.7 100.8 98.9 106.7 104.1 91.9 90.6
2021 . . . . 57.5 . . .

Percentage increase on a year earlier

2012 2.9 S4.1 2.9 4.0 8.9 S8.1 S2.0 S2.4 4.2 3.5 8.3 3.0 6.8 2.7 9.8 0.6 15.2
2013 134 12.6 17.7 11.9 11.6 10.5 13.3 13.8 19.0 17.1 17.2 9.7 11.3 14.1 15.1 17.1 5.0
2014 2.1 5.6 S5.3 3.2 5.3 9.6 55 25 S2.7 S6.2 S6.6 1.2 3.8 4.2 4.0 5.2 6.5
2015 2.9 3.2 6.0 21 0.3 4.6 1.7 3.4 5.3 10.3 3.2 5.6 21 S0.6 S1.8 S2.2 3.9
2016 11.8 9.3 10.5 16.0 115 8.2 10.6 9.0 115 8.9 111 17.9 18.9 12.2 15.6 13.1 7.3
2017 8.5 12.4 8.5 34 9.9 8.2 11.8 16.3 125 5.7 7.5 0.5 1.4 10.0 6.1 11.0 12.2
2018 16.2 9.0 15.9 21.0 18.9 9.4 9.7 8.1 8.3 19.7 19.4 21.6 24.6 17.9 25.2 19.7 13.4
2019 .99 .20.6 147 79 S1.8 242 241 151 141 137 159 108 _ 87 4.9 48 17 S2.1
2020 16.8 14.9 S35.5 7.7 S8.5 $19.5 16.1 S9.2 $45.0 S405 S245 10.3 12.6 1.5 0.7 15.8 $9.8
2021 . " . .. S36.8 . . . . . . " . .
Computers and Telecommunications Equipment, All Businesses (£4,765m)

2012 58.4 56.6 57.3 60.7 59.1 58.7 56.0 55.4 58.6 55.9 57.5 62.7 58.7 60.7 59.1 58.4 59.7
2013 65.7 63.5 65.4 65.8 68.1 62.4 65.1 63.1 65.9 66.3 64.3 66.0 65.3 66.0 66.4 69.8 68.2
2014 77.7 72.0 75.4 79.1 84.5 70.4 71.9 73.6 724 75.7 77.6 75.8 78.0 82.7 84.3 81.7 87.0
2015 94.2 82.6 89.4 102.9 101.9 85.4 84.6 78.6 86.9 89.9 91.0 1004 101.2 106.3 1014 103.4 101.1

2016 112.3 109.0 116.3 111.8 1123 103.6 1091 1131 1156 116.7 1164 111.9 1089 1140 1252 107.4 106.0

2017 102.1 98.7 101.8 103.0 105.0 97.2 97.5 100.8 103.1 98.9 103.0 111.0 1024 96.9 99.0 1111 105.0
2018 100.0 104.1 97.0 96.5 1024 108.7 103.2 101.1 94.9 96.9 98.9 935 100.4 95.7 104.7 101.0 101.6
2019 104.9 100.2 1105 108.7 1004 103.8 103.1 95.0 119.6 110.0 103.7 113.7 99.1 1123 107.8 96.1 97.8
2020 71.2 91.6 43.9 70.6 77.1 97.0 98.8 80.5 37.6 38.9 52.9 72.4 722 67.9 64.5 82.1 83.1
2021 . . . 52.8 . . . . . . . . . . .

Percentage increase on a year earlier

3

2012 06 %9 81.7 9.2 10 %7 8§65 9 125 &8 %64 139 31 105 14 9 39
2013 12. 122 14.1 84 153 63 163 139 124 186 118 52 112 88 124 194 143
2014 182 133 153 203 241 128 105 166 99 142 207 148 195 253 270 171  27.6
2015 213 147 186 300 205 21.3 177 68 201 188 173 325 297 285 202 265 16.1
2016 193 320 30.0 86 103 213 289 439 330 298 280 115 76 73 235 39 49
2017 01 %4 125 &79 65 6.2 $106 3109 $109 $153 S115 08 %60 $150 09 35  $§1.0
2018 1 55 46 %3 L5 118 59 04 80 20 20 &57 R0 &2 58 N1 {82
2019 49 L7 139 127 S19 %5 01 %1 260 135 48 216 S12 173 30 8 87
2020 %22 36 03 W50 232 %6 N2 8153 685 H46 90 $363 271 B95 02 S146 $151
2021 . . . . 56 . . - . . - - . . . .

Floor Coverings, All Businesses (£1,809m)

2012 122.1 123.9 124.7 118.9 1209 1265 1205 1246 126.8 129.9 119.0 1204 1191 1175 1199 1209 121.6
2013 137.6 135.9 140.4 1355 138.8 1254 137.1 1433 1415 137.6 141.7 143.1 137.1 1281 140.0 1379 138.4
2014 131.2 135.4 129.9 128.1 130.9 1323 1455 1305 129.2 1258 1338 1243 129.6 1299 127.1 134.8 130.9

2015 96.7 102.5 100.7 93.0 90.6 110.1 100.0 98.6 100.0 103.4 99.2 90.4 94.9 93.5 90.1 87.8 93.2
2016 87.9 94.9 83.6 84.6 88.5 97.4 98.3 90.2 93.6 82.0 77.0 88.8 83.9 81.8 85.6 92.7 87.5
2017 99.8 99.0 99.3 97.8 103.2 91.0 101.2 103.7 95.3 105.3 97.7 104.7 106.7 85.1 111.3 98.6 100.4
2018 100.0 102.2 108.4 103.1 86.2 106.6 96.8 103.1 101.8 1085 113.7 103.3 104.6 101.7 86.6 90.0 82.9
2019 82.7 81.2 86.9 74.7 88.1 86.9 72.9 83.3 90.1 84.3 86.4 83.6 73.0 69.1 87.0 85.2 914
2020 78.1 78.0 43.2 94.8 96.7 81.7 91.0 63.9 29.5 20.9 71.9 87.7 84.7 1085 134.1 77.6 82.0
2021 . . . 73.6 . . . . . . .

Percentage increase on a year earlier

2012 226 125 295 245 255 13 135 227 281 400 225 244 305 200 245 364 187
2013 12.7 9.6 125 139 148 %9 138 150 116 59 191 188 151 90 167 141 138
2014 7 %3 S5 $H4  $H6 _55 _61 B9 W7 86 56 $131 B4 14 N2 N2 55
2015 £63 43 25 D74 5308 $168 $B1.3 244 226 §178 259 273 268 280 291 B48 288
2016 %1 &5 S170 0 23 S$115 S$17  BV5 %5 207 224 S8 S$117 S$125 $HO0 55 6.1
2017 13.6 4.4 18.8 155 166 %5 30 150 18 285 270 178 273 40 300 64 148
2018 02 .32 _92 55 &165 172 $43 06 _68 _31 164 S13 20 196 222 W7 8§75
2019 172 06 §199 %275 22 $185 %47 §192 §115 §£23 £40 S$191 802 $B21 05 54 103
2020 %6 40 3503 268 97 %1 247 £33 %73 $53 $168 50 160 571 541 89 $§103
2021 . . . . %08 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
1 SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Books, Newspapers and Periodicals, All Businesses (£3,809m)
2012 132.0 136.1 137.6 130.2 1240 1369 1339 1373 137.1 138.2 1375 1420 1221 1272 127.2 1231 122.1
2013 119.6 127.1 120.6 118.8 111.8 126.3 133.6 1224 1195 119.6 1223 1156 120.6 1199 1143 1119 109.6
2014 110.0 105.7 109.5 1111 1140 1056 1035 1074 109.7 1104 108.7 107.8 111.3 113.7 1105 114.8 116.2
2015 1148 116.1 1145 118.1 1104 1148 116.1 117.3 109.8 1159 117.1 119.0 1189 116.6 116.2 112.0 1044
2016 106.1  109.6 107.6 104.1 103.3 109.6 111.8 107.8 108.2 111.6 103.9 1057 101.4 1049 1059 103.9 100.9
2017 100.3 95.7 101.0 102.8 101.7 101.5 98.9 88.4 99.1 96.9 105.7 1048 1043 100.2 109.6 100.9 96.1
2018 100.0 98.5 102.6 102.0 970 978 979 995 1074 1031 984 1019 103.0 1011 987 96.6  96.0
2019 91.2 90.1 85.5 86.7 1025 897 805 980 86 835 871 857 875 869 923 105.0 108.6
2020 82.0 96.2 49.6 99.4 819 1257 1000 635 389 420 644 936 994 1040 1014 699 759
2021 . . . 47.3 . . . . " .
Percentage increase on a year earlier
2012 3.0 $4.8 .18 .6 $%2 $52 %5 82 54 11 S5 17 $%6 1 08 $7.9 S100
2013 $9.4 %87 12.3 $8.8 S9.8 S77 0.2 §109 8128 S35 S11.1 8186 S1.3 57 S101 0 S9.1 S10.2
2014 S8.0 16.8 $9.2 $6.4 2.0 16.4  S22.6 12.2 8.2 S7.7  Sl11.1 S6.7 S7.7 S5.1 S3.3 25 60
2015 4.3 9.9 45 _ 6.2 3.2 8.7 12.2 9.2 0.2 50 _77 104 _69 _25 51 24 S101
2016 S7.5 S5.6 6.0 11.9 S6.4 A5 S3.7 S8.1 1.5 S3.7 Sl11.2 Sl1.2 S14.8 100 S88 S7.3 34
2017 S5 S12.7 6.2 S1.2 S1.5 S7.4 8115 S180 384 S132 1.7 S8 28 S5 35 28 %7
2018 $0.3 29 16 %09 47 86 S1.1 126 84 64 %69 7 812 10 99 543 02
2019 .S8.8 8.5 $16.7 14.9 .57 8.3 17.7  S1.5 S204 S$19.0 S115 15.9 15.0 14.1 S6.5 87 132
2020 10.0 6.8 $41.9 146 S20.1 401 242 S35.2 4.6 $49.6 S26.1 9.2 135 19.8 9.8 3.5 S30.1
2021 . . . . . S62.4 . . . . . . . . . . .
Sports Equipment, Games and Toys, All Businesses (£10,174m)
2012 76.7 72.7 75.3 80.4 786 731 727 722 735 715 798 788 816 805 812 772 775
2013 79.1 80.3 74.3 80.4 816 800 89 784 739 722 763 795 802 813 812 838 801
2014 90.8 88.5 91.6 91.7 914 868 879 907 89.0 920 932 936 927 895 920 918 90.6
2015 95.3 95.3 95.7 94.9 95.6 91.3 97.1 97.0 99.4 94.8 93.4 94.8 93.8 95.8 92.9 93.5 99.3
2016 98.0 95.3 99.7 99.2 97.7 96.8 94.3 94.9 99.4 97.3 101.8 101.3 95.2 100.6 98.8 97.5 97.1
2017 95.5 89.4 97.3 954  100.0 943 950 811 1001 99.0 935 941 979 944 100.7 100.0 994
2018 100.0 97.9 99.2 97.7 105.2  97.7 1032 939 97.2 99.8 1003 90.3 971 1041 1019 1216 947
2019 113.1 108.4 109.3 119.3 1154 109.1 106.1 109.8 98,5 1124 1155 1195 1225 116.6 1148 117.0 1147
2020 104.7 104.5 72.0 114.7 1275 116.2 1148 84.5 53.2 60.3 96.4 1125 1149 116.3 1482 1157 1204
2021 . . 83.3 .
Percentage increase on a year earlier
2012 9.8 5.7 7.6 15.5 10.2 3.9 6.3 6.8 4.9 1.0 15.3 11.8 16.8 17.5 15.9 8.1 7.3
2013 3.2 10.5 S1.4 0.1 3.8 94 140 8.6 0.6 09 44 08 S1.8 1.0 0.1 8.5 3.3
2014 14.7 10.2 23.2 14.1 121 8.5 6.1 15.7 204 275 221 177 15.7 10.0 13.3 9.6 13.2
2015 5.1 7.6 4.5 3.4 4.5 52 104 68 117 3.0 0.2 1.3 1.2 7.1 1.0 1.8 96
2016 2.8 0.1 4.2 4.5 2.3 6.0 S2.8 S2.1 S 2.6 9.0 6.9 1.5 5.1 6.3 4.2 S2.2
2017 &5 $6.2 .4 53.8 23 %6 07 $146 07 18 %81 &2 28 %2 1.9 26 23
2018 4.7 9.5 2.0 2.4 5.2 3.6 8.6 158 2.9 0.8 72 A0 S0.9 10.2 12 216 S47
2019 13.1 10.7 _10.2 22.2 9.7 11.6 28 170 13 126 152 323 26.2 12.1 126 8.8 211
2020 S7.5 S3.7 S34.1 S3.8 105 _ 6.5 8.2 S231 S46.0 463 S166 <S58  S6.2  S0.3 0 291 1.0 4.9
2021 . . . . . S28.3 . . . . . . . . . . .
Flowers, plants, seeds, fertilisers and pet foods, All Businesses (£5,023m)
2012 81.8 84.0 78.7 80.2 844 835 815 8.4 800 735 819 783 8.0 818 782 833 90.2
2013 84.3 76.5 82.0 90.4 88.3 82.5 79.8 69.2 72.3 84.9 87.4 90.9 90.8 89.8 90.0 88.4 86.7
2014 84.7 91.2 81.1 80.7 85.2 87.9 89.0 96.2 849 81.5 77.8 81.6 79.0 81.4 84.1 85.4 86.0
2015 96.8 98.9 99.1 94.9 945 1055 948 968 1004 993 979 928 955 961 940 933 958
2016 97.7 91.9 99.9 100.0 99.0 930 912 915 968 1041 992 992 1019 99.2 998 1012 96.7
2017 96.1 95.0 96.7 96.9 956 946 888 1003 1062 965 89.2 998 974 942 952 950 96.4
2018 100.0 96.6 97.6 100.4 1054 103.2 96.4 91.4 93.1 98.1 100.7 96.9 98.4 104.8 1145 100.2 1024
2019 99.7 101.4 96.2 98.7 102.5 104.1 103.2 97.9 96.3 96.4 96.0 101.4 99.3 96.0 95.6 103.4 107.2
2020 103.3 97.9 91.3 114.7 109.5 110.6 89.1 92.4 56.0 98.9 1134 110.7 1141 1184 1174 1150 98.9
2021 . . .. 106.4 . . . . . .
Percentage increase on a year earlier
2012 4.6 9.8 3.2 7.0 5.2 11.9 6.7 105 S14.1 $4.8 9.1 45 7.2 8.8 0.7 5.6 83
2013 3.0 S8.9 4.1 128 4.6 S1.3 S2.2 19.9 9.7 155 _ 6.7 161 135 9.7 15.0 6.1 3.8
2014 0.5 19.1 S1.0 10.8 S3.4 6.6 11.6 38.9 17.6 Al 10.9 10.2 13.0 9.4 $6.5 S3.4 0.9
2015 14.3 8.4 22.1 17.6 109 201 6.4 0.7 18.2 21.8 25.9 13.7 21.0 18.0 11.7 9.2 115
2016 0.9 7.1 0.8 5.4 4.8 11.8 S3.8 S6.5 S3.6 4.9 12 6.9 6.8 3.3 6.2 8.6 0.9
2017 S1.7 34 3.2 3.1 3.5 1.8 2.6 96 97 §7.2  S10.0 07 &4 1 U6 B2 02
2018 4.1 1.6 0.9 3.6 10.3 9.1 85 9.0 S12.3 16 129 S29 1.0 11.3 203 5.5 6.1
2019 0.3 5.1 Sl.4 S1.7 S2.8 08 7.1 72 33 1.7 AT 4.6 0.9 8.4 16.5 3.2 4.8
2020 3.6 3.5 S5.1 16.2 6.9 6.2 13.7 S5.7 418 25 18.1 9.2 15.0 23.2 22.9 111 S7.8
2021 . . . . . S3.8 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
1 SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Watches and Jewellery, All Businesses (£7,551m)
2012 71.8 74.4 70.8 71.2 71.0 76.3 73.8 73.3 69.2 71.9 71.1 71.8 68.3 73.2 71.0 69.2 72.6
2013 77.2 75.5 76.4 79.1 77.7 73.8 77.1 75.6 82.3 75.0 72.9 75.5 75.2 85.1 74.5 81.2 77.6
2014 80.3 75.3 81.0 80.0 85.2 72.3 74.3 79.0 75.8 778 876 75.9 81.4 82.0 83.0 88.4 84.4
2015 78.5 80.6 79.9 76.6 76.7 76.9 78.6 853 829 80.1 77.4 78.0 77.2 75.1 76.6 74.8 78.3
2016 84.9 79.7 85.2 85.0 89.7 7.7 81.3 80.0 836 831 882 84.9 84.6 85.4 91.0 86.5 91.1
2017 95.0 96.3 93.1 94.7 96.2 95.9 97.9 95.3 95.2 91.7 92.4 93.7 95.2 95.0 93.2 103.2 92.9
2018 100.0 92.6 94.3 106.7 106.3 95.9 926 900 949 99.0 90.1 109.1 107.8 1040 1053 107.1 106.6
2019 106.2  104.0 110.8 109.9 100.0 99.7 100.8 109.9 107.2 113.1 1119 1143 1093 106.9 101.2 99.9 99.0
2020 78.5 88.3 41.9 94.7 88.3 1025 102.9 62.3 26.4 246 68.2 85.8 91.0 104.8 101.2 72.4 90.8
2021 . . 52.9 . .
Percentage increase on a year earlier
2012 §7.9 $1.9 9.5 83 S11.7 2 23 05 $11.0 $6.7 S105 80 8123 S22 223 86 38
2013 7.4 15 8.0 11.0 9.4 S3.3 4.6 3.1 18.8 4.4 2.6 5.2 10.1 16.3 5.0 17.3 6.9
2014 4.0 %0.3 59 11 96 S19 %37 46 579 38 202 06 82 6 114 89 88
2015 S2.2 7.1 1.3 $4.2 10.0 6.3 5.8 8.0 9.4 2.9 11.6 2.7 S5.2 S8.4 S7.8 15.4 S7.3
2016 8.2 1.1 6.7 10.9 16.9 11 3.6 S6.2 0.9 3.7 14.0 8.9 9.6 13.7 18.9 15.6 16.4
2017 11.9 20.8 9.2 11.4 7.2 23.4 20.3 19.1 13.9 10.4 A7 10.3 12.6 11.2 2.4 19.4 1.9
2018 52 3.8 1.3 12.7 10.6 0.1 S5.4 S5.5 0.4 8.0 S2.5 16.4 13.2 9.4 12.9 3.7 14.8
2019 62 122 176 30 %60 4.0 88 220 131 143 243 48 13 28 38 %7 &2
2020 S26.1 15.1 S62.2 13.8 116 2.8 21 433 75.4 78.3 9.1 S25.0 S16.7 1.9 S0.1 7.5 S8.2
2021 . . . . . 484 . . . . . . . . . . .
Other Retail Sale of New Goods in Specialised Stores, All Businesses (£11,306m)
2012 88.6 88.8 83.3 90.4 92.1 88.5 86.3 91.0 803 821 8638 84.6 99.0 88.1 89.8 98.5 88.8
2013 85.0 78.9 84.9 86.7 89.7 70.1 83.8 81.9 84.2 833  86.7 86.4 79.1 93.0 88.3 89.0 91.2
2014 95.0 94.8 93.3 94.2 97.8 93.9 88.7 100.6 89.8 921 97.0 97.6 92.8 92.7 94.4 93.3 104.0
2015 86.4 89.6 87.8 84.8 83.4 81.0 93.1 93.6 87.4 90.1 86.3 83.4 85.9 85.2 88.8 84.8 77.8
2016 100.3 93.2 100.6 102.8 104.4 90.0 87.3 100.5 105.7 99.8 97.3 105.7 100.9 102.0 1035 104.3 105.3
2017 102.4  100.6 104.3 102.5 102.2 1005 1054  96.9 95.2 98.1 116.4 94.9 1204 94.3 98.9 1013 105.5
2018 100.0 99.3 99.3 103.8 97.5 103.9 94.3 99.7 105.9 99.8 93.7 101.1 111.0 100.2 97.6 96.9 98.0
2019 101.5 1013 107.3 101.0 96.6 99.1 1029 101.8 1145 100.7 107.0 101.0 102.2 100.0 99.6 99.0 92.1
2020 93.6 83.0 62.1 122.7 107.2 97.3 88.4 64.4 32.8 46.3 98.1 1259 118.2 123.8 109.2 108.0 104.9
2021 . . 86.1 . . . . .
Percentage increase on a year earlier
2012 1 %97 §7.9 $3.3 07 %98 %137 %3 S148 S108 07 S71 61 S79 95 116 1.3
2013 A1 11.2 1.8 $4.0 S2.7  S20.8 S2.9 S10.0 4.9 1.4 S0.1 22 S20.1 5.6 1.6 S9.6 2.7
2014 11.8 20.2 9.9 8.7 .91 340 5.8 22.8 6.7 106 119 129 17.3 0.3 6.9 48 140
2015 $9.1 S5.5 S5.9 $9.9 14.7 S13.8 5.0 S6.9 S2.8 S2.2 11.0 14.6 S7.4 8.1 S5.9 9.1  S25.2
2016 16.1 4.0 14.6 21.2 25.3 111 $6.3 7.3 21.0 10.8 12.7 26.8 17.4 19.8 16.5 22.9 35.4
2017 21 8.0 36 %0.3 .2 117 207 86 %9 S1.7 197 $103 193 S5 45 28 0 02
2018 S2.3 1.3 A7 12 4.5 3.4 10.6 2.9 11.2 1.7 19.5 6.5 S7.7 6.2 1.2 S4.4 S7.1
2019 15 .20 .81 S2.7 S1.0 47 92 21 81 09 141 S0.1 S7.9 S0.2 2.0 2.2 $6.0
2020 S7.9 18.1 $42.2 21.6 11.0 _S1.8 14.1  S36.7 71.3  S54.0 S8.3 247 15.7 23.8 9.7 9.1 13.9
2021 . . . . . 11.5 . . . . . . . . . . .
Second Hand Goods, All Businesses (£2,738m)
2012 83.1 90.0 81.7 80.5 80.4 926 85.6 916 822 83.9 79.7 85.3 78.9 77.8 83.8 78.0 79.5
2013 89.2 83.6 90.2 92.3 90.8 82.6 82.6 85.1 90.8 87.6 91.9 80.1 88.6 105.0 91.2 82.5 97.1
2014 91.9 88.0 93.7 95.1 91.1 90.3 1045 725 87.3 100.1 93.5 99.4 98.0 89.3 85.7 94.0 93.0
2015 87.7 86.4 94.3 83.1 87.1 83.9 93.7 82.4 79.4 918 108.2 75.3 84.2 88.5 90.3 89.8 82.3
2016 92.0 94.0 90.1 92.4 91.5 954 950 921 94.1 79.6 95.3 82.3 99.9 94.6 91.9 92.6 90.2
2017 96.1 81.9 95.7 105.0 101.8 92.8 805 742 99.5 1053 849 110.0 100.8 1044 108.1 95.6 101.6
2018 100.0 99.3 96.0 103.5 101.2 99.3 90.2 106.7 99.1 93.1 95.8 113.0 101.9 97.2 74.7 109.5 1157
2019 119.1 133.2 119.7 103.5 120.0 106.3 136.2 1524 90.1 1048 1555 97.1 109.2 104.0 1415 1176 104.7
2020 102.1 112.2 61.8 118.0 1154 1121 145.6 85.5 34.4 49.3 93.9 1244 100.2 127.2 85.9 1234 132.6
2021 . . 75.5 . . . . . . .
Percentage increase on a year earlier
2012 0.6 15.6 4.2 8.0 $4 224 6.8 17.7 S1.1 1.7 S10.7 .5 $%6.7 S13.3 8.3 S14.7 $4.9
2013 7.3 S7.2 10.4 14.7 13.0 10.8 S34  S7.0 10.5 4.4 154 S6.0 122 349 8.8 5.7 22.1
2014 3.0 53 38 30 03 93 264 5148 $38 144 1.7 240 107 8149 %0 139 4.2
2015 4.5 1.9 0.7 12.6 A4 7.1 10.3 13.7 $9.1 S83 157 S243 14.1 0.9 54 4.5 11.5
2016 4.9 8.9 4.5 11.2 5.1 13.7 1.4 11.7 185 S13.3 S12.0 9.3 18.6 6.8 1.7 3.1 9.7
2017 4.4 $12.9 6.2 13.6 11.3 $.8 S153 S194 58 322 S109 33.7 0.9 103 177 3.3 12.6
2018 4.1 21.3 0.4 S1.4 0.6 7.0 12.0 438 S04 S11.5 128 _ 27 1.1 S$6.9 0.9 14.5 13.9
2019 191 341 247 S 18.6 71 510 429 $9.1 125 623 S141 72 70 895 74  $9.6
2020 14.3 15.8 48.4 14.0 S3.8 55 70 $439 S619 S53.0 S39.6 28.1 8.2 22.2 9.3 4.9 26.7
2021 . . . . . S32.6 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non-store Retail, All Businesses (£43,534m)

2012 46.4 44.7 45.6 46.4 48.8 448 44.1 45.1 45.1 46.3 455 47.3 45.0 46.9 47.7 48.0 50.4
2013 54.0 52.2 53.3 55.4 56.3 51.6 52.6 52.3 51.9 53.1 54.5 54.3 57.7 54.3 54.7 56.4 54.9
2014 60.3 57.3 61.4 60.5 62.2 53.9 60.1 58.6 60.7 63.0 60.7 60.7 60.4 60.4 60.5 60.8 64.5
2015 67.9 65.1 67.6 69.3 69.8 64.0 64.4 66.4 67.7 66.1 68.7 711 67.2 69.6 68.6 69.1 71.4
2016 79.1 721 76.1 80.8 87.4 71.7 70.9 735 72.8 78.4 76.9 7.7 80.5 83.6 86.2 88.5 87.4
2017 91.1 86.2 89.1 93.7 95.5 86.6 86.2 85.9 89.3 87.1 90.5 88.6 93.0 98.4 95.5 96.9 94.4

2018 100.0 94.1 98.0 103.3 104.7 93.3 95.7 93.4 95.0 99.7 99.0 101.7 104.2 103.8 103.1 106.2 104.6
2019 115.0 110.7 1128 120.0 1165 1074 1107 1133 1132 1120 113.0 1227 1196 1181 116.7 1153 1173
2020 151.9 118.0 163.5 161.4 167.3 1173 1148 121.3 1428 1715 1737 1676 1604 157.3 1679 165.0 168.7

2021 175.0

Percentage increase on a year earlier

2012 8.7 8.9 8.8 6.8 10.2 8.2 6.8 11.2 11.1 10.9 5.4 11.2 2.2 7.2 9.7 6.5 13.5
2013 16.4 16.7 16.7 19.2 13.2 15.3 19.2 16.0 15.1 14.5 19.7 14.9 28.1 15.9 14.6 17.6 8.9
2014 11.6 9.9 15.3 9.3 12.4 4.4 14.3 11.9 17.0 18.8 11.4 11.9 4.8 111 10.7 7.8 17.5
2015 12.7 135 10.0 14.5 12.3 18.8 7.2 134 11.5 4.8 13.2 17.0 11.3 15.2 13.2 13.6 10.7
2016 16.4 10.9 12.6 16.6 25.2 121 10.0 10.6 75 18.7 12.0 9.3 19.7 20.2 25.8 28.0 225
2017 15.2 19.6 17.0 15.9 9.3 20.7 21.7 17.0 22.7 11.0 17.7 14.1 155 17.6 10.8 9.5 7.9
2018 9.7 9.1 10.0 10.2 9.6 7.8 11.0 8.6 6.4 14.5 9.4 14.8 12.1 55 7.9 9.7 10.9
2019 15.0 17.7 15.1 16.2 11.3 15.1 15.6 21.4 19.2 12.4 14.2 20.6 14.8 13.8 13.2 8.5 12.1
2020 321 6.6 45.0 345 43.6 9.2 3.7 7.0 26.2 53.1 537 36.6 341 332 439 431 438
2021 . . . . . 49.2 . . . . . . . . .

Mail Order, All Businesses (£41,156m)

2012 42.3 40.3 41.6 42.6 44.6 40.2 39.8 40.7 41.2 416 419 437 410 43.0 432 435 46.6
2013 49.5 48.0 48.6 50.5 50.9 47.3 484 481 47.7 48.4 495  49.2 52.7  49.8 51.2 51.7 50.2
2014 57.4 53.9 58.3 57.7 60.0 50.0 56.4 55.7 57.6 59.9 57.5 57.6 57.8 57.7 58.3 58.8 62.4
2015 66.1 63.0 65.6 67.5 68.2 62.1 62.1 64.5 65.6 64.2 66.6 69.2 65.6 67.7 66.8 67.5 69.8
2016 77.4 70.3 73.9 79.3 86.1 70.0 68.7 71.7 70.4 76.4 74.7 76.0 79.1 82.2 85.1 86.8 86.3
2017 90.8 85.5 88.7 93.4 954 854 865 848 888 865 90.5 88.4 92.0 98.5 95.4 96.9 94.1

2018 100.0 93.5 98.1 103.6 104.8 92.6 95.7 92.4 94.9 99.9 99.1 1021 1044 1043 1031 106.6 104.7
2019 115.4 111.4 112.8 120.6 117.0 1089 111.0 1137 1126 1121 1135 1234 1204 1184 117.0 1154 1183
2020 154.4 118.7 168.1 163.8 169.7 118.1 1141 1229 147.7 1765 1778 170.7 162.0 159.6 169.0 168.6 171.1

2021 177.7

Percentage increase on a year earlier

2012 11.8 13.3 13.4 9.0 11.7 12.2 11.5 15.8 16.7 13.8 10.5 14.6 3.3 9.4 121 6.0 15.9
2013 17.2 19.1 16.9 18.6 14.2 17.7 21.7 18.3 15.7 16.4 18.2 12.7 28.5 15.9 18.3 18.8 7.7
2014 16.0 12.3 19.9 14.3 17.8 5.7 16.5 15.7 20.8 23.8 16.1 17.1 9.7 16.0 13.9 13.8 24.3
2015 15.1 17.0 125 17.0 13.6 24.2 10.1 15.9 13.8 7.1 15.9 20.0 135 17.3 14.7 14.9 11.8
2016 17.1 115 12.7 175 26.2 12.6 10.7 11.2 7.4 19.0 12.0 9.8 20.5 21.3 274 28.4 23.6
2017 17.3 21.7 20.1 17.8 10.8 22.1 25.8 18.2 26.1 13.3 21.2 16.4 16.4 19.9 121 11.7 9.1
2018 10.2 9.4 10.5 10.9 9.9 8.5 10.7 9.0 6.9 155 9.5 155 13.4 5.8 8.0 10.1 11.3
2019 154 19.2 15.0 16.3 11.7 17.6 16.0 23.0 18.6 12.2 14.6 20.9 15.4 135 135 8.2 13.0
2020 33.7 6.5 49.0 35.8 45.0 8.4 2.8 8.1 31.1 57.4 56.6 38.3 345 34.8 44.4 46.1 44.6
2021 . " . 50.5 . . . . . . " . .

Other Non-store Retail, All Businesses (£2,379m)

2012 118.7 122.2 116.6 113.8 1225 1241 1191 123.0 1129 129.6 109.2 110.2 1156 1151 1256 126.0 117.1
2013 132.9 125.8 1345 140.1 131.1 1265 1247 126.2 1259 1343 1414 143.2 1448 133.8 116.0 1389 136.9
2014 111.4 118.3 116.7 109.8 100.3 121.7 1248 109.8 115.6 117.6 116.7 1157 106.7 107.5 101.2 96.9 1024
2015 101.4 101.2 103.7 101.5 99.3 97.5 106.0 100.5 106.1 99.4 105.1 1053 96.4 1025 100.0 97.3 100.4
2016 110.2 105.7 115.9 108.1 1111 103.7 108.7 1049 1154 1147 1174 108.1 106.2 109.5 106.5 119.0 1084

2017 97.8 99.3 95.2 98.9 97.6 107.3 82.2 106.7 98.5 96.8 91.3 919 110.0 95.8 97.5 96.6 98.4
2018 100.0 104.1 96.3 97.4 102.2 104.5 96.3 110.0 95.9 95.6 97.1 95.0 101.6 96.0 104.3 99.6 102.6
2019 107.2 98.2 112.4 110.2 107.8 81.0 1045 107.0 1233 111.2 1048 110.2 105.7 1139 1114 1145 99.5
2020 109.5 105.9 84.2 121.0 127.2 1035 126.3 92.1 59.0 86.2 1027 1134 1327 117.7 1493 1041 1279

2021 128.9

Percentage increase on a year earlier

2012 $7.6 $11.6 $13.5 5.4 1.5 8103 S146 S101 S154 3.4 200 §7.5 3.6 $5.1 $3.0 9.6 0.8
2013 119 3.0 153 .23.2 _ 70 1.9 46 26 115 37 295 300 252 162 S76 102 16.9
2014 8162  $59  S132 216 5235 38 02 S13.0 $82 S124 S175 S192 5263 S19.7 S12.8 0.3 $25.2
2015 S8.9 14.4 S11.1 S7.5 1.0 19.9 15.1 8.5 S8.2 S155 S10.0 $9.0 9.6 4.6 S1.2 0.5 1.9
2016 8.6 4.4 11.8 6.5 11.8 6.4 25 4.4 8.7 15.4 11.7 2.7 10.2 6.8 6.5 22.3 7.9
2017 $11.3 $6.0 $17.9 8.4 S12.2 35 5243 1.8 S146 S157 S22 S15.0 35 S126 385 S18.9 $9.2
2018 2.3 4.8 1.1 1.5 48 S2.6 17.1 31 S2.6 1.1 6.3 3.3 S7.6 0.3 7.0 3.2 4.3
2019 7.2 S5.6 .16.8 13.1 54 S22.5 85 S27 285 163 7.9 16.1 4.0 18.6 6.8 14.9 S3.1
2020 2.2 7.9 S25.1 9.8 18.0 27.8 20.9 13.9 Sb2.2 S225 S2.0 29 25.6 33 34.1 $9.0 28.5
2021 . . . . 24.6 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

1 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Automotive Fuel, All Businesses (£43,007m)

2012 87.7 92.1 85.5 87.5 85.7 92.3 89.8 93.6 84.7 86.8 85.0 86.4 87.3 88.6 86.8 83.6 86.6
2013 85.4 85.9 85.9 86.4 83.4 85.2 86.5 86.1 84.8 86.0 86.8 86.6 86.6 86.0 84.8 82.4 83.1
2014 86.3 85.7 86.5 86.2 86.9 83.0 84.0 89.7 86.3 86.1 87.0 87.6 87.4 84.3 84.2 86.4 89.3
2015 92.0 90.7 90.8 92.0 94.6 93.7 89.6 89.1 90.4 90.5 91.3 90.2 90.6 94.6 94.0 96.8 93.5
2016 98.2 98.7 97.3 99.0 97.8 1015 96.1 98.6 96.9 98.1 97.1 98.5 99.3 99.1 99.6 97.7 96.5
2017 98.1 95.5 98.8 98.5 99.5 97.4 96.5 93.2 98.5 101.0 97.3 98.3 98.3 99.0 99.4 100.2 99.0

2018 100.0 97.8 100.2 100.1 101.9 99.2 100.3 94.9 98.6 100.5 101.2 100.1 100.0 100.1 98.5 102.1 1045
2019 106.1 106.4 106.6 105.9 1055 1051 107.0 106.9 106.9 1059 106.9 107.1 106.3 104.6 1057 104.4 106.3
2020 82.6 95.8 58.5 92.4 827 1022 1027 83.8 40.5 59.6 721 89.8 93.6 93.7 93.7 78.1 77.6
2021 . . 76.7 . . .

Percentage increase on a year earlier

3

2012 23 4.2 a7 5.8 %6 39 12 69 %5 N3 H1 B2 U5 H9 3 N8 8
2013 26 %7 05 §13 %7 &7 87 W1 S 9 21 03 08 N9 N3 S14 40
2014 11 03 07 02 42 %6 %28 42 18 01 02 11 09 %0 6 49 75
2015 6.6 5.8 4.9 6.7 90 129 66 %7 48 52 49 30 37 122 116 119 46
2016 6.7 8.9 7.2 7.6 34 83 73 107 71 84 64 93 96 48 60 10 32
2017 01 R®3 15 %04 1.7 &0 05 &6 1.7 30 02 %2 31 %1 02 25 26
2018 1.9 2.4 1.4 1.6 24 18 39 18 01 %6 40 18 18 11 S0 20 56
2019 _6.1 87 64 58 35 60 67 127 _84 _54 56 _70 _62 _45 _73 _22 17
2020 21 %09 M51 127 216 27 %0 16 21 437 326 8162 5119 8104 5113 252 7.0
2021 . . . . . %49 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

All Retailing, Including Automotive Fuel, All Businesses (£423,709m)

2012 82.8 82.9 82.0 82.9 83.3 82.5 82.1 83.8 81.8 82.3 82.0 82.3 82.6 83.5 83.3 82.9 83.7
2013 84.8 83.9 84.1 85.7 85.6 83.5 84.9 83.5 82.9 84.3 84.9 85.6 85.2 86.2 85.4 85.5 85.7
2014 87.4 86.7 87.5 87.4 88.2 86.0 86.4 87.5 87.2 87.3 88.0 87.8 87.7 87.0 87.4 87.9 89.0
2015 88.3 87.7 88.7 88.5 88.2 87.2 87.7 88.0 88.5 88.5 88.9 88.7 87.6 89.2 87.9 88.4 88.3
2016 91.1 89.2 90.0 91.7 93.5 89.7 89.1 88.9 89.4 90.7 90.0 91.7 91.3 92.1 93.8 93.6 93.2
2017 95.5 93.8 94.9 95.9 97.4 93.1 94.3 94.0 95.5 94.4 94.7 95.0 96.1 96.4 96.8 97.7 97.7

2018 100.0 97.6 99.6 101.0 101.8 97.7 98.3 97.0 98.3 1004 100.1 100.7 101.3 101.0 100.7 102.5 102.0
2019 103.8 103.3 103.8 104.5 103.6 1023 103.0 1042 1035 103.1 1045 1050 1045 104.0 1041 1035 103.3
2020 101.1 101.6 90.5 106.3 106.1 1043 103.5 97.4 79.4 88.5 100.9 1052 106.1 107.3 109.2 1045 105.0

2021 96.8

Percentage increase on a year earlier

2012 2.6 4.0 2.2 2.6 1.6 3.4 3.1 5.2 0.9 3.1 2.5 2.1 2.6 3.0 1.7 1.4 1.6
2013 25 1.3 25 34 2.7 1.3 3.3 0.4 1.4 25 3.6 4.0 3.1 3.2 2.6 3.2 25
2014 3.1 33 4.0 2.1 3.0 3.0 1.8 4.8 5.1 3.6 3.6 2.6 2.9 1.0 2.4 2.7 3.8
2015 1.0 1.2 1.3 1.3 0.1 1.4 15 0.6 15 1.3 11 11 S0.1 2.6 0.6 0.6 S0.8
2016 3.2 1.8 1.6 3.6 6.1 2.9 1.6 1.0 11 25 1.2 3.3 4.3 3.2 6.7 5.9 5.6
2017 4.8 5.2 54 4.5 4.1 3.8 5.8 5.8 6.8 4.1 53 3.7 5.2 4.7 3.2 4.3 4.8
2018 4.7 4.1 5.0 54 4.5 4.9 4.3 3.2 29 6.3 5.6 6.0 55 4.8 4.1 5.0 4.4
2019 3.8 58 _ 42 3.4 1.8 4.7 48 74 54 27 44 4.3 3.1 3.0 33 0.9 1.3
2020 S2.5 1.6 12.8 1.8 25 1.9 0.5 S6.6 S23.3 S14.2 S3.4 0.2 1.6 3.2 5.0 1.0 1.6
2021 . . . . . 7.2 . . . . . . . . . . .
All Retailing, Excluding Automotive Fuel, All Businesses (£380,702m)

2012 81.6 81.0 81.1 81.8 82.3 80.6 80.5 81.8 80.7 81.2 81.5 81.5 81.7 82.2 82.2 82.0 82.7
2013 84.2 83.0 83.5 85.0 85.3 82.9 83.9 82.3 82.1 83.7 84.4 84.9 84.4 85.6 85.1 85.5 85.4
2014 87.5 86.4 87.5 87.5 88.6 86.0 86.2 86.9 87.1 87.3 88.0 87.7 87.6 87.2 87.8 88.3 89.5
2015 89.0 88.4 89.3 89.3 89.0 87.5 88.7 88.8 89.2 89.1 89.6 89.5 88.3 90.0 88.7 89.1 89.3
2016 91.8 90.0 90.8 92.3 94.0 90.3 90.3 89.6 90.3 91.6 90.6 92.3 91.9 92.6 94.3 94.1 93.6
2017 95.9 94.1 95.4 96.5 97.7 93.2 94.4 94.4 95.9 94.7 95.6 95.8 96.8 96.9 97.3 98.0 97.9

2018 100.0 97.9 99.7 100.9 101.5 97.8 98.3 97.5 98.6 100.6 99.9 100.6 101.3 100.8 100.6 102.2 101.8
2019 103.4 103.0 103.3 104.2 103.3 102.2 102.7 103.9 103.0 102.6 104.0 1046 104.1 1039 103.8 103.4 102.8
2020 103.9 102.1 94.9 108.9 109.6 104.2 103.4 99.1 84.2 92,7 1053 108.0 108.6 109.9 1120 1083 108.7

2021 99.7

Percentage increase on a year earlier

2012 2.9 3.3 2.9 3.0 2.6 2.6 2.7 4.3 1.3 3.6 3.6 29 3.1 3.1 2.1 2.8 2.8
2013 3.2 2.4 2.9 3.9 3.6 2.9 4.3 0.7 1.8 3.2 3.6 4.1 3.3 4.1 3.6 4.2 3.2
2014 3.9 4.1 4.8 2.9 3.8 3.7 2.8 5.6 6.1 4.2 43 3.3 3.7 2.0 3.2 3.3 4.8
2015 1.8 2.3 2.1 2.1 0.5 1.8 2.9 2.2 25 2.1 1.8 2.1 0.9 3.2 1.0 0.9 0.3
2016 3.1 1.9 1.7 3.3 5.6 3.2 1.8 0.9 1.3 2.7 1.2 3.1 4.0 2.9 6.3 5.7 4.9
2017 45 4.5 5.0 4.6 4.0 3.2 4.6 5.4 6.1 3.4 55 3.8 53 4.6 3.2 4.1 4.5
2018 4.2 4.0 45 45 3.9 4.9 4.2 3.3 2.8 6.2 45 5.0 4.7 4.0 3.4 43 4.0
2019 34 5.2 3.6 3.3 1.7 45 4.4 65 _ 45 2.0 4.1 4.0 2.8 3.1 3.2 11 1.0
2020 0.4 0.8 8.1 4.5 6.1 2.0 0.7 4.6 18.2 $9.6 1.2 3.2 4.3 5.7 7.8 4.7 5.8
Predominantly Food Stores, All Businesses (£163,289m)

2012 89.1 88.4 88.6 89.5 90.0 87.9 88.8 88.6 88.1 88.8 88.9 88.4 89.9 90.1 89.6 89.9 90.4
2013 91.8 91.0 91.1 92.7 92.4 914 91.0 90.7 89.9 915 91.7 93.4 92.4 92.4 92.4 92.9 92.0
2014 93.0 92.8 93.1 92.8 93.3 93.1 92.6 92.7 93.7 92.5 93.2 93.6 92.3 92.6 93.1 93.6 934
2015 92.8 92.5 93.0 92.9 93.1 92.3 92.3 92.8 92.6 93.0 93.1 92.6 91.4 94.3 92.2 93.0 93.8
2016 94.3 93.7 93.6 94.8 95.2 93.6 93.9 93.7 93.2 93.9 93.7 94.0 94.8 95.4 95.6 95.5 94.8
2017 96.6 95.9 96.1 96.5 98.1 94.7 96.1 96.6 96.7 96.1 95.4 96.2 96.3 96.9 97.8 98.1 98.4

2018 100.0 98.3 100.2 100.6 100.9 97.5 99.0 98.4 99.2 100.7 100.7 101.3 100.7 100.0 100.3 100.7 101.5
2019 102.7 102.4 102.2 103.3 102.8 102.1 102.1 103.0 1023 101.8 1025 1029 103.3 1035 1035 103.2 102.0
2020 107.8 107.3 109.5 106.9 107.8 103.7 103.8 1136 1089 109.8 109.6 106.5 106.8 107.3 107.4 110.2 106.0

2021 108.4

Percentage increase on a year earlier

2012 3.0 4.2 3.0 2.6 2.3 4.1 5.3 3.5 1.0 4.2 3.7 2.1 3.1 2.7 1.8 2.6 24
2013 3.0 2.9 2.7 3.6 2.7 4.0 25 2.3 2.0 3.1 3.1 5.6 29 2.6 3.2 34 1.8
2014 1.4 2.0 23 0.1 1.0 19 18 2.2 4.3 1.1 1.7 0.2 S0.1 0.3 0.7 07 15
2015 0.2 S0.4 0.2 S 0.3 0.9 0.4 0.1 S1.2 0.5 S Sl 1.0 1.7 1.0 S0.5 0.5
2016 1.6 13 0.7 2.1 2.3 14 1.8 1.0 0.6 0.9 0.6 1.6 3.7 12 3.7 2.6 1.0
2017 24 2.3 2.6 1.8 3.0 1.3 2.3 3.0 3.8 24 1.9 2.3 1.6 1.6 2.3 2.7 3.9
2018 3.5 25 4.3 4.3 2.8 2.9 3.0 1.9 25 4.8 5.5 5.4 4.5 3.2 2.6 2.7 3.1
2019 2.7 4.2 2.0 2.6 2.0 4.7 3.1 4.7 3.2 1.0 1.8 1.6 2.6 35 3.3 25 0.6
2020 5.0 4.7 7.1 3.5 4.8 1.6 1.7 10.4 6.5 7.9 6.9 35 3.3 3.6 3.8 6.8 3.9
2021 . . . . . 4.6 . . . . . . . " " " "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non-Specialised Food Stores, All Businesses (£151,700m)

2012 88.9 88.1 88.4 89.3 90.0 87.4 88.4 88.3 87.9 88.5 88.8 88.1 89.6 89.9 89.6 89.9 90.4
2013 91.6 90.6 90.9 92.7 92.3 91.1 90.5 90.3 89.7 91.3 91.6 93.5 92.4 92.3 92.3 92.6 92.0
2014 92.9 92.6 93.0 92.9 93.3 92.9 92.4 92.5 93.2 92.5 93.3 93.7 92.3 92.7 93.1 93.6 93.2
2015 92.5 92.3 92.6 92.6 92.5 92.0 92.1 92.7 92.3 92.7 92.8 92.2 91.2 94.0 92.0 92.4 93.1
2016 93.7 93.1 93.0 94.1 94.6 93.3 93.2 92.9 92,5 93.4 92.9 93.3 94.2 94.7 95.0 94.3 94.4
2017 96.8 95.8 96.3 96.9 98.4 94.6 95.9 96.7 96.8 96.2 95.9 96.5 96.7 97.2 98.2 98.4 98.7

2018 100.0 98.4 100.2 100.4 101.0 97.7 99.3 98.2 99.0 100.5 100.9 1009 1004 100.0 100.2 100.8 101.7
2019 102.2 102.3 101.9 102.7 101.7 1021 1022 1025 1024 1015 1019 1022 102.8 1029 1028 102.4 1004
2020 108.2 107.1 1112 107.1 1075 1039 1033 1135 1108 1116 1112 106.7 107.2 107.3 107.2 110.0 105.7
2021 . . . . .. 1083 . . . .

Percentage increase on a year earlier

2012 3.4 4.5 3.3 3.0 3.0 4.3 5.7 3.7 1.2 4.4 4.2 2.3 3.4 3.3 25 3.2 3.2
2013 3.0 2.9 2.8 3.8 25 4.2 2.3 2.2 2.0 3.2 3.2 6.2 3.0 2.6 3.0 3.1 1.8
2014 14 2.2 2.3 0.2 11 2.0 2.2 2.4 4.0 13 1.8 0.2 0.1 0.4 0.8 1.0 13
2015 S0.5 0.3 S0.5 0.3 S0.8 S0.9 0.4 0.2 1.1 0.2 0.6 1.6 1.2 14 1.2 1.3 0.1
2016 1.3 0.9 0.4 17 2.2 1.3 1.2 0.2 0.3 0.8 0.2 12 3.3 0.8 3.3 2.1 14
2017 3.4 2.9 3.6 2.9 4.1 1.4 2.9 4.1 4.6 3.0 3.2 3.4 2.7 2.7 3.3 4.3 4.6
2018 3.3 2.7 4.1 3.7 2.6 3.3 3.6 1.6 2.3 4.4 5.2 4.6 3.8 2.8 2.1 25 31
2019 2.2 4.0 1.7 2.3 0.8 4.5 2.9 4.4 3.4 1.0 1.0 1.3 2.4 3.0 2.6 1.6 1.3
2020 5.9 4.7 9.1 43 5.6 1.8 1.0 10.7 8.2 9.9 9.1 4.4 43 43 43 7.5 5.3
2021 . . . . . 4.3 . . . . . . . . . . .
Specialist Food Stores, All Businesses (£8,707m)

2012 89.0 88.0 87.6 88.8 91.5 87.9 88.2 87.9 87.0 87.5 88.1 88.9 87.9 89.5 91.8 90.4 92.2
2013 93.2 94.9 92.1 92.7 93.3 93.5 97.0 94.4 90.8 93.2 92.2 90.9 94.2 93.0 93.6 93.5 92.9
2014 93.6 95.6 94.1 92.2 92.2 96.4 95.3 95.1 96.0 94.2 92.6 92.8 92.5 91.4 93.0 91.7 91.9
2015 93.8 91.7 94.5 92.0 96.8 91.1 92.2 91.7 93.8 95.0 94.8 93.8 89.6 92.6 91.1 98.9 99.8
2016 96.1 95.7 93.9 96.6 98.4 93.3 96.3 97.1 93.9 92.0 95.4 95.2 95.1 98.9 96.9 107.2 92.5
2017 89.7 91.3 87.1 89.6 90.7 91.8 93.5 89.1 91.4 91.4 80.1 89.2 90.5 89.2 88.5 90.5 92.7

2018 100.0 94.1 98.9 105.1 101.9 92.8 91.5 97.2 99.5 101.8 96.1 109.7 1050 101.6 102.7 102.8 100.6
2019 107.8 104.8 106.8 108.3 111.4 103.1 101.6 108.7 1053 105.6 109.1 109.0 107.4 1084 1085 109.2 115.6
2020 99.3 105.1 76.9 103.0 111.9 96.6 111.2 108.7 70.9 78.0 80.9 1010 98.8 1079 113.1 110.7 1118
2021 . . . 102.0 . . . . . . . . . . .

Percentage increase on a year earlier

2012 2.9 2.3 2.6 1.6 51 0.6 2.2 3.8 33 2.4 2.2 1.5 0.8 2.2 7.5 4.9 35
2013 4.8 7.8 5.1 4.4 1.9 6.3 9.9 7.3 4.4 6.5 4.6 2.3 7.3 3.9 2.0 34 0.7
2014 0.3 0.8 2.2 $0.6 1.2 3.2 S1.8 0.8 5.7 1.1 0.4 2.0 S1.9 1.7 $0.6 1.9 1.0
2015 0.2 $4.2 05 0.2 5.0 S$5.6 3.2 $3.6 S2.2 0.8 2.4 1.1 3.2 1.3 S2.0 7.8 85
2016 2.5 4.4 0.7 5.0 1.6 25 4.5 5.9 0.1 S3.1 0.6 15 6.2 6.8 6.3 8.4 S7.2
2017 6.7 4.6 S7.3 S7.2 7.8 S1.6 S2.9 8.2 S2.7 0.7 S16.0 S6.4 4.8 $9.8 8.7 15.6 0.2
2018 115 3.0 13.6 17.4 12.3 1.0 S2.2 9.1 8.8 11.4 19.9 23.0 16.1 13.9 16.1 13.6 8.5
2019 7.8 11.4 .80 3.0 9.3 11.2 11.0 119 58 37 136 0.7 2.2 6.7 5.7 6.2 14.9
2020 S7.9 0.3 S28.0 $4.9 0.4 $6.3 9.5 S SB27 S26.1 S25.8 S7.3 S8.0 0.4 4.2 1.4 3.3
2021 . . . . . 5.7 . . . . . . . . . .
Alcoholic Drinks, Other Beverages and Tobacco, All Businesses (£2,883m)

2012 99.8 109.9 102.3 103.0 83.8 1148 111.1 1051 101.2 106.3 99.9 105.1 108.0 97.3 80.5 89.3 82.1
2013 95.6 99.8 93.9 93.0 958 1014 99.8 98.5 96.6 94.8 90.9 93.3 91.2 94.1 96.4 107.0 86.4
2014 96.7 96.0 96.2 93.2 101.3 97.3 94.5 959 111.2 89.8 89.3 90.4 93.9 94.9 96.7 98.3 1074

2015 108.8 104.8 108.2 110.8 111.1 108.8 1048 101.7 107.8 1074 109.0 1084 1075 1155 107.6 1111 1140
2016 123.5 121.1 126.7 124.4 121.7 109.8 1265 1258 1244 1254 129.7 1282 126.2 1199 121.1 121.7 1222

2017 107.0 112.4 111.7 99.8 104.2 1133 1159 1089 1094 107.0 117.3 99.3 93.8 1049 1054 105.0 1025
2018 100.0 105.4 104.8 98.3 915 1029 103.6 108.9 104.6 1094 101.2 97.5 100.7 97.1 95.1 90.5 89.3
2019 115.0 102.1 102.9 120.0 134.9 100.0 96.8 108.0 87.8 1045 113.7 1204 118.7 120.8 127.0 126.0 148.4
2020 113.5 121.7 117.1 105.7 1089 1154 1117 136.1 1279 1134 1114 1094 106.8 1018 103.7 1169 106.6

2021 130.9

Percentage increase on a year earlier

2012 $13.2 $1.6 $.1 $10.6 3304 55 819 $%.8 S11.8 %01 S135 S70 A7 S17.9 $355 252 5304
2013 4.2 $9.2 8.2 9.7 14.3 11.6 10.2 $6.2 45 10.8 $9.0 11.2 15.6 S3.3 19.7 19.7 5.3
2014 1.1 S3.8 2.5 0.3 5.8 A1 S5.2 S2.7 15.1 S5.2 1.8 S3.1 3.0 0.9 0.3 8.1 24.3
2015 125 9.2 125 18.9 9.7 11.9 10.8 6.1 3.0 19.6 221 19.9 14.5 21.7 11.3 13.0 6.2
2016 135 155 17.2 12.2 9.5 0.9 20.7 23.7 15.4 16.7 19.0 18.3 17.4 3.8 125 9.6 7.2
2017 $13.3 §7.2 $11.9 $19.8 S14.4 32 884 8134 S121 S146 %95 S225 S25.7 S125 S13.0 S$13.7  S16.1
2018 6.6 $6.2 6.2 S1.4 S12.2 9.1 10.6 0.1 A4 2.2 13.7 S1.8 7.4 S7.4 S9.8 13.8  S12.9
2019 15.0 S3.2 1.8 221 475 S2.8 S6.6 S0.8 16.0 45 12.3 235 178 244 336 39.2  66.1
2020 S1.3 19.2 13.8 11.9 $19.3 154 154 26.0 45.6 8.6 S2.0 $9.1  S10.0 15.7 18.4 S7.2  S28.2
2021 . . . . 13.4 . . . . . . . " " "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Predominantly Non-food Stores, All Businesses (£173,879m)

2012 83.4 83.2 83.1 83.7 83.7 82.9 81.9 84.6 82.7 82.9 83.6 83.8 83.4 83.8 83.9 83.2 84.0
2013 84.7 83.3 84.0 85.3 86.3 82.8 85.3 82.1 82.5 84.2 85.2 84.7 83.7 87.0 85.9 85.8 87.0
2014 89.2 87.8 88.8 89.3 91.0 87.4 86.9 88.8 87.7 88.5 90.0 88.9 90.0 89.0 89.9 90.3 92.5
2015 91.3 90.9 91.9 91.6 90.8 89.5 91.8 91.4 92.1 91.7 92.0 91.6 91.3 91.9 91.1 91.1 90.4
2016 93.5 91.9 92.8 93.7 95.4 92.8 92,5 90.6 93.1 93.7 92.0 95.0 92.9 93.4 96.1 95.4 94.9
2017 96.9 94.8 96.8 97.6 98.3 94.2 95.4 94.9 97.3 95.6 97.4 97.6 98.6 96.9 97.8 98.8 98.5

2018 100.0 98.3 99.5 100.8 101.4 99.1 98.4 97.5 98.8 100.6 99.3 999 1014 101.0 100.2 1028 1013
2019 101.3 101.6 101.9 101.4 100.3 101.0 1013 1023 1012 101.0 1032 1020 101.4 1009 100.8 100.6 99.7
2020 88.6 93.6 65.2 98.3 97.2 1013 100.2 80.5 47.3 58.3 85.0 95.3 97.9 100.9 102.6 92.5 96.6
2021 . 73.4

Percentage increase on a year earlier

3

2012 2.0 14 1.9 2.8 1.8 0.3 0.5 4.0 0.3 2.0 3.3 2.6 3.0 2.8 12 2.4 1.8
2013 1.6 0.1 11 19 3.1 S 4.2 S3.0 0.2 1.6 1.8 11 0.4 3.8 2.4 3.1 3.6
2014 5.3 5.4 5.7 4.7 55 55 1.8 8.3 6.4 5.1 5.6 5.0 7.5 2.3 4.7 5.2 6.4
2015 2.4 3.6 35 2.6 S0.2 24 5.6 29 5.0 3.6 2.3 3.0 14 3.3 14 0.9 2.3
2016 2.3 1.0 1.0 2.3 5.1 3.7 0.7 0.8 1.1 2.2 0.1 3.7 17 16 55 4.8 49
2017 3.7 3.2 4.3 4.2 3.0 15 3.2 4.7 45 2.1 5.9 2.7 6.1 3.8 17 35 3.7
2018 3.2 3.6 2.8 3.2 31 5.2 3.1 2.8 15 5.2 2.0 2.4 2.8 4.2 25 4.0 2.8
2019 .13 3.4 .24 0.6 S11 1.9 29 _49 25 04 39 21 .S D.1 0.7 S2.1 S1.5
2020 12.5 S7.9 S36.0 3.1 3.1 04 1.0 1.3 3.3 423 17.6 S6.6 3.4 S 18 8.0 3.2
2021 . . . . . S27.6 . . . . . . . . . . .
Non-Specialised Predominantly Non-food Stores , All Businesses (£35,510m)

2012 79.7 78.1 80.5 80.2 80.1 76.6 76.4 80.8 79.9 80.9 80.6 80.4 79.3 80.6 79.8 79.8 80.6
2013 82.9 81.3 82.5 82.9 85.0 80.9 82.8 80.3 80.8 81.4 84.7 82.2 83.0 83.4 85.1 83.9 85.9
2014 87.8 86.2 87.8 88.2 89.0 86.0 85.5 87.1 87.7 87.7 87.9 87.3 89.0 88.3 89.3 89.6 88.4
2015 91.3 90.2 90.4 91.6 93.2 89.4 91.3 89.9 90.6 90.2 90.5 92.2 90.8 91.7 92.2 93.6 93.7
2016 95.9 95.0 95.1 96.8 96.6 96.4 95.4 93.6 95.8 97.7 92.4 95.9 96.4 97.7 96.2 97.5 96.2
2017 97.6 96.1 97.3 98.8 98.3 95.2 95.7 97.3 97.1 96.3 98.1 98.4 99.4 98.6 97.0 98.3 99.4
2018 100.0 99.6 100.5 100.3 99.6 100.1 99.5 99.2 98.6 1015 101.3 100.0 100.8 100.1 98.6 99.2 100.8
2019 98.3 99.4 98.6 98.2 97.2 99.6 100.1 98.7 98.7 98.5 98.6 99.4 98.4 97.0 98.4 97.0 96.5
2020 93.1 97.6 84.4 94.2 96.0 97.5 96.5 98.5 74.5 84.4 92.3 93.2 93.4 95.6 98.9 96.5 93.4
2021 . . . . 79.6 . .

Percentage increase on a year earlier

2012 6.3 33 8.7 6.6 6.8 S1.1 2.3 7.9 8.0 9.7 8.5 7.0 5.9 6.8 6.3 8.3 6.0
2013 4.0 4.0 25 34 6.2 5.7 8.4 0.6 1.1 0.6 5.2 2.1 4.7 3.4 6.6 5.1 6.6
2014 5.9 6.1 6.4 6.4 4.7 6.3 3.2 8.5 8.6 7.7 3.8 6.2 7.2 5.9 5.0 6.8 2.9
2015 4.0 4.5 3.0 3.8 4.6 3.9 6.8 3.2 3.3 2.8 2.9 5.6 2.0 3.9 3.2 4.5 6.0
2016 5.0 5.4 5.2 5.7 3.7 7.9 45 4.1 5.7 8.4 2.1 4.1 6.1 6.5 4.4 4.2 2.7
2017 1.8 1.2 2.3 2.1 1.8 S1.3 0.3 3.9 1.4 S1.4 6.2 2.6 3.1 0.9 0.9 0.8 3.3
2018 24 3.6 33 15 13 5.1 4.0 2.0 1.6 5.4 3.2 16 14 15 16 0.9 14
2019 S1.6 0.2 _S1.9 S2.1 S2.4 0.5 0.6 0.6 01 S29 S2.6 S0.6 S2.4 S3.0 0.2 S2.2 4.3
2020 5.3 S1.8 14.4 A1 S1.2 S2.0 S3.6 0.2 S245 14.4 6.4 6.2 S5.1 S1.5 0.5 0.5 S3.2
2021 . . . . . 18.4 . . . . . . . . . . .
Textile, Clothing, Footwear and Leather, All Businesses (£49,035m)

2012 87.1 87.7 85.8 87.6 87.3 87.4 86.6 88.9 85.2 86.1 86.0 86.7 86.9 88.9 88.8 85.1 87.9
2013 89.1 88.6 87.8 89.9 90.1 89.1 89.9 87.1 85.4 88.8 88.9 88.5 88.4 92.2 89.7 89.7 90.8
2014 92.9 90.9 92.8 92.8 95.1 90.2 88.8 93.2 92.1 92.8 93.5 92.9 94.1 91.6 92.8 93.8 97.9
2015 95.7 95.0 97.5 96.0 94.4 93.1 96.0 95.7 98.0 95.9 98.4 95.1 96.9 96.0 94.8 95.1 93.6
2016 93.3 91.5 91.8 93.8 96.1 93.1 92.3 89.7 91.9 92.9 91.0 96.3 93.2 92.2 98.3 95.3 95.1
2017 99.3 97.4 99.0 100.7 99.9 95.7 97.0 99.1 98.4 99.0 99.5 100.0 100.6 101.3 99.6 100.6 99.7

2018 100.0 98.2 99.9 100.4 101.5 98.8 98.8 97.3 98.1 101.6 99.9 101.6 99.5 100.0 99.7 102.0 102.5
2019 102.4 102.7 103.2 102.6 1011 1023 101.8 103.6 105.2 1011 1034 103.5 1023 1021 1020 101.2 100.2
2020 76.1 89.7 47.6 84.6 81.7 103.4 1028 65.4 32.6 38.6 66.8 78.3 86.7 88.0 89.1 69.3 85.6
2021 . . . 55.1 . . . . . . . . . . .

Percentage increase on a year earlier

3

2012 1.6 3.7 80.7 3.1 03 30 1.7 58 &1 07 11 08 30 50 33 510 £0.9
2013 2.3 1.0 2.3 2.6 32 20 38 %1 02 31 33 21 17 38 10 54 33
2014 4.2 2.6 5.8 3.2 55 12 &2 70 79 45 51 50 65 07 35 46 7.8
2015 31 45 5.0 35 %7 32 81 27 63 34 53 24 30 48 22 13 3
2016 5 6 $8 3 1.8 § 89 %3 2 W2 &5 12 B8 $0 37 03 15
2017 6.4 6.5 7.8 7.4 40 28 51 106 71 66 94 39 79 99 14 55 48
2018 0.7 0.8 09 %03 16 33 18 &8 %3 26 04 16 S11 &3 01 14 29
2019 24 45 33 22 &4 35 30 _64 _72 %5 _34 _18 _29 _20 _23 7 N3
2020 &56 §127  $53.9 175 §192 11 09 $36.8 690 $61.8 354 243 §153 $138 $126 815 5146
2021 . . . . . %67 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED

2

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Textiles, All Businesses (E815m)
2012 84.2 85.0 82.4 87.8 81.7 85.5 85.5 84.3 80.6 81.3 84.8 83.8 89.0 90.1 90.3 79.6 76.5
2013 86.9 87.4 91.7 88.0 805 889 878 8.9 888 922 937 912 912 830 824 785 80.6
2014 95.9 93.3 95.0 96.8 987 872 982 955 1020 934 908 955 968 979 965 954 103.0
2015 94.3 85.4 95.3 94.1 1026 783 84.0 921 935 981 945 955 902 961 964 109.8 101.7
2016 99.1 95.8 95.3 99.9 1055 980 933 9.1 90.2 91.3 1026 99.7 1029 97.8 1020 1131 102.1
2017 99.5 103.8 99.6 93.5 101.0 100.8 102.7 107.1 107.7 103.3 90.1 93.7 84.7 100.5 101.8 99.5 1015
2018 100.0 96.5 98.4 101.2 103.9 97.6 95.4 96.4 99.8 99.2 96.5 99.2 1025 101.8 1029 117.0 94.2
2019 97.9 95.9 97.7 99.2 986 990 987 912 936 1014 982 1027 983 972 964 921 1054
2020 85.6 73.8 62.1 104.7 1028 787 864 588 550 36.0 888 1044 103.1 106.2 101.1 80.3 122.1
2021 . . . . 1436 . . . " "
Percentage increase on a year earlier
2012 2.2 0.1 1.9 5.8 12 $33 1.1 1.7 0.3 0.7 4.1 34 168 01 162 $33 6.6
2013 3.2 2.8 11.3 0.2 Sl.4 3.9 2.7 1.9 10.2 13.4 10.5 8.8 2.4 S7.9 8.7 1.4 54
2014 10.3 6.8 3.6 10.0 225 518 118 112 148 13 31 47 62 179 171 215 277
2015 S1.6 S8.5 0.3 S2.8 40 S10.2 144 S35 B3 5.0 4.1 01 $69 S19 01 150 S1.2
2016 5.1 12.2 S 6.2 28 251 11.1 43 S36 6.9 8.6 4.3 14.1 1.7 5.8 3.1 0.4
2017 0.4 8.4 45 6.4 $%2 28 101 115 195 132 S122 $6.0 S17.7 28 0.2 S120 0.6
2018 05 §7.0 §1.2 82 29 %1 &1 S100 &3 9 7.1 59 211 13 11 175 S7.2
2019 S2.1 .S0.6 .S0.6 S2.0 S51 14 34 S54  S63 22 1.7 3.4 A1 A5 $6.3 212 11.9
2020 12.5 3.1 S36.4 55 43 S20.6 12.4  S355 412 45  S9.6 1.7 4.9 9.3 48 S12.8 15.9
2021 . " . " . 82.6 . . . . . . . . . . "
Clothing, All Businesses (£43,452m)
2012 86.3 86.9 85.0 86.7 868 867 859 878 846 853 8.2 859 861 879 877 846 877
2013 88.8 87.9 87.6 89.7 899 884 838 8.8 850 886 89.0 886 881 919 895 897 905
2014 92.8 90.5 93.0 92.9 949 904 880 925 920 931 936 930 943 916 925 937 97.8
2015 95.6 95.1 97.4 95.7 93.9 92.9 96.0 96.3 98.1 95.7 98.3 95.0 96.5 95.7 94.5 94.4 93.1
2016 92.3 90.6 90.8 92.6 95.2 92.2 91.9 88.3 90.7 91.8 90.2 95.0 92.0 91.2 97.6 94.0 94.1
2017 98.5 96.7 98.1 100.0 993 952 965 982 972 982 986 996 1004 100.1 99.0 100.1  98.9
2018 100.0 97.9 99.9 1004 1018 986 984 970 981 101.7 100.1 1015 99.3 1003 100.1 102.1 102.9
2019 102.0  102.7 103.1 101.9 100.3 102.2 101.3 1042 1053 1009 103.3 103.1 1013 101.5 1015 1003 99.3
2020 75.6 89.4 47.8 83.9 80.4 102.8 102.2 65.7 31.9 38.9 67.6 78.7 85.8 86.6 87.4 68.8 84.1
2021 53.2
Percentage increase on a year earlier
2012 1.4 3.3 51.0 2.8 0.5 2.9 14 50 44 0.2 1.0 0.9 2.2 4.9 25 %05 203
2013 2.9 1.2 3.0 3.5 3.7 2.0 34 1.1 0.5 3.9 4.4 3.2 2.3 4.6 2.1 6.0 3.2
2014 44 2.9 6.1 3.5 55 2.2 1.0 6.5 8.3 5.1 5.2 4.9 71 S04 3.3 45 8.1
2015 3.0 5.2 4.8 3.1 1.0 2.7 9.1 4.1 6.6 2.8 5.0 2.2 24 45 2.2 08 9
2016 S3.4 4.8 S6.8 S3.2 1.3 0.7 A3 8.3 7.5 Al 8.3 S ST 4.6 33 0.4 1.1
2017 6.7 6.8 8.0 8.0 4.3 3.2 5.1 11.2 7.1 7.1 9.4 4.8 9.1 9.7 14 6.5 5.1
2018 15 1.2 1.9 0.4 25 3.6 1.9 S1.2 0.9 35 1.4 1.9 1.1 0.3 11 19 41
2019 .20 49 .32 _ 15 S15 3.6 30 75 _73 S8 32 _16 _20 _11 14 S1.8 S35
2020 S25.9 13.0 S53.7 17.7 19.8 0.6 09 S36.9 $69.7 615 4.5 S23.7 S15.4 14.7 13.9 1.4 15.3
2021 . . . . . $48.2 . . . . . . . . . .
Footwear and Leather Goods, All Businesses (£4,768m)
2012 94.6 96.2 93.3 95.5 935 944 929 1003 920 944 936 946 938 976 986 90.7 917
2013 92.0 94.6 88.4 91.8 93.4 95.7 99.6 89.6 88.7 89.6 87.1 86.9 91.2 96.3 92.2 92.0 95.3
2014 93.2 94.1 91.1 91.5 95.8 88.6 94.9 99.1 91.4 89.4 92.3 91.8 92.2 90.7 94.9 94.5 97.7
2015 97.5 95.0 98.5 99.0 97.7 974 979 908 977 978 99.7 960 1017 99.2 972 985 974
2016 101.6 99.3 100.4 103.2 103.5 1001 958 1015 102.7 1031 96,5 107.8 102.1 100.3 1035 104.2 102.9
2017 106.0 102.5 107.6 108.1 1056 99.3 100.5 106.6 1075 1056 109.3 1056 104.4 113.1 1049 1049 106.7
2018 100.0 101.7 99.7 100.0 98.6 101.4 103.2 100.6 97.8 101.9 99.6 103.7 100.3 96.9 96.1 98.5 100.6
2019 106.6 103.4 105.0 109.3 108.7 104.3 106.6 100.0 106.3 1034 1053 107.6 1120 108.3 107.7 111.3 1074
2020 79.2 94.8 43.7 87.6 89.5 113.2 1104 63.9 35.7 37.0 55.4 70.6 92.0 97.6 103.1 72.3 92.5
2021 . . 57.0 . .
Percentage increase on a year earlier
2012 3.2 7.6 18 4.8 §1.3 44 38 134 $§1.3 5.4 14 %05 75 7.1 77 S$54 48
2013 S2.8 S1.7 S5.4 3.8 0.2 1.4 7.3 10.7 35 5.0 70 S81 S28 S1.3 65 1.4 4.0
2014 1.2 0.5 3.1 0.4 2.7 7.5 AT 10.6 3.0 0.3 6.0 5.6 1.1 S5.8 29 2.7 25
2015 4.7 0.9 8.1 8.2 1.9 9.9 31 8.4 7.0 9.4 8.0 4.6 10.2 9.5 2.4 4.2 0.3
2016 4.2 4.5 2.0 4.2 5.9 2.8 S2.1 11.8 5.1 55 S3.2 12.3 0.5 11 6.4 5.8 5.7
2017 43 3.2 7.2 4.8 21 $0.8 4.9 5.1 A7 24 133 &1 22 1238 14 0.7 3.7
2018 S5.6 0.8 S7.3 S7.5 $6.7 2.1 2.7 5.6 9.1 35 8.9 1.8  S3.9 143 S84 6.2 5.8
2019 _ 6.6 1.7 53 .92 103 2.8 33 %6 _87 _15 _58 _38 117 118 121 130 _ 6.8
2020 S25.7 8.3 S58.4 19.8 176 _ 8.6 3.6 S36.2 $S66.4 S64.2 SA74 S344 17.8 $9.9 4.2 S35.0 13.9
2021 . . . . . $49.6 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



VALUE OF RETAIL SALES AT CURRENT PRICES
2 SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Household Goods Stores, All Businesses (£35,236m)
2012 85.6 85.4 87.5 84.7 84.5 84.7 84.4 86.9 87.6 87.4 87.4 86.6 84.1 83.8 84.1 85.0 84.6
2013 82.6 81.8 83.3 82.2 83.0 82.2 84.1 79.5 81.4 85.4 83.2 83.8 80.2 82.4 82.5 81.7 84.4
2014 86.9 85.8 86.2 87.2 884  86.7 85.3 85.2 85.2 85.1  87.9 86.0 88.3 87.2 88.3 86.6 90.0
2015 91.6 90.4 91.9 92.7 91.3 88.9 89.8 91.9 91.9 92.1 91.8 945 90.8 92.6 90.7 90.8 92.3
2016 92.5 93.1 91.8 91.2 940 943 94.6 90.9 90.4 943 90.9 94.3 89.8 89.8 93.3 95.2 93.6
2017 94.1 93.5 94.6 93.8 94.6 92.5 93.7 94.0 97.9 92.2 93.9 96.3 91.8 93.5 95.8 95.3 93.1
2018 100.0 97.8 100.2 100.6 101.4 96.9 98.1 98.4 1004 101.0 99.4 98.2 1015 1019 100.6 103.2 100.5
2019 97.3 98.1 98.0 96.6 96.6 97.7 97.3 99.2 95.1 98.3 100.0 95.3 96.1 98.1 95.9 97.1 96.7
2020 96.2 93.7 73.6 106.7 1111 96.3 975 880 471 68.2 99.0 1049 107.2 107.8 1112 111.8 1105
2021 . “ . . . 89.7 . .
Percentage increase on a year earlier
2012 0.3 S1.1 2.1 S1.2 S1.2 1 0 06 21 24 19 05 Sl4 5 40 07 S04
2013 S3.5 4.3 4.8 S3.0 1.9 S3.0 0.3 8.5 7.1 S2.2 4.9 3.2 4.6 1.7 1.9 3.9 0.2
2014 53 5.0 35 6.1 6.6 5.6 1.4 7.2 4.6 0.4 5.7 2.6 10.1 59 7.1 6.0 6.7
2015 5.4 5.3 6.6 6.3 3.3 2.5 5.3 7.8 7.8 8.1 4.4 10.0 2.8 6.2 2.7 4.8 25
2016 1.0 3.0 0.1 1.6 2.9 6.1 5.3 1.2 1.6 24 S0.9 S0.2 1.2 S3.1 2.9 4.9 1.4
2017 1.7 0.4 3.1 2.9 06 S0 S10 35 83 S22 33 21 22 4.1 2.6 01 05
2018 6.2 47 5.9 7.3 71 47 47 47 25 95 58 19 106 90 50 83 79
2019 S2.7 03 S2.2 $4.0 4.7 0.8 08 08 S53 S26 0.6 3.0 S5.3 S3.8 $4.6 $6.0 S3.8
2020 S11 S4.6 S24.9 10.5 15.1 Sl.4 0.2 Sl1.2 0.5 0.6 S0.9 10.1 115 9.9 15.9 15.2 14.3
Furniture, Lighting etc. All Businesses (£14,728m)
2012 74.3 70.9 77.9 74.4 74.2 69.3 69.7 73.1 76.9 75.8  80.2 76.3 73.7 73.5 75.7 73.6 73.5
2013 75.1 74.6 75.2 73.8 76.9 74.9 74.9 74.0 72.3 78.2 75.2 77.9 69.0 74.3 75.3 76.0 78.9
2014 80.9 78.3 78.8 82.3 84.2 784 785 78.0 77.8 775 808 80.7 82.9 83.0 84.1 83.5 84.8
2015 89.9 86.8 91.5 91.2 89.9 84.6 85.5 89.6 90.5 92.0 92.0 95.7 87.0 91.0 88.2 88.7 92.3
2016 92.3 94.9 91.9 90.6 92.0 95.3 94.9 94.5 93.8 93.7 88.9 89.8 91.7 90.3 91.6 92.7 91.7
2017 95.0 91.6 95.8 95.0 97.6 90.1 90.6 93.7 98.2 93.1 96.0 98.9 90.9 95.0 97.8 99.1 96.3
2018 100.0 99.7 99.0 100.5 100.8 102.8 1014  95.9 98.0 99.6 99.3 97.5 102.0 101.8 97.7 102.3 101.9
2019 100.9  100.0 104.0 98.5 101.0 96.7 102.1 101.0 100.7 102.6 107.8 91.6 1014 101.7 105.3 100.3 98.1
2020 88.4 89.4 52.5 104.5 107.3 98.6 96.4 74.6 22.1 37.0 89.3 1019 1042 106.8 108.8 1024 110.0
2021 . . . 85.5 . . . .
Percentage increase on a year earlier
2012 4.7 51.3 13.6 3.0 38 S0 Sl 43 166 106 138 714 33 %03 50 2.6 37
2013 1.1 5.2 3.4 S0.8 3.6 8.2 7.4 1.1 S6.1 31 S6.2 2.0 S6.3 1.2 S0.5 3.2 7.3
2014 7.6 5.0 4.8 115 9.5 4.6 4.8 5.5 7.6 S0.8 7.3 3.6 20.1 11.6 11.7 9.9 7.6
2015 11.1 10.8 16.1 10.9 6.8 7.8 8.9 14.8 16.4 18.7 14.0 18.7 4.8 9.6 4.8 6.3 8.8
2016 2.7 9.3 0.4 0.7 2.2 12.7 11.1 5.5 3.7 1.9 3.4 $6.2 55 0.8 3.9 4.4 0.7
2017 2.9 3.4 4.2 4.8 62 %5 S46 %08 47 06 79 101 %09 5.2 6.7 6.9 5.1
2018 5.3 8.9 3.4 59 3.2 141 12.0 2.3 0.2 7.0 34 Sl.4 12.1 7.1 S 3.2 5.8
2019 _ 0.9 .03 .51 S2.0 0.2 S5.9 06 53 28 _31 86 S6.0 S0.6 S 7.7 1.9 S3.8
2020 12.3 10.6 $49.5 6.1 63 _ 20 S5.6 S26.2 78.1 4.0 17.1 11.3 2.7 5.0 34 21 12.2
2021 . . . . . 13.3 . . . . . . . . . .
Electrical Household Appliances, All Businesses (£6,865m)
2012 107.3 112.4 111.3 105.1 100.6 115.2 110.7 1114 113.1 1127 1089 1126 103.4 100.5 101.1 102.3 98.7
2013 88.3 87.9 88.4 89.3 87.6 84.9 91.0 87.8 89.4 88.3 87.6 86.1 90.2 91.1 87.4 88.3 87.3
2014 92.0 91.1 93.5 91.5 91.8 92.1 90.4 90.8 94.0 91.9 94.4 90.0 91.7 92.5 94.7 83.2 96.4
2015 94.9 95.0 93.9 95.0 95.8 924 964 959 928 954 93.5 97.0 94.5 93.7 94.5 94.4 97.8
2016 91.6 89.9 90.8 91.7 94.1 91.7 90.2 883 824 964 93.0 92.9 88.4 93.3 92.5 92.2 96.7
2017 97.9 96.8 96.7 98.9 99.2 96.1 96.7 975 973 945 98.0 98.2 100.2 98.4 99.5 102.1 96.7
2018 100.0 99.9 99.6 99.8 100.7 100.6 98.8 100.1 101.4 99.6 98.2 98.0 101.3 100.1 99.2 105.9 97.7
2019 101.1 102.5 97.7 101.8 102.3 97.4 97.9 110.3 98.1 100.0 95.6 98.3 97.2 108.2 99.7 102.8 103.9
2020 103.2 103.0 92.3 109.1 1084 1015 103.2 1044 75.5 83.4 1129 112.0 1105 1057 116.5 108.0 102.2
2021 . . . . 81.0 . . . .
Percentage increase on a year earlier
2012 503 .15 .55 526 S5 S6 35 16 100 44 27 81 341 5 S120 |12 A9
2013 S17.7 1.8 S20.6 15.1 12.8  S26.3 17.8 S21.2 S209 S21.6 19.6 3.5 12.8 S9.4  S13.6 13.7 11.5
2014 4.2 3.7 5.8 25 4.7 8.4 0.7 3.4 5.1 4.1 7.8 4.6 1.7 1.6 83 S5.8 10.4
2015 32 4.2 04 3.8 43 03 67 57 813 37 %9 78 30 13 2 135 15
2016 3.5 S5.3 3.3 3.5 1.8 0.7 $6.5 7.9 11.2 1.1 0.5 4.2 S6.5 0.4 S2.1 S2.3 1.2
2017 6.9 7.7 6.5 7.9 5.5 4.8 7.3 10.4 18.2 .0 5.3 5.7 13.3 5.5 75 10.7 S
2018 21 3.1 3.0 1.0 15 4.6 2.2 2.7 4.2 5.4 0.2 S0.2 11 1.7 S0.4 3.8 1.1
2019 1.1 2.7 S1.9 1.9 1.6 3.1 0.9 102 S3.2 04 S2.6 0.3 A1 81 0.6 S2.9 6.3
2020 2.1 0.5 S5.6 7.2 6.0 42 5.3 S65.3  S231 16.7 18.1 14.0 13.7 S2.3 16.8 5.0 1.6
2021 . . . . . S20.3 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Hardware, Paints and Glass, All Businesses (£12,660m)

2012 81.3 82.1 80.1 80.2 82.8 81.3 81.3 83.5 79.8 81.2 79.3 78.6 80.2 81.4 79.3 83.8 84.7
2013 85.5 82.7 87.8 86.0 853 844 870 779 854 901 878 877 856 850 8.1 829 86.6
2014 89.4 89.6 89.2 88.8 90.1 913 832 89 875 837 908 880 912 877 879 904 915
2015 90.5 90.7 89.9 91.8 895 910 904 908 910 890 896 908 919 926 905 90.1 88.2
2016 925 91.3 91.2 91.3 96.1 934 952 866 892 928 915 1003 878 869 956 993 9338
2017 90.7 93.0 92.0 89.8 88.1 92.9 94.7 91.8 98.0 89.5 89.2 92.2 87.9 89.3 91.1 86.8 86.7
2018 100.0 94.0 102.0 101.3 102.7 87.4 93.7 99.5 102.1 104.1 100.3 99.0 101.0 103.3 104.8 103.0 100.7
2019 91.0 94.0 90.0 91.2 890 971 929 923 867 907 921 962 901 831 834 909 919
2020 102.5 94.0 89.3 109.6 1178 914 957 953 604 978 1055 1064 1105 1114 1101 1263 117.3
2021 . . . . 98.3 "
Percentage increase on a year earlier

2012 4.3 1.2 $9.8 .1 1.9 0.1 0.5 S2.8 14.6 $6.6 S8.2 S10.3 3.8 1.2 $6.3 0.2 0.1
2013 51 0.7 9.7 7.3 3.1 3.9 7.1 $6.7 7.0 11.0 10.8 11.5 6.7 4.5 8.5 1.1 2.3
2014 4.6 8.3 1.6 3.2 5.6 8.2 1.4 14.1 2.4 S1.5 34 0.3 6.5 3.1 2.1 9.1 57
2015 1.2 1.3 0.8 34 0.6 0.4 2.4 21 4.0 0.3 1.3 3.2 0.8 5.7 29 03 36
2016 2.2 0.7 15 S0.6 7.3 2.6 5.3 46 21 4.3 21 105 S5 $6.2 5.6 10.2 6.4
2017 S1.9 1.9 0.9 S1.7 S8.3 0.6 0.5 6.1 10.0 S3.6 S2.6 8.1 0.2 2.8 A7 S12.6 S7.6
2018 10.2 11 109 128 166 S$59 S$1.0 84 42 164 125 74 149 157 151 187 162
2019 $9.0 0.1 11.8 $0.9 13.4 111 0.8 7.3 $15.2 S12.8 8.2 S2.9 10.8 14.7  S20.5 11.7 8.7
2020 12.6 0.1 S0.8 20.1 324 58 3.0 3.3 0.3 78 146 106 226 264 321 389 276
2021 . . . " . 7.5 . . . . . . . " "

Music and video recordings and equipment, All Businesses (£983m)

2012 156.1 158.0 161.0 155.3 150.1 1463 1614 1645 1708 1643 1505 1604 1541 1522 151.2 1485 1504
2013 116.1 133.9 111.9 107.6 1109 1419 1371 1249 1113 1139 1108 1050 109.0 1085 108.9 1048 117.3
2014 109.0 111.8 107.7 109.4 106.9 1148 1141 107.0 1059 1054 111.0 1114 109.0 108.1 112.2 105.8 103.6
2015 107.6 106.7 109.4 108.8 1054 103.2 102.1 113.2 1185 108.8 1025 1069 108.6 110.5 106.0 103.6 106.2
2016 102.5 110.8 105.2 95.5 98,5 1104 1135 1089 1123 106.7 98.3 94.9 95.9 95.6 96.1 100.7 98.6

2017 98.6 102.8 96.3 93.9 101.2 98.2 107.1 103.0 96.8 97.3 95.2 98.6 95.5 88.9 100.0 100.5 102.9
2018 100.0 104.7 97.7 99.9 97.7 104.1 99.1 109.6 106.3 90.2 96.7 99.6 1016 98.8 98.8 100.7 94.5
2019 98.3 93.5 110.3 101.8 87.7 1218 78.0 83.3 97.9 118.0 1142 118.0 87.6 100.3 90.9 87.3 85.5
2020 82.9 87.7 56.2 87.5 99.7 87.1 96.2 81.6 52.7 50.3 63.8 80.9 88.4 92.2 1236 93.2 85.8
2021 . . . . 1011 . . . . . . . . . . .

Percentage increase on a year earlier

)

2012 %5 %7 819 %7 S5 8174 B2 47 30 _27 04 1 B8 &6 B1 §107 296
2013 £56 $152 5305 807 261 B0 $150 241 5349 807 264 $845 293 287 £280 294 $220
2014 6.1 3165 3.7 16 36 $191 S168 S143 48 S5 02 60 .S 4 30 10 S117
2015 $13 6 15 %6 S14 %02 $105 58 119 32 &7 $M1 04 22 5 20 25
2016 7 3.8 &8 8122 %5 0 70 112 B8 $3 S99 $1 S112 &117 $135 94 8 &2
2017 88 72 8.4 1.7 28 8110 &7 %4 S138 88 B1 38 04 0 40 03 44
2018 15 1.9 1.4 64 &5 61 74 64 99 £3 15 10 _64 112 $1.2 03 W1
2019 817 $07 130 19 $§103 169 13 40 &9 308 181 185 $&138 14 B0 $S134 6
2020 157  $62  $90 $140 137 85 233 0 62 74 $41 B14 09 W1 360 68 04
2021 . . . 161 - . . . - - . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Other Specialised Non-food Stores, All Businesses (£54,098m)

2012 81.1 81.0 79.5 81.7 82.3 81.7 79.5 81.8 78.9 78.3 81.0 81.4 82.5 81.2 82.0 82.6 82.2
2013 83.4 80.9 82.1 84.7 85.8 78.8 83.6 80.3 81.6 81.2 83.4 83.5 82.3 87.5 85.1 86.2 86.0
2014 88.3 87.3 87.5 88.2 90.3 86.3 87.1 88.4 85.3 87.3 89.5 88.3 88.1 88.2 88.6 89.9 92.1
2015 87.2 88.1 87.9 86.9 85.7 86.7 89.6 88.1 87.8 88.5 87.4 86.0 86.9 87.7 87.3 86.0 84.2
2016 92.6 89.3 93.0 93.3 95.0 89.2 89.3 89.4 94.2 91.4 93.2 93.6 92.4 93.9 95.9 94.3 94.7
2017 96.1 92.6 95.9 96.6 99.4 93.3 94.9 90.0 96.0 94.4 97.1 95.5 100.8 94.2 97.9 99.8 100.2

2018 100.0 97.8 98.1 101.6 102.5 100.2 97.6 96.0 98.4 98.9 97.4 99.3 1035 1018 101.3 105.6 100.9
2019 104.8 104.3 105.4 105.5 1041 1028 104.2 1057 103.3 104.2 108.1 106.7 1059 104.1 1046 104.6 1034
2020 92.1 94.5 63.0 107.8 102.9 1053 102.2 77.6 42.9 52.5 87.5 1058 1050 1116 1118 98.3 99.6
2021 . . . 75.3 . . . . .

Percentage increase on a year earlier

3
3

2012 1.4 0.1 0.2 3.1 23 02 $33 22 S14 1.8 3.2 31 44 19 %01 3.4 35
2013 2.8 0.2 33 37 43 536 51 S1.8 34 3.7 2.9 25 %03 7.8 3.8 4.4 4.6
2014 59 7.9 6.6 4.1 53 9.5 42 100 4.6 76 73 57 70 08 41 43 71
2015 1.3 1.0 0.4 1.4 $5.1 05 29 <04 2.9 13 23 =5 13 0.6 15 44  S85
2016 6.3 1.3 5.8 7.3 10.8 28 0.3 15 7.4 3.2 6.6 8.8 6.3 7.0 9.9 9.7 125
2017 3.8 3.6 3.2 35 4.6 4.6 6.3 0.7 1.9 33 4.2 2.1 9.1 0.3 2.0 5.8 5.8
2018 4.0 5.7 2.3 5.1 3.1 7.4 2.9 6.7 25 4.8 0.2 3.9 27 8.1 36 58 0.7
2019 _ 48 6.7 _ 74 3.8 16 26 67 100 _50 _54 111 75 23 22 33 $9 24
2020 12.2 9.4  $40.2 22 §1.2 24 S19 6.6 85 $49.6 S191 09 509 7.2 68 $6.0 3.7
2021 . . . . . 5285 . . . . . . . . . . .
Dispensing Chemists, All Businesses (£1,336m)

2012 81.8 86.6 84.5 76.2 798 855 878 85 791 891 851 792 841 675 808 793 794
2013 84.1 81.1 81.6 86.0 878 816 815 804 809 802 833 895 849 842 855 883 89.2
2014 86.1 84.7 91.4 85.8 828 832 831 875 880 925 932 831 838 854 803 829 848
2015 79.1 81.5 79.2 78.2 775 804 818 81 810 779 786 792 760 792 801 772 755
2016 85.5 83.0 83.3 87.7 881 819 842 830 843 844 8L7 824 866 928 831 882 880
2017 97.9 88.0 100.6 99.7 1034 890 871 880 1089 863 1055 934 100.9 103.7 103.0 106.2 101.6

2018 100.0 99.6 100.7 102.0 97.7 102.0 99.2 979 1024 101.0 99.1 103.2 1035 99.8 91.3 101.7 99.7
2019 106.1 108.0 108.5 103.2 104.8 107.6 108.7 107.7 111.8 1129 1023 106.7 1035 100.3 106.1 99.5 107.9
2020 148.6 121.1 167.2 156.6 151.6 103.2 107.8 149.6 133.8 1429 2133 1569 153.8 1585 1553 158.9 1428

2021 154.4

Percentage increase on a year earlier

2012 $4.3 S5.2 $3.0 36.3 &8 72 S15 $%5 9 16 S0 8 49 3178 $56 548 1.2
2013 2.9 6.3 3.5 12.9 10.0 S4.6 7.2 7.0 22 S101 2.2 13.0 0.9 24.9 5.8 11.3 12.4
2014 24 4.5 12.0 0.3 5.7 21 2.0 8.8 88 154 119 S15 S1.3 14 $6.2 6.1 S5.0
2015 8.2 3.8 13.4 8.8 6.4 S3.4 1.5 6.1 7.9 15.8 15.6 10.1 $9.3 S7.3 0.2 6.8 10.9
2016 8.1 1.9 5.3 12.1 13.7 1.9 2.9 1.0 4.0 8.3 4.0 4.0 13.9 17.1 9.9 14.2 16.5
2017 14.5 6.0 20.8 13.7 17.4 8.6 3.3 61 292 23 290 133 166 118 169 204 155
2018 2.1 13.1 0.1 2.3 S5.5 14.7 14.0 11.2 S6.0 17.1 S6.0 10.5 25 S3.8 Sl14 4.2 S1.8
2019 6.1 8.4 7.7 1.2 7.2 54 9.6 10.0 9.1 11.7 3.2 3.4 S 0.5 16.3 2.2 8.2
2020 40.0 12.2 54.1 51.7 44.7 4.0 0.8 38.9 19.7 26.6 108.4 47.1 48.7 58.1 46.4 59.7 32.3
2021 . . . . 49.6 . . . . . . . . . . .
Medical Goods, All Businesses (£805m)

2012 59.5 59.8 58.4 58.6 61.2 61.7 57.6 60.0 62.0 55.8 57.7 58.8 59.9 57.5 61.1 60.7 61.7
2013 60.1 58.5 53.9 63.0 65.1 58.9 57.7 58.8 49.3 56.2 55.8 60.6 61.3 66.2 65.3 62.2 67.2
2014 68.8 66.3 71.0 69.5 68.5 64.3 70.9 64.7 73.7 69.8 69.7 72.7 68.5 67.6 69.2 70.2 66.7
2015 76.1 70.7 73.4 78.1 82.2 69.8 70.6 71.4 69.1 74.8 75.8 75.1 70.2 86.9 75.8 96.1 76.2
2016 75.7 73.7 76.2 76.6 76.6 73.9 74.4 73.0 75.5 73.3 78.9 74.8 79.3 75.8 72.6 76.9 79.5
2017 81.4 86.0 75.1 80.5 83.8 84.4 82.0 90.6 67.7 86.9 71.6 77.5 81.3 82.3 82.4 88.1 81.4

2018 100.0 88.8 96.9 96.4 117.8 85.7 90.2 90.3 90.9 88.9 108.1 96.4 98.6 948 1140 125.0 1152
2019 116.3 109.7 123.6 120.7 1111 108.9 110.7 109.5 124.0 1256 121.7 127.1 1222 1143 1083 108.1 115.8
2020 109.7 123.8 49.9 130.7 1335 1262 1448 104.6 25.9 45.6 725 106.6 1323 148.6 1411 138.7 1234

2021 108.8

Percentage increase on a year earlier

2012 9.5 13.6 9.7 7.0 8.0 23.2 8.3 10.6  23.8 2.9 4.8 11.0 8.2 3.0 12.8 10.8 2.7
2013 1.0 S2.2 S7.7 7.5 6.3 45 0.2 S2.1  S20.4 0.6 S3.3 3.2 25 15.1 7.0 24 8.9
2014 144 13.4 31.6 10.3 5.3 9.2 23.0 10.1 49.4 241 25.0 19.9 11.8 2.1 5.9 12.9 S0.8
2015 10.6 6.5 3.5 12.5 19.9 8.5 0.4 10.4 S6.3 7.3 8.6 33 24 285 95 369 14.2
2016 S0.5 4.4 3.7 S2.0 6.8 5.9 54 23 9.3 S2.0 4.1 0.4 12.9 12.8 4.2 S20.0 4.3
2017 7.4 16.7 S1.4 5.2 9.4 14.2 10.2 241 S104 185 $0.3 3.7 2.6 8.6 135 14.6 25
2018 22.9 3.2 29.0 19.8 40.6 1.6 10.0 S0.4 34.3 2.2 51.1 24.4 21.3 15.1 384 418 41.4
2019 16.3 235 275 25.1 S5.7 27.1 22.8 213 363 413 126 319 23.9 20.7 S5.0 13.5 0.5
2020 S5.6 12.8 S59.6 8.3 202 159 30.7 A5 79.1 S63.7 S404  S16.2 8.3 30.0 30.2 28.2 6.6
2021 . . . . . S13.8 . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Cosmetic and Toilet Articles, All Businesses (£4,780m)

2012 61.8 590.1 61.4 62.4 64.2 58.5 590.1 59.6 59.4 61.5 63.0 62.2 62.6 62.4 62.4 61.8 67.5
2013 70.1 66.5 72.4 70.2 71.2 64.9 66.7 67.7 70.3 71.7 74.6 69.4 70.2 70.9 71.7 71.8 70.3
2014 71.3 70.6 68.8 71.7 74.2 70.8 70.7 70.3 69.2 67.4 69.6 69.4 71.6 73.5 73.7 74.6 74.2
2015 72.4 71.8 72.1 72.2 73.4 72.7 71.0 71.8 71.6 73.4 71.6 72.2 72.5 72.0 72.1 72.3 75.4
2016 79.9 77.0 78.5 82.3 81.8 77.5 76.8 76.7 78.6 78.8 78.3 83.1 84.2 80.1 82.5 81.7 81.4
2017 86.6 86.6 85.5 85.1 89.3 84.0 85.4 89.5 88.7 83.7 84.3 83.9 83.4 87.3 86.9 89.7 90.8

2018 100.0 93.5 97.9 102.6 106.0 91.5 93.3 95.2 95.1 98.9 99.3 101.0 1034 103.2 1084 1076 102.9
2019 111.0 113.6 1129 1115 106.0 1146 1164 1106 109.7 1133 1151 1130 113.8 108.6 1053 1105 1029
2020 93.8 99.4 74.4 103.8 97.3 947 100.9 102.8 61.5 69.3 88.9 1029 1013 106.7 106.0 93.7 93.3
2021 . . . . 59.4 . .

Percentage increase on a year earlier

2012 3.8 S2.4 3.8 4.5 9.6 S6.7 S 9.8 S1.8 4.4 8.0 3.6 6.7 3.6 10.1 1.8 15.7
2013 135 12.6 17.9 12.6 11.0 10.8 13.0 13.6 18.4 16.6 185 11.7 12.2 13.6 14.9 16.3 4.1
2014 1.7 6.1 S5.0 2.0 4.2 9.1 6.0 3.8 S1.7 S6.0 S6.7 0.1 21 3.6 2.8 3.9 5.6
2015 1.6 1.7 4.9 0.8 S1.0 2.7 0.4 2.1 3.5 9.0 2.8 4.0 1.2 S2.0 S2.1 S3.1 1.7
2016 10.4 7.2 8.8 14.0 114 6.6 8.2 6.9 9.8 7.3 9.3 15.1 16.1 11.3 14.4 13.0 8.0
2017 8.4 12.5 8.9 34 9.1 8.5 11.2 16.8 13.0 6.3 7.7 1.0 S0.9 9.0 5.3 9.9 115
2018 155 8.0 145 20.6 18.8 8.9 9.3 6.3 7.2 18.2 17.7 20.4 23.9 18.2 24.7 19.9 133
2019 11.0 215 153 8.7 0.1 253 247 161 154 145 159 11.8 10.1 5.2 29 27 .S
2020 15.4 12.5 S34.1 6.9 S8.1 S17.4 13.3 S7.1  $44.0 S38.8 S22.7 S8.9 11.0 1.8 0.7 15.2 $9.3
2021 . . . . . S37.3 . . . . . . . . . . .
Computers & Telecommunications Equipment, All Businesses (£4,765m)

2012 89.7 90.9 89.5 92.0 86.5 95.2 89.2 88.8 91.8 88.3 88.7 95.0 89.1 91.9 87.4 85.6 86.6
2013 91.6 91.5 92.8 90.6 91.6 90.5 93.9 90.4 94.7 94.2 90.2 91.2 89.8 90.7 90.7 93.3 90.9
2014 96.4 93.7 93.8 96.6 101.6 92.8 92.9 95.3 91.9 94.7 94.5 93.1 95.1 100.7 101.7 99.7 103.0

2015 107.1 97.8 102.7 115.9 112.0 102.1 99.6 93.0 100.8 102.3 1045 1122 1143 1201 1129 1121 1111
2016 118.1 116.6 122.3 116.7 116.8 110.3 1183 120.1 121.7 1225 1226 116.1 1139 1194 129.1 1115 1111

2017 106.4  103.7 107.2 107.2 1075 1005 103.2 106.7 109.0 104.6 108.0 1138 107.2 102.0 1016 1124 1085
2018 100.0 106.3 97.9 95.3 1005 1113 105.0 103.3 96.1 98.9 98.6 91.6 99.3 95.0 1029 99.8 99.2

2019 98.0 96.3 103.3 102.4 89.9 99.6 98.9 915 1131 1025 96.0 105.7 931 107.3 98.0 86.2 86.3
2020 63.4 82.1 39.0 62.9 68.4 86.8 88.5 72.2 33.3 34.7 47.0 63.8 64.6 60.9 56.4 72.4 74.7
2021 . . . 45.9 . . . . . . . . . .

Percentage increase on a year earlier

3
3
3
3

2012 88 3155 &8 4 $104 92 23 346 44 S133 S$119 35 %8 0 11 B9 $139 88
2013 2.1 7 3.6 1.5 58 $%0 53 18 31 66 17 S0 08 S.2 38 90 49
2014 5.2 25 1.0 67 109 26 31 55 &9 06 47 21 58 110 121 68 133
2015 11.1 4.4 95 199 102 99 72 $4 97 80 106 206 202 193 110 124 7.9
2016 103 192 19.1 0.7 43 81 188 292 207 197 174 34 03 06 144 05 1
2017 £09 3110 123 81§79 89 S128 $112 $105 S146 3120 $19 59 146 13 08 24
2018 $%0 25 87 &111 S5 108 18 82 $11.8 55 2 B7 8195 74 B9 13 S112 85
2019 S0 %4 55 75 $106 $105 5.8 $11.4 177 37 27 154 $62 130 %48 $§136 $13.0
2020 &52 3147 %23 $385 239 S$129 $105 1.1 5706 662 511 5397 5306 432 3424 $160 S134
2021 . . . . . sr1 . . . . . . . . . . .

Floor Coverings, All Businesses (£1,809m)

2012 1155 112.7 117.9 114.2 117.2 1151 1101 113.0 1189 120.8 1149 1149 1129 1146 1189 1141 1183
2013 131.7 125.9 134.3 132.9 133.6 118.0 127.0 1314 134.6 133.0 1352 1375 1322 129.8 1335 134.0 1334
2014 126.1 127.1 1241 125.6 1274 1234 1356 124.0 1227 120.3 1283 120.6 1269 1284 1257 130.0 126.7

2015 91.1 95.8 92.9 89.3 86.4 102.4 93.1 92.6 91.4 95.6 92.0 86.2 90.4 90.8 88.4 82.8 87.8
2016 84.8 88.8 79.9 82.9 87.5 89.4 91.8 86.0 90.0 7.7 73.5 86.0 81.7 81.3 86.1 90.8 86.0
2017 99.2 96.6 98.4 98.2 103.7 87.7 99.0 101.7 93.4 104.7 97.3 104.7 106.5 86.4 113.1 97.8 100.9
2018 100.0 101.7 108.3 103.5 86.5 105.7 96.8 102.3 101.2 108.7 113.7 102.7 104.6 103.2 87.2 90.1 83.1
2019 84.1 814 87.9 76.9 90.3 87.5 73.7 82.6 91.4 85.5 87.0 84.7 74.2 72.7 88.5 88.9 92.9
2020 80.1 78.1 44.0 99.1 99.4 82.1 90.7 64.1 30.0 21.5 73.1 92.7 87.0 1139 1423 77.4 82.8
2021 . . . . 74.5 . . . . . . .

Percentage increase on a year earlier

2012 286 168 379 304 308 39 209 263 369 475 316 315 329 278 316 415 230
2013 140 117 13.9 164 140 25 153 163 133 101 176 196 171 132 123 174 128
2014 43 10 S16 S5 0 46 47 68 H6 B9 96 H1 §123 40 S11 58 B0 5.0
2015 77 %47 9251 289 821 8§71 813 253 255 05 283 285 288 93 £297 863 5307
2016 %9 73 S140  S72 12 $127 S$15 $71  S15 8187 $200 02 206 S105 26 97 0
2017 17.0 8.7 23.1 185 185 S18 78 183 38 346 323 217 303 63 313 78 173
2018 08 _53 101 _54 $S165 205 &2 06 83 _38 168 519 S17 195 £28 7.9 $176
2019 15.9 5199 $188  $257 44 §172 %238 §193 %07 13 234 &175 291 296 14  S14 118
2020 47 %0 $500 289 101 $6.2 229 224 %72 S48 S$160 95 172 566 60.8 $12.9 $10.9
2021 . . . . . %3 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Books, Newspapers & Periodicals, All Businesses (£3,809m)

2012 112.0 114.3 115.6 110.6 107.4 1146 113.2 1150 116.2 116.0 1150 119.1 104.0 109.2 109.7 106.3 106.3
2013 104.3 110.6 105.1 103.0 98.5 109.7 1158 107.1 1044 1045 106.1 1014 103.8 103.6 100.3 98.3 97.3

2014 99.5 94.5 99.0 101.4 103.5 93.8 93.5 96.2 99.5 98.7 98.7 98.8 1019 103.1 100.8 104.4 104.8
2015 103.9 104.5 103.6 106.4 101.2 1036 1039 105.7 100.7 104.6 1052 107.2 107.2 1051 1055 1025 96.6
2016 97.4 99.9 97.6 95.2 96.7 101.2 101.6 97.6 98.0 100.1 95.3 96.2 93.5 95.9 97.2 97.1 95.9
2017 96.4 90.9 95.7 99.5 99.6 95.5 94.0 84.7 93.5 92.3 100.1 100.3 100.0 98.6 106.2 99.0 94.9
2018 100.0 97.9 102.5 102.5 97.1 97.6 97.4 98.7 106.1 103.3 99.0 1022 1035 101.9 99.6 96.8 95.3
2019 93.6 90.7 87.8 90.7 105.1 89.6 81.3 99.0 86.6 86.3 90.1 89.2 91.7 91.1 957 107.1 111.0
2020 84.4 97.5 50.3 104.8 84.0 1274 1013 64.7 38.5 42.6 66.0 97.7 1054 110.0 107.0 717 75.3
2021 . . . 46.0 . . .

Percentage increase on a year earlier

2012 $.8 $4.4 0.8 $3.0 46 45 S57 33 49 SH3 S14 10 S70 L1 18 %8 76
2013 $%6.9  $33 $9.1 $6.9 $882 3 23 568 8101 S99 S77 S149 02 51 386 S76 0 B85
2014 $4.6 14.5 $5.8 1.6 50 8145 8193 5103 47 56 0 69 26 19 205 05 63 7.7
2015 4.4 10.5 47 49 $&2 104 111 99 11 60 65 86 53 19 47 $S18 $7.8
2016 6.3 $4.4 5.8 10.5 $%5 23 N2 §77 N6 A3 94 S103 S128 87 S79  $H3 0 08
2017 0.9 $9.0 .0 45 31 S7 S5 8132 $46  S78 51 4.3 7.0 28 93 20 S1.0
2018 3.7 7.8 71 29 &5 22 36 164 134 119 &1 19 35 33 $%2 2 0.4
2019 $6.4 7.4 $14.3 115 82 381 S166 _ 04 S184 S165 S9.0 27 8113 8106 40 106 165
2020 S9.8 76 27 155 $201 421 246 $34.7 555 S50.7 6.7 95 149 207 118 $33.0 S321
2021 . . . . . 5639 . . . . . . . . . . .
Sports Equipment, Games & Toys, All Businesses (£10,174m)

2012 75.1 71.7 73.7 78.3 769 722 716 713 725 702 775 770 794 784 796 755 758
2013 77.9 78.7 72.9 79.4 807 780 8.3 771 723 709 751 783 791 805 804 830 79.1
2014 90.0 87.7 91.1 91.0 903 860 872 897 878 915 933 929 919 889 909 907 89.6
2015 93.5 94.2 93.8 93.0 930 906 960 956 972 934 915 934 918 935 914 916 955
2016 96.0 93.9 97.7 97.0 955 955 928 934 976 949 1001 99.4 924 986 965 954 948
2017 94.4 87.6 96.2 94.1 99.7 921 928 799 990 977 928 924 962 939 1002 99.8 99.1

2018 100.0 98.0 99.3 97.6 105.1 97.1 1035 94.2 97.7 100.1 99.9 89.4 97.3 1045 1018 1214 94.8
2019 112.6 108.5 108.3 118.8 1149 109.2 106.4 109.7 97.4 1116 1143 119.2 122.1 116.0 1143 116.6 114.0
2020 103.9 104.4 71.0 114.2 126.1 1165 1148 83.8 52.3 59.3 95,5 1126 1148 1150 1472 1141 1188

2021 83.2

Percentage increase on a year earlier

2012 9.6 6.3 7.3 15.0 9.6 5.1 6.3 7.4 52 0.6 14.5 11.9 16.0 16.9 15.6 7.1 7.0
2013 3.7 9.8 1.1 15 5.0 8.1 135 8.1 S0.2 1.0 S3.2 1.7 S0.4 2.7 11 9.9 4.4
2014 155 114 24.9 14.6 11.9 10.3 7.3 16.3 214 29.1 243 18.7 16.1 10.4 13.1 9.2 13.3
2015 3.9 7.4 3.0 21 3.0 5.3 10.1 6.6 10.6 2.0 S1.9 0.6 S0.1 5.2 0.5 1.0 6.6
2016 2.7 0.3 4.2 4.3 2.7 5.3 S3.3 S2.2 0.4 1.7 9.3 6.4 0.7 55 5.6 4.2 0.7
2017 1.7 $6.7 51.6 $3.0 43 5 S 345 14 29 &3 &1 40 %49 3.8 46 45
2018 5.9 11.8 3.2 3.7 5.5 5.4 11.6 17.9 S1.3 25 7.7 S3.3 1.2 11.3 1.6 21.6 $4.3
2019 12.6 10.8 . 9.0 21.7 9.3 124 27 164 0.2 115 144 334 254 11.0 12.3 4.0 20.3
2020 S7.7 S3.8 S34.4 S3.9 9.7 _ 6.7 8.0 S236 $46.3 S46.9 16.5 S5.5 S5.9 S0.8 28.7 S2.2 4.1
2021 . . .. S28.6 . . . . . . . . . . .
Flowers, Plants, Seeds, Fertilisers and Pet Foods, All Businesses (£5,023m)

2012 79.4 815 76.1 78.0 81.9 80.8 77.6 85.2 77.1 71.0 79.4 75.9 77.7 79.8 76.5 82.3 85.8
2013 82.1 75.2 79.7 88.2 85.3 81.0 77.6 68.7 70.5 81.8 85.3 88.7 88.2 87.8 88.2 86.2 82.3
2014 83.1 90.3 80.4 79.1 82.0 86.7 88.5 95.4 85.3 79.7 77.2 80.2 77.1 79.8 82.2 83.3 80.7
2015 93.0 95.2 96.8 90.7 89.3 100.7 92.3 93.1 100.2 95.3 95.2 89.0 91.4 91.5 89.7 88.4 89.6
2016 92.7 86.1 95.4 94.7 94.8 86.6 86.3 854 937 97.3 95.1 93.5 96.7 94.0 95.5 97.2 92.4
2017 93.5 91.4 94.0 94.5 94.2 89.8 87.4 958 1035 925 87.6 97.6 95.2 91.5 92.9 93.8 95.5

2018 100.0 96.0 97.7 100.8 105.6 102.3 98.1 89.2 92.5 97.0 1023 97.6 98.4 1053 115.2 100.2 1021
2019 100.7 101.9 96.4 100.1 104.4 1044 1054 97.1 95.8 96.3 96.8 103.4 100.4 97.3 96.8 105.3 109.8
2020 103.4 98.9 90.6 114.5 110.0 1122 90.0 92.7 55.7 98.2 1124 1103 1135 118.7 1184 1157 98.8
2021 . . . 105.4 . . .

Percentage increase on a year earlier
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The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Watches and Jewellery, All Businesses (£7,551m)

2012 66.0 66.7 64.4 66.2 66.8 67.7 66.4 66.1 62.7 65.0 65.2 66.1 63.5 68.3 66.4 65.2 68.3
2013 72.6 71.0 72.3 74.2 72.9 69.4 72.3 713 77.9 70.7 69.0 70.9 70.6 79.8 70.1 75.9 72.8
2014 75.3 70.5 76.2 75.0 80.0 67.9 69.6 73.9 71.2 73.1 82.8 71.4 76.4 76.9 77.9 82.9 79.3
2015 73.2 75.2 74.4 71.5 71.8 71.8 73.4 79.5 77.0 74.5 72.3 72.8 71.9 70.2 71.5 70.2 73.2
2016 80.1 74.8 80.1 80.1 85.5 73.2 76.4 74.8 78.3 77.8 83.3 79.3 80.0 80.7 86.1 82.8 87.0
2017 93.7 93.1 91.8 93.8 95.8 91.5 94.5 93.4 93.4 90.6 91.6 92.8 94.3 94.1 92.7 102.8 92.8

2018 100.0 92.8 94.5 106.7 106.0 95.7 93.0 90.3 95.1 99.2 90.3 108.8 1079 104.1 1049 106.7 106.3
2019 105.7 103.3 110.1 109.4 100.1 99.4 1003 1089 106.6 1123 1113 1133 108.7 106.8 101.2 100.1 99.1
2020 78.9 88.1 41.7 95.8 89.3 1025 1027 61.9 25.8 24.0 68.5 87.6 91.9 1056 1024 72.9 91.9
2021 . . 53.0 . .

Percentage increase on a year earlier

3
3
3
3

2012 1.4 6.1 S2.9 S2.0 6.1 5.3 3.3 9.0 4.2 S0.9 S3.4 1.7 S6.4 1.3 17.4 S2.7 1.9
2013 10.0 6.5 12.3 12.2 9.2 25 8.9 7.8 24.2 8.8 6.0 7.2 11.2 16.7 5.5 16.3 6.6
2014 3.8 0.7 54 11 .97 S2.1 S3.7 3.6 S8.6 3.3 199 0.7 83 S3.6 111 93 8.9
2015 S2.8 6.7 S2.4 S4.7 10.2 5.7 55 7.5 8.2 1.9 12.7 2.0 S5.9 S8.7 S8.1 15.3 7.6
2016 9.4 S0.6 7.6 11.9 19.0 1.9 4.1 S5.8 1.7 45 15.2 9.0 11.2 15.1 20.4 18.0 18.8
2017 16.9 24.5 14.7 17.1 12.2 25.1 23.8 24.8 19.3 16.5 10.0 17.1 18.0 16.5 7.7 24.1 6.6
2018 6.8 S0.4 2.9 13.8 10.6 4.6 S1.6 3.2 1.8 9.4 S1.4 17.2 14.4 10.7 13.1 3.8 14.6
2019 .57 114 .16.6 .25 .S5.6 3.8 79 206 121 132 232 41 07 2.6 S35 S6.2 6.8
2020 S25.4 14.8 $62.2 12.4 108 3.2 24 3.2 75.8 78.6 S385 S22.7 S155 1.2 11 7.1 S7.2
2021 . . . . . $483 . . . . . . . . . . .
Other Retail Sale of New Goods in Specialised Stores, All Businesses (£11,306m)

2012 87.3 86.9 82.2 88.4 91.9 86.6 84.0 89.4 80.8 80.4 84.9 83.7 96.3 85.7 89.1 98.3 88.9
2013 83.7 77.2 81.9 84.3 91.2 69.3 83.2 78.7 80.4 79.9 84.7 84.1 76.9 90.3 88.5 89.9 94.5
2014 93.0 94.1 90.3 91.7 95.5 95.3 90.3 96.1 86.1 90.6 93.5 95.1 90.3 90.2 90.8 89.6 104.1
2015 82.2 87.4 83.3 80.7 77.5 81.6 93.8 86.9 82.3 86.8 81.2 79.5 81.8 80.8 84.2 80.4 69.7
2016 95.5 88.4 94.6 97.4 101.8 88.8 86.0 89.9 100.3 92.0 92.2 99.7 95.6 97.0 99.5 100.7 104.4

2017 100.7 99.0 99.9 100.0 103.9 100.3 106.6 91.8 90.6 93.2 1128 91.9 1175 92.5 97.4 1011 1114
2018 100.0 99.4 97.1 103.5 100.0 105.1 96.3 97.3 102.8 97.2 924 100.2 1109 100.4 98.4 98.1 1027
2019 102.3 102.5 105.5 101.3 100.1 100.3 105.6 101.8 111.2 99.3 1058 101.2 1023 100.6 100.9 100.9 98.9
2020 91.3 83.7 59.9 120.7 101.6 99.9 90.8 61.8 32.8 44.9 935 1239 116.2 1216 1052 103.2 97.5
2021 . . . . . 87.6 . . . . . . . . . . .

Percentage increase on a year earlier

3
3

2012 &2 %81 5.8 .2 36 59 8134 L9 8115 97 25 X6 67 5S4 576 140 5.3
2013 4.2 11.1 0.4 $4.6 $0.7  S20.0 S1.0 S12.0 0.4 0.5 0.3 04 S20.2 5.4 0.6 $8.6 6.2
2014 111 21.9 10.3 .89 .47 374 8.5 22.1 7.0 134 104 131 175 0.1 26 03 101
2015 11.6 S7.2 S7.8 12.0 18.9 14.3 3.8 $9.5 4.3 $4.2 13.1 16.4 $9.4 10.4 S7.2 10.3  S33.0
2016 16.2 1.1 13.7 20.6 314 8.8 8.3 3.4 21.8 6.0 13.6 25.4 16.9 199 18.1 25.3 49.8
2017 54 12.0 56 2.7 21 129 240 21 %97 13 223 &8 229 6 1 04 67
2018 0.7 0.4 S2.8 3.6 3.8 4.8 9.7 6.0 135 4.3 S18.0 9.0 S5.6 8.5 1.0 S3.0 S7.8
2019 .23 .31 _ 86 2.2 0.2 45 96 46 81 21 145 1.0 S1.7 0.2 25 2.9 3.7
2020 10.8 18.4 $43.2 19.1 15 05 14.0 S39.3 70.5 4.8 S11.7 225 135 20.9 4.4 2.3 1.5
2021 . . . . . 12.2 . . . . . . . . . .
Second Hand Goods, All Businesses (£2,738m)

2012 81.9 88.2 80.2 79.6 79.5 90.4 83.9 89.9 80.8 82.2 78.2 84.0 78.1 77.2 83.1 77.1 78.7
2013 88.4 83.3 89.7 91.2 89.3 82.2 82.1 85.2 90.4 87.0 91.2 79.5 87.4 1035 90.0 80.9 95.6
2014 90.1 86.6 92.0 93.2 88.7 88.8 103.0 71.3 85.9 98.4 91.9 97.3 96.3 87.4 83.6 91.3 90.6
2015 84.1 83.3 90.4 79.5 83.0 81.3 90.2 79.4 76.1 879 103.7 72.1 80.7 84.6 86.5 85.5 78.2
2016 87.5 89.4 85.3 87.7 87.8 91.1 90.2 87.4 88.8 75.0 90.8 71.7 95.0 89.8 87.6 88.9 87.0
2017 94.7 79.8 94.1 103.7 101.3 89.6 78.3 73.1 97.5 1035 83.8 108.1 99.6 103.5 107.0 95.2 1015

2018 100.0 99.8 96.4 103.0 100.8 99.4 90.4 107.7 99.6 93.6 96.0 111.8 101.9 96.9 746 109.4 114.9
2019 118.1 132.4 118.6 102.5 118.7 105.0 135.2 151.9 89.2 103.7 154.1 95.3 108.4 103.6 139.9 116.6 103.4
2020 99.8 110.5 59.7 115.3 112.8 110.8 143.6 83.7 32.9 47.1 91.3 1209 98.5 1241 84.1 120.0 130.1
2021 . . . .

Percentage increase on a year earlier

3

2012 1.9 197 §14 %8 B0 266 104 220 17 42 80 %2 7 8110 104 8138 85
2013 79 5 11.8 145 123 %91 1 $2 119 58 167 $53 118 340 83 50 215
2014 1.9 3.9 26 22 07 80 255 $164 51 131 08 223 101 8155 71 129 %2
2015 %6 8 §1.8 146 364 85 §124 114 $11.3 $106 128 259 §162 82 35 63 S136
2016 4.1 7.3 $5.6 10.2 57 120 S§ 100 167 147 $§l25 78 177 61 1.3 39 112
2017 82 $108 10.3 183 154 S1.7 8133 8163 98 380 76 391 48 1563 221 7.0 167
2018 56 251 24 &7 05 110 155 473 _ 21 95 145 35 23 $.4 3303 149 131
2019 181 326 231 &5 178 57 496 411 $104 108 605 S148 64 70 875 66 $10.0
2020 155 5165  $49.6 124 %0 _55 62 49 632 546 $07 269 01 197 399 29 258
2021 . . . . . 335 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non-store Retail, All Businesses (£43,534m)

2012 45.8 44.1 45.0 45.8 48.3 43.8 43.6 447 44.7 45.8 44.7 46.7 44.1 46.5 47.5 47.8 49.3
2013 53.6 51.6 52.6 55.1 55.1 50.9 51.9 51.9 51.3 52.6 53.7 54.0 57.0 54.3 54.7 56.2 54.6
2014 59.7 56.6 60.8 60.2 61.3 53.2 59.7 57.6 59.6 62.6 60.4 60.6 60.0 60.1 60.0 60.4 63.0
2015 65.5 63.0 65.3 67.1 66.6 61.8 62.9 64.0 64.9 64.3 66.5 69.5 65.1 66.8 66.0 66.3 67.4
2016 75.5 69.0 72.3 77.3 83.5 68.5 68.0 70.2 68.7 74.2 73.6 74.9 77.0 79.5 82.1 84.0 84.3
2017 89.4 84.2 87.2 92.1 93.9 83.8 84.0 84.7 87.1 85.4 88.9 87.4 91.1 96.5 93.6 94.9 93.4

2018 100.0 94.5 98.4 102.5 104.7 93.5 95.6 94.4 95.6 99.8 99.4 101.0 103.1 103.1 103.2 1059 104.9
2019 114.8 110.5 112.7 119.0 1169 10v.1 1106 1133 1129 1118 1131 1214 1182 1177 1166 1157 1180
2020 149.6 117.0 159.2 158.9 1659 1173 1143 1189 139.0 165.7 170.2 1640 158.1 155.6 166.1 1639 167.4

2021 172.4

Percentage increase on a year earlier

2012 9.6 11.0 9.5 7.7 10.3 10.1 9.0 13.3 12.3 11.8 5.7 11.9 3.0 8.2 10.5 6.9 13.1
2013 17.0 17.1 16.9 20.2 14.1 16.3 19.0 16.2 14.8 14.9 20.2 15.7 29.2 16.9 15.2 17.6 10.6
2014 11.3 9.7 15.6 9.4 11.2 4.4 14.9 11.1 16.3 19.0 12.4 12.1 53 10.6 9.7 7.3 155
2015 9.8 11.2 7.4 115 8.8 16.2 5.4 11.0 8.9 2.7 10.1 14.7 8.5 11.2 10.1 9.9 6.9
2016 15.3 9.5 10.6 15.1 25.3 10.7 8.2 9.7 5.7 155 10.7 7.7 18.2 19.0 24.3 26.6 25.1
2017 18.3 22.1 20.7 19.1 12.5 22.5 23.6 20.6 26.8 15.0 20.7 16.8 18.4 21.4 14.0 13.0 10.9
2018 11.9 12.2 12.7 11.3 115 115 13.7 11.5 9.8 16.9 11.8 15.6 13.1 6.8 10.2 11.6 12.3
2019 14.8 17.0 14.5 16.1 11.6 14.5 15.7 20.0 18.1 12.0 13.8 20.2 14.6 14.1 13.0 9.2 12.4
2020 30.4 5.9 41.3 33.6 42.0 9.5 3.4 5.0 231 48.1 505 35.1 33.8 322 424 417 419
2021 . . . 47.0 . . . . . .

Mail Order, All Businesses (£41,156m)

2012 41.7 39.8 41.1 42.0 44.1 39.5 395 403 410 412 411 431 401 426 431 434 454
2013 49.0 47.4 48.0 50.1 50.7 46.6 47.8 47.7 47.0 48.0 488 49.0 51.8 497 51.2 51.7 494
2014 56.8 53.2 57.7 57.4 59.1 49.4 56.1 54.7 56.5 59.4 57.2 57.5 57.4 57.5 57.7 58.3 60.8
2015 63.9 61.2 63.4 65.5 65.3 60.4 60.7 62.2 62.9 62.5 64.5 67.7 63.7 65.2 64.5 64.9 66.2
2016 74.0 67.5 70.3 76.0 82.3 67.1 66.3 68.7 66.6 72.5 71.6 73.4 75.7 78.2 81.1 82.6 83.0
2017 89.1 83.6 87.0 91.8 93.9 82.8 84.3 83.6  86.7 85.0 889 87.3 90.2 96.8 93.5 94.9 93.3

2018 100.0 94.0 98.4 102.7 104.8 92.9 95.6 93.5 95.6 100.1 995 101.3 103.2 1035 103.1 106.3 105.0
2019 115.2 111.4 112.6 119.4 117.3 109.0 111.0 1136 1123 1118 1135 122.0 1188 1178 117.0 1158 1187
2020 152.2 117.8 163.7 161.2 168.6 118.0 1140 120.6 143.7 1705 1743 167.1 1595 1579 167.7 167.5 170.2

2021 174.9

Percentage increase on a year earlier

2012 12.6 15.2 13.8 9.7 11.9 14.3 13.4 17.5 17.7 14.4 10.4 15.0 3.7 10.3 12.6 6.5 15.8
2013 17.5 19.0 16.9 19.4 14.9 17.9 21.1 18.2 14.8 16.6 18.7 13.7 29.2 16.6 18.8 18.9 8.9
2014 15.8 12.3 20.2 14.6 16.6 5.8 17.3 14.8 20.2 23.9 17.2 17.2 10.8 15.7 12.8 12.8 23.0
2015 125 15.1 9.9 14.1 10.5 22.4 8.3 13.7 11.3 5.2 12.8 17.9 1.1 13.4 11.7 114 8.9
2016 15.9 10.3 10.9 159 26.1 111 9.2 10.4 59 15.9 11.0 8.3 18.8 20.0 25.8 27.3 25.3
2017 20.3 23.9 23.7 20.9 14.1 23.4 27.2 21.7 30.2 17.2 24.2 19.0 19.2 23.7 153 14.9 12.4
2018 12.3 12.4 13.1 11.9 11.7 12.2 13.4 11.8 10.3 17.8 11.9 16.1 14.4 7.0 10.2 12.0 12.6
2019 15.2 18.5 144 16.2 11.9 17.3 16.1 215 17.5 11.7 14.1 20.4 15.2 13.8 135 8.9 13.0
2020 321 5.7 45.4 35.0 43.8 8.3 2.7 6.1 28.0 52.5 53.5 36.9 343 341 43.4 44.7 435
2021 . . " . 48.2 . . . . . . " .

Other Non-store Retail, All Businesses (£2,379m)

2012 116.1 117.8 113.1 112.2 121.2 1173 1163 1193 108.7 1255 106.7 1085 1142 1135 1234 123.7 1175
2013 132.6 124.8 1325 140.4 1324 1255 1240 125.0 1253 1323 1385 1406 1475 1347 1155 135.2 1437
2014 109.9 116.2 115.4 108.3 99.3 1198 122.1 108.0 1135 1175 1152 1145 1058 1054 99.3 96.3 101.8
2015 94.4 93.8 98.6 94.8 90.3 86.7 100.4 94.3 100.5 95.0 100.0 99.8 89.3 95.2 93.4 90.7 87.4
2016 101.6 95.1 106.2 100.4 104.8 91.5 97.7 95.8 104.7 1051 108.3 100.1 98.7 101.9 99.3 1079 106.8

2017 94.3 95.0 91.4 95.9 94.8 101.3 79.5 102.3 94.5 92.3 88.2 89.0 107.2 92.5 94.9 93.8 95.6
2018 100.0 103.0 96.7 97.7 1025 103.1 94.7 109.6 96.6 95.8 97.6 95.7 101.6 96.2 105.1 99.2 103.2
2019 107.7 95.7 113.7 1115 110.0 73.7 1029 1074 1242 1128 106.0 111.0 106.8 115.6 111.1 113.8 106.1
2020 105.7 103.6 81.1 119.1 119.2 104.0 121.0 89.3 57.2 81.8 99.7 1104 1333 1147 1381 1015 1183

2021 129.6

Percentage increase on a year earlier

2012 5.6 S8.7 S11.2 3.4 15 $.0 S11.3 $6.4 S13.6 0.6 S17.7 5.4 1.1 3.5 0.9 9.2 2.2
2013 14.2 6.0 17.2 25.2 .92 7.0 6.6 47 153 _ 54 298 296 291 187 S64 93 223
2014 S17.1 .S6.9 S12.9 S22.9 S25.0 S46 S15 S136 94 S11.1  S169 S186 S283  S21.7 14.0 28.8  S29.1
2015 S14.1 19.3 S14.5 12.5 9.1 S27.7 17.8 12.7 11.5 S19.2 S13.1  S12.8 15.6 9.7 S5.9 S5.8 14.1
2016 7.6 13 7.7 5.8 16.1 5.6 S2.7 1.6 4.1 10.6 8.3 0.3 105 7.0 6.3 18.9 22.1
2017 S7.2 0.1 $13.9 .4 $9.5 10.7 S18.6 6.8 $.7 S122 S186 S11.2 8.6 $9.2 $.4 S131 S105
2018 6.1 8.4 5.8 1.8 81 17 19.2 7.1 2.2 3.9 10.6 7.5 S5.2 4.0 10.7 5.7 8.0
2019 77 S7.1 176 14.1 7.3 S284 86 S20 286 17.7 87 16.0 5.0 20.2 57 147 2.8
2020 1.9 8.3 S28.7 6.8 8.4 41.1 17.6 16.8 S54.0 S27.5 S6.0 S0.5 24.8 S0.8 24.4 10.8 115
2021 . . . 24.6 . . . . . . . " . "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

2 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Automotive Fuel, All Businesses (£43,007m)

2012 93.3 99.6 90.2 91.9 91.7 99.3 97.1 102.0 92.2 92.0 87.0 88.9 91.0 94.9 93.0 90.3 91.7
2013 90.4 92.3 90.1 91.6 87.6 89.4 93.4 93.8 90.6 89.3 90.2 91.7 91.8 91.4 87.9 86.3 88.4
2014 87.0 89.0 87.9 87.0 84.0 86.5 87.9 92.6 88.2 87.7 88.0 88.8 88.4 84.6 83.6 84.2 84.1
2015 81.6 81.1 82.8 81.5 80.9 84.2 78.7 80.5 82.3 82.8 83.2 81.9 80.5 81.9 81.0 82.5 79.6
2016 85.2 81.7 83.1 86.5 89.6 84.3 78.5 82.1 81.4 83.2 84.2 86.4 86.2 87.0 90.0 89.1 89.7
2017 91.6 91.6 90.3 90.1 94.6 92.0 92.9 90.2 92.3 91.8 87.4 88.1 89.6 92.0 92.5 94.5 96.3

2018 100.0 95.5 98.8 101.9 103.8 96.7 98.3 92.4 95.5 98.4 101.8 101.2 101.7 102.6 1022 104.9 104.2
2019 106.8 105.8 108.2 106.8 106.2 1035 106.1 1074 1080 1079 108.6 108.8 107.4 1048 106.2 104.1 108.0
2020 77.1 96.7 51.1 83.5 75.8 105.1 1045 81.9 36.7 51.6 62.1 81.3 84.6 84.4 85.2 71.2 72.0
2021 . . . . . 70.7 . . .

Percentage increase on a year earlier
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The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2ndQtr 3rdQtr 4thQtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)

All Retailing, Including Automotive Fuel, All Businesses (£423,709m)

2012 84.1 78.4 81.6 82.2 940 769 76.8 80.9 80.1 81.8 82.8 84.2 81.4 81.4 83.7 90.3 105.1
2013 85.1 78.2 82.4 83.6 96.2 757 778 80.4 79.6 83.0 84.2 86.0 82.3 82.8 84.8 92.2 108.4
2014 88.1 80.4 86.2 85.9 100.7 78.4 799 82.8 85.7 85.8 87.0 88.2 85.2 84.5 88.8 98.5 112.0
2015 91.8 84.7 89.1 89.5 103.7 829 833 87.1 87.6 89.3 90.3 91.5 87.7 89.4 92.0 1026 114.0
2016 96.1 87.6 92.7 94.0 110.2 86.6 86.4 89.3 91.1 94.1 92.9 96.5 93.0 92.8 98.4 1085 120.9
2017 97.7 88.7 95.3 95.4 111.3 87.0 88.6 90.3 95.7 95.0 95.3 97.5 95.0 94.0 98.6 110.0 122.6
2018 100.0 90.6 97.0 98.5 113.9 88.2 90.0 92.9 94.2 98.6 98.0 101.3 98.0 96.7 100.6 1134 124.9
2019 103.4 94.6 101.2 101.6 116.0 915 93.9 97.6 101.0 100.8 101.8 105.0 100.8 99.6 103.7 112.7 128.6
2020 101.4 93.6 89.3 104.2 119.3 93.6 95.0 92.5 77.4 88.1 999 1055 1032 1039 1104 119.0 126.6
2021 . . . . . 894 . . . . . .

Percentage increase on a year earlier

3
3
3

2012 0.5 11 S 1.6 05 0.1 S 2.8 3.2 11 1.7 1.4 1.6 1.7 0.4 0.4 0.6
2013 1.2 0.3 1.0 1.7 2.3 1.5 1.3 0.7 0.6 15 1.8 2.2 1.1 1.8 1.3 2.1 3.1
2014 3.6 2.9 4.6 2.7 4.7 3.6 2.7 3.0 7.6 34 3.3 2.5 3.6 2.0 4.7 6.9 3.3
2015 4.1 53 34 4.3 3.0 5.7 4.3 53 2.2 4.1 3.7 3.7 29 5.9 3.6 4.1 1.8
2016 4.7 34 4.0 5.0 6.2 4.4 3.7 25 4.1 54 29 55 6.0 3.8 7.0 5.7 6.0
2017 1.6 1.3 2.8 14 1.0 0.5 25 1.1 5.0 0.9 2.6 1.0 2.1 1.3 0.1 14 1.4
2018 24 21 1.8 3.3 2.3 1.4 1.7 2.9 1.5 3.9 2.9 3.9 3.2 2.9 2.0 3.2 1.9
2019 3.4 4.4 _ 43 3.2 19 37 42 51 _72 _22 38 37 2.9 2.9 31 07 29
2020 1.9 1.0 11.7 25 28 23 1.2 S5.2  S234 12.5 1.9 0.5 2.4 4.3 6.5 5.6 1.5
All Retailing, Including Automotive Fuel, Large Businesses (£331,656m)

2012 85.0 78.9 81.8 82.4 96.7 779 774 81.0 80.5 81.4 83.0 84.1 80.8 82.4 84.2 919 110.6
2013 86.2 79.3 82.8 84.3 98.3 77.4 784 81.6 79.9 83.2 84.9 86.6 82.8 83.6 85.1 935 112.6
2014 88.9 80.9 86.2 86.3 102.7 80.0 79.8 82.7 85.8 85.5 87.0 88.0 85.4 85.7 89.2 100.0 115.6
2015 93.1 85.8 89.9 90.3 106.7 84.3 84.2 88.1 88.1 90.2 91.1 91.8 88.1 90.8 929 1049 119.2
2016 96.9 88.5 93.2 94.6 1115 881 87.2 89.9 91.4 94.6 93.5 97.1 935 93.5 98.2 1084 1246
2017 98.2 89.5 95.5 95.2 1126 883 88.4 91.3 95.9 95.2 95.5 98.0 94.1 93.9 97.7 1103 126.3
2018 100.0 90.9 97.1 97.7 1143 88.6 90.0 93.4 93.6 98.6 98.8 100.7 96.0 96.5 99.6 112.2 1278
2019 103.3 94.9 100.7 100.5 117.0 929 938 97.3 100.8 99.9 101.3 1037 99.2 99.0 103.0 113.0 1314
2020 99.9 94.6 88.2 100.8 116.3 94.8 944 94.5 77.6 87.2 97.5 101.0 100.1 101.1 106.0 114.7 1258
2021 . . . 872 . . . . . . .
Percentage increase on a year earlier

2012 0.9 1.0 $0.1 2.2 06 S04 03 27 S35 1.0 1.7 1.7 1.8 2.9 0.7 0.5 0.7
2013 1.5 0.5 1.3 2.3 1.7 0.7 1.3 0.7 0.7 2.2 2.3 29 2.6 1.5 1.2 1.8 1.9
2014 3.1 2.0 4.0 24 45 34 1.9 1.3 7.3 2.8 25 1.6 3.1 25 4.8 7.0 2.6
2015 4.8 6.0 4.3 4.6 3.9 5.4 5.5 6.6 2.7 5.4 4.6 4.3 3.2 5.9 4.1 4.8 3.1
2016 4.1 3.2 3.7 4.8 45 4.5 3.5 2.0 3.7 4.9 2.7 5.7 6.1 3.0 5.7 3.3 4.5
2017 1.3 1.1 25 0.6 1.0 0.2 1.3 1.6 4.9 0.6 2.1 1.0 0.6 0.4 0.5 1.8 1.4
2018 1.8 1.6 1.7 2.6 1.5 0.4 1.9 2.3 S2.4 3.6 35 2.8 2.1 2.8 2.0 1.7 1.2
2019 33 44 .37 2.9 23 48 42 42 77 13 26 29 3.3 2.6 3.4 07 28
2020 S3.3 0.3 2.4 0.3 0.6 2.0 0.6 S2.9 3.0 12.7 S3.8 S2.6 0.8 21 3.0 15 S4.2
2021 . . . . . $8.0 . . . . . . . . . . .
All Retailing, Including Automotive Fuel, Small Businesses (£92,054m)

2012 81.0 76.7 81.3 81.7 843 733 749 80.8 78.7 83.0 82.0 84.4 83.8 77.8 82.3 84.7 85.7
2013 81.2 74.1 81.0 81.3 88.6 69.8 759 76.1 78.5 82.3 81.9 84.1 80.4 79.8 83.8 87.5 93.3
2014 85.6 78.6 86.4 84.3 93.6 726 803 83.2 85.4 86.8 87.0 89.1 84.8 80.1 87.3 93.2 99.0
2015 86.8 80.7 86.5 86.9 93.1 77.8 801 83.6 85.7 86.2 87.5 90.3 86.4 84.6 88.9 94.4 95.4
2016 93.2 84.1 91.1 92.1 105.6 81.0 834 87.1 90.3 92.4 90.8 94.6 91.4 90.5 99.5 109.0 107.9
2017 95.9 86.0 94.7 96.1 106.8 82.3 89.2 86.5 95.0 94.1 94.8 95.6 98.3 94,7 1019 108.7 109.2
2018 100.0 89.3 96.7 101.6 1124 86.6 90.1 90.8 96.4 98.8 954 103.1 105.1 97.6 104.0 118.1 1145
2019 103.6 93.3 103.0 105.6 1125 86.1 94.0 98,5 101.6 1040 1034 109.8 106.4 1017 106.2 111.7 1183
2020 107.1 90.1 93.4 116.5 129.8 89.1 96.9 85.5 76.7 91.3 108.3 121.7 1145 1139 126.0 1343 129.2
2021 . . . . . 970 . . . . . . .
Percentage increase on a year earlier

2012 S1.1 13 01 50.6 $9 13 %9 31 4 11 14 02 11 K7 2 WB7 %64
2013 0.3 3.4 S0.4 0.4 50 $4.9 1.3 S5.8 0.3 0.9 S0.1 S0.4 4.0 2.6 1.9 3.3 8.8
2014 5.4 6.1 6.8 3.7 5.7 42 58 9.4 8.8 55 6.3 6.0 5.4 0.4 4.1 6.5 6.2
2015 1.4 2.7 0.1 3.1 0.5 71 S0.3 0.5 0.4 0.7 0.5 1.4 1.9 5.6 1.9 1.3 S3.6
2016 7.4 4.2 53 59 13.5 4.1 4.2 4.2 53 7.2 3.8 4.8 5.8 6.9 11.9 155 13.0
2017 29 2.3 3.9 4.4 1.1 1.6 6.9 0.7 53 1.9 4.4 1.0 7.5 4.7 24 0.3 1.2
2018 4.3 3.8 2.2 5.7 52 52 1.0 4.9 15 4.9 0.6 7.9 7.0 3.0 2.1 86 4.9
2019 3.6 4.5 6.5 4.0 0.1 S05 43 84 54 53 8.4 6.5 1.2 4.2 2.1 S5.4 3.3
2020 3.3 S3.5 9.4 10.2 15.3 35 3.1 13.1 4.6 12.2 4.8 10.8 7.5 12.0 18.7 20.2 9.2
2021 . . . . . 8.8 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2ndQtr 3rdQtr 4thQtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
All Retailing, Excluding Automotive Fuel, All Businesses (£380,702m)
2012 83.5 76.7 80.9 81.3 949 756 752 78.9 79.5 80.7 82.3 83.3 80.5 80.3 83.2 90.6 107.6
2013 84.9 77.4 81.7 82.9 975 753 76.8 79.4 78.7 82.1 83.7 85.3 81.6 82.2 84.8 929 1115
2014 88.2 79.8 86.0 85.6 102.2 785 793 81.6 85.5 85.5 86.6 88.0 84.9 84.2 89.1 99.7 114.8
2015 91.6 84.1 88.7 89.1 1045 822 826 86.7 87.1 89.0 89.9 91.3 87.3 88.7 91.6 103.0 116.1
2016 95.9 86.7 92.1 93.4 1114 856 855 88.4 90.2 93.4 925 96.1 92.4 92.2 98.2 109.3 123.6
2017 97.6 88.3 94.8 95.0 1124 86.7 87.9 89.8 95.5 94.0 94.9 97.2 94.6 93.6 98.2 110.7 125.2
2018 100.0 90.0 96.5 98.3 115.2 87.7 89.0 92.6 93.6 98.1 97.6 101.2 97.8 96.4 100.6 1143 127.6
2019 103.0 93.4 100.4 101.0 117.0 90.8 924 96.4 100.3 99.9 101.0 1045 100.1 99.0 103.2 1132 131.3
2020 103.4 93.6 92.6 105.3 123.0 934 941 93.4 81.4 91.2 102.7 107.0 1041 1050 112.0 1232 131.8
2021 . . 91.6 . . . .
Percentage increase on a year earlier
2012 0.8 0.5 0.5 1.9 03 %06 %03 20 %7 1.4 25 1.7 1.9 1.9 0.2 0.8 S
2013 1.7 0.8 0.9 2.1 28 S04 2.2 0.6 1.0 1.8 1.7 2.4 1.3 2.4 1.9 25 3.6
2014 4.0 3.2 5.2 3.2 4.8 4.2 3.3 2.7 8.7 4.2 3.5 3.2 4.2 2.4 5.0 7.3 3.0
2015 3.8 5.3 3.2 4.1 2.3 4.7 4.1 6.3 1.8 4.0 3.7 3.8 2.8 5.4 2.9 3.3 1.1
2016 4.7 3.1 3.7 4.9 6.6 4.2 3.5 2.0 3.6 4.9 2.9 5.2 5.8 3.9 7.2 6.1 6.5
2017 1.8 1.8 3.0 1.7 0.9 1.2 2.8 1.5 5.8 0.7 2.6 1.2 2.4 1.5 S 1.2 1.3
2018 2.4 2.0 1.8 35 25 1.2 1.2 3.1 S2.0 4.3 29 4.1 3.4 3.0 24 3.3 1.9
2019 3.0 3.9 41 2.7 1.6 35 3.8 41 72 1.9 35 3.3 2.3 2.6 2.6 1.0 2.9
2020 0.4 0.1 7.8 4.3 51 29 1.8 S3.2 18.8 S8.8 1.6 24 4.1 6.1 8.5 8.8 0.4
2021 . . . . . 1.9 . . . . . . . . . . .
All Retailing, Excluding Automotive Fuel, Large Businesses (£295,807m)
2012 84.6 77.3 81.4 81.7 98.2 76.7 75.7 79.0 80.1 80.6 83.0 83.6 80.2 81.5 83.9 92.6 114.0
2013 86.3 78.8 82.3 83.9 1003 774 77.6 80.8 79.2 82.5 84.6 86.3 82.3 83.2 85.4 94.8 116.7
2014 89.4 80.6 86.3 86.5 104.9 805 79.6 81.6 86.0 85.6 87.1 88.3 85.6 85.8 89.9 101.8 1195
2015 93.3 85.3 89.8 90.1 108.1 83.7 83.8 87.9 87.8 90.2 91.0 91.9 88.0 90.3 92.8 1059 122.1
2016 96.8 87.7 92.6 94.1 1129 873 86.4 89.1 90.5 94.0 93.2 96.7 93.0 92.9 98.0 109.2 127.8
2017 98.3 89.1 95.0 95.0 1141 88.0 87.7 91.0 95.8 94.2 95.1 98.0 93.8 93.6 975 1113 129.7
2018 100.0 90.3 96.7 97.4 1156 88.2 88.9 93.2 92.9 98.1 98.5 100.7 95.7 96.1 99.5 112.8 130.7
2019 102.8 93.6 99.8 99.6 1181 922 921 95.9 100.0 98.9 100.4 102.9 98.2 98.0 102.2 113.3 1345
2020 101.9 94.4 91.8 101.7 120.1 943 93.2 95.5 82.1 90.7 1004 102.2 100.8 102.0 107.3 118.8 1314
2021 . . 89.4 . . . .
Percentage increase on a year earlier
2012 1.2 0.1 0.6 2.7 1.3 S15 S04 1.6 $3.0 1.5 29 2.3 2.2 34 1.4 1.6 1.1
2013 2.0 2.0 1.1 2.6 2.2 0.9 2.5 24 1.2 24 2.0 3.2 2.6 2.0 1.8 2.4 24
2014 3.6 2.4 4.9 3.2 4.6 3.9 2.7 1.0 8.6 3.7 3.0 24 4.0 3.1 5.2 7.5 24
2015 4.4 5.8 4.0 4.1 3.0 4.0 5.2 7.7 2.1 54 4.5 4.1 2.8 5.3 3.3 3.9 2.2
2016 3.8 2.8 3.1 45 4.4 4.3 3.2 1.3 3.1 4.2 2.3 53 5.7 29 5.5 3.2 4.6
2017 15 15 2.6 1.0 11 0.8 1.5 2.1 58 0.2 2.1 13 1.0 0.7 0.5 1.9 15
2018 1.7 14 1.7 2.5 1.3 0.3 1.3 2.4 S3.0 4.1 35 2.8 1.9 2.7 2.1 1.3 0.8
2019 2.8 3.6 3.2 2.3 2.1 4.5 3.6 29 76 0.8 1.9 22 2.7 2.0 2.8 0.5 29
2020 S0.9 0.9 S8.0 21 17 23 11 0.4 17.8 8.3 S D7 2.6 4.0 5.0 4.8 S2.3
All Retailing, Excluding Automotive Fuel, Small Businesses (£84,895m)
2012 79.5 75.1 79.7 79.7 83.7 719 734 79.0 77.5 81.2 80.1 82.5 81.8 75.9 81.0 84.2 85.4
2013 80.0 72.5 79.7 79.8 879 68.1 742 4.7 77.2 80.9 80.7 82.0 79.2 78.6 82.8 86.6 93.2
2014 84.2 77.1 84.9 82.4 928 717 784 81.4 84.0 85.5 85.0 87.0 82.8 78.5 86.2 92.2 98.6
2015 85.6 79.7 85.1 85.7 92.1 768 788 82.7 84.5 84.8 85.8 89.4 85.0 83.2 87.5 93.1 95.0
2016 92.6 83.0 90.2 91.1 106.3 79.7 823 86.2 89.3 91.2 90.0 93.7 90.4 89.6 99.2 109.7 109.2
2017 95.3 85.4 94.0 95.1 106.6 82.1 885 85.7 94.6 93.5 94.1 94.5 97.4 93.7 1009 1084 109.7
2018 100.0 88.7 96.0 101.6 113.7 859 894 90.5 95.8 98.0 94.6 1026 105.3 97.7 1044 1196 1165
2019 103.8 92.9 102.7 105.9 1135 858 934 98.2 1012 1035 1033 1099 1065 102.1 1064 1125 119.9
2020 108.9 90.6 95.3 118.0 133.2 90.2 971 85.8 78.7 928 110.6 123.7 1157 1153 128.1 1384 133.2
2021 . . . . . 994 . . . . . . .
Percentage increase on a year earlier
2012 0.9 1.8 0.1 S1.1 389 24 %01 3.0 S1.8 0.7 1.1 0.4 0.7 3.2 $3.9 0.2 $5.1
2013 0.6 S3.4 0.1 0.1 51 S5.2 1.1 S5.4 S0.4 S0.3 0.7 S0.5 S3.2 3.6 2.2 2.9 9.0
2014 5.2 6.3 6.5 3.3 55 5.2 5.6 9.0 8.8 5.7 54 6.1 4.5 0.1 4.2 6.5 5.8
2015 1.7 34 0.3 3.9 0.8 7.1 0.5 1.5 0.5 0.9 1.0 2.8 2.7 6.0 1.5 1.0 S3.6
2016 8.2 4.2 6.0 6.3 15.4 3.9 4.5 4.2 5.7 7.7 4.9 4.8 6.3 7.7 13.3 17.8 14.9
2017 2.9 2.9 4.3 4.4 0.3 2.9 7.6 0.6 6.0 24 4.5 0.9 7.8 4.5 1.8 S1.2 0.4
2018 5.0 3.8 2.1 6.8 6.7 4.6 1.0 5.6 1.3 4.8 0.5 8.5 8.2 4.4 34 10.3 6.3
2019 3.7 47 7.0 4.2 0.2 S 45 86 56 56 9.2 7.1 1.1 4.5 1.9 S5.9 29
2020 5.0 S2.5 7.2 115 17.4 51 4.0 12.6 2.2 10.3 7.1 12.6 8.6 12.9 20.4 23.0 111
2021 . . . . . 10.2 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Predominantly Food Stores, All Businesses (£163,289m)
2012 93.7 89.4 93.5 92.5 99.3 86.5 89.7 91.4 92.6 93.5 94.2 93.7 92.5 91.6 91.8 96.0 107.8
2013 93.3 89.1 91.8 92.5 99.6 85.3 88.2 92.8 88.2 93.0 93.6 95.7 91.7 90.7 91.6 96.2 108.8
2014 93.8 88.5 94.3 92.1 1005 86.5 89.4  89.9 95.1 93.7 94.3 94.1 91.5 91.1 93.1 98.8 107.9
2015 95.7 91.7 94.5 94.1 102.7 88.4 905 95.2 91.6 959 95.8 95.3 92.3 94.4 944 1000 1115
2016 99.1 94.3 98.0 97.9 106.4  90.9 940 971 95.8 994 98.6 99.3 97.6 96.9 99.0 102.8 115.0
2017 98.8 93.9 98.9 96.9 105.7 90.4 94.6 96.1 99.7 99.3 97.8 98.9 96.6 95.6 97.7 1014 1154
2018 100.0 94.6 99.5 99.2 106.7 89.4 944 989 95.4 101.8 1009 102.5 98.9 96.9 98.9 102.7 116.1
2019 101.3 95.8 101.6 100.4 107.5 92.3 95.8 98.6 101.8 1019 101.2 102.8 99.9 98.8 100.6 103.1 116.6
2020 105.6  100.4 107.3 103.0 1121 94.0 97.8 109.0 106.0 1085 107.4 1041 1028 1024 1044 111.7 1185
2021 . " . 99.7 . . . "
Percentage increase on a year earlier
2012 0.4 S D5 0.5 S1.5 S04 05 %2 %1 09 0 13 06 06 04 S14 S11 S18
2013 S0.4 $0.3 1.8 .S 0.4 1.4 16 15 S7 %5 %6 21 09 1.0 S0.2 02 09
2014 0.6 0.6 2.8 0.4 0.9 1.4 1.3 S3.2 1.7 0.7 0.7 1.6 0.2 0.4 1.6 2.7 0.8
2015 2.1 3.6 0.2 21 2.2 2.2 1.3 5.9 S3.6 2.4 1.6 1.3 0.9 3.7 15 1.2 3.3
2016 35 2.8 3.6 4.0 3.6 2.9 3.8 2.0 45 3.7 29 4.2 5.7 2.6 4.9 2.8 3.2
2017 2.3 0.4 0.9 51.0 %6 %6 07 S0 41 1 08 S04 S10 S14 S13 0 S14 0.3
2018 1.2 0.7 0.6 24 1.0 1.1 0.2 2.9 A4 2.4 3.2 3.6 2.4 1.3 1.2 1.2 0.6
2019 1.3 1.3 2.1 1.2 0.8 3.2 1.5 0.3 6.8 0.1 0.3 0.3 1.0 2.0 1.7 0.4 0.4
2020 4.2 4.8 5.6 2.6 4.2 1.9 2.0 10.5 4.1 6.5 6.1 1.2 2.9 3.6 3.8 8.4 1.6
2021 . . . . . 6.1 . . . . . . . . . . .
Predominantly Food Stores, Large Businesses (£141,690m)
2012 92.9 88.5 92.4 91.2 99.3 85.3 88.8 90.9 916 924 93.2 92.1 90.8 90.8 91.0 95.8 108.8
2013 93.0 89.7 91.0 91.6 99.5 85.8 88.5 93.8 875 922 92.9 94.7 90.4 90.1 90.8 96.2 109.0
2014 93.7 88.4 93.7 92.1 100.9 86.5 89.1 89.6 94.2 92.7 94.1 93.7 91.0 91.6 93.1 99.2 108.5
2015 95.6 91.7 93.9 93.6 103.0 88.2 90.4 95.6 90.6 95.3 95.5 94.8 91.7 94.3 94.8 100.0 112.0
2016 97.7 93.5 96.6 96.2 104.6 90.4 92.9 96.3 94.5 97.9 97.1 97.5 95.6 95.6 97.1 100.3 1141
2017 98.7 93.6 98.7 96.9 105.8 90.0 941 96.1 99.7 98.9 97.8 98.8 96.2 95.9 97.2 1015 116.1
2018 100.0 95.2 99.2 98.5 107.0 900 95.2 995 950 101.3 101.0 101.3 97.6 97.1 98.5 102.7 117.3
2019 101.0 95.9 101.4 99.6 107.3 92.7 95.6 98.6 102.0 101.4 100.9 101.9 98.7 98.5 99.7 1025 117.1
2020 106.0 101.8 107.9 102.8 111.7 95.0 979 111.7 106.0 109.0 1085 104.0 1023 1023 103.7 1115 118.2
2021 . . . . . 99.8 . . . . .
Percentage increase on a year earlier
2012 0.1 %0.3 5.2 1.6 %5 &4 S 03 %0 13 19 15 16 16 01 %07 7
2013 0.1 13 S1.5 0.5 0.1 0.5 0.3 31 A5 S0.1 S0.3 2.8 S0.5 S0.7 S0.2 0.4 0.2
2014 0.8 1.5 2.9 0.5 1.4 0.9 0.7 45 7.6 0.5 1.2 1.0 0.7 1.6 25 3.2 0.5
2015 2.0 3.8 0.3 1.7 2.1 1.9 14 6.7 S3.8 2.8 15 1.1 0.7 3.0 1.9 0.8 3.1
2016 2.2 1.9 2.8 2.7 1.6 25 2.7 0.8 4.3 2.8 1.7 29 4.3 1.4 2.4 0.3 1.9
2017 1.1 0.2 2.2 0.7 1.1 SO.@ 1.3 0.3 54 1.0 0.7 1.3 0.6 0.3 0.2 1.1 1.7
2018 1.3 1.7 0.5 1.7 1.1 S 1.1 35 A7 2.4 3.2 2.6 15 1.2 13 12 1.0
2019 1.0 0.7 2.2 1.1 0.3 3.1 0.4 S0.9 7.4 0.2 S0.1 0.6 1.2 1.4 1.2 S0.1 0.1
2020 4.9 6.2 6.4 3.2 4.1 2.5 25 13.3 3.9 7.5 7.5 2.0 3.6 3.9 4.1 8.7 0.9
2021 . . . . . 5.0 . . . . . . . . . . .
Predominantly Food Stores, Small Businesses (£21,599m)
2012 98.8 94.8 100.5 101.2 98.8 93.9 95.7 94.8 99.6 101.0 1009 103.9 103.8 97.1 96.9 97.4 1014
2013 95.2 85.1 96.6 98.6 100.6 81.9 86.2 86.8 93.3 98.1 98.2 101.8 100.3 94.6 96.6 96.5 107.2
2014 94.5 89.5 98.5 92.6 98.0 86.0 90.7 92.0 100.9 100.0 95.5 96.6 94.6 87.8 93.1 96.0 1035
2015 96.9 91.4 98.6 96.9 100.6 89.6 91.3 93.0 985 995 98.1 98.9 96.7 95.5 91.9 99.9 108.2
2016 108.3 99.5 107.2 108.9 117.7 944 1009 102.4 1041 109.1 108.1 1114 1102 1058 111.8 119.2 1211
2017 99.5 95.9 99.8 97.3 104.8 93.6 97.6 96.4 100.1 102.1 97.6 100.1 99.5 934 1009 101.2 110.9
2018 100.0 90.5 101.0 103.8 104.7 85.9 89.4 95.1 97.7 105.1 100.5 110.2 107.7 955 101.8 103.0 108.3
2019 103.3 95.7 102.9 105.5 109.2 89.5 97.6 99.1 100.7 105.1 1029 109.0 1074 101.3 107.0 106.6 113.0
2020 103.4 91.5 103.6 104.7 114.8 87.5 96.9 91.2 1064 1053 100.1 1049 106.3 103.2 109.2 1132 120.6
2021 . . . . 99.1 . . . . .
Percentage increase on a year earlier
2012 3.7 .18 .7 $5.2 S7.9 6.2 4.0 $3.1 $4.9 $1.4 $1.8 $4.0 $5.1 $%6.4 S10.0 $3.8 $9.2
2013 S3.6 10.2 S3.8 S2.6 1.9 12.8 $9.9 S8.4 S6.3 S2.9 S2.7 S2.0 S3.4 S2.5 0.3 0.9 5.6
2014 0.7 5.1 2.0 S6.1 S2.6 5.0 5.1 6.0 8.1 1.9 S2.7 S5.2 S5.7 S7.2 3.6 0.6 S3.4
2015 25 2.2 0.1 4.7 2.7 4.2 0.7 1.1 S2.4 0.5 2.7 2.5 2.3 8.8 S1.4 4.1 4.5
2016 11.7 8.8 8.7 12.3 16.9 53 10.5 10.1 5.7 9.6 10.2 12.6 13.9 10.8 21.7 19.3 11.9
2017 8.2 $3.6 $6.9 $10.6 $10.9 £0.9 $3.2 $5.9 $3.8 $6.4 $.7 S10.1 $.7 S11.7 $.8 Si15.1 8.4
2018 0.5 S5.6 1.3 6.6 S0.1 8.2 S8.4 1.3 S2.4 29 2.9 10.1 8.2 2.2 0.9 1.8 S2.4
2019 3.3 5.7 1.8 17 43 43 91 42 3.1 S 24 S11 %03 6.1 5.1 3.4 4.3
2020 0.1 4.4 0.7 0.8 5.1 S2.3 0.7 7.9 5.7 0.2 S2.7 3.7 S1.0 1.8 2.0 6.2 6.7
2021 . . . . . 13.3 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Non Specialised Food Stores, All Businesses (£151,700m)
2012 93.4 89.3 93.3 92.2 99.1 86.4 89.5 91.4 92.5 93.2 94.0 93.1 92.0 91.6 91.6 96.0 107.5
2013 93.1 89.1 91.6 92.4 99.3 854 880 929 88.0 928 93.6 95.7 91.3 90.7 91.3 959 108.3
2014 93.7 88.6 94.2 92.0 100.3 86.7 89.3 90.0 947 93.6 94.4 94.0 91.2 91.1 92.9 98.8 107.3
2015 95.4 91.9 94.1 93.6 101.9 88.7 905 955 912 95.4 95.4 94.8 91.8 94.2 94.1 99.2 110.3
2016 98.4 94.0 97.2 97.0 1054 91.2 934  96.7 95.0 98.8 97.7 98.4 96.5 96.3 98.3 1014 114.4
2017 99.0 94.2 99.0 97.1 105.8 90.9 94.7 96.5 99.8 99.3 98.2 99.2 96.6 95.9 98.0 1015 1154
2018 100.0 95.2 99.4 98.9 106.6 90.2 95.1 99.1 95.1 101.5 101.1 102.0 98.3 96.9 98.8 1025 116.1
2019 100.8 96.1 101.3 99.7 106.1 92.9 96.4 985 102.0 101.6 1005 102.1 99.0 98.4 99.8 102.1 114.3
2020 106.0 100.8 109.0 103.2 111.6 94.8 97.7 109.2 1079 110.2 108.8 104.1 1029 102.6 1041 111.4 117.8
2021 . . 100.4 . . . " . .
Percentage increase on a year earlier
2012 _ S 02 0.2 1.0 %09 %2 09 01 $39 11 19 10 09 10 S8 S06 S12
2013 $0.4 $0.3 1.8 03 0.2 1.2 17 16 S48 S04 S04 28 07 09 04 S 08
2014 0.6 0.5 2.8 0.4 1.0 1.5 1.5 S3.1 7.6 0.8 0.8 1.8 0.1 0.4 1.8 3.0 0.9
2015 1.8 3.7 0.1 1.7 1.6 2.3 1.3 6.2 S3.7 2.0 1.1 0.8 0.6 34 1.2 0.4 2.7
2016 3.2 2.3 3.3 3.6 35 2.9 3.2 1.2 4.2 3.6 24 3.9 5.2 2.2 4.5 2.2 3.8
2017 0.6 0.2 1.9 0.1 03 S04 14 %01 51 0.5 0.5 0.8 01 S04 03 0.1 0.9
2018 1.0 1.0 0.3 1.8 0.7 0.7 0.5 2.7 A7 2.1 3.0 2.8 1.7 1.0 0.8 0.9 0.6
2019 0.8 1.0 1.9 0.8 0.5 3.0 1.4 0.7 7.2 0.1 0.6 0.1 0.7 15 1.0 0.3 1.6
2020 5.2 4.8 7.6 35 5.2 2.1 1.3 10.9 5.7 8.5 8.3 2.0 4.0 4.3 4.4 9.1 3.1
2021 . " . . . 5.8 . . . . . . . . . . .
Non Specialised Food Stores, Large Businesses (£138,459m)
2012 93.3 88.9 92.9 91.6 99.7 85.8 89.2 91.3 920 928 93.7 92.5 91.2 91.3 91.4 96.2 109.1
2013 93.3 90.1 91.4 92.0 99.8 86.2 88.8 94.2 87.8 92.6 93.3 95.2 90.7 90.5 91.1 96.5 109.3
2014 93.9 88.7 94.0 92.4 101.1 86.9 89.5  89.9 94.5 93.0 94.4 94.1 91.3 91.9 93.3 99.5 108.7
2015 95.8 92.0 94.2 93.9 103.2 88.5 90.7 95.9 90.8 95.5 95.8 95.0 92.0 94.5 95.0 100.1 1121
2016 97.9 93.8 96.7 96.3 104.9 90.9 93.1 96.6 94.7 98.1 97.2 97.7 95.7 95.7 97.3 100.5 1145
2017 98.9 93.9 98.9 96.9 105.8 904 944 964 999 99.1 98.1 98.8 96.2 95.9 97.4 1014 116.1
2018 100.0 95.3 99.3 98.6 106.8 90.0 953 99.6 95.0 1014 101.1 1015 97.5 97.1 98.4 1024 117.0
2019 100.7 95.7 101.2 99.4 106.4 926 954 984 1019 101.3 100.7 101.8 98.5 98.2 99.4 102.0 115.6
2020 106.2 101.8 108.9 102.9 111.6 94.8 97.7 1120 107.1 110.1 109.3 104.1 1024 1024 103.7 1114 118.0
2021 . . . 100.3 . . . . .
Percentage increase on a year earlier
2012 0.2 %0.3 501 1.6 %5 8.3 01 03 S0 13 20 16 17 16 01 %7 07
2013 S 13 1.6 0.4 0.1 0.6 S0.4 3.2 45 S0.2 S0.4 29 S0.6 S0.9 0.3 0.3 0.2
2014 0.7 1.5 2.8 0.4 1.3 0.8 0.7 4.6 7.6 0.4 1.2 1.1 0.7 1.6 24 3.1 S0.6
2015 2.0 3.7 0.2 1.6 2.0 1.8 14 6.7 S3.9 2.7 1.4 1.0 0.8 2.8 1.8 0.7 3.1
2016 2.2 1.9 2.7 2.6 1.7 2.8 2.6 0.7 4.2 2.7 1.5 2.8 4.0 1.3 2.4 0.3 2.1
2017 1.0 0.2 2.3 0.6 0.9 SO.G 1.4 0.2 55 1.0 0.9 1.2 0.5 0.2 0.1 0.9 15
2018 1.1 15 0.4 1.7 0.9 0.4 0.9 33 4.9 2.3 3.0 2.7 1.4 1.2 1.0 1.0 0.7
2019 0.7 0.4 1.9 0.8 0.3 2.8 0.2 S1.2 7.2 S0.1 S0.4 0.3 0.9 1.2 1.0 S0.4 1.2
2020 5.5 6.4 7.5 3.6 4.8 2.4 24 13.8 5.2 8.7 8.5 2.3 4.0 4.3 4.3 9.2 21
2021 . . . . . 5.8 . . . . . . . . . . .
Non Specialised Food Stores, Small Businesses (£13,240m)
2012 95.1 92.8 97.6 97.6 92.3 92.9 92.6 92.9 97.6  97.3 97.8 98.9 100.1 94.7 93.7 93.1 90.5
2013 90.8 78.2 94.2 97.2 93.7 76.5 79.1 78.9 89.9 94.9 97.1 1011 98.1 93.4 92.6 89.6 98.0
2014 90.9 87.7 96.6 88.4 91.3 84.3 87.6 91.1 96.8 99.4 94.1 93.0 90.6 83.0 88.8 91.2 93.3
2015 90.7 90.3 93.3 90.8 88.5 90.8 88.2 915 948 942 91.3 91.9 89.6 90.9 84.7 89.1 91.2
2016 103.7 96.4 102.4 104.5 1115 94.5 96.5 979 98,5 106.3 1024 106.5 1051 1025 109.6 110.6 113.8
2017 100.6 97.3 100.0 99.9 105.1 95.7 97.8 981 99.2 102.1 98.9 103.1 101.0 96.6 104.6 1025 107.7
2018 100.0 93.4 99.9 102.5 104.2 91.9 93.7 94.3 96.3 1023 101.0 107.7 105.8 95.6 1025 102.6 106.9
2019 101.9 100.8 101.7 102.9 102.4 96.7 106.8 99.2 103.3 104.3 98.3 105.6 104.2 99.8 1035 103.2 100.8
2020 104.2 90.2 109.8 105.7 112.1 95.3 97.0 79.8 1154 1114 1042 1048 1079 104.7 108.6 111.2 1157
2021 . . . . 100.7 . . . . .
Percentage increase on a year earlier
2012 S1.8 .55 S1.1 $5.1 $6 120 100 .2 .3 0.7 0.4 %7 $5.6 $5.1 $8.6 04 s7.7
2013 S4.4 15.7 S3.5 0.4 16 17.7 14.6 15.0 7.9 S2.5 S0.8 2.2 S1.9 S1.3 S1.2 S3.7 8.3
2014 0.1 12.1 25 $0.1 $6 102 108 154 77 47 81 80 S76 8112 %1 18 48
2015 0.2 3.0 S3.4 2.7 S3.0 7.7 0.7 0.5 S2.1 S5.2 S2.9 1.2 S1.2 9.6 4.6 S2.4 S2.3
2016 14.3 6.8 9.8 15.1 25.9 4.1 9.4 7.0 3.9 12.8 12.2 15.9 17.3 12.7 29.4 24.1 24.7
2017 $3.0 0.9 24 .4 5.7 13 13 0.2 0.7 $4.0 3.4 3.2 3.9 $5.8 4.5 $7.3 $5.3
2018 0.6 S4.0 S 2.5 0.9 4.0 4.2 S3.9 S3.0 0.3 2.0 4.4 4.8 1.0 S2.0 S D.7
2019 1.9 .79 1.8 0.5 1.8 5.2 140 53 7.3 1.9 S2.6 S2.0 1.5 4.4 1.0 0.6 S5.7
2020 2.2 10.5 8.0 2.7 9.5 1.5 $9.2 19.6 11.7 6.8 59 0.7 35 4.9 4.9 7.8 14.8
2021 . . . . . 5.6 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES

3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Specialist Food Stores (£8,707m)
2012 91.5 84.3 89.9 91.4 100.6 81.4 85.1 86.0 89.0 90.7 90.0 94.5 92.9 87.8 96.2 945 108.9
2013 92.7 87.5 90.9 918 1005 817 896 905 885 932 909 925 959 879 950 957 108.7
2014 92.0 87.4 93.1 91.9 96.0 847 898 831 948 935 914 942 947 879 922 928 1015
2015 95.4 87.1 95.3 944 1050 833 836 888 936 961 959 974 952 91.3 936 104.0 114.8
2016 100.2 924 97.8 1016 109.0 863 942 960 979 970 985 1021 1035 99.7 101.6 1156 109.5
2017 91.1 85.8 89.0 91.9 97.8 82.7 88.8 85.8 94.4 94.0 80.8 93.2 96.3 87.4 89.7 947 106.7
2018 100.0 85.7 98.2 106.1 110.0 79.6 83.4 92.5 98.0 102.3 95.0 1124 109.4 98.3 103.5 107.8 117.0
2019 106.7 93.8 105.8 1076 1198 874 910 101.0 1055 1053 1065 1104 110.0 1035 109.0 112.8 134.0
2020 96.6 94.3 74.9 1015 1158 82,6 1015 1002 69.2 761 784 101.2 1004 1026 1099 111.9 1236
2021 . . 89.3 . . . . "
Percentage increase on a year earlier
2012 0.2 1.7 0.9 0.4 34 $40  SL7 02 S0 S8 S1 S5 S11 02 57 25 24
2013 12 3.8 11 0.4 $0.1 0.4 53 53 06 2.8 10 S22 33 01 &2 12 %02
2014 %0.7 $0.2 2.4 0.2 &5 37 02 %7 71 0.3 0.5 1.8 1.3 S 80 S0 %66
2015 3.7 S0.4 24 2.7 94 Sl6 S14 0.9 1.2 2.9 4.9 34 0.5 3.9 15 121 131
2016 5.0 6.2 2.7 7.7 3.8 35 6.3 8.0 4.6 0.9 2.7 4.8 8.7 9.2 86 112 46
2017 $.1 §7.2 $9.0 %5 8103 1 7 S106 86 81 S17.9  S87  S7.0 S123 S11.8 S181 526
2018 9.8 S 10.3 15.4 12.5 S3.8 $6.0 7.9 3.8 8.9 17.6 20.6 13.7 12.5 15.4 13.8 9.7
2019 6.7 94 78 15 89 99 91 92 _77 _29 121 S8 05 52 52 47 145
2020 9.5 0.6 $29.3 S5.7 33 S55 115 0.8 4.4 78 S264 B3 S8BT 09 09 S8 S7.7
2021 . " . . . 8.1 . . . . . . . " . " "
Alcoholic Drinks, Other Beverages and Tobacco (£2,883m)
2012 1116 109.6 117.1 1147 1048 107.6 1132 1084 111.8 121.3 1180 1225 1195 1047 856 104.8 120.1
2013 103.0 94.8 102.2 98.7 1163 89.2 958 984 1006 103.9 1022 1029 959 97.6 976 1131 133.8
2014 103.4 85.9 103.3 974 1283 784 834 914 1162 984 968 997 937 98.6 1021 1184 157.1
2015 116.7 95.0 116.4 116.3 139.2 86.0 98.4 995 1108 118.7 119.1 117.8 1124 1183 1148 1322 164.3
2016 132.8 113.1 140.3 131.1 146.6 88.2 1227 1254 133.0 1393 147.0 1379 1345 1229 127.7 1420 165.6
2017 111.7 1020 120.0 1004 1243 915 1082 1054 1111 1164 130.1 1024 96.8 101.6 107.0 1189 1424
2018 100.0 92.0 109.5 959 1027 781 90.6 1041 100.7 1161 111.2 985 101.2 895 934 1005 111.8
2019 113.2 85.7 105.9 1150 1462 738 803 994 83.0 1096 1213 1188 117.2 1103 1219 122.8 1843
2020 1114 101.9 118.7 100.9 124.9 84.8 93.7 1256 121.0 1184 117.1 109.3 1051 90.9 104.0 128.1 139.1
2021 . . . . 97.1 . .
Percentage increase on a year earlier
2012 S17.7 $69  S124  $144 8331 32 86 S123 $156 B9 S160 $109  S9.4 S212 5405 283 314
2013 Sr.7 13.6 S12.7 S13.9 11.0 $17.2 S154 $9.2 S10.0 S144 S134 S16.0 S19.7 S6.7 140 79 114
2014 0.4 $9.4 1.0 1.3 103 S121  S7.7 7.1 155 S53 53 LBl 23 1.0 4.6 47 174
2015 12.9 10.6 12.8 19.4 8.5 9.7 113 89 6 206 230 181 199 200 125 117 4.6
2016 13.7 19.1 20.5 12.7 54 2.5 24.7 26.0 20.0 17.3 23.4 17.0 19.7 39 11.2 7.4 0.8
2017 §15.9 $9.8 §145 %234 S153 38 S11.8 8160 S165 8165 S$115 257 580 8173 §162 $163 140
2018 $10.4 $9.8 $8.8 S45 S174 S146 S$162  S12 S94 0.2 Sl45 3.8 46 S119 S12.7 S155 S21.5
2019 13.2 S6.8 S3.3 .20.0 424 SB5 S114 A5 S175 S5.6 9.1 206 158 232 306 222 648
2020 S1.6 18.9 12.0 12.3  S146 148 166 264 457 80 S35 SB8.0 S103 S17.6 S14.7 4.3 S245
2021 . . . . 14.5 . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Predominantly Non-food Stores, All Businesses (£173,879m)

2012 83.9 745 79.7 81.1 100.2 748 709 77.1 77.6 78.9 82.0 83.9 80.1 79.7 84.3 93.6 118.1
2013 85.2 74.2 80.8 82.4 103.4 73.8 73.6 74.9 77.9 80.6 83.1 84.5 80.1 82.6 86.0 959 1233
2014 90.2 78.4 85.5 87.3 110.6 784 757 80.5 84.1 85.1 87.0 90.4 87.1 84.9 922 1053 1295
2015 93.8 82.6 89.7 90.9 111.7 81.7 80.8 84.8 88.8 89.6 90.6 94.1 89.7 89.5 945 1084 1282
2016 96.9 84.6 91.5 94.1 1175 85.3 825 85.7 89.8 92.7 91.8 98.9 92.8 91.3 100.1 113.0 1350
2017 98.1 85.2 93.9 95.4 117.9 85.2 84.0 86.2 94.5 92.2 94.8 99.1 95.8 92.2 98.9 1143 135.9
2018 100.0 86.7 94.9 98.1 120.4 87.1 84.6 88.0 93.0 95.7 95.8 101.1 97.9 959 1009 118.1 137.7
2019 101.4 89.3 97.8 98.8 119.8 88.1 87.3 91.7 97.1 96.3 99.5 102.6 98.3 96.2 1015 1141 1391
2020 89.3 83.0 63.2 96.4 115.3 89.1 874 73.3 44.9 57.3 82.5 96.7 95.3 97.0 1041 109.1 1293
2021 . . . 65.6 . . . . . . .

Percentage increase on a year earlier

3
3
3

2012 0.5 $O.5 0.1 2.2 0.4 $2.3 S2.6 2.6 S3.4 0.2 2.8 1.2 2.8 2.4 0.5 1.6 0.5
2013 1.6 0.4 1.3 1.6 3.2 1.4 3.9 S2.8 0.4 2.1 1.4 0.7 0.1 3.7 2.0 25 4.4
2014 59 5.6 59 59 6.9 6.3 2.8 74 7.9 55 4.7 7.0 8.7 2.7 7.2 9.8 5.0
2015 4.0 5.4 49 4.2 1.1 4.2 6.7 5.4 5.6 5.4 4.1 4.0 2.9 5.4 25 3.0 1.0
2016 34 24 19 35 5.1 4.4 21 11 11 34 14 5.1 35 2.0 5.9 4.2 5.3
2017 1.2 0.7 2.7 1.4 03 S.2 18 06 53 206 3.2 0.2 3.2 1.0 812 1.1 0.7
2018 1.9 1.7 1.0 2.8 21 2.3 0.6 2.0 1.7 3.8 1.0 2.0 2.3 4.1 2.0 3.3 1.4
2019 .14 3.0 .30 0.7 $0.4 12 33 _42 _44 07 _39 15 04 0.3 06 $34 1.0
2020 11.9 S7.0 S35.4 2.5 S38 12 S 0.1 S53.8 40.6 17.0 S5.8 3.1 0.9 2.6 A3 7.1
2021 . . . . . 6.4 . . . . . . . . . . .
Predominantly Non-food Stores, Large Businesses (£127,659m)

2012 84.0 73.4 78.4 80.2 104.0 755 695 74.7 76.7 76.8 81.0 83.0 7.7 79.9 83.4 94.7 128.0
2013 85.9 73.8 80.1 82.3 107.5 75.1 721 74.0 77.1 79.4 83.1 84.4 80.1 82.4 85.5 97.9 1328
2014 90.9 77.6 85.0 87.1 114.8 795 741 78.5 83.8 84.5 86.4 89.5 86.7 85.7 92.2 108.4 138.1
2015 95.2 82.7 89.9 91.0 117.0 82.7 80.2 84.6 89.0 89.8 90.8 93.6 89.1 90.5 943 113.2 1383
2016 98.2 84.3 91.0 94.8 122.7 86.3 821 84.4 88.6 92.4 91.9 99.2 93.0 92.8 100.7 117.0 14438
2017 98.6 85.5 92.9 94.5 121.6 87.1 821 86.8 93.8 91.1 93.6 99.1 93.3 91.9 97.6 116.6 1447
2018 100.0 86.0 94.6 96.7 122.8 87.4 829 87.4 91.3 95.3 96.7 100.9 94.3 95.1 99.6 117.6 1455
2019 101.3 89.1 95.9 96.9 123.2 89.8 86.5 90.6 95.5 93.7 97.9 100.0 96.0 95.1 1015 116.2 146.3
2020 86.2 81.9 60.5 90.6 112.3 89.3 845 72.4 43.8 55.7 7.7 89.0 89.9 92.4 97.3 1039 131.0
2021 . . . 62.7 . . . . .
Percentage increase on a year earlier

2012 0.7 $0.9 $0.1 2.4 10 S8 24 20 S$39 0.2 2.6 1.3 1.8 3.8 0.8 1.9 0.6
2013 2.3 0.6 2.2 2.6 3.3 0.5 3.8 1.0 0.5 3.4 25 1.6 3.1 3.1 25 3.4 3.7
2014 5.8 5.2 6.1 5.9 6.8 5.8 2.8 6.1 8.7 6.4 4.0 6.1 8.2 3.9 7.8 10.7 4.0
2015 4.7 6.5 5.8 4.4 1.9 4.0 8.2 1.7 6.2 6.2 51 4.6 2.7 5.6 2.3 4.4 0.1
2016 3.2 1.9 1.2 4.2 4.8 4.3 2.4 0.2 0.5 2.9 1.2 59 4.4 2.6 6.8 34 4.7
2017 0.4 1.4 2.0 $0.3 $0.9 1.0 S 29 58 S14 19 %01 04 $S10 1 %03 S
2018 14 0.6 18 2.2 1.0 0.3 0.9 0.7 2.7 47 3.3 18 11 3.5 2.0 0.8 0.5
2019 .13 3.6 .13 0.2 0.4 27 44 37 _47 S1.7 12  S09 17 .S 19 S12 05
2020 14.8 8.1 6.9 6.5 S8.9 | S05 S23 S20.1 S54.2 405  S20.6 11.0 6.3 S2.9 A1 10.6 10.4
2021 . . . . . S29.8 . . . . . . . . . . .
Predominantly Non-food Stores, Small Businesses (£46,220m)

2012 83.5 77.7 83.4 83.6 89.3 73.0 7438 83.9 80.3 85.0 84.5 86.4 86.7 78.9 86.8 90.5 90.5
2013 83.1 75.3 82.6 82.8 91.9 70.0 779 77.5 80.3 84.1 83.2 84.9 80.2 83.1 87.4 90.4 96.8
2014 88.2 80.5 86.9 87.6 98.6 75.3 80.0 86.0 84.8 86.7 88.8 93.1 88.4 82.7 92.1 96.6 105.3
2015 89.9 82.5 89.2 90.8 97.0 789 823 85.6 88.2 89.3 90.0 95.3 91.4 86.7 94.9 95.3 100.2
2016 93.4 85.6 92.7 92.1 103.0 82.7 83.6 89.5 93.0 93.6 91.7 98.2 92.3 87.2 98.2 102.0 107.6
2017 96.7 84.5 96.8 97.8 107.5 79.6 89.4 84.5 96.6 95.3 98.2 99.1 102.7 93.0 1024 1079 111.3
2018 100.0 88.4 95.7 102.2 113.7 86.3 89.3 89.5 97.7 96.7 93.2 1015 107.9 98.2 104.6 1195 116.3
2019 101.8 89.7 103.0 104.1 110.5 83.6 89.7 947 101.2 103.6 103.9 109.7 104.9 99.1 101.7 108.2 119.4
2020 97.9 85.9 70.5 112.3 123.7 88.6 95.3 75.7 47.8 61.6 958 117.8 1101 109.8 123.0 1235 1243
2021 . . 735 . . . . . .
Percentage increase on a year earlier

2012 0.2 0.6 0.6 15 $1.7 05 $3.1 4.2 .0 0.1 3.1 1.0 55 1.3 20.4 0.7 5
2013 0.4 3.1 1.0 1.0 2.9 A1 4.1 S7.6 0.1 1.1 1.5 1.6 S7.5 5.3 0.7 S 7.0
2014 6.1 6.9 53 59 1.2 7.6 2.7 11.0 5.6 3.1 6.7 9.6 10.2 0.6 54 6.9 8.7
2015 1.9 25 2.7 3.6 1.6 4.8 29 0.5 4.0 3.0 1.3 2.4 34 4.9 3.0 1.4 4.8
2016 3.9 3.7 3.9 1.5 6.1 4.8 1.5 4.6 54 49 1.9 3.0 1.1 0.5 3.6 7.1 7.4
2017 3.6 S1.2 4.4 6.2 4.4 87 70 35.6 3.9 1.8 7.1 0.9 11.2 6.7 4.3 5.8 35
2018 3.4 4.6 1.2 45 57 84 0.1 5.9 1.1 15 $5.1 24 51 57 21 108 45
2019 18 1.4 77 1.9 $8 32 04 _58 36 _71 115 81 %28 08 %8 95 27
2020 S3.9 4.2 315 7.9 119 _ 61 6.3 S20.0 S52.8 $40.6 S7.8 7.3 5.0 10.8 20.9 14.2 4.1
2021 . . . . . S17.1 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Non Specialised Predominantly Non-food Stores, All Businesses (£35,510m)
2012 79.2 66.6 73.9 73.6 102.9 66.5 63.0 69.5 71.1 73.5 76.4 76.0 72.3 72.6 77.9 96.5 128.0
2013 82.6 69.6 75.2 75.8 109.7 70.6 68.0 70.1 70.9 73.9 79.6 77.3 75.2 75.1 82.6 100.8 138.5
2014 87.5 73.7 80.4 81.3 115.7 754 710 74.2 79.1 798 820 823 81.5 80.2 87.7 1143 139.2
2015 92.8 79.0 83.7 86.1 1223 800 77.1 79.7 81.1 834 86.0 885 84.8 85.2 91.3 1209 148.2
2016 98.8 84.5 89.4 92.6 128.9 87.7 81.8 84.2 87.0 915 89.6 93.9 92.1 92.0 96.0 125.0 158.3
2017 98.9 83.9 90.2 92.5 128.8 86.3 80.7 84.6 88.6 88.1 93.0 94.4 92.7 90.9 95.0 123.0 1605
2018 100.0 86.2 91.4 93.5 128.9 89.1 82.0 87.2 86.3 91.9 95.2 95.7 93.5 91.7 96.3 122.8 159.8
2019 98.3 85.1 90.4 91.3 126.4  88.6 81.9 84.8 88.8 89.4 923 94.5 91.2 88.8 96.5 119.6 155.7
2020 93.0 84.3 77.4 87.6 1235 86.5 79.9 85.6 66.6 775 86.0 884 86.5 88.0 97.9 1241 1434
2021 . 70.8 . . .
Percentage increase on a year earlier
2012 5.0 1.8 7.4 6.0 4.7 .3 S 6.6 5.6 8.3 8.0 6.3 5.2 6.3 55 6.3 3.4
2013 4.2 4.5 1.8 3.1 6.6 6.1 8.0 0.8 0.3 0.5 4.3 1.7 4.1 3.4 6.0 4.5 8.2
2014 6.0 5.9 7.0 7.2 5.4 6.9 4.3 5.9 11.6 8.0 3.0 6.6 8.3 6.7 6.1 13.3 0.5
2015 6.0 7.1 4.0 6.0 5.7 6.0 8.6 7.4 2.4 4.5 4.9 7.4 4.1 6.3 4.2 5.8 6.5
2016 6.6 7.0 6.8 7.6 5.4 9.7 6.2 5.6 7.3 9.7 4.2 6.1 8.6 8.0 5.1 34 6.8
2017 ] .7 0.9 0.1 %1 S16 S14 05 19 $36 3.8 0.5 07 S12 S11 S16 14
2018 12 2.7 14 1.0 S 33 16 31 &6 43 23 14 09 09 14 $1 %05
2019 S1.7 §1.3 812 5.3 S19 %6 01 N8 29 &7 Ko S22 N5 W1 02 6 26
2020 S5.3 S0.9 14.3 $4.0 S2.3 2.3 S2.4 0.9 S25.0 S13.3 S6.9 S6.5 S5.2 S1.0 1.4 3.8 S7.9
2021 . . . . . 18.2 . . . . . . . . . . .
Non Specialised Predominantly Non-food Stores, Large Businesses (£32,864m)
2012 77.4 64.8 71.3 71.1 1025 654 614 66.9 68.2 70.0 74.7 73.8 68.9 70.8 76.0 95.7 129.1
2013 82.3 68.4 74.7 75.8 1103  69.0 67.0 69.1 70.1 73.0 79.9 77.3 74.8 75.3 82.8 100.2 140.3
2014 87.3 73.6 79.5 80.7 116.4 76.1 70.3 73.7 78.1 78.7 81.4 81.9 81.0 79.6 87.2 1152 140.7
2015 92.8 78.2 83.5 85.7 123.8 79.4 75.6 79.2 80.7 82.4 86.5 87.4 84.4 85.4 91.6 1225 150.6
2016 99.4 85.0 89.2 92.3 131.2 88.5 825 84.2 87.3 91.7 88.8 93.6 91.4 91.9 96.9 1256 163.1
2017 99.3 84.7 90.2 91.7 130.8 87.8 80.8 85.3 89.0 885 924 93.5 91.8 90.1 96.2 124.0 163.9
2018 100.0 86.4 92.6 92.1 129.0 89.6 81.8 87.5 87.3 93.2 96.4 95.4 91.4 89.9 95.7 122.3 160.9
2019 98.2 85.3 90.2 90.4 126.7 89.1 82.1 84.7 89.6 89.0 917 93.4 90.6 87.9 95.0 120.0 157.4
2020 92.1 83.5 76.9 86.1 122.4 85.8 78.6 85.2 66.0 78.6 84.3 86.1 84.5 87.3 96.2 122.8 1432
2021 . 70.7 . . . . . . .
Percentage increase on a year earlier
2012 3.3 0.4 4.4 4.0 4.0 3.3 0.3 4.0 2.7 5.1 5.2 4.7 1.8 5.1 4.1 5.8 3.0
2013 6.3 5.6 4.9 6.5 7.6 5.5 9.1 3.3 2.7 4.3 6.9 4.8 8.6 6.4 8.9 4.7 8.7
2014 6.1 7.5 6.4 6.6 5.5 10.3 4.9 6.6 115 7.8 1.9 6.0 8.2 5.7 5.3 15.0 0.3
2015 6.3 6.3 4.9 6.1 6.4 4.4 7.6 7.5 3.4 4.8 6.3 6.6 4.2 7.2 5.1 6.4 7.0
2016 7.2 8.7 6.9 7.7 6.0 11.4 9.1 6.2 8.2 11.2 2.7 7.2 8.3 7.7 5.8 25 8.3
2017 $0.1 %0.3 1.0 S0.7 %3 %08 %0 13 19 %4 40 %2 04 %S9 %6 S12 05
2018 0.7 2.0 2.7 04 S1.4 2.0 1.2 2.6 S2.0 53 4.3 21 S0.4 0.2 0.6 S1.3 S1.8
2019 S1.8 S1.3 .S2.6 S1.8 S1.8 0.5 04 S3.1 27 _S46 4.9 S2.1 0.9 S2.3 S0.6 S1.9 S2.2
2020 6.2 S2.1 14.8 S4.8 S3.4  S3.8 S4.4 05 S26.4 11.7 S8.0 S7.8 S6.7 S0.7 1.2 2.3 $9.0
2021 . . . . . 17.6 . . . . . . . . . . .
Non Specialised Predominantly Non-food Stores, Small Businesses (£2,645m)
2012 101.8 88.9 106.7 103.9 107.9 79.9 82.0 1015 1073 1175 975 103.7 11438 95.3 101.8 106.1 114.2
2013 86.0 83.9 80.9 76.5 102.8 90.0 80.5 81.8 81.7 84.8 77.1 77.0 80.4 72.9 80.3 109.2 115.7
2014 90.1 75.4 91.7 87.6 107.0 67.6 79.0 80.4 92.0 93.4 90.0 87.5 87.8 87.5 93.9 1034 120.3
2015 92.6 88.8 86.2 91.3 104.1 86.4 953 85.5 85.0 948 804 1022 90.2 83.5 88.5 101.6 1185
2016 91.8 79.0 91.2 96.8 1003 781 73.7 83.9 83.0 887 99.8 96.8 101.2 93.2 854 1183 97.7
2017 93.0 74.1 90.5 103.4 103.9 67.1 79.0 75.8 844 832 1014 1058 105.0 100.2 79.3 1105 1184
2018 100.0 83.8 77.1 111.3 127.8 83.3 84.1 84.0 74.7 75.4 80.3 99.3 120.7 1135 104.0 1288 146.1
2019 99.8 82.4 92.3 102.3 122.3 81.6 79.0 85.7 78.4 954 100.9 108.0 99.3 100.2 1146 1140 1350
2020 105.3 94.5 83.9 107.2 136.6 96.1 96.9 90.9 74.6 64.2 107.0 116.0 111.6 96.6 119.2 141.0 147.0
2021 . . . . . 72.2 . . . . . .
Percentage increase on a year earlier
2012 .23.8 16.9 _40.0 .26.7 13.7 8.7 38 344 356 394 449 237 394 188 207 11.6 10.6
2013 S15.5 .S5.6 S24.2 S26.4 S47 126 S1.8 19.4 S23.8 S27.8 S20.9 S25.7 S30.0 S235 1.1 3.0 1.3
2014 4.8 10.1 13.4 14.6 41 249 S19 S1.7 126 102 168 136 93 201 170 $54 40
2015 27 1717 $5.9 4.2 $&.7 278 206 63 &6 15 8107 167 27 S46 $58 S17 815
2016 0.9 11.1 5.8 6.0 S3.6 $9.6  S22.7 1.9 2.4 $6.5 24.2 S5.2 12.2 11.7 3.5 16.4 17.5
2017 1.3 6.1 50.7 6.9 3.6 $14.0 7.2 6 17 $%2 15 9.3 3.8 7.5 S7.1 6.6 211
2018 75 13.0 14.9 7.7 23.0 240 6.4 10.8 11.5 $9.3  S20.8 S6.2 150 133 31.0 16.6 234
2019 0.2 S1.7 19.7 S8.1 A3 S2.1 S6.0 2.0 50 265 25.7 8.8 17.7 11.7 10.2 11.4 S7.6
2020 55 14.7 0.1 4.7 11.7 178 22.7 6.0 49 S32.7 6.1 7.4 12.3 3.6 4.0 23.6 8.9
2021 . . . . . S249 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Textile, Clothing, Footwear and Leather, All Businesses (£49,035m)
2012 90.9 78.1 85.4 90.3 109.6 79.7 73.6 80.6 81.9 83.6 89.8 94.6 87.7 88.9 92.7 96.0 133.9
2013 91.8 78.2 86.1 91.2 111.7 79.8 75.9 78.8 81.5 85.4 90.5 94.1 88.6 91.0 92.0 100.7 136.4
2014 95.0 79.4 90.8 94.6 116.3  79.9 74.2 83.0 879 90.2 93.4 99.2 96.8 89.0 94.7 106.5 1415
2015 98.2 83.1 95.8 98.3 1154 824  79.2 86.8 92.9 93.8 99.8 101.2 98.9 95.4 96.1 109.2 135.9
2016 96.3 80.2 90.6 97.1 1174 820 76.0 82.1 85.6 91.3 941 1043 97.1 91.4 100.1 109.4 137.6
2017 99.9 83.8 96.3 101.1 118.4 83.6 79.5 87.3 92.7 948 100.3 1059 100.8 97.4 98.2 1122 139.4
2018 100.0 82.3 95.8 101.0 120.9 83.5 78.1 84.7 89.8 96.2 100.3 108.0 99.3 96.8 99.0 1142 1439
2019 102.6 86.6 100.1 103.6 120.1 87.1 81.6 90.1 99.0 96.8 103.7 1094 102.8 99.7 101.0 112.8 1413
2020 76.6 75.9 47.4 86.1 97.1 88.6 82.2 58.0 311 38.2 67.7 82.6 88.0 87.3 88.2 79.6 118.2
2021 . . 49.0 . . . . . “ .
Percentage increase on a year earlier
2012 0.4 0.8 .0 3.0 %1 %3 %9 31 &6 S12 20 01 3.8 51 24 S.7 S1.0
2013 1.1 0.1 0.8 1.0 2.0 0.2 3.2 S2.1 0.5 2.2 0.8 0.5 1.0 2.4 0.8 4.9 1.9
2014 34 1.5 54 3.7 4.1 0.2 S2.3 54 7.9 5.6 33 54 9.3 S2.1 3.0 5.8 3.7
2015 3.4 47 5.6 3.9 S0.8 3.0 6.8 4.5 5.7 4.0 6.8 2.0 21 7.2 15 24  $40
2016 S1.9 S3.5 S5.5 S1.2 1.7 S0.5 $4.0 S5.4 7.9 S2.7 S5.7 3.0 1.8 S4.3 4.1 0.2 13
2017 37 45 6.3 41 08 20 47 63 84 39 6.6 15 38 66 S8 2.6 1.3
2018 0.1 1.8 0.6 0.1 2.2 0.2 1.8 S3.0 S3.2 1.4 0.1 2.0 1.5 0.7 0.8 A7 3.2
2019 _26 52 45 26 %07 4.4 44 64 102 _06 _34 _13 _35 _30 _20 812 518
2020 S25.4 12.4 S52.7 17.0 S19.2 1.8 0.8 S35.7 $68.6 0.5 4.6 4.5 14.4 12.4 12.7 9.4 16.3
2021 . . . . . S447 . . . . . . . . . . .
Textile, Clothing, Footwear and Leather, Large Businesses (£42,655m)
2012 91.9 78.7 86.4 90.2 112.2 79.9 74.0 81.6 82.8 84.2 91.0 95.3 86.6 88.9 92.4 98.4 139.1
2013 93.4 78.4 87.4 92.0 115.7 79.4 753 80.1 82.1 87.2 91.8 96.0 88.8 91.3 93.0 104.2 143.0
2014 96.7 80.7 92.6 94.5 120.1 81.5 75.2 84.3 895 925 952 99.5 94.7 90.3 97.1 1094 147.1
2015 97.9 83.5 95.7 95.4 116.9 82.9 79.2 87.5 92.6 94.2 99.3 98.9 93.6 94.1 96.1 110.4 138.6
2016 98.2 81.2 92.3 97.4 121.8 82.7 77.5 83.0 88.2 92.9 95.2 105.0 96.1 92.4 102.8 113.8 1434
2017 99.0 83.5 95.9 97.8 118.9 83.1 79.1 87.3 92.1 945 100.1 104.2 96.4 93.8 96.9 112.1 1421
2018 100.0 82.6 96.1 99.3 122.0 839 78.6 84.8 89.8 96.4 101.0 1074 95.6 95.8 99.4 1141 1463
2019 101.6 86.1 99.0 100.1 121.1 88.2 81.2 88.4 985 956 102.1 106.5 98.6 96.3 100.8 113.3 143.7
2020 76.8 75.9 47.8 85.7 97.9 89.3 81.7 57.8 31.3 38.7 68.2 82.3 87.4 87.2 87.7 78.7 1215
2021 . . 49.9 . . . . . . .
Percentage increase on a year earlier
2012 0.9 1.7 S1.0 2.6 04 $0.3 03 45 $69 S04 3.2 S 22 5.3 1.0 0.6 S
2013 1.6 S0.5 1.2 2.0 3.1 0.6 1.7 S1.9 S0.9 3.6 0.9 0.7 2.6 2.7 0.7 5.9 2.8
2014 3.6 3.0 6.0 2.8 3.9 2.6 0.1 5.3 9.1 6.1 3.7 37 6.6 1.0 4.4 5.0 29
2015 1.2 35 33 1.0 S2.7 17 53 3.8 35 1.8 4.3 S0.6 1.1 4.1 1.0 0.9 S5.8
2016 0.3 S2.7 S3.5 2.1 4.2 0.2 S2.1 S5.1 4.8 1.4 Al 6.1 2.7 1.8 6.9 3.1 3.4
2017 0.8 27 3.8 0.4 .3 05 20 51 45 1.7 51 %8 02 15 5.8 S15 509
2018 1.0 1.0 0.3 15 25 0.9 0.6 S2.8 S2.5 2.0 1.0 31 S0.8 21 2.6 18 3.0
2019 _ 16 _ 43 _ 3.0 . 0.9 _S0.7 5.2 33 _42 97 S8 10 _S08 32 05 14 S07 S18
2020 S24.4 11.9 S51.7 14.4 19.2 1.2 0.7 S346 $68.2 S59.5 3.2 S22.7 11.4 S9.4 13.0 S30.5 15.5
2021 . . . . . $A41 . . . . . . . . . . .
Textile, Clothing, Footwear and Leather, Small Businesses (£6,380m)
2012 84.0 74.0 79.3 91.0 91.7 784 702 73.6 76.1 795 816 894 95.2 88.8 94.9 79.6 98.9
2013 81.6 77.2 7.7 86.1 85.4 82.6 80.0 70.6 77.4 73.1 81.6 81.8 86.8 88.9 84.8 77.1 92.6
2014 83.4 70.6 78.2 94.8 90.8 69.6 67.0 74.6 77.3 74.4 81.8 97.0 111.0 80.2 78.3 87.4 103.4
2015 100.1 80.4 97.0 117.3 105.6 79.2 79.0 82.4 94.8 90.7 103.7 116.6 134.0 104.6 96.0 100.5 1175
2016 83.7 73.0 79.0 95.0 87.7 76.9 65.6 75.9 68.4 799 86.8 99.7 1035 84.5 81.7 79.7 98.9
2017 105.6 85.9 99.0 123.1 114.5 87.0 82.7 87.5 97.0 97.1 102.2 117.3 130.7 121.7 107.3 1129 1214
2018 100.0 80.2 93.2 1125 114.0 80.6 75.2 84.0 89.9 94.5 949 1119 1241 103.6 96.3 1144 127.9
2019 109.4 89.5 107.5 127.0 1134 79.5 844 1015 1023 1046 1141 1288 1305 122.7 1023 109.7 1253
2020 75.1 75.7 44.6 88.2 91.8 84.2 85.7 59.2 29.7 34.6 64.7 84.5 91.8 88.2 91.7 85.8 96.7
2021 . . . 42.9 . . . . . . .
Percentage increase on a year earlier
2012 $.8 $5.0 $8.1 5.8 3.8 0.7 38.6 $&.7  S12.3 $6.5 $6.1 0.2 14.8 36 121 S10.1 $.5
2013 S2.9 4.2 S2.0 S5.4 S6.9 53 139 4.0 17 S8.0 S0.1 S8.6 S8.8 0.1 10.6 S3.2 6.4
2014 2.2 8.5 0.6 10.2 6.3 15.7 16.2 5.7 0.1 1.8 0.3 18.6 27.8 $9.8 Sr.7 135 11.7
2015 .20.0 13.8 241 237 164 138 179 105 226 219 267 202 207 304 225 149 136
2016 16.4 $9.2 18.5 19.0 17.0 S2.9 17.0 S7.9 S27.9 11.9 S16.3 S145 S22.7 19.3 14.8 0.7 15.8
2017 26.2 17.6 25.3 29.6 30.5 13.2 26.2 15.3 41.8 215 17.7 17.6 262 441 313 4138 22.7
2018 S5.3 6.6 S5.8 8.6 S0.4 S74 9.1 4.0 S7.3 S2.7 S7.1 S4.6 S5.1 14.9 10.3 13 5.3
2019 .94 115 153 129 S5 S1.4 123 208 138 107 202 150 _51 185 _62 $42 0
2020 S31.3 15.4 S58.5 S30.6 19.1 6.0 1.4 $417 S71.0 S66.9 433 S34.3 S296 S28.2 10.4 S21.7 2.8
2021 . . . . . $49.0 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Textiles (£815m)

2012 84.7 79.3 76.3 84.9 98.4 82.5 80.2 76.1 75.0 73.4 79.8 83.5 87.2 84.2 98.0 96.0 100.6
2013 87.4 82.9 83.4 84.3 99.2 87.9 83.4 78.5 82.1 82.0 85.7 89.6 88.8 76.4 89.4 97.1 108.7
2014 94.3 85.9 85.8 94.9 111.3 81.9 84.7 90.9 91.2 84.3 82.7 101.3 91.8 922 1033 108.7 119.8
2015 93.1 77.4 87.1 90.9 116.9 70.1 72.6 87.0 87.6 88.2 85.9 99.4 87.4 86.9 102.6 1303 1175
2016 101.1 86.4 88.5 97.2 132.3 88.9 80.9 88.6 86.8 82.7 945 103.8 100.6 89.2 109.8 1433 1414
2017 99.3 96.4 87.9 87.9 124.9 93.9 90.6 103.0 95.3 90.8 79.6 94.9 80.2 883 106.3 1275 1377
2018 100.0 87.3 86.1 94.5 132.1 90.7 82.9 88.1 88.5 86.6 83.8 99.3 96.1 89.3 1058 1515 137.6
2019 98.6 88.4 83.6 92.7 129.7 93.7 87.8 84.8 80.2 87.3 83.4 102.0 922 856 99.1 1224 160.1
2020 84.2 65.4 53.8 99.3 119.4 72.0 72.6 53.2 49.6 315 75.1 108.9 96.2 942 100.3 98.0 151.9
2021 . . 129.2 . . . . . . .

Percentage increase on a year earlier

3
3

2012 15 9 17 4.4 34 %0 S84 %9 26 &6 35 08 162 S11 161 19 87
2013 3.2 45 9.3 2.8 08 66 39 32 95 118 73 73 18 %2 88 11 81
2014 7.8 3.6 2.8 126 122 %8 _15 158 111 28 &5 131 34 206 155 119 102
2015 13 %99 16 $4.2 50 8144 %143 2 89 46 39 S19 %9 S7 N7 199 SS9
2016 86 116 15 70 132 268 116 19 S0 %2 99 44 152 27 7.0 100 203
2017 18 116 0.7 %6 6 56 120 162 98 99 &57 36 203 S0 W2 S110 6
2018 07 04 2.0 75 58 34 85 S144 &1 47 53 46 198 11 05 189 0.1
2019 S14 13 29 19 $1.8 33 59 $38 94 08 5 27 A1 %1 %3 $192 163
2020 14.7 6.0 5356 72 579 %31 8173 K73 82 %39 N9 67 44 100 12 85199 1
2021 . . . . . 794 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



3

CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Clothing, All Businesses (£43,452m)
2012 90.6 78.0 85.2 89.4 109.7 78.8 73.6 80.8 81.4 83.4 89.6 94.5 86.2 87.9 91.4 96.3 135.1
2013 91.8 78.1 86.4 90.9 112.0 78.5 75.5 79.8 81.1 85.8 91.2 94.7 87.3 90.7 914 1014 136.9
2014 95.3 79.5 91.4 94.6 117.0  79.8 74.3 83.3 88.2 91.4 940 100.0 95.8 89.3 944 1075 1428
2015 98.4 84.0 96.3 97.9 1155 823 80.0 88.6 93.2 94,5 100.2 1015 97.4 95.3 95.8 109.3 136.3
2016 95.6 79.9 90.2 95.7 116.6  81.1 76.4 817 85.0 91.0 937 1031 94.8 90.6 99.5 108.6 136.8
2017 99.2 83.5 95.7 99.9 117.8 82.5 79.6 87.3 92.0 94.6 99.6 105.2 99.3 96.3 97.6 112.0 138.7
2018 100.0 82.1 96.1 100.6 121.3 82.0 78.0 85.4 89.9 96.7 100.6 107.5 97.8 97.2 99.3 1143 1444
2019 101.9 86.4 100.1 102.1 119.1 85.5 81.2 91.3 99.2 96.7 103.5 108.3 100.0 98.9 100.3 111.6 140.0
2020 76.0 75.5 47.6 84.8 95.9 86.9 82.1 58.9 304 386 68.6 826 85.7 85.8 86.5 79.1 116.9
2021 . . . . 46.8 . . . "
Percentage increase on a year earlier
2012 0.1 0.2 .4 2.8 1 %9 S5 23 S84 SL8 2.0 0.3 3.0 5.0 15 %03 %09
2013 1.4 0.1 1.5 1.6 2.1 0.5 2.6 1.3 0.3 29 1.7 0.2 1.3 3.1 S 53 1.3
2014 3.8 1.8 5.8 4.1 45 1.7 1.7 4.5 8.8 6.5 3.1 5.5 9.7 1.5 3.2 6.0 4.2
2015 33 5.7 53 35 1.3 31 7.8 6.3 5.6 3.4 6.6 15 1.7 6.8 15 17 $4.5
2016 S2.8 S4.9 S6.3 S2.2 1.0 1.5 4.5 7.7 S8.8 S3.7 S6.5 15 S2.7 4.9 3.9 0.7 0.4
2017 3.8 4.4 6.1 4.4 1.0 17 42 68 81 4.0 6.3 20 48 62 S0 3.1 1.3
2018 0.8 1.6 0.4 0.6 2.9 0.6 S2.0 S2.2 S2.3 2.2 1.0 2.2 1.5 0.9 1.8 21 4.2
2019 .19 53 41 16 818 4.2 41 _70 104 _ S 28 _07 _22 _18 _10 %3 1
2020 S25.5 12.6 S52.4 17.0 S19.4 17 11 S355 S69.4 0.1 3.7 S23.7 14.3 13.2 13.7 9.1 16.5
2021 . . . . . $46.2 . . . . . . . . . .
Clothing, Large Businesses (£38,408m)
2012 92.7 79.7 87.0 90.4 1135  80.2 75.1 83.0 832 85.0 915 96.2 86.3 89.1 93.2 99.6 140.9
2013 94.5 79.7 88.9 92.5 116.9 79.9 76.7 82.0 829 88.6  93.8 97.2 88.5 91.9 93.7 105.8 144.4
2014 97.7 81.7 93.6 95.1 121.7 82.0 76.3 85.8 90.5 939 95.8 100.9 94.0 91.2 97.9 1115 1488
2015 98.6 85.1 96.6 95.5 117.3 83.9 80.7 89.5 93.5 95.4 100.0 99.5 92.9 94.5 96.5 111.0 139.0
2016 98.1 81.9 92.5 96.6 121.7 82.7 78.5 83.9 88.4 93.3 95.2 104.2 94.9 91.8 103.1 113.6 1429
2017 98.5 83.4 95.7 96.7 1184 824  79.2 87.5 91.9 94.9 99.5 103.6 94.7 92.7 96.4 1118 1413
2018 100.0 83.0 96.3 98.8 122.0 834 79.1 85.9 89.7 96.8 101.1 106.9 94.1 95.9 99.7 1143 1459
2019 100.9 86.0 98.8 98.7 120.2 86.8 81.1 89.2 98.4 957 1015 105.2 96.0 95.6 1005 112.4 1423
2020 77.0 76.0 48.6 85.7 97.6 88.1 82.1 59.1 31.2 39.5 69.8 83.4 86.6 86.9 87.2 79.3 1205
2021 . . . 48.7 . . . . . . .
Percentage increase on a year earlier
2012 0.6 1.0 51.3 2.6 02 S0 %2 36 54 07 3.4 0.5 1.9 5.1 1.2 01 %02
2013 2.0 S 2.2 2.2 3.0 S0.4 21 S1.2 0.3 4.2 25 1.0 25 31 0.6 6.2 2.5
2014 34 25 5.4 2.8 4.0 2.7 0.6 4.6 9.2 6.0 2.2 3.8 6.3 S0.7 4.4 54 31
2015 0.9 4.1 3.2 0.5 S3.6 2.2 5.7 4.4 33 16 4.4 1.4 1.2 3.6 1.4 S0.5 6.6
2016 0.5 S3.8 4.2 1.1 3.7 Sl.4 S2.7 $6.3 S5.4 S2.3 4.9 4.7 2.1 S2.8 6.8 2.4 2.8
2017 0.4 18 35 0.1 &7 %4 09 43 39 1.7 45 %05 0.1 1.0 %5 8§16 812
2018 15 S0.4 0.6 21 3.0 1.2 0.1 S1.8 S2.4 2.0 1.7 3.2 0.7 35 35 22 3.3
2019 _ 0.9 _ 36 _ 26 .S0.1 Sl.4 4.2 25 39 _98 Sl2 04 S16 2.0 S04 08 S16 | S25
2020 S23.7 11.6 S50.8 13.1 188 _ 1.5 12 S33.8 S68.3 S58.7 1.2 S20.7 $9.8 9.1 13.2  S29.5 15.3
2021 . . . . . SA4T . . . . . . . . . . .
Clothing, Small Businesses (£5,044m)
2012 74.8 65.0 71.6 81.6 80.9 68.8 62.0 64.4 677 71.1 75.1 813 85.4 78.9 78.0 71.6 90.8
2013 71.6 65.5 67.8 78.6 74.4 67.9 66.4 62.9 67.4 64.3 70.9 75.9 78.1 81.1 73.9 68.0 79.9
2014 77.0 62.5 74.6 90.7 81.4 62.9 58.9 64.9 70.7 71.9 79.9 93.2 108.9 74.1 67.8 76.6 96.2
2015 96.7 76.0 93.6 115.4 101.8 70.5 75.3 81.0 90.8 87.1 101.0 1169 131.3 1014 90.2 96.5 1153
2016 76.3 65.1 725 89.4 783 688 60.8 65.5 59.1 736 823 94.8 93.9 81.4 72.2 69.8 90.1
2017 104.5 84.2 95.8 124.8 1134 833 82.9 86.0 923 92.6 101.1 117.0 1343 1234 106.6 113.4 11838
2018 100.0 74.9 94.9 114.3 115.9 72.0 69.8 81.3 91.4 95.7 97.0 1121 126.1 106.5 96.1 1144 133.0
2019 109.5 89.5 110.0 128.4 110.0 75.1 82.1 1069 105.0 1044 1186 131.7 1306 124.1 99.0 105.7 1222
2020 68.3 717 40.0 77.8 83.3 77.9 82.4 57.1 245 314 59.4 76.2 79.3 77.8 81.3 77.6 89.5
2021 . . . . 32.2 . . . . . .
Percentage increase on a year earlier
2012 $4.4 S7.1 $11.6 4.6 3.7 04 8120 $89 S16.7 S103 $8.6 §1.0 12.0 35 4.4 $9  S79
2013 4.3 0.8 S5.3 S3.7 S8.1 S1.3 7.2 S2.4 S0.5 $9.6 S5.5 S6.6 S8.6 2.8 S5.3 S5.0 12.0
2014 7.6 4.6 10.0 15.4 9.5 S7.3 SI11.3 3.2 4.8 11.9 12.6 22.7 39.4 8.6 8.2 12.6 20.4
2015 256 217 255 273 250 121 27.8 249 285 212 265 255 206 369 330 260 199
2016 S21.1 14.4 S22.6 S22.6 S23.0 S2.4  S19.3 19.2  S34.9 15.6 S18.5 S18.9 S285 19.7 19.9 7.7 S21.8
2017 37.0 294 32.1 39.6 448 210 364 314 56.2 25.9 22.8 234 431 516 476 62.6 31.9
2018 4.3 11.0 0.9 8.4 2.2 13.5 S15.8 S5.4 S0.9 3.3 4.0 4.2 S6.1 13.7 $9.8 0.9 11.9
2019 .95 195 160 124  S5a 43 177 314 148 91 223 175 _35 165 _30 S.7 31
2020 S37.6 19.8 S63.6 S39.4 S243 3.7 04 $46.6 S76.6 S69.9 $S499 422 S39.3 373 17.8 6.6 6.8
2021 . . . . .. Sb8.6 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

3 CHAINED VOLUME OF RETAIL SALES

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Footwear and Leather Goods (£4,768m)
2012 94.3 79.3 89.4 98.5 110.0 86.5 721 79.2 87.9 86.7 92.6 97.0 101.0 97.7 1029 93.3 128.9
2013 92.6 79.1 84.3 95.4 111.7 90.3 779 71.0 84.6 82.3 85.6 89.8 99.9 96.3 97.1 95.2 136.6
2014 92.0 77.5 85.9 94.6 111.3 80.7 714 793 85.0 8038 90.6 92.2 106.9 86.6 96.0 98.4 1339
2015 96.9 76.1 93.7 103.5 1144 850 727 716 914 887 99.4 993 114.0 98.3 98.1 1044 1354
2016 101.8 81.5 94.7 109.5 121.4 88.3 713 84.2 90.3 95.1 98.0 1152 1175 98.5 1034 111.2 143.9
2017 105.8 84.6 102.9 113.4 122.3 91.8 77.2 84.7 99.3 97.7 1100 1141 117.7 109.5 1028 1120 146.2
2018 100.0 83.4 94.4 106.2 116.0 95.1 78.1 78.3 89.1 93.2 995 1141 1129 94.5 95.2 106.7 140.1
2019 109.7 87.7 103.2 1194 1284 100.7 840 80.3 100.1 99.2 1088 121.3 129.6 109.6 108.0 122.0 1499
2020 81.0 80.6 441 95.3 104.1 1069 849 509 34.3 35.8 58.5 785 106.8 99.6 101.5 81.1 1244
2021 . 55.5 . . . . . . . .
Percentage increase on a year earlier
2012 2.9 7.4 0.9 4.7 S 54 42 118 $S1 38 12 S0 89 71 75 5 S16
2013 §1.8 $0.3 857 .1 16 _44 80 $S103 <88 &1 S76  S14 1.0 815 &7 21 6.0
2014 0.6 S1.9 1.9 0.9 S04 S10.6 S8.3 11.6 0.5 1.8 5.8 2.6 7.0 10.0 1.2 3.3 S2.0
2015 5.3 S1.9 9.1 9.4 2.7 53 1.8 $9.6 75 9.8 9.7 7.7 6.6 135 2.2 6.1 11
2016 5.0 7.2 1.2 5.8 6.1 38 S1.8 17.6 S1.2 7.2 S1.4 16.0 3.0 0.1 54 6.5 6.3
2017 4.0 3.8 86 3.6 0.8 40 82 06 100 27 122 09 02 112 %5 07 16
2018 S5.5 1.4 8.3 $6.4 S5.2 3.6 1.2 /.6 S10.3 4.6 9.5 0.1 4.0 13.6 S7.4 4.7 4.2
2019 .97 51 .93 124 107 59 76 _25 124 _64 _93 _64 147 160 134 143 _ 7.0
2020 6.1 S8.1 7.3 S20.2 19.0 6.2 11 S36.6 $65.7 S63.9 463 S35.3 17.5 $9.2 S6.0 S335 17.0
2021 " . . . . 481 . . . . " " " " . " "

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Household Goods Stores, All Businesses (£35,236m)
2012 84.4 81.6 83.5 81.1 91.5 86.0 77.6 81.4 85.5 84.1 813 83.6 79.7 80.2 85.3 90.9 97.1
2013 82.3 78.6 81.6 79.7 89.4 82.6 78.4 75.7 81.2 846 795 82.6 76.6 79.8 84.1 86.2 96.3
2014 87.5 82.7 84.6 85.2 980 881 794 799 87.0 84.1 831 85.7 857 84.5 947 98.1 100.6
2015 94.3 89.6 91.4 92.8 1034 926 866 897 93.6 92.7 884 96.6 89.0 929 99.7 106.2 104.3
2016 96.3 94.0 92.4 92.9 106.0 98.8 934 908 921 95.9 897 974 894 921 1029 112.1 1037
2017 95.6 91.6 93.9 92.6 104.4 94.9 91.2 89.2 102.2 90.9 895 96.2 88.4 93.1 102.7 111.2 1004
2018 100.0 94.0 96.6 99.1 110.2 96.5 93.1 92.8 99.4 979 934 97.4 97.6 101.7 107.2 119.2 1054
2019 97.1 92.6 94.6 94.8 106.5 95.0 916 914 964 941 936 936 925 976 1019 108.6 108.4
2020 96.9 89.2 71.8 105.6 121.6 941 910 828 473 68.2 943 104.1 1042 1079 1208 1305 1152
2021 . . . 85.3 . . . . . . .
Percentage increase on a year earlier
2012 $.2 .5 0.7 .7 %7 $4 SB36 01 28 S 04 S18 28 85 51 03 W1
2013 S2.5 3.7 S2.3 1.7 S2.3 Al 1.0 $6.9 S5.1 05 23 S1.2 S3.8 0.4 S1.3 S5.2 0.8
2014 6.3 5.1 3.7 7.0 9.6 6.7 1.3 5.5 7.2 0.5 4.5 3.8 11.8 5.8 12.5 13.8 4.5
2015 7.7 8.4 8.0 8.9 5.5 5.1 9.1 12.3 7.6 10.2 64 127 3.9 10.0 5.3 8.2 3.6
2016 21 4.9 11 0.1 25 6.7 7.7 1.2 S1.6 34 15 0.9 04  S0.9 3.2 5.6 0.6
2017 0.7 .6 1.6 0.3 $15 389 %23 S1.7 109 $2 %02 S1.3 0 S11 1.1 %02 %9 332
2018 4.6 2.7 2.9 7.0 56 16 21 41 S8 77 44 12 104 92 44 72 5.0
2019 529 516 1 543 &34 S5 S16 S16 530 839 01 839 552 40 S50 889 2.8
2020 0.2 S3.7 4.1 114 14.2 S1.0 S0.6 S9.4  S51.0 7.5 0.8 11.3 12.7 10.5 185  20.2 6.2
2021 . . . . . $9.3 . . . . . . . . . . .
Household Goods Stores, Large Businesses (£23,375m)
2012 89.2 85.8 85.9 85.1 100.0 946 801 834 881 86.2 839 855 835 859 89.4  96.7 1112
2013 86.0 81.8 84.5 83.2 946 878 802 78.2 85.0 86.6 824 850 808 83.7 85.7 90.2 105.2
2014 90.0 84.8 87.2 87.7 100.7 923 798 812 90.6 87.6 842 87.7 888 869 922  98.2 109.6
2015 96.3 92.1 93.5 93.0 106.6 96.0 89.3 91.4 96.2 96.0 89.2 96.3 90.1 92.6 98.0 108.2 112.2
2016 99.0 94.5 94.4 97.6 109.4 99.4 93.4 91.5 92.8 98.2 926 1034 92.2 97.2 103.3 1151 109.8
2017 96.3 93.5 94.5 91.7 105.6 99.2 916 90.4 1050 90.8 89.0 96.6  86.3 92.2 99.9 110.6 106.2
2018 100.0 93.8 97.5 97.9 110.8 944 928 941 101.0 98.4 94.0 96.5 948 1015 1009 1176 1133
2019 99.3 97.5 95.7 94.2 110.0 99.2 961 971 983 954 939 90.7 924 985 1033 111.0 1147
2020 96.6 89.6 73.6 105.5 118.2 95.8 89.2 83.8 47.5 71.1 96.6 104.1 1034 1084 1119 126.7 1164
2021 . . . 89.6 . . . . . . .
Percentage increase on a year earlier
2012 $3.3 $6.1 $4.1 .2 S8 %6 S5 $4 95 &7 S22 L8 S16 L2 B2 33 S19
2013 S3.6 4.8 1.6 S2.2 S5.4 S7.2 0.1 S6.3 3.4 05 S1.8 S0.6 S3.2 S2.6 4.1 S6.7 S5.4
2014 4.6 3.7 3.2 5.4 6.5 51 <05 3.8 6.5 11 2.1 3.2 9.9 3.8 7.5 8.8 4.2
2015 7.0 8.7 7.2 6.0 5.8 4.0 11.9 125 6.2 9.6 6.0 9.8 15 6.6 6.3 10.2 2.4
2016 2.8 2.6 1.0 4.9 2.6 3.5 4.7 0.2 S3.5 2.3 3.8 7.4 2.3 4.9 5.4 6.4 S2.2
2017 2.7 S1.1 0.1 $6.0 $85 %1 S19 813 131 S76 B9 66 64 SH1 B3 40 S33
2018 3.8 0.3 3.2 6.7 4.9 4.9 1.3 4.2 $3.9 84 56 0.1 9.8 10.1 1.0 6.4 6.7
2019 0.7 3.9 S1.8 S3.8 0.7 5.1 36 32 SR7 SB1 01 S6.1 S25 3.0 24 S5.6 1.2
2020 S2.8 S8.0 S23.0 12.0 7.4 34  Sr.2 13.7 S51.7  S25.5 3.0 14.8 11.9 10.0 8.3 14.2 15
Household Goods Stores, Small Businesses (£11,861m)
2012 74.9 73.3 78.6 73.2 74.6 69.0 726 773 804 799 76.2 79.7 722 68.7 77.0 794 689
2013 75.0 72.5 75.7 727 79.2 72.2 74.8 70.9 73.4 80.5 737 77.8 68.4 72.1 81.0 78.3 78.5
2014 82.7 78.6 79.5 80.3 92.7 79.7 78.7 77.4 79.9 773 810 81.7 79.5 79.7 99.7 98.0 82.8
2015 90.4 84.7 87.2 92.6 97.2 858 814 864 885 86.3 86.9 97.1 86.8 936 103.1 102.1 88.6
2016 91.1 93.1 88.4 83.7 99.3 97.7 932 893 90.7 915 84.1 855 838 821 1020 106.2 91.6
2017 94.2 87.8 92.6 944 1021 864 902 869 96.6 91.3 90.6 95.3 927 95.1 108.2 1124 889
2018 100.0 94.5 94.9 101.5 109.0 100.6 93.7 90.3 96.2 96.9 924 99.0 103.2 102.2 1196 122.2 90.0
2019 92.7 829 92.4 96.0 99.4 86.8 82.6 80.0 92.7 915 93.0 99.2 92.8 96.0 99.1 103.7 96.1
2020 97.5 88.2 68.2 105.8 128.4 90.7 94.6 80.6 46.9 62.6 89.6 104.2 106.0 107.0 138.3 1379 11238
2021 . . . 76.9 . . . . . .
Percentage increase on a year earlier
2012 0.5 7.0 7.6 $3.9 S7.4 2.2 6.3 114 16.3 39 41 0.7 $4 65 $9.2 $6.2 6.8
2013 0.1 1.1 3.7 0.7 6.1 4.5 3.1 8.3 8.7 07 S33 2.5 S5.3 4.9 5.1 1.5 14.0
2014 10.2 8.4 5.0 10.4 17.0 10.5 51 9.2 8.8 4.0 9.9 5.1 16.3 10.6 23.1 25.2 54
2015 9.3 7.8 9.6 153 4.9 7.6 35 11.7 10.8 11.6 7.2 188 91 174 34 4.2 7.0
2016 0.8 9.9 14 $0.6 2.2 13.9 14.4 3.3 2.4 6.1 S3.2 12.0 S3.5 12.2 1.0 4.1 35
2017 3.4 5.7 4.8 12.8 28 $8115 832 2.7 6.5 0.2 7.7 11.4 10.6 15.7 6.0 58 $3.0
2018 6.1 a 25 75 68 164 39 39 S04 6.1 2.0 39 113 75 106 _ 88 1.2
2019 7.3 12.3 .S2.6 S5.4 8.8 13.8 11.8 114 S3.6  S5.6 0.7 0.3 10.1 S6.1 17.1 15.2 6.9
2020 5.2 6.4 S26.3 10.2 292 45 14.5 0.8 494 <316 S3.6 5.0 14.2 115 39.5 33.0 17.3
2021 . . . . S15.1 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Furniture, Lighting, etc (£14,728m)

2012 77.1 74.0 77.7 75.2 81.5 75.7 73.4 73.2 79.8 75.6 77.6 79.9 721 73.8 84.7 81.9 78.7
2013 7.7 77.6 74.8 73.8 84.5 80.5 77.9 75.1 73.6 77.9 73.2 80.5 66.0 74.7 83.6 83.6 85.8
2014 84.2 81.2 77.9 82.9 94.9 85.4 79.7 78.1 79.9 76.1 77.8 86.2 80.1 82.4 99.5 96.1 90.3
2015 93.6 91.4 90.6 91.3 101.0 93.6 89.1 915 92.6 91.2 88.4 101.6 82.3 90.4 1024 102.1 99.0
2016 96.6 99.1 92.1 91.9 103.2 105.2 99.7 93.8 98.7 93.9 85.2 94.5 88.6 92.6 1045 106.7 99.5
2017 96.1 94.9 92.1 92.0 105.6 98.6 94.9 92.0 100.2 90.2 87.0 98.3 83.8 935 107.2 112.0 99.3
2018 100.0 100.7 92.9 97.6 108.7 108.3 102.7 93.0 95.6 95.4 88.8 96.0 945 1015 106.7 1155 105.0
2019 99.3 98.9 96.5 94.1 107.6 1004 102.3 95.1 99.4 96.2 94.4 87.4 93.7 99.7 1131 109.2 102.0
2020 88.0 88.5 47.6 100.6 1155 101.6 95.4 69.8 21.6 34.4 78.9 98.8 96.0 1056 122.4 1144 1109
2021 . . . 85.8 . .

Percentage increase on a year earlier

3

2012 1.7 3.9 11.3 0.2 05 $56 $8.0 1.2 148 76 114 23 04 S0 07 0.8 0.1
2013 0.7 4.9 3.7 1.8 3.6 6.4 6.2 25 &7 30 7 08 $85 12 812 2.0 9.0
2014 8.4 45 4.3 12.3 12.4 6.1 2.2 4.0 86 .3 6.4 70 213 103 190 149 5.2
2015 11.2 12.6 16.2 10.2 6.4 96 118 172 158 198 136 178 2.7 9.7 2.9 6.3 9.7
2016 3.2 8.4 1.7 0.7 22 123 119 25 6.6 30 S36 S7.0 7.7 2.4 2.1 4.4 0.5
2017 0.5 .2 ] S 23 %3 %8 819 15 40 21 40 S$54 1.0 26 50 0.2
2018 4.0 6.1 0.9 6.1 30 99 81 11 46 5.8 20 &3 127 86 S5 31 58
2019 %7 &7 .38 3.7 §1.0 73 S04 23 40 08 63 90 09 1.7 60 $54 9
2020 11.3 10.6  S50.7 6.9 73 _ 12 $6.7 5266 8.2 4.3 6.4 131 25 5.9 8.2 4.7 8.7
2021 . . . . . S155 . . . . . . . . . . .
Electrical Household Appliances (£6,865m)

2012 92.9 89.7 81.5 855 1149 1097 822 798 830 809 807 866 829 867 887 109.8 139.8
2013 80.1 73.1 67.1 752 1051 839 713 658 686 653 674 690 742 8.1 775 923 1374
2014 85.8 77.5 72.1 793 1151 915 704 692 742 709 714 725 80.6 83.6 87.6 106.6 143.9
2015 94.4 84.9 77.3 886 1266 958 80.6 797 781 785 757 847 864 935 930 1298 1510
2016 94.0 86.0 77.0 888 1240 995 79.0 808 692 796 812 844 843 960 935 1309 1430
2017 97.9 89.4 80.7 922 1294 1033 823 840 842 745 828 869 907 977 977 1434 1437

2018 100.0 91.2 82.6 94.9 131.3 105.1 83.1 86.6 86.7 7.7 83.2 88.5 94.0 100.8 98.4 150.8 141.9
2019 105.8 94.3 83.5 100.1 1453 102.3 83.0 96.9 86.7 80.9 83.1 91.0 92,7 1133 103.6 137.2 1851
2020 108.6 99.9 80.9 106.8 1475 1105 89.4 97.6 67.9 72.6 97.8 1045 106.2 109.2 1209 163.0 156.3

2021 85.7

Percentage increase on a year earlier

2012 .32 57 102 06 §3 35 _85 _60 141 92 79 122 S5 $3 83 63 S0
2013 13.7 18.6 S17.6 12.0 S8.5 S235 S13.2 17.6 S17.4 S19.3 16.5 S20.3 10.5 S6.5 12.6 15.9 1.7
2014 7.1 6.1 7.4 54 9.5 9.0 S1.3 5.2 8.2 8.5 5.9 5.1 8.6 3.1 13.0 154 4.8
2015 9.9 9.6 7.1 11.8 10.0 47 144 151 52 107 59 167 7.3 119 6.2 218 49
2016 S0.4 1.3 S0.4 0.2 S2.1 3.9 S2.0 1.4 11.3 1.4 7.2 0.3 S2.5 2.7 0.5 0.9 S5.3
2017 4.2 4.0 4.8 3.8 4.4 3.8 4.2 4.0 21.6 6.4 2.0 3.0 7.7 1.7 4.6 9.5 05
2018 2.1 2.0 24 2.9 1.4 17 1.0 3.1 2.9 4.4 05 1.8 3.6 3.2 0.7 5.2 S1.2
2019 5.8 34 11 5.5 10.7 S2.7 0.2 119 _ S 41 S0.2 2.8 S1.4 12.4 5.2 9.0 304
2020 2.6 5.9 S3.2 6.7 15 _ 8.0 7.7 0.7 S21.6 10.2 17.7 14.9 14.6 S3.7 16.7 18.8 15.6
2021 . . . . . S225 . . . . . . . .
Hardware, Paints and Glass (£12,660m)

2012 82.0 80.3 88.7 81.6 77.2 77.4 744 874 904 932 83.6 82.7 82.9 79.6 78.7 81.6 725
2013 86.5 80.2 98.1 88.2 79.4 79.6 80.3 80.6 975 104.1 93.7 93.3 88.9 83.6 87.1 82.2 71.1
2014 90.8 86.4 99.9 90.8 86.4 87.2 83.4 879 103.0 101.7 95.9 92.5 94.5 86.6 92.0 92.0 77.6
2015 93.8 89.6 100.6 96.5 885 888 87.0 924 1037 103.0 96.1 97.9 97.4 94.6 99.3 94.5 75.0
2016 96.5 91.8 101.5 96.6 96.2 90.0 932 92.2 97.0 107.9 100.1 109.0 93.1 89.4 106.4 106.1 80.2
2017 93.4 88.7 104.2 94.2 86.2 858 91.3 89.0 1159 101.8 96.9 99.6 92.7 91.1 100.7 90.9 70.9
2018 100.0 87.8 110.0 103.7 98.4 77.3 87.9 96.1 1120 1139 1054 1046 103.6 1031 1132 105.0 81.3
2019 89.6 84.7 98.1 92.6 83.0 82.6 85.5 85.8 98.8 98.2 97.5 101.0 91.8 86.6 88.9 91.6 71.4
2020 101.7 85.0 96.6 112.4 114.0 76.9 87.8 90.9 659 1069 1128 1121 1143 1111 119.1 1317 95.8
2021 . . . . 83.5 . . . .

Percentage increase on a year earlier

2012 8.7 5.7 $15.9 §7.2 $4.1 $6.7 $6.3 &6 $S235 S11.7 S22 S137 6.7 S1.6 8.1 1.5 2.8
2013 5.5 S0.2 10.6 8.2 2.8 2.8 7.9 7.8 7.8 11.7 12.0 12.8 7.3 5.0 10.6 0.7 S2.0
2014 5.0 7.7 1.9 2.9 8.9 9.5 3.9 9.1 5.6 S2.3 2.4 0.9 6.3 35 5.7 12.0 9.1
2015 3.3 3.8 0.7 6.2 2.3 1.8 4.3 51 0.7 1.3 0.2 59 31 9.2 7.9 2.7 S3.3
2016 2.9 25 1.0 0.1 8.8 1.4 7.1 0.1 6.4 4.7 4.2 11.3 A4 S5.4 7.1 12.3 7.0
2017 3.3 3.4 2.7 2.5 $10.4 $4.6 .1 3.5 19.5 $5.6 3.2 8.6 0.5 1.8 $.3 S143 S116
2018 At S1.1 55 101 141 S99 7 _80 34 119 87 51 118 132 124 155 147
2019 10.4 3.5 10.8 10.7 S15.7 6.7 S2.7 10.7  S11.7 13.8 S7.4 3.5 11.4 16.0 S21.5 12.8 12.2
2020 13.4 0.3 S1.6 21.3 37.3 $6.9 2.6 6.0 S33.3 8.9 15.7 11.0 245 28.2 33.9 43.8 34.1
2021 . . . . . 8.7 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar June July
SIC 2007 (SALES IN 2018)
Music and video recording and equipment (£983m)
2012 151.4 135.2 121.7 127.6 220.9 136.0 134.8 135.0 116.7 126.0
2013 1131 114.7 84.6 91.2 161.7 1339 113.3 100.6 87.4 84.2
2014 107.4 96.3 84.5 94.6 155.1 109.0 92.1 87.1 87.2 94.4
2015 111.0 96.8 91.0 100.2 156.0 97.4 88.3 103.3 86.5 95.9
2016 105.9 101.0 89.4 89.2 144.1 106.9 100.7 96.6 84.8 85.7
2017 99.8 92.7 80.7 84.7 141.0 96.8 95.2 87.4 80.4 85.8
2018 100.0 94.0 81.7 91.8 132.6 1014 87.2 93.5 84.6 88.0
2019 100.1 85.5 98.3 97.3 119.4  123.7 69.2 67.9 103.8 109.2
2020 86.6 78.6 52.5 84.9 131.1 87.9 79.4 68.6 61.3 77.2
2021 . . . . 98.4 . . .
Percentage increase on a year earlier
2012 S78 %95 $64  S62 83 S174 S14 B9 4 05 S138 %61 88 82  S67 98  S82
2013 $53  S151 5305 85 68 3816 159 55 366 305 251 332 6.8 £26.2 7.4 03 5.1
2014 S5.0 S16.1 0.1 3.7 $4.1  S18.6 18.8 13.4 5.1 4.8 0.2 12.2 2.4 S1.4 3.6 8.6 12.0
2015 33 0.5 76 59 06 5106 1 187 138 124 S8 16 43 106 05 07 _ 10
2016 4.6 4.3 S1.7 11.0 S7.6 9.7 14.2 S6.4 S2.2 S1.0 S1.9 10.6 8.9 12.8 S7.5 0.3 11.8
2017 5.8 3.3 $.7 5.1 $2 94 $55 96 S126 S120 S52 01 3 %96 S9 S50 S0
2018 0.2 1.4 1.2 84  _$6.0 48 84 70 30 %7 5.2 25 89 128 7 _13 §110
2019 .01 $.1 203 60 100 221 %06 S274 21 377 228 241 5102 55 $55 8116 S109
2020 13.5 S8.0 $46.5 12.7 9.8 S29.0 14.8 11 456 S543 $41.0 S29.3 0.7 $6.3 33.2 11.3 S2.3
2021 . . . . . 12.0 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.

Index 2018=100



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Other Specialised Non-food Stores, All Businesses (£54,098m)
2012 80.4 71.8 75.9 78.0 95.7 68.7 69.3 76.2 73.0 75.0 79.1 80.0 78.6 75.8 80.5 91.1 1116
2013 82.9 70.6 79.1 80.8 101.0 648 72.1 74.1 77.2 78.3 81.2 82.1 78.2 81.9 84.2 947 1194
2014 89.4 77.7 84.8 86.1 110.1 726 776 82.7 82.0 84.6 87.1 91.0 83.2 844 913 1028 131.1
2015 90.1 80.0 87.2 86.4 106.8 75.2 80.7 83.2 87.1 88.1 86.7 89.7 85.1 84.7 91.7 101.0 123.6
2016 96.6 82,5 93.1 93.2 1175 78.0 818 86.8 93.9 92.8 92.6 98.4 916 90.3 101.0 109.1 1375
2017 97.6 83.3 94.2 94.0 118.9 795 85.7 84.4 95.1 93.2 94.3 98.0 97.9 87.7 99.7 1125 1395
2018 100.0 86.1 95.2 97.9 1208 83.0 86.6 88.2 96.1 96.3 93.5 100.7 99.8 942 1015 117.8 1387
2019 105.2 92.3 102.5 101.9 1240 842 934 979 1012 1019 1042 1075 1028 96.9 105.0 1152 146.3
2020 93.5 84.5 62.5 105.4 1224 881 945 73.0 415 54.1 86.0 110.0 101.8 104.7 111.8 1121 139.1
2021 . 64.3 . . . . . " . .
Percentage increase on a year earlier
2012 0.2 $1.5 $1.6 25 02 24 7 17 S48 1 2.0 14 45 1.8 %05 1.6 S1.1
2013 3.1 S1.6 4.1 3.6 55 S5.7 4.1 S2.8 5.8 4.4 2.7 2.6 0.6 8.0 4.6 3.9 7.0
2014 7.9 9.9 7.2 6.5 9.1 12.1 7.6 11.6 6.2 8.1 7.3 10.9 6.4 3.1 8.4 8.6 9.8
2015 0.8 3.0 2.9 0.3 S3.0 35 4.0 0.6 6.3 4.1 0.5 S1.4 2.3 0.3 0.4 1.7 S5.7
2016 7.2 3.2 6.7 7.9 10.0 3.7 1.3 4.3 7.7 5.4 6.8 9.6 7.7 6.6 10.1 7.9 11.2
2017 1.1 0.9 1.3 0.9 1.2 20 47 27 1.3 05 19 %04 69 9 813 32 15
2018 2.4 3.4 1.0 4.2 1.6 4.4 1.0 4.5 1.0 3.3 0.8 2.7 1.9 75 1.9 A7 0.6
2019 .52 7.2 77 41 27 15 79 109 53 _58 114 67 3.0 2.8 35 &2 55
2020 11.1 S8.4 S39.0 34 1.3 4.6 12 S255 S59.0 $46.9 17.4 2.3 1.0 8.0 64  S27 $4.9
2021 . . . . . S27.0 . . . . . . . . . . .
Other Specialised Non-food Stores, Large Businesses (£28,765m)
2012 76.1 65.3 69.1 725 97.3 654 635 66.8 68.4  66.5 71.9 74.2 70.5 72.7 74.3 86.4 1244
2013 79.3 66.8 72.2 75.3 103.1 65.8 66.8 67.6 714  69.8 74.8 75.5 73.2 76.8 77.8 92.3 132.0
2014 87.4 72.0 78.6 83.4 116.7 70.3 723 73.6 76.7 77.2 81.2 85.1 80.1 84.7 90.8 107.3 145.1
2015 93.0 78.8 86.2 89.1 117.9 75.6 79.5 80.9 87.5 86.7 84.6 90.9 86.9 89.3 92.0 1105 1445
2016 96.2 79.6 88.5 91.7 124.9 784 793 80.9 87.4 87.9 89.9 93.6 90.8 90.9 100.1 1135 154.0
2017 99.1 82.9 90.2 95.4 1278 826 804 852 92.7 89.2 89.1 100.1 96.2 90.9 98,5 119.7 157.8
2018 100.0 84.3 92.2 97.0 1265 844 824 858 90.2 93.6 92.7 1011 95.5 949 1031 117.0 152.8
2019 105.9 91.0 97.8 101.6 1331 85.0 916 95.3 95.7 949 1019 1052 101.1 99.1 108.3 120.3 163.1
2020 85.2 82.7 50.0 90.7 117.3 88.1 0916 70.3 34.0 42.3 69.0 89.9 88.8 93.0 101.0 1011 1433
2021 . . 50.8 . . . . . . .
Percentage increase on a year earlier
2012 11 0.7 0.5 4.8 0.2 22 1 2.4 0.7 2.3 2.4 3.7 4.5 6.0 0.6 S1.5 11
2013 4.3 2.2 4.5 3.9 5.9 06 51 1.2 4.4 5.1 4.1 1.7 3.9 5.6 4.6 6.8 6.1
2014 10.1 7.9 8.8 10.8 13.3 6.8 82 8.9 7.4 10.6 8.5 12.7 9.3 10.4 16.8 16.2 9.9
2015 6.4 9.4 9.6 6.8 1.0 75 101 9.9 14.1 12.3 4.3 6.9 8.6 5.4 1.2 3.0 S0.4
2016 3.4 1.0 2.7 29 6.0 37 $0.3 S D1 1.3 6.2 2.9 4.4 1.8 8.9 2.7 6.6
2017 3.0 41 2.0 4.0 23 55 1.3 53 6.1 16 0.9 69 6.0 01 816 55 24
2018 0.9 1.7 2.2 1.7 1.0 2.1 25 0.7 S2.7 5.0 4.1 1.0 0.7 4.4 4.7 S2.2 S3.1
2019 .59 8.0 _ 6.1 .47 .52 08 112 111 61 14 99 _41 58 4.4 50 28 67
2020 19.6 S9.1 $48.9 10.7 11.8 3.6 S 6.3 S645 S555 S32.3 14.5 12.1 6.2 6.7 16.0 12.1
2021 . . . . . SA24 . . . . . . . . . . .
Other Specialised Non-food Stores, Small Businesses (£25,333m)
2012 85.4 79.5 84.1 84.5 93.7 727 76.2 87.6 784 852 87.7 86.8 88.4 795 87.8 96.6 96.1
2013 87.0 75.2 87.2 87.4 98.4 63.6 784 81.8 84.0 88.3 88.8 89.9 84.1 88.0 91.8 97.4 1045
2014 91.8 84.3 92.0 89.3 102.4 754 839 93.5 88.2 93.4 94.1 98.0 86.9 84.1 91.8 97.5 1147
2015 86.8 81.3 88.5 83.3 94.0 747 821 85.9 86.7 89.7 89.1 884 829 794 914  90.0 99.3
2016 97.0 85.9 98.4 94.9 108.9 77.6 847 93.7 1014  98.6 95.7 103.9 92.6 89.6 102.0 103.9 1183
2017 95.9 83.7 98.9 92.4 108.7 75.9 918 83.5 97.8 97.9 1004  95.6 100.0 83.9 100.9 104.3 1185
2018 100.0 88.2 98.6 99.0 114.3 81.4 913 91.0 102.8 99.3 945 100.3 104.7 93.4 99.7 1186 1226
2019 104.4 93.7 107.9 102.4 113.7 83.3 954 100.7 107.3 109.8 106.8 110.0 104.7 944 101.3 109.3 127.2
2020 103.0 86.6 76.7 122.0 128.1 88.0 979 76.0 50.0 67.6 1054 1327 1165 1179 1240 1245 1343
2021 . . . . 79.7 . . . . . . .
Percentage increase on a year earlier
2012 $1.6 .3 3.7 0.1 05 26 $6.3 09 S101 $4.0 1.6 0.9 44 5 1.5 5.2 $4.0
2013 1.8 S5.4 3.7 34 5.0 125 30 S6.6 7.2 3.6 1.2 3.5 S5.0 10.6 4.5 0.8 8.7
2014 55 12.1 56 2.2 40 185 70 142 49 57 60 90 34 4 S 01 _98
2015 S5.5 3.5 3.8 $6.7 8.2 0.9 S2.1 8.1 1.6 4.0 S5.3 $9.8 4.6 S5.6 0.4 S7.7 13.4
2016 11.8 5.7 11.1 14.0 15.8 3.8 3.1 9.0 16.9 9.9 7.4 17.6 11.6 12.8 11.6 15.4 19.2
2017 1.1 2.6 0.5 2.6 0.1 $1 84 S108 3.5 0.7 4.9 8.0 8.0 6.3 $1.0 0.3 0.1
2018 4.2 5.3 0.3 7.1 5.1 72 0.5 9.0 51 1.5 S5.9 4.9 4.7 11.4 S1.3 13.7 35
2019 4.4 6.3 _ 95 3.4 %0.5 24 44 107 _ 44 105 130 9.8 S 11 17 7.8 37
2020 1.3 7.7 8.9 19.2 12.6 57 26 S245 Sb3.4 S38.5 S1.3 20.6 11.3 249 22.4 13.9 5.6
2021 . . . . . 9.5 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
3 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Pharmaceutical, Medical, Cosmetic and Toilet Goods (£6,921m)
2012 64.2 56.5 60.5 60.6 79.1 53.4 56.4 59.0 56.5 61.0 63.5 63.1 62.5 57.1 63.3 69.7 99.3
2013 70.4 59.7 66.9 68.1 87.0 56.1 60.3 62.0 63.7 66.1 70.2 69.7 67.9 67.0 70.8 79.2 106.1
2014 73.5 63.1 67.8 70.5 934  60.6 64.0 65.0 66.0 65.9 70.7 72.0 69.3 70.2 73.1 85,5 116.0
2015 74.2 64.7 68.2 71.2 92.8 62.9 65.0 65.8 66.9 68.0 69.4 72.9 70.6 70.3 73.1 85.7 114.3
2016 81.3 69.2 73.9 80.8 1014 670 705 70.0 73.7 741 73.9 82.6 83.4 77.2 81.6 91.9 125.0
2017 88.4 77.1 80.6 85.3 110.8 72.8 77.0 80.5 82.4 78.6 80.6 85.3 85.9 84.8 88.8 103.0 1347
2018 100.0 83.6 914 99.4 125.6 79.3 84.8 86.0 88.1 91.6 93.8 1019 102.2 95.2 1043 1194 147.7
2019 108.5 98.2 104.4 107.5 123.9 943 101.7 98,5 100.9 106.2 1059 113.2 1108 1004 102.6 117.4 146.1
2020 103.8 91.9 80.7 113.2 130.2 82.9 93.8 99.5 62.3 72.6 101.8 113.8 111.8 1138 1169 123.0 146.5
2021 . . . 72.9 . . .
Percentage increase on a year earlier
2012 1.2 2.7 1.0 1.7 38 &4 S18 S14 46 2.4 4.1 1.9 6.1 S19 55 509 5.7
2013 9.7 5.7 10.5 12.4 9.9 51 7.0 5.2 12.7 8.4 10.6 10.5 8.6 17.4 11.8 13.6 6.8
2014 4.4 5.8 1.3 35 74 8.0 6.1 4.8 3.5 0.2 0.7 34 2.2 4.7 3.2 7.9 93
2015 1.0 2.5 0.6 1.0 0.6 3.8 1.6 1.3 15 3.2 1.8 1.2 1.8 0.2 S 0.2 1.4
2016 9.6 7.1 8.4 13.4 9.3 6.6 8.4 6.3 10.1 9.0 6.5 13.3 18.1 9.8 11.6 7.3 9.3
2017 8.7 11.3 9.0 5.7 9.2 8.6 9.2 15.1 11.9 6.0 9.1 3.4 3.0 9.9 8.9 12.1 7.8
2018 13.1 8.5 13.4 16.5 13.4 8.9 10.2 6.8 6.9 16.5 16.4 19.4 18.9 12.2 175 15.9 9.6
2019 85 175 143 8.1 S1.4 189 19.9 145 144 159 12.9 11.1 8.4 54 S1.7 S1.7 1.1
2020 A4 S6.4 S22.7 5.3 51 Sl2.2 S7.7 10 S382 S31.6 S3.8 0.5 0.9 13.4 13.9 4.8 0.2
2021 . . . . S12.0 . . . . . . . . . .
Books, Newspapers and Periodicals (£3,809m)
2012 1315 1215 118.0 119.5 167.3 1209 1189 124.0 1159 1155 121.6 1229 1105 124.0 1286 1429 217.7
2013 119.7 1122 102.9 109.2 154.6 109.0 114.7 1129 98.7 100.6 108.1 98.8 1089 117.7 1164 1305 204.5
2014 108.5 96.6 93.4 102.7 142.3 935 976 988 91.2 92.2 96.2 944 1004 111.3 106.4 1309 180.3
2015 1135 106.9 97.2 108.2 141.7 1041 1079 1084 91.2 96.6 1023 103.1 1059 114.0 1129 129.2 1748
2016 106.1 99.3 91.6 94.1 139.5 98.6 102.7 97.1 93.4 92.7 89.3 90.3 89.1 101.3 1046 1219 1816
2017 100.0 86.4 84.7 91.6 137.2 90.0 887 81.6  83.6 79.7 895 88.4 90.0 954 108.8 119.4 1742
2018 100.0 89.3 85.1 89.6 136.0 87.1 86.9 92.9 90.0 835 824 84.6 87.6 95.3 98.3 1149 183.1
2019 94.8 81.7 70.5 75.5 151.3 80.3 70.9 91.5 72.1 67.0 72.0 69.9 73.6 81.4 92.2 1252 219.6
2020 81.5 90.7 40.9 86.7 107.1  117.3 97.2 58.8 33.2 333 53.2 77.4 82.9 97.2 96.0 81.2 136.7
2021 . . 45.3 . . . . . .
Percentage increase on a year earlier
2012 533 &7 _ 24 5.8 &5 S8 B85 B2 69 14 S 01 5 4 22 &2 S0
2013 $9.0 .S7.6 12.8 8.6 S75 99 S36 S89 S148 S13.0 Sl11 19.6 S1.5 S5.1 $9.5 8.7 S6.1
2014 $9.3 14.0 $9.2 S5.9 $8.0 142  S149 S125 S7.6 S8.3 11.0 45 S7.7 S5.4 8.7 0.2 11.8
2015 4.6 10.7 40 53 $0.4 114 105 _ 97 S 48 _64 93 54 _24 61 Sl2 $1
2016 S6.5 S7.1 S5.7 13.0 1.5 S5.3 4.8 10.4 2.4 Al 12.7 12.4 15.9 11.2 S7.3 S5.7 3.9
2017 8.8 8130 §7.6 S.7 §1.7 &7 S137 8159 8106 S140 02 10 11 8 39 1 M4
2018 .S 33 . 05 .S2.2 S0.9 3.2  S19 138 77 _48 S7.9 43 6 | S0.2 $9.6 S3.8 5.1
2019 .S5.2 S8.5 S17.1 15.8 113 7.8 S185  S1.5 $19.8 S$19.7 Sl2.6 17.4 16.0 14.5 6.2 9.0 20.0
2020 14.0 10.9 $42.0 14.9 S29.2  46.0 371 S358 S53.9 S50.3 S26.2 10.8 12.7 19.3 41 S35.1 S37.7
2021 . . . . . S61.4 . . . . . . . . . . .
Floor Coverings (£1,809m)
2012 1215 121.7 118.7 119.6 126.2 1165 117.7 129.0 121.4 1233 1129 116.1 1209 1215 129.2 149.1 105.3
2013 137.6 134.9 135.9 135.7 1439 119.1 1415 1423 140.8 131.2 1357 1359 1393 1326 148.2 166.5 1224
2014 129.7 127.3 124.4 133.3 1341 120.2 1320 130.7 1250 1184 128,66 1314 1281 139.0 146.0 1609 103.1
2015 95.4 93.2 96.0 98.7 93.7 92.5 91.0 95.4 97.5 97.0 93.9 96.0 100.4 99.4 107.7 112.9 67.2
2016 86.8 85.2 80.3 89.9 91.9 81.8 92.8 81.9 94.5 78.3 70.7 91.1 90.3 88.7 1005 115.2 66.3
2017 99.5 94.3 93.5 103.4 106.8 795 1020 99.9 87.9 102.2 90.9 106.2 113.6 92,9 1251 1194 82.0
2018 100.0 97.4 103.2 108.7 90.6 95.8 100.7 96.1 96.7 1059 106.3 104.0 1114 110.2 100.1 109.3 68.2
2019 83.1 78.1 80.9 80.4 93.1 76.8 79.8 77.8 82.2 81.6 79.2 82.7 80.0 78.7 99.7 106.7 77.0
2020 76.9 66.6 36.9 104.0 100.7 64.8 77.9 59.4 20.0 17.1 66.3 98.5 91.3 1185 155.2 97.6 59.6
2021 . . . 52.6 . . . . .
Percentage increase on a year earlier
2012 23.0 15.4 30.4 22.2 25.0 3.3 19.0 23.0 255 419 25.7 18.2 29.2 20.1 19.7 24.8 31.0
2013 13.2 10.9 145 134 141 2.2 20.3 10.3 16.0 6.4 20.3 17.0 15.2 9.2 14.7 11.7 16.3
2014 %7  S56 385 518 9 09 %7 S81 8112 %97 S$53 83 B0 48 S15 34 S158
2015 65 268 228 £26.0 301 $£230 810 270 220 181 £70 269 17 284 262 9.9 $34.9
2016 $9.0 8.5 S16.3 S8.9 S2.0 11.6 1.9 14.2 S3.1 S19.3 S24.7 S5.2 10.1  S10.8 $6.8 2.1 S1.3
2017 145 10.6 16.3 14.9 .16.3 $2.8 9.9 21.9 $%6.9 306 28.6 16.6 25.9 47 245 3.7 237
2018 _ 05 _ 34 _10.5 _ 52 151 205 S1.2  S38 100 36 170 S21 S1.9 187 S20.0 8.5 16.9
2019 16.9 S198 217 6.1 28 8199 £07 §191 8150 $229 $255 $204 282 5286 S04 24 130
2020 S7.5 S14.7 S54.4 29.4 8.2 S15.6 S2.4 S23.6 S75.7 79.1 S16.3 19.0 14.1 50.6 55.7 85 S22.6
2021 . . . . .. S18.8 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED

3

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Computers and Telecommunications Equipment (£4,765m)
2012 58.9 50.0 47.3 55.8 82.3 57.5 47.2 46.2 52.2 45.3 45.1 56.0 49.0 61.2 64.2 80.5 98.3
2013 67.2 55.3 53.2 61.1 99.4 59.6 54.3 52.7 58.4 53.2 49.1 58.8 54.0 68.6 74.6 95.2 1225
2014 77.9 63.6 61.8 74.9 1125 679 64.0 58.9 67.2 60.6  58.3 67.2 62.3 91.0 100.1 111.7 123.0
2015 96.0 73.0 71.9 97.3 1418 824 729 65.6 76.9 71.4 68.4 894 85.9 1127 1232 1432 1556
2016 113.6 91.8 96.4 104.9 161.1 96.3 91.1 88.9 1105 91.2 89.3 99.0 94.8 117.8 155.6 149.9 1745
2017 102.8 81.8 84.0 95.8 149.5 87.7 78.9 79.6 97.1 76.8 79.2 98.6 92.0 96.7 125.1 154.1 165.2
2018 100.0 87.7 78.4 89.9 143.9 98.5 84.1 82.0 85.0 75.5 75.5 82.7 92.3 93.8 1344 137.1 157.1
2019 105.5 83.0 91.6 102.0 1453 939 85.0 727 1141 86.3 77.8 1014 92.0 1105 137.7 123.2 169.2
2020 72.3 80.7 35.4 66.3 106.0 91.1 89.9 63.0 350 309 39.3 64.2 67.2 67.3 82.7 1055 124.9
2021 . . . . 50.4 . . . .
Percentage increase on a year earlier
2012 0.9 9.1 3.4 10.1 0.8 26 5159 S9.1 98 .1 %0 137 11 139 36 S1.9 %23
2013 14.2 10.6 12.4 9.4 20.7 3.6 15.0 14.0 11.9 17.6 8.7 4.9 10.4 12.1 16.2 18.2 24.6
2014 15.9 15.1 16.1 22.5 13.2 14.1 18.1 11.9 15.1 13.9 18.9 14.3 15.3 32.6 34.1 17.4 0.4
2015 23.2 14.8 16.5 29.9 26.1 21.3 13.9 11.3 145 17.7 17.3  33.0 37.8 23.9 23.1 28.1 26.5
2016 18.3 25.8 34.0 7.9 13.6 16.9 24.9 35.5 43.6 278 305 10.8 10.4 4.5 26.2 4.7 12.2
2017 $.5 S510.9 $12.9 8.7 §72 %90 8134 S105 S12.1 S158 S11.4 S04 29 S179 5196 28  $5.3
2018 S2.7 1.2 6.6 $6.2 S3.7 12.3 6.7 31 §S125 S1.6 A6 S16.2 0.3 S2.9 74 S11.0 4.9
2019 _55 &3 168 135 10 47 11 §11.3 343 142 30 226 %03 178 _25 S102 77
2020 S31.5 S2.8 61.4 S35.0 71 S2.9 5.7 S134 $69.3 4.2 $S495 S36.7 S27.0 9.1 S39.9 14.3 6.1
2021 . . . . . 44T . . . . . . . . . .
Other Retail Sale in Specialised Stores NEC (£36,793m)
2012 80.8 71.9 78.6 79.7 92.9 66.3 69.1 78.6 73.8 775 834 821 82.7 75.4 79.8 89.2 106.4
2013 82.0 68.5 81.3 81.6 96.5 605 70.3 73.5 78.1 80.7 84.3  84.6 78.9 81.3 82.1 90.4 1129
2014 90.8 78.7 89.5 87.3 108.7 714 781 86.6 84.7 90.2 92.6 96.7 85.9 80.8 89.3 99.2 1320
2015 89.9 80.9 92.2 85.0 101.4 72.8 82.0 86.6 92.0 93.6 91.4 91.7 85.2 79.5 87.6 943 118.2
2016 96.6 82.0 97.2 94.0 1134 75.2 80.1 89.1 95.4 97.5 98.3 102.6 93.2 87.8 96.5 1049 133.6
2017 98.3 83.8 99.3 95.2 1150 785 87.2 85.3 98.8 99.3 99.8 1009 101.1 85.9 96.0 107.5 136.2
2018 100.0 85.5 98.8 99.0 116.7 80.5 86.5 88.6 99.7 100.8 96.4 104.4 101.0 93.2 97.0 1156 1334
2019 106.7 94.2 108.0 104.7 120.0 819 959 102.6 1035 107.7 111.8 112.3 106.8 97.0 1029 113.1 139.1
2020 96.4 83.9 66.1 111.0 125.7 86.8 95.8 71.4 40.3 57.6 935 119.1 106.8 107.9 114.1 1147 1437
2021 . . 67.0 . . . . .
Percentage increase on a year earlier
2012 811 $0.4 $4.2 1.0 %7 S5 %0 30 8101 %62 21 83 46 %1 85 30 813
2013 15 4.7 3.4 2.4 3.9 $8.8 1.8 S6.5 5.9 4.0 1.1 3.1 $4.6 7.9 3.0 1.3 6.1
2014 10.8 14.9 10.0 6.9 12.7 18.1 11.0 17.8 8.4 11.8 9.9 14.3 8.9 0.7 8.7 9.7 169
2015 S1.0 2.8 3.1 S2.6 S6.7 2.0 51 S 8.6 3.8 1.4 S5.2 0.8 1.5 S1.9 S5.0 10.4
2016 75 1.3 53 10.6 11.8 3.2 S2.4 2.9 3.7 4.2 7.6 12.0 9.3 10.4 10.2 11.2 13.0
2017 1.8 2.2 22 13 1.4 45 89 %42 35 18 16 S1.7 85 &2 906 26 19
2018 1.7 2.0 0.5 4.0 15 2.5 0.8 3.9 1.0 1.6 3.4 3.4 S0.1 8.5 1.1 75 2.0
2019 6.7 _10.2 .93 5.7 2.8 1.7 109 158 38 _68 159 7.6 5.7 4.1 6.0 S2.2 4.3
2020 $9.6 10.9 S38.8 6.0 48 60 01 S305 S61.0 465 16.4 6.1 0.1 11.2 10.9 1.4 3.3
2021 . . . . . S22.8 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non-store Retail, All Businesses (£43,534m)

2012 46.6 42.1 42.4 42.9 59.0 41.4 41.9 42.8 41.7 43.1 42.3 44.8 40.4 43.2 48.8 60.4 66.0
2013 54.2 48.6 49.7 51.1 67.3 46.6 49.0 49.8 48.1 49.6 51.1 51.8 51.4 50.2 55.6 69.5 74.9
2014 60.5 54.1 57.4 55.2 76.0 50.1 57.5 55.5 56.5 58.0 57.6 56.3 52.6 56.4 62.0 81.2 82.9
2015 67.7 61.6 63.2 63.3 82.8 61.2 60.7 62.7 63.1 60.9 65.1 65.8 59.1 64.6 70.2 92.8 84.9
2016 79.8 66.7 72.2 74.2 106.0 67.4 66.0 66.7 71.3 73.3 72.2 72.5 71.2 78.0 88.1 118.8 110.1
2017 91.3 79.5 83.4 86.4 115.9 79.0 78.6 80.6 83.6 81.7 84.7 83.2 82.8 92.0 975 130.6 118.9

2018 100.0 86.1 92.0 95.7 126.2 83.8 86.5 87.7 89.1 93.8 92.8 96.6 93.2 96.9 105.2 1426 129.8
2019 114.9 100.8 106.4 111.6 141.0 95.2 99.3 1065 106.6 106.2 1063 1179 107.3 109.9 118.7 146.9 1543
2020 151.1 109.7 154.4 149.3 1943 107.8 106.2 1144 1344 1609 1652 1589 144.1 1458 1712 221.6 1910

2021 164.7

Percentage increase on a year earlier

2012 8.6 7.9 9.0 6.7 10.2 6.8 5.6 10.6 10.9 10.9 6.1 12.0 1.5 6.7 8.5 5.6 15.0
2013 16.2 15.4 17.2 19.1 14.1 12.6 17.0 16.3 15.1 14.9 20.8 15.5 27.1 16.1 13.9 15.0 135
2014 11.8 11.5 15.5 8.1 12.9 7.6 17.3 11.3 17.7 17.0 12.7 8.7 2.3 12.2 11.6 16.9 10.7
2015 11.9 13.9 10.1 14.7 9.0 221 5.6 13.1 11.7 5.0 13.0 16.9 12.4 14.6 13.2 14.2 24
2016 17.8 8.2 14.3 17.3 28.0 10.2 8.6 6.2 12.9 20.4 10.8 10.2 20.5 20.9 255 28.0 29.7
2017 14.5 19.3 15.5 16.5 9.3 17.2 19.2 21.0 17.3 11.4 17.3 14.8 16.2 17.9 10.7 9.9 7.9
2018 9.5 8.3 10.3 10.7 8.9 6.1 10.0 8.7 6.6 14.9 9.6 16.1 12.6 54 7.9 9.2 9.2
2019 14.9 17.0 15.6 16.6 11.8 13.5 14.7 21.4 19.6 13.2 14.5 221 15.1 13.4 12.8 3.0 18.8
2020 315 8.8 45.2 33.8 37.8 13.2 7.0 7.5 260 515 555 34.8 34.3 327 442 50.9 23.8
2021 . . . . 52.8 . . . . . . . .

Non-store Retail, Large Businesses (£26,458m)

2012 47.9 41.4 41.7 43.2 654 413 41.9 410 412 414 423 447 401 445 51.2 67.0 75.3
2013 55.4 48.2 49.1 52.8 714 471 49.0 485 476 487 50.7 53.4 52.2 52.8 57.4 73.4 81.0
2014 60.9 55.4 54.4 54.9 79.4 54.3 56.9 55.3 53.9 54.0 55.1 54.8 52.5 56.9 62.3 85.1 88.6
2015 72.8 64.6 67.4 67.0 92.4 65.4 65.5 63.3 67.3 65.3 69.1 68.6 63.2 68.7 75.4 101.9 98.3
2016 85.5 74.1 79.0 79.7 109.4 76.5 729 73.0 78.3 80.4 78.4 81.1 78.6 79.4 89.5 119.0 117.6
2017 94.6 82.6 86.1 87.6 122.2 82.1 81.2 84.0 847 842 887 88.5 84.4 89.5 97.9 138.2 1287

2018 100.0 85.5 92.9 94.8 126.8 83.4 84.6 87.9 89.7 94.6 94.2 97.0 91.8 95.5 104.0 1440 1313
2019 118.5 102.5 109.3 111.9 150.1 100.4 99.9 106.3 109.7 109.4 109.0 122.0 1056 109.0 118.8 156.7 169.9
2020 154.6 114.6 156.0 148.7 202.0 1142 108.7 119.7 139.0 160.4 166.1 1558 1451 146.0 174.6 2288 202.6

2021 161.4

Percentage increase on a year earlier

2012 13.3 7.3 11.3 13.6 18.7 6.8 6.5 8.4 11.7 10.9 11.3 19.0 7.5 14.0 17.6 16.0 214
2013 15.7 16.6 17.9 22.3 9.2 14.0 16.9 18.4 15.7 17.8 19.8 19.5 30.3 18.7 121 9.4 7.5
2014 10.0 14.8 10.7 4.0 11.2 15.2 16.1 14.0 13.2 10.9 8.7 2.7 0.6 7.7 8.4 16.0 9.4
2015 19.6 16.7 23.9 21.9 16.3 20.4 15.3 145 24.8 21.0 25.4 25.1 20.3 20.7 21.0 19.8 11.0
2016 17.4 14.6 17.2 19.0 18.5 171 11.2 15.4 16.3 23.0 135 18.2 24.3 15.6 18.8 16.8 19.7
2017 10.6 11.5 9.0 10.0 11.7 7.4 11.5 15.0 8.1 4.8 13.2 9.2 7.4 12.7 9.4 16.1 9.5
2018 5.7 35 7.9 8.2 3.8 15 4.1 4.6 5.9 12.3 6.1 9.5 8.9 6.7 6.2 4.2 2.0
2019 18.5 19.9 17.6 18.1 18.4 20.4 18.1 21.0 22.3 15.6 15.7 25.8 15.0 14.2 14.2 8.9 29.4
2020 30.5 11.8 42.7 32.9 34.6 13.8 8.8 12.6 26.7 46.6 52.4 27.7 37.4 33.9 46.9 46.0 19.2
2021 . . . . . 41.3 . . . . . . . . . . .
Non-store Retail, Small Businesses (£17,077m)

2012 44.5 43.2 43.6 42.4 49.1 41.4 41.8 45.8 42.6 45.9 42.4 45.0 41.0 41.3 45.0 50.2 51.4
2013 52.2 49.1 50.6 48.3 60.9 45.7 49.0 51.8 48.7 50.9 51.8 49.3 50.2 46.2 52.7 63.5 65.4
2014 59.9 52.2 62.0 55.6 70.6 43.6 58.4 55.7 60.5 64.1 61.5 58.5 52.7 55.4 61.6 75.3 74.1
2015 59.8 57.0 56.7 57.5 68.0 54.7 53.2 61.8 56.6 53.9 59.0 614 52.9 58.1 62.1 78.6 64.2
2016 70.9 55.2 61.8 65.8 100.8 53.3 55.2 56.7 60.3 62.3 62.5 59.1 59.9 75.9 85.8 1185 98.5
2017 86.2 74.7 79.3 84.6 106.2 74.1 74.5 75.4 82.0 77.7 78.3 75.0 80.3 95.8 96.9 118.7 1035

2018 100.0 87.2 90.5 97.0 125.3 84.6 89.5 87.4 88.3 92.6 90.7 96.0 95.3 99.2 107.1 140.6 127.6
2019 109.5 98.1 101.8 111.0 127.0 87.2 98.3 106.6 1019 1014 1021 1116 1099 1114 1185 131.7 130.0
2020 145.8 102.1 152.0 150.3 182.4 97.8 1024 1061 1273 161.8 163.9 163.7 1427 1456 1659 2105 1731

2021 169.8

Percentage increase on a year earlier

2012 15 8.7 5.7 2.6 $3.9 6.9 4.1 13.8 9.6 10.9 S1.2 2.6 6.6 3.7 %6 S11.0 2.9
2013 17.2 13.6 16.1 14.1 24.2 104 17.1 13.3 14.2 10.7 222 9.3 22.3 11.8 17.0 26.6 27.3
2014 14.8 6.3 22.6 14.9 16.0 45 19.3 7.5 244  26.0 18.7 18.8 5.2 20.1 16.9 185 133
2015 0.2 9.2 8.5 3.5 3.7 25.4 $8.9 11.0 S6.5 S15.9 $4.0 4.9 0.2 4.9 0.9 4.5 13.4
2016 18.5 3.1 9.0 14.4 48.1 S2.6 3.7 8.2 6.6 155 6.0 S3.8 13.2 30.5 38.1 50.7 53.4
2017 21.6 35.4 28.3 28.7 5.4 39.0 35.0 32.9 35.9 24.7 253 26.9 341 26.3 13.0 0.2 5.1
2018 16.0 16.6 14.2 14.6 18.0 141 20.1 15.9 7.7 19.2 15.8 28.1 18.8 35 10.5 184 23.2
2019 9.5 12.5 125 14.4 14 3.1 9.8 22.1 154 9.5 12.6 16.2 15.3 12.3 10.7 $6.3 1.9
2020 33.2 4.1 49.3 35.4 43.6 12.2 4.1 0.5 249 59.6 60.6 46.7 29.8 30.7 40.0 59.9 33.1
2021 . . 73.5 . . . . . . . " " "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

3 CHAINED VOLUME OF RETAIL SALES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Mail Order (£41,156m)

2012 42.5 38.2 37.9 38.8 54.9 38.4 37.3 38.8 37.8 38.1 37.9 40.4 36.4 39.5 43.7 55.9 63.1
2013 49.7 44.8 44.6 46.0 63.2 44.0 44.5 45.7 44.1 44.5 45.2 45.8 46.4 45.8 51.4 65.0 71.2
2014 57.5 51.0 53.7 52.2 73.7 47.7 52.8 52.8 53.4 54.6 53.3 52.3 50.4 53.7 59.0 78.9 81.2
2015 65.7 59.6 60.7 61.3 81.3 60.4 57.4 60.8 61.0 58.8 62.0 63.0 57.7 62.8 67.8 91.3 84.0
2016 78.0 64.8 69.5 72.5 105.1 66.6 62.8 64.8 68.7 71.0 69.1 70.0 70.0 76.6 86.3 117.9 109.8
2017 90.9 78.7 82.6 86.0 116.4 78.7 77.9 79.3 82.7 80.9 84.0 82.4 82.0 92.0 96.8 131.7 120.0

2018 100.0 85.3 91.8 95.8 127.1 83.9 85.5 86.3 88.9 93.8 92.5 96.3 93.5 97.2 1045 1444 1313
2019 1154 1013 106.1 111.8 142.4 97.3 98.6 1065 1056 106.1 1064 118.0 108.1 109.9 1183 148.1 157.2
2020 153.5 110.1 158.6 151.1 197.3 109.0 104.2 116.0 1386 165.7 168.9 161.2 1454 147.6 1715 2269 1944
2021 . . . . .. 1675 . . .

Percentage increase on a year earlier

2012 11.9 12.3 13.7 9.2 12.5 10.7 10.0 15.4 16.7 13.8 11.4 15.6 2.8 9.2 11.0 6.2 18.3
2013 17.0 17.2 17.7 18.5 15.2 14.6 19.3 17.7 16.6 17.0 19.1 13.3 27.8 16.1 17.7 16.3 13.0
2014 15.8 13.8 20.4 13.6 16.6 8.4 18.7 15.5 21.0 22.6 18.0 14.3 8.5 171 14.8 21.4 14.0
2015 14.3 17.0 13.0 17.4 10.3 26.8 8.6 15.1 14.3 7.7 16.4 20.5 14.6 17.1 14.9 15.7 3.5
2016 18.6 8.6 145 18.3 29.2 10.2 9.5 6.6 12.6 20.7 11.4 11.1 21.3 21.9 27.3 29.1 30.6
2017 16.6 215 18.8 18.5 10.8 18.1 23.9 22.4 20.4 14.0 216 17.7 17.1 20.2 12.1 11.7 9.3
2018 10.0 8.5 11.1 11.4 9.1 6.7 9.8 8.9 7.5 16.0 10.1 17.0 14.0 5.6 7.9 9.6 9.5
2019 15.4 18.7 155 16.7 12.1 16.0 15.3 23.4 18.8 13.1 15.1 22.4 15.6 13.0 13.3 2.6 19.7
2020 33.0 8.7 49.5 35.2 38.5 12.0 5.7 8.9 313 56.1 58.7 36.7 345 34.3 44.9 53.1 23.7
2021 . . . 53.7 . . . . . . . .

Other Non-store Retail (£2,379m)

2012 1191 109.8 121.0 114.3 1311 93,5 1220 1132 1104 1327 1201 1226 1124 109.2 138.7 1409 117.1
2013 133.0 114.6 138.4 140.1 138.9 92.1 1280 122.0 117.2 137.8 1558 157.3 1388 127.3 1285 148.6 1395
2014 114.0 109.8 122.0 107.3 117.2 93.4 139.2 1026 1121 1175 1336 1264 92.1 1042 1152 1230 1141
2015 103.5 97.7 107.3 98.2 110.7 75.2 1198 97.9 100.4 98.0 120.3 115.0 84.5 95.7 1134 119.2 101.6
2016 112.4 101.1 120.5 104.5 123.4 81.8 121.7 100.1 1169 1150 127.7 116.7 93.1 103.8 119.8 1353 116.8

2017 98.2 94.4 97.2 94.9 106.1 84.4 91.7 104.6 99.3 95.5 96.9 98.7 96.5 90.7 1110 1105 98.7
2018 100.0 100.3 95.2 93.7 110.7 82.3 1042 1117 92.9 93.1 98.7 101.1 88.8 91.6 1182 1123 103.6
2019 107.1 92.3 1114 107.3 117.2 58.2 110.7 105.0 1245 1079 103.8 116.8 941 110.2 1253 1255 104.1
2020 111.2 102.4 82.3 118.2 142.4 87.1 1411 86.8 61.2 78.8 102.1 1185 1223 1146 166.0 1314 1322
2021 . . . . . 1163 . . .

Percentage increase on a year earlier

3
3
3

2012 88 &35 §120 %0 B4 3149 $141 S121 154 4 3169 0 H4 H6 B8 B2 18 82
2013 117 44 144 225 60 S5 49 78 62 _39 297 283 234 166 S74 55 191
2014 143 33 S11.8  $34 8157 13 88 $159 4 §147 $142 $196 37 S182 3103 8173 §182
2015 %2 &110 8121 B5 56 $194 $139 46 §105 $166 0 09 90 82 B2 816 B0 S109
2016 8.6 36 123 64 115 88 16 23 165 173 61 15 102 84 57 134 149
2017 126 %6 5193 01 %140 31 46 45 $§150 $17.0 241 $154 37 $126 73 $183 8155
2018 18 6.3 21 1.3 43 &5 136 68 64 5 19 25 80 10 64 16 49
2019 71 80 170 146 58 &93 62 %0 340 158 51 155 59 204 60 118 05
2020 38 109 $61 101 215 497 275 $17.3 09 £69 S$16 14 300 40 325 48 270
2021 . . . . . 336 . - . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

3 CHAINED VOLUME OF RETAIL SALES

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Oct Nov Dec
SIC 2007 (SALES IN 2018)
Automotive Fuel, All Businesses (£43,007m)
2012 88.0 91.1 86.3 89.1 85.4 86.3 89.3 96.5 83.9 89.5 85.6 90.4 87.7 86.7 86.3 83.5
2013 85.7 83.6 87.4 88.2 83.8 7.7 85.1 87.1 86.1 88.8 87.2 91.0 87.2 84.3 85.4 82.1
2014 86.5 84.3 87.5 87.2 87.1 76.8 84.0 92.1 86.0 86.8 89.2 89.2 86.7 86.2 88.3 86.8
2015 92.8 89.5 92.2 93.1 96.4 88.8 89.1 90.4 91.5 91.5 93.4 92.2 91.3 95.8 99.1 94.7
2016 98.7 96.5 99.6 100.1 98.7 95.7 95.4 98.0 100.2 1015 97.5 1014 99.9 101.0 100.9 95.1
2017 98.6 93.8 100.7 99.4 100.8 90.0 95.4 95.4 98.1 1045 99.6 100.4 98.9 101.8 103.3 98.0
2018 100.0 95.9 102.0 100.4 101.7 92.6 99.9 95,5 100.3 103.9 101.7 102.1 99.9 99.9 105.0 100.4
2019 106.1 103.8 107.5 106.7 106.3 97.0 106.1 1075 107.0 107.8 107.6 109.1 106.8 107.6 108.0 104.0
2020 83.2 93.3 60.1 93.4 85.1 94.4 102.4 84.8 41.9 60.8 74.2 91.8 94.6 95.5 81.3 79.9
2021 . . 69.1 . . .
Percentage increase on a year earlier
2012 .4 4.3 $5.1 S1.4 70 34 10 76 S8 N2 $52 S22 S13 09 0 $3 0 N2 b4
2013 2.5 $8.2 1.2 S1.1 §$1.9 %99 &7 7 26 08 19 07 %06 8 28 1.1 1.6
2014 0.9 0.8 0.1 1.1 3.9 S1.2 S1.3 57 0.1 S2.3 2.2 1.9 0.6 0.8 2.3 3.4 5.7
2015 7.3 6.1 55 6.7 10.7 155 6.1 S1.8 6.4 5.4 4.7 3.3 5.3 10.5 11.2 12.2 9.1
2016 6.4 7.8 8.0 7.6 24 7.8 7.1 8.5 9.5 10.9 4.4 10.0 9.4 4.4 5.4 18 0.4
2017 0.1 .9 1.1 0.8 21 $59 S %7 N1 29 22 810 S1.0 S04 08 2.4 3.1
2018 1.4 2.3 1.3 1.1 0.8 2.9 4.7 0.1 2.2 0.5 2.1 1.8 1.0 0.5 1.8 1.6 2.4
2019 .61 82 54 63 _46 47 62 125 _67 _37 _58 _69 _69 _52 77 _28 _36
2020 S21.6 10.2 SA4.1 12.5 199  S2.7 S3.5 11 0.9 $43.6 11 159  S11.5 10.5 11.2  S24.7  S23.2
2021 . . . . . S26.8 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2ndQtr 3rdQtr 4thQtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

All Retailing, Including Automotive Fuel, All Businesses (£423,709m)

2012 82.8 76.9 80.4 80.7 934 745 755 80.1 79.4 80.8 80.8 81.6 79.7 80.8 83.1 89.8 104.5
2013 85.0 77.8 82.2 83.4 965 746 77.6 80.5 79.6 82.9 83.8 85.1 82.1 83.2 85.1 925 108.8
2014 87.5 80.2 86.0 85.0 995 77.7 798 82.8 85.5 85.5 86.8 86.9 84.4 84.0 88.2 97.4 110.3
2015 88.5 81.8 86.5 86.0 995 79.8 805 84.5 84.8 86.7 87.6 87.7 84.3 86.0 88.7 98.6 108.9
2016 91.5 82.8 88.0 89.1 106.1 816 81.7 84.6 86.3 89.3 88.2 90.9 87.9 88.7 945 1046 116.7
2017 95.8 86.2 93.1 93.2 110.6 83.6 86.1 88.3 93.4 93.0 93.0 94.3 92.6 92.8 97.4 1093 122.0
2018 100.0 90.1 97.1 98.3 1145 87.2 89.8 92.7 94.0 99.0 98.0 100.1 97.9 97.3 1011 1144 1253

2019 103.7 94.5 101.6 101.9 117.0 90.7 93.9 979 101.0 1015 1022 1046 1011 1004 1044 1140 1295
2020 101.1 94.0 88.7 103.3 1188 939 955 92.9 77.0 87.5 98.9 1044 1023 103.3 1102 1182 126.2

2021 88.8

Percentage increase on a year earlier

2012 2.3 4.2 1.6 2.6 1.1 29 3.0 6.1 0.7 2.8 2.4 2.1 2.5 3.0 1.3 1.1 1.1
2013 2.6 1.1 2.3 34 3.3 0.1 2.8 0.6 0.2 2.7 3.7 4.3 29 3.1 2.4 3.0 4.1
2014 3.0 3.0 4.6 1.9 3.2 4.2 29 2.9 75 3.2 3.7 2.1 2.8 0.9 3.6 54 1.4
2015 11 2.1 0.5 1.2 S 2.7 0.9 2.0 0.8 14 0.9 0.9 0.1 24 0.5 1.2 1.3
2016 3.4 11 1.7 3.6 6.6 2.2 15 0.1 1.8 2.9 0.7 3.7 4.4 3.1 6.6 6.1 7.1
2017 4.7 4.2 5.8 4.6 4.2 25 55 4.4 8.2 4.2 53 3.7 53 4.7 3.1 45 4.6
2018 4.4 4.5 4.3 55 3.6 4.3 4.2 4.9 0.7 6.5 54 6.2 5.6 4.8 3.8 4.6 2.7
2019 3.8 4.9 L 47 3.6 22 40 46 56 _74 25 43 45 3.4 3.2 32 S04 33
2020 S2.6 S0.5 S12.7 14 15 35 1.7 5.1 3.8 13.8 3.2 0.3 1.2 2.9 55 3.7 2.6
All Retailing, Including Automotive Fuel, Large Businesses (£331,656m)

2012 83.7 77.4 80.5 80.9 96.1 755 76.0 80.1 79.8 80.5 81.0 81.5 79.1 81.8 83.6 91.4 109.9
2013 86.2 79.0 82.7 84.2 98.7 763 782 81.8 80.0 83.2 84.5 85.7 82.6 84.1 85.5 939 1132
2014 88.3 80.7 86.0 85.5 101.6 79.4 798 82.8 85.7 85.3 86.9 86.7 84.5 85.2 88.7 99.0 1139
2015 89.8 82.9 87.2 86.7 1024 81.2 814 85.5 85.3 87.6 88.4 88.0 84.7 87.3 89.6 100.9 113.9
2016 92.3 83.7 88.4 89.7 1074 83.1 825 85.2 86.6 89.7 88.8 91.4 88.4 89.3 942 1045 120.1
2017 96.3 86.9 93.3 93.0 111.8 849 859 89.3 93.6 93.2 93.1 94.8 91.7 92.6 96.5 109.7 125.7
2018 100.0 90.4 97.1 97.5 1149 87.7 89.7 93.2 93.4 98.9 98.7 99.6 95.9 97.1 100.2 1131 1282
2019 103.7 94.8 101.1 100.8 118.0 92.2 938 97.6 100.8 100.6 101.8 103.3 99.6 99.8 103.7 1142 1323
2020 99.5 95.0 87.7 100.0 1159 952 95.0 94.9 77.3 86.8 96.7 100.0 99.2 100.5 1059 114.0 1254
2021 . . 86.8 . . . . . .
Percentage increase on a year earlier

2012 2.7 4.1 15 3.1 23 25 32 6.0 %09 2.8 2.4 2.3 2.6 4.1 2.4 2.0 2.4
2013 2.9 2.0 2.8 4.1 2.7 11 2.9 2.0 0.2 3.4 43 5.1 45 2.9 2.3 2.8 3.0
2014 25 2.2 4.0 15 2.9 4.1 2.0 1.2 7.1 25 2.9 1.1 2.3 1.3 3.7 5.4 0.7
2015 17 2.7 1.4 15 0.8 2.3 2.0 33 0.4 2.7 1.8 15 0.2 25 1.0 1.9 S
2016 2.7 0.9 1.3 34 4.8 2.3 1.3 S0.4 1.5 2.4 0.4 3.9 4.4 2.3 52 3.6 55
2017 4.3 3.9 55 3.7 4.1 2.2 4.2 4.9 8.1 3.9 4.8 3.7 3.8 3.7 2.5 4.9 4.6
2018 3.9 4.0 4.1 4.8 2.8 3.3 4.4 4.3 0.2 6.1 6.0 5.1 45 4.8 3.8 3.1 2.0
2019 3.7 4.8 41 34 26 5.1 45 47 80 17 31 37 3.9 2.8 35 1.0 3.2
2020 4.0 0.3 13.3 0.9 1.8 33 1.3 2.8 3.3 13.7 S5.0 3.3 0.4 0.7 2.1 0.2 5.3
All Retailing, Including Automotive Fuel, Small Businesses (£92,054m)

2012 79.7 75.2 80.0 80.1 83.7 710 735 79.8 77.9 81.8 80.1 81.9 82.1 77.2 81.6 84.0 85.1
2013 80.8 73.5 80.5 80.8 88.4 685 754 76.0 78.1 81.8 81.2 82.9 79.9 79.9 83.7 87.2 93.2
2014 84.8 78.1 86.0 83.3 922 717 799 83.0 84.9 86.3 86.6 87.6 83.8 79.5 86.3 91.8 97.3
2015 83.6 77.9 83.7 83.4 89.1 747 772 81.1 82.8 83.5 84.7 86.5 829 81.4 85.5 90.5 91.0
2016 88.7 79.4 86.3 87.2 101.7 76.2 788 82.5 85.4 87.5 86.2 89.1 86.4 86.3 954 1049 104.2
2017 94.0 83.5 92.4 93.9 106.1 79.0 86.7 84.7 92.6 92.1 92.5 92.5 95.9 93.5 100.7 108.0 108.8
2018 100.0 88.8 96.8 101.4 113.0 855 89.9 90.7 96.3 99.1 95.4 102.0 104.9 98.1 104.6 119.0 115.0
2019 104.0 93.3 103.4 105.9 1136 855 943 98.9 101.6 104.7 103.8 109.3 106.6 1025 106.9 113.0 119.3
2020 106.5 90.3 92.1 1154 1294 893 974 85.6 75.7 89.9 107.1 120.2 1133 113.2 1258 1334 1292
2021 . . . 96.1 . . . . .
Percentage increase on a year earlier

2012 0.8 4.6 2.0 0.7 34 46 2.3 6.4 0.2 3.0 2.7 13 2.3 1.1 25 2.4 .8
2013 1.3 2.2 0.6 0.9 57 S3.6 25 4.8 0.3 S 1.3 1.3 S2.6 35 25 3.9 9.5
2014 4.9 6.3 6.9 3.1 43 47 60 93 87 54 67 57 49 S04 31 52 44
2015 1.5 0.2 S2.6 0.1 S3.3 42 S34 S2.4 S2.4 3.3 S2.2 1.3 S1.2 2.3 S1.0 S1.4 S6.4
2016 6.1 1.9 3.1 4.6 14.1 2.0 2.0 1.8 3.1 4.8 1.8 3.0 4.3 6.1 11.7 16.0 14.4
2017 6.0 5.2 7.0 7.7 4.3 3.6 10.1 2.6 8.4 5.2 7.3 3.8 10.9 8.3 55 3.0 4.4
2018 6.4 6.3 4.8 7.9 6.6 8.2 3.6 7.1 4.0 7.6 3.1 10.2 9.4 4.8 3.9 10.1 5.7
2019 4.0 51 . 6.8 4.4 0.5 S 49 90 55 56 8.8 7.2 1.7 4.5 2.2 S5.0 3.8
2020 2.4 S3.3 10.9 9.0 14.0 4.5 3.3 13.5 5.5 14.1 3.2 10.0 6.3 10.5 17.7 18.0 8.2
2021 . . . . . 7.7 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2ndQtr 3rdQtr 4thQtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

All Retailing, Excluding Automotive Fuel, All Businesses (£380,702m)

2012 81.6 74.7 79.0 79.1 937 727 733 77.3 77.9 79.0 79.8 80.3 78.2 78.9 82.0 89.5 106.5
2013 84.3 76.5 81.1 82.2 976 73.8 76.0 78.9 78.1 81.8 82.8 83.8 80.7 82.1 84.8 93.0 1115
2014 87.6 79.4 85.6 84.5 1013 776 79.1 81.5 85.2 85.1 86.3 86.3 83.9 83.6 88.4 98.7 113.6
2015 89.2 82.2 86.7 86.3 1015 80.1 809 85.0 85.0 87.0 87.7 88.0 84.5 86.4 89.3 100.2 1123
2016 92.2 83.3 88.2 89.2 108.0 82.0 822 85.1 86.6 89.5 88.5 91.1 88.0 88.7 948 106.0 120.1
2017 96.2 85.9 93.1 93.4 1123 835 856 88.1 93.6 92.5 93.1 94.7 92.8 92.8 97.7 1106 125.2
2018 100.0 89.9 96.6 97.8 1158 87.0 89.0 92.9 93.7 98.4 97.3 99.8 97.4 96.7 100.8 1151 1283

2019 103.4 937 1007 1012 1182 90.3 929 971 1003 100.4 101.3 103.9 1002 997 103.9 1146 132.4
2020 1037 942 928 1054 1234 937 948 942 815 914 1029 1068 1041 1053 112.8 1232 1321

2021 91.5

Percentage increase on a year earlier

2012 2.6 3.4 2.3 3.0 1.9 2.1 2.6 52 0.3 34 3.7 29 3.0 3.1 1.8 2.3 1.8
2013 33 24 2.6 3.9 4.1 1.5 3.7 2.0 0.3 34 3.8 4.4 3.2 4.0 35 3.8 4.8
2014 3.8 3.9 5.6 2.8 3.8 51 4.0 34 9.1 4.1 4.2 29 3.9 1.8 4.3 6.2 1.9
2015 1.8 35 1.2 2.1 0.2 3.2 2.2 4.2 0.2 2.2 17 2.0 0.8 3.3 1.0 15 1.1
2016 3.4 1.3 1.8 3.4 6.4 2.4 1.7 0.2 1.8 2.8 0.9 35 4.1 2.7 6.2 5.8 6.9
2017 4.3 3.2 5.6 4.7 4.0 1.8 4.1 35 8.1 35 5.2 4.0 5.5 4.6 3.0 4.3 4.3
2018 4.0 4.6 3.7 4.7 3.1 4.2 4.0 54 0.1 6.4 4.5 5.4 4.9 4.1 3.2 4.1 2.4
2019 34 4.3 43 34 2.1 3.8 4.3 45 70 2.0 4.1 4.2 29 3.2 3.1 0.4 3.2
2020 0.3 0.5 7.9 4.2 45 37 2.0 S3.0 18.7 $9.0 16 2.8 3.9 5.6 8.5 7.5 0.2
2021 . . . . . 23 . . . . . . . . . . .
All Retailing, Excluding Automotive Fuel, Large Businesses (£295,807m)

2012 82.8 75.2 79.4 79.6 97.0 738 739 77.4 78.6 79.0 80.5 80.5 77.9 80.2 82.7 915 1128
2013 85.9 77.9 81.8 83.2 100.6 76.0 76.9 80.4 78.7 82.3 83.8 84.9 81.5 83.3 85.6 95.0 117.0
2014 88.8 80.3 86.0 85.5 104.1 79.7 795 81.7 85.8 85.3 86.9 86.7 84.6 85.3 89.4 101.0 1184
2015 90.9 83.5 87.8 87.4 105.1 817 821 86.2 85.9 88.3 89.0 88.6 85.3 88.0 90.6 103.0 118.3
2016 93.1 84.4 88.8 89.9 109.4 837 83.2 85.8 86.9 90.1 89.2 91.7 88.6 89.5 946 106.0 124.1
2017 96.9 86.7 93.4 93.4 1140 848 854 89.3 93.9 92.8 93.4 95.5 92.1 92.8 97.0 1113 129.7
2018 100.0 90.2 96.7 96.9 116.2 87.5 88.9 93.5 93.1 98.5 98.2 99.4 95.2 96.3 99.7 1136 1315
2019 103.2 93.8 100.1 99.8 119.2 91.7 926 96.5 100.0 99.4 100.6 102.4 98.4 98.8 103.0 1148 1357
2020 102.3 95.1 92.2 101.9 1205 947 93.9 96.5 82.4 91.2 100.8 102.2 100.9 1024 108.2 1189 131.7
2021 . . 89.4 . . . .
Percentage increase on a year earlier

2012 3.1 3.0 2.4 3.8 3.0 1.3 25 4.9 0.6 35 3.9 3.5 3.3 4.5 3.0 3.1 3.0
2013 3.7 3.6 3.0 4.6 3.7 2.9 4.1 3.9 0.2 4.1 4.2 5.4 4.7 3.8 35 3.8 3.7
2014 3.4 3.1 5.2 2.7 35 4.9 34 1.7 9.0 3.6 3.6 2.1 3.7 24 45 6.3 12
2015 2.4 4.0 2.1 2.2 0.9 2.6 3.2 5.5 0.1 3.6 2.4 2.3 0.8 3.1 14 2.0 0.1
2016 2.4 1.0 1.1 2.9 4.2 25 1.4 S0.4 1.2 2.0 0.3 3.5 3.9 1.7 4.5 2.8 4.9
2017 4.0 2.8 51 3.9 4.1 1.3 2.7 4.0 8.0 29 4.7 4.1 3.9 3.7 2.5 5.0 4.5
2018 3.2 4.1 3.6 3.7 1.9 3.2 4.1 4.7 0.9 6.2 5.1 4.1 34 3.7 2.8 2.0 1.3
2019 3.2 4.0 35 3.0 2.6 4.8 4.1 33 _ 75 0.9 25 31 34 2.6 3.3 11 3.2
2020 0.9 1.3 7.9 2.1 11 32 15 0.1 17.6 8.2 0.1 0.2 2.6 3.6 5.1 3.6 S2.9
All Retailing, Excluding Automotive Fuel, Small Businesses (£84,895m)

2012 77.5 72.8 77.5 77.5 82.3 689 713 77.2 75.7 79.2 777 79.4 79.4 74.5 79.5 82.7 84.2
2013 79.0 71.3 78.6 78.7 873 664 73.0 73.8 76.2 80.0 79.4 80.2 78.0 78.0 82.2 85.9 92.6
2014 83.1 76.2 84.1 81.1 915 703 77.7 81.0 83.2 84.7 84.3 85.1 81.5 77.7 85.2 90.8 97.1
2015 83.0 77.5 82.7 82.7 89.0 743 76.7 80.7 82.0 82.4 83.4 85.8 81.9 80.7 84.8 90.1 91.6
2016 88.8 79.4 86.1 86.8 1028 76.0 78.7 82.7 85.3 87.1 86.0 88.7 86.0 86.0 95.6 106.0 106.0
2017 93.7 83.1 92.2 93.4 106.3 789 86.1 84.1 92.5 91.8 92.3 92.0 95.5 92.8 100.2 108.2 109.7
2018 100.0 88.5 96.1 101.1 1143 849 894 90.7 95.9 98.3 94.4 101.2 104.9 98.0 104.7 1204 117.2
2019 104.1 93.2 102.9 106.0 1146 853 93.9 98.8 1011 104.0 1035 109.2 1065 1029 107.1 1139 121.0
2020 108.9 90.9 94.8 117.6 1335 903 97.7 86.1 78.2 92.1 1101 1229 1152 1153 128.6 138.1 1337
2021 . . . . 988 . . . . . . . .
Percentage increase on a year earlier

2012 11 4.9 21 0.3 23 55 2.9 6.1 0.6 2.8 2.7 1.0 21 1.7 2.3 20.9 335
2013 1.8 2.1 1.3 15 6.1 S3.7 2.4 4.3 0.6 1.0 2.2 1.0 1.8 4.8 3.3 3.9 9.9
2014 52 6.9 7.0 3.1 48 59 64 97 92 59 62 6.1 45 %04 36 57 49
2015 0.2 1.6 S1.7 1.9 S2.7 57 S1.3 S0.4 1.4 S2.7 1.1 0.9 0.6 3.9 0.4 0.8 S5.7
2016 7.0 25 4.2 5.0 15.4 2.2 2.7 25 3.9 5.7 3.1 33 4.9 6.6 12.6 17.7 15.7
2017 5.6 4.7 7.1 7.6 3.4 3.9 9.4 1.7 8.5 5.4 7.3 3.8 11.0 7.9 4.8 2.0 35
2018 6.7 6.5 4.2 8.3 7.6 7.7 3.8 7.9 3.7 7.1 2.3 10.0 9.9 55 45 11.3 6.8
2019 4.1 5.2 7.1 4.8 0.2 0.4 51 90 _54 58 9.6 7.9 1.6 5.0 2.3 S5.4 3.3
2020 4.5 S2.4 7.9 11.0 16.5 5.8 4.0 12.8  S22.7 11.4 6.4 12.5 8.2 12.1 20.1 21.2 10.5
2021 . . . . . 9.5 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Predominantly Food Stores, All Businesses (£163,289m)

2012 89.2 84.4 88.7 88.0 95.8 81.0 85.0 86.5 87.9 88.8 89.1 88.7 88.0 87.6 88.0 92.7 104.5
2013 91.9 87.1 90.2 91.3 98.8 83.2 86.5 90.8 86.9 91.7 91.8 94.0 90.4 89.8 90.8 95.4 107.9
2014 92.9 88.2 93.6 91.0 99.1 86.0 89.2 89.7 94.5 92.8 93.4 92.8 90.3 90.0 92.1 97.2 106.2
2015 92.9 89.7 92.2 91.0 98.8 86.6 88.7 93.1 89.3 93.5 93.3 92.1 89.4 91.5 91.2 96.3 106.8
2016 94.6 90.2 93.4 93.1 101.7 87.1 90.1 92.8 91.5 94.7 93.8 94.1 92.8 92.5 94.4 98.2 1103
2017 96.8 91.1 96.6 94.9 104.8 87.1 91.8 93.8 97.3 97.2 95.5 96.6 94.4 93.9 96.5 100.5 114.8

2018 100.0 94.5 99.5 99.1 106.9 89.1 94.4 99.0 95,5 102.0 100.7 102.1 98.8 96.8 98.9 1029 116.6
2019 102.7 96.9 102.8 101.8 109.4 92.9 97.1 100.0 1029 103.1 1025 1040 1015 1003 1020 105.0 1187
2020 107.7 102.8 109.7 104.9 113.7 96.1 100.1 1116 1082 111.2 109.7 106.2 1048 1039 106.3 1133 1199

2021 101.6

Percentage increase on a year earlier

2012 2.8 4.3 25 2.8 1.8 3.5 4.9 4.5 3).3 4.1 3.6 2.8 3.0 2.7 1.7 2.2 1.5
2013 3.0 33 1.8 3.7 3.2 2.6 1.9 4.9 S1.2 3.2 3.0 6.0 2.8 2.6 3.2 3.0 3.3
2014 1.1 1.3 3.7 %0.4 03 34 31 S12 88 12 17 $1.3 01 02 1.4 19 1.6
2015 0.1 1.7 1.5 0.1 0.3 0.6 S0.6 3.8 S5.5 0.8 S0.1 S0.7 1.1 1.7 1.0 S0.9 0.6
2016 1.8 0.5 1.3 2.2 2.9 0.6 1.6 S0.3 24 13 0.5 2.2 3.8 1.0 3.6 2.0 3.2
2017 2.4 1.0 35 1.9 3.0 S 1.9 1.0 6.4 2.6 1.8 2.6 1.7 1.5 2.2 2.3 4.1
2018 3.3 3.8 3.0 4.4 2.1 2.3 2.8 5.6 S1.9 4.9 5.4 5.7 4.7 3.1 25 2.4 1.6
2019 2.7 2.5 3.4 2.7 2.3 4.2 2.9 1.0 7.8 11 1.8 1.9 2.7 3.5 3.1 2.0 1.8
2020 4.8 6.0 6.7 3.0 4.0 3.4 3.1 11.6 5.1 7.8 7.0 21 3.3 3.6 4.2 7.9 1.0
2021 . . . . . 5.7 . . . . . . . . . .
Predominantly Food Stores, Large Businesses (£141,690m)

2012 88.5 83.6 87.7 86.8 95.9 80.0 841 86.1 87.0 87.7 882 87.2 86.4 86.8 87.3 925 105.4
2013 91.6 87.7 89.5 90.4 98.6 83.7 86.9 91.7 86.1 90.9 91.2 93.1 89.1 89.3 90.1 95.4 108.1
2014 92.8 88.1 92.9 90.9 99.5 86.1 89.0 893 936 918 93.2 92.4 89.9 90.5 92.1 97.6 106.8
2015 92.8 89.8 91.6 90.6 99.1 86.4 88.6 93.4 88.3 93.0 93.0 91.6 88.7 91.4 91.6 96.3 107.4
2016 93.3 89.4 92.0 91.5 100.1 86.6 89.1 92.0 90.3 93.3 92.4 92.4 91.0 91.2 92.6 95.9 109.4
2017 96.7 90.8 96.4 94.8 104.9 86.6 91.3 93.7 97.3 96.8 95.5 96.4 94.0 94.2 96.1 1005 115.4

2018 100.0 95.2 99.2 98.4 107.2 89.7 95.1 99.6 95.1 1014 100.7 100.9 97.5 97.0 985 1028 117.8
2019 102.4 97.0 102.6 101.0 109.1 93.3 96.9 100.0 103.1 102.6 1022 103.0 100.3 99.9 101.0 104.4 1193
2020 108.0 104.1 110.2 104.6 113.2 97.1 100.2 1143 108.1 111.7 1108 106.0 1042 103.7 1055 1131 1195

2021 101.6

Percentage increase on a year earlier

2012 34 4.0 2.9 3.9 2.8 2.4 4.3 5.0 f&).z 4.5 4.1 3.6 4.1 3.9 3.2 2.6 2.7
2013 35 5.0 2.1 4.2 2.9 4.6 3.3 6.6 1.0 3.6 3.3 6.7 3.2 2.8 3.2 3.1 2.6
2014 1.3 0.4 3.8 05 0.8 2.9 25 S2.6 8.8 1.0 2.3 0.7 0.8 14 2.2 23 1.2
2015 S 19 1.5 0.3 0.4 0.3 0.5 4.6 S5.7 1.3 0.2 0.9 1.2 0.9 0.5 S1.3 0.5
2016 0.5 S0.3 0.5 1.0 1.0 0.3 0.6 1.5 2.2 0.4 S0.6 0.9 2.5 S0.2 1.1 S0.5 1.9
2017 3.7 1.5 4.8 3.6 4.8 S 25 1.8 7.8 3.7 3.4 4.3 33 3.3 3.7 4.9 55
2018 34 4.8 2.9 3.7 2.2 35 4.2 6.3 S2.2 4.8 55 4.7 3.7 3.0 25 2.3 2.0
2019 2.4 19 3.4 2.7 1.7 4.1 1.8 0.4 8.4 1.2 15 2.1 2.9 2.9 2.6 15 1.3
2020 5.4 7.4 7.4 3.6 3.8 4.0 35 14.4 4.9 8.8 8.4 2.9 3.9 3.9 4.5 8.3 0.2
2021 . . . . . 4.7 . . . . . . . . . .
Predominantly Food Stores, Small Businesses (£21,599m)

2012 93.9 89.3 95.1 96.2 95.1 87.9 90.4 89.5 94.4 95.8 95.3 98.3 98.6 92.6 92.6 93.8 98.1
2013 93.8 83.2 94.9 97.3 99.7 79.8 84.5 84.7 91.7 96.5 96.2 100.1 99.0 93.7 95.8 95.6 106.1
2014 93.6 89.1 97.7 914 96.6 85.5 90.5 91.7 100.3 99.0 94.6 95.1 93.4 86.8 92.2 944 101.8
2015 94.0 89.5 96.1 93.8 96.6 87.8 89.4 90.9 95.9 97.0 95.5 95.6 93.6 92.6 88.6 96.1 103.5

2016 103.2 95.1 102.0 103.5 1123 90.3 96.6 97.7 992 1038 1028 1055 1048 100.9 1065 1137 1158

2017 97.4 93.0 97.5 95.3 103.9 90.1 94.6 93.9 97.7 99.8 95.4 97.7 97.2 91.8 99.6 100.2 110.3
2018 100.0 90.5 101.0 103.6 104.9 85.6 89.4 95.2 97.8 1053 100.2 109.8 107.6 955 101.8 103.2 108.7
2019 104.8 96.8 104.1 107.1 1111 90.1 98.9 1005 101.7 106.3 1043 1103 109.2 1028 1085 108.6 115.0
2020 105.5 93.7 106.1 106.7 116.6 89.5 99.3 93.6 108.8 108.0 1024 107.2 1085 1048 111.2 1150 1221
2021 . . . . . . .

Percentage increase on a year earlier

2012 05 64 04 B0 38 105 87 17 $11 18 04 R0 e A1 2 06 59
2013 02 %69 £0.2 11 48 02 %6 3 S8 07 10 19 03 11 34 20 81
2014 0.2 7.2 29 %0 &1 71 71 82 94 25 &7 %0 6 Sra4 87 83 M1
2015 0.4 0.4 1.6 2.6 01 26 $12 %9 M4 SS9 10 05 02 67 B9 18 17
2016 9.8 6.3 61 103 163 30 80 75 34 70 76 103 120 90 203 184 120
2017 7 %2 &5 &9 &5 93 0 89 815 B9 2 4 &2 0 5 S119 w8
2018 27 27 3.7 8.7 10 $9 S5 13 01 54 51 124 107 40 23 30 Sl4
2019 48 70 3.0 3.3 59 52 106 56 40 10 40 04 15 77 66 53 58
2020 0.7 2 19 S04 50 %07 04 %9 69 15 &7 28 06 19 25 59 62
2021 . . . . . 130 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non Specialised Food Stores, All Businesses (£151,700m)

2012 89.0 84.3 88.5 87.7 95.6 81.0 84.8 86.5 87.8 88.5 89.0 88.2 87.5 87.6 87.9 92.6 104.2
2013 91.7 87.1 90.1 91.2 98.4 83.3 86.3 90.8 86.6 91.5 91.8 94.0 90.1 89.9 90.5 95.2 107.4
2014 92.8 88.3 93.5 90.9 98.8 86.3 89.2 89.7 94.2 92.7 93.5 92.6 90.1 90.1 92.0 97.2 105.6
2015 92.6 89.9 91.7 90.6 98.0 86.9 88.6 93.4 88.9 93.1 92.9 91.6 88.9 91.3 90.9 955 105.8
2016 93.9 90.0 92.6 92.3 100.9 87.4 89.6 92.4 90.7 94.2 92.9 93.3 91.8 91.9 93.8 96.9 109.7
2017 97.0 91.4 96.8 95.1 104.9 87.5 91.9 94.2 97.4 97.2 95.8 96.8 94.4 94.3 96.8 100.6 114.8

2018 100.0 95.1 99.3 98.7 106.8 89.9 95.1 99.3 95.2 101.7 100.8 101.6 98.1 96.9 98.7 102.7 116.6
2019 102.2 97.3 102.5 101.1 107.9 93.5 97.7 99.9 103.1 1028 101.8 103.3 100.5 99.8 101.1 104.0 1164
2020 108.0 103.1 111.3 105.0 1132 96.9 100.0 111.8 110.0 1129 1112 106.2 1049 1041 1059 113.0 119.2

2021 102.2

Percentage increase on a year earlier

2012 3.2 4.6 2.9 3.3 2.4 3.6 5.2 4.8 3).2 4.3 4.2 3.1 3.4 3.3 2.3 2.7 2.1
2013 3.0 34 1.8 4.0 3.0 29 1.8 5.0 Sl.4 33 3.2 6.7 3.0 2.6 3.0 2.8 3.1
2014 12 1.4 37 $0.4 04 35 33 812 87 13 18 S5 S 02 16 21 1.6
2015 0.2 1.8 1.9 S0.3 0.8 0.7 S0.6 4.1 S5.6 0.4 S0.6 S1.1 1.4 1.4 1.2 1.7 0.1
2016 15 0.1 1.0 1.9 2.9 0.6 1.0 1.1 21 1.2 S 1.9 3.3 0.7 3.2 1.4 37
2017 3.3 1.6 4.5 3.0 4.0 0.1 2.6 2.0 1.4 3.2 3.1 3.8 2.8 2.6 3.2 3.8 4.6
2018 3.1 4.0 2.7 3.8 1.9 2.7 35 5.4 S2.3 4.6 5.2 4.9 3.9 2.8 2.0 2.1 1.6
2019 2.2 2.3 3.2 2.4 1.0 4.0 2.8 0.6 8.2 11 1.0 1.6 2.4 3.0 2.4 1.3 0.2
2020 5.7 6.0 8.7 3.9 4.9 3.6 2.3 11.9 6.8 9.8 9.2 2.9 4.3 4.3 4.8 8.6 24
2021 . . . . . 5.5 . . . . . . . . . . .
Non Specialised Food Stores, Large Businesses (£138,459m)

2012 88.9 84.0 88.1 87.2 96.2 804 845 864 874 881 886 87.6 86.8 87.3 87.7 92.9 105.8
2013 91.9 88.1 89.9 90.8 99.0 841 87.2 92.1 86.4 91.3 91.5 93.5 89.5 89.6 90.4 95.8 108.4
2014 93.0 88.4 93.2 91.2 99.7 86.5 89.4 89.6 939 921 93.5 92.7 90.1 90.8 92.4 97.9 107.0
2015 93.0 90.1 91.8 90.9 99.3 86.7 88.9 93.7 88.5 93.2 93.3 91.8 89.1 91.6 91.8 96.5 107.5
2016 93.5 89.8 92.2 91.6 100.3 87.1 89.3 92.3 90.4 93.5 92.5 92.6 91.1 91.3 92.8 96.0 109.8
2017 96.9 91.1 96.7 94.8 104.9 87.0 916 940 975 97.0 95.8 96.5 94.0 94.2 96.2 1005 115.5

2018 100.0 95.3 99.3 98.4 107.1 89.7 95.2 99.8 95.1 101.6 100.8 101.1 97.4 97.0 98.4 1027 1175
2019 102.1 96.8 102.4 100.8 108.3 93.2 96.7 99.8 1029 1025 102.0 1029 100.0 99.6 100.7 103.9 117.7
2020 108.2 104.1 111.3 104.7 1131 96.8 100.0 1146 1093 1128 1116 106.2 1044 1039 1055 113.0 1194

2021 102.2

Percentage increase on a year earlier

2012 34 4.0 2.9 4.0 2.8 2.4 4.4 5.0 $0.2 4.5 4.3 3.8 4.1 4.0 3.2 2.6 2.7
2013 3.4 5.0 2.0 4.1 2.8 4.7 3.1 6.6 1.1 35 3.2 6.7 3.1 2.7 3.1 3.1 25
2014 1.2 0.3 3.7 05 0.7 2.8 25 2.7 8.7 1.0 2.2 0.9 0.8 14 2.2 22 1.3
2015 S 19 1.5 0.3 0.4 0.2 0.6 4.6 S5.8 1.2 0.3 1.0 1.2 0.8 0.7 S1.5 0.5
2016 0.5 S0.3 0.4 0.8 1.0 0.5 0.5 1.6 2.1 0.3 S0.8 0.8 2.2 S0.3 1.1 S0.5 21
2017 3.7 1.5 4.9 35 4.6 0.1 2.6 1.9 7.9 3.7 35 4.2 3.2 3.2 3.7 4.6 52
2018 3.2 4.6 2.7 3.7 2.0 3.1 4.0 6.1 S2.5 4.8 5.3 4.7 3.6 3.0 2.3 2.2 1.8
2019 2.1 1.6 3.2 2.4 11 3.8 1.6 0.1 8.2 0.9 12 1.8 2.7 2.7 2.4 1.2 0.2
2020 6.0 7.5 8.6 3.9 45 3.9 3.4 14.9 6.2 10.0 9.5 3.1 4.4 4.3 4.7 8.7 14
2021 . . . . . 55 . . . . . . . . . .

Non Specialised Food Stores, Small Businesses (£13,240m)

2012 90.5 87.6 92.6 92.9 89.0 87.1 87.8 87.9 92.7 92.5 92.5 93.7 95.2 90.5 89.8 89.8 87.7
2013 89.5 76.5 92.6 95.9 93.0 74.6 77.6 77.2 88.5 93.6 95.2 99.3 96.8 92.5 91.8 88.9 97.2
2014 90.1 87.4 95.8 87.3 90.0 83.9 87.5 90.8 96.3 98.5 93.2 91.7 89.5 82.0 87.9 89.8 91.9
2015 88.1 88.4 90.9 87.9 85.2 88.9 86.4 89.5 92.4 92.0 89.0 88.8 86.7 88.1 81.8 85.8 87.5
2016 99.0 92.3 97.6 99.4 106.6 90.6 92.6 93.5 941 101.4 97.4 101.0 100.0 97.8 104.6 105.7 109.1
2017 98.5 94.4 97.7 97.8 104.2 92.2 94.9 95.7 96.8 99.9 96.6 100.6 98.7 949 1034 1016 107.1

2018 100.0 93.3 99.9 102.3 104.5 91.6 93.6 94.4 96.3 1025 100.7 107.3 105.7 95.6 1025 102.8 107.4
2019 103.3 102.0 102.9 104.4 104.1 97.3 108.2 100.7 104.4 1055 99.6 106.8 1059 101.2 1049 105.1 102.7
2020 106.2 92.3 112.2 107.6 113.7 97.3 99.2 817 117.7 1141 1064 106.9 110.0 106.2 1105 1127 1170

2021 102.5

Percentage increase on a year earlier

2012 13 101 1.9 3.0 5 162 147 24 0.5 25 2.7 2.6 3.4 .9 5.8 3.8 4.6
2013 1.1 S12.7 0.1 3.2 4.5 14.3 11.6 12.2 45 1.2 29 6.0 17 22 22 1.0 10.8
2014 0.6 14.2 34 $9.0 3.2 124 12.8 17.6 8.8 5.3 S2.1 Sr.7 S7.5 11.4 4.3 1.0 S5.5
2015 S2.2 1.1 S5.1 0.7 S5.3 6.0 S1.3 S1.5 4.0 S6.7 S4.5 3.1 S3.1 7.5 S$6.9 S4.4 $4.8
2016 12.4 4.5 7.3 131 25.1 1.8 7.1 45 1.8 10.2 9.5 13.7 15.3 11.0 27.8 23.2 24.7
2017 0.5 2.2 0.1 $1.6 .3 1.8 25 23 29 S1.5 0.9 0.3 $1.3 3.0 S1.2 3.9 $1.8
2018 15 1.1 2.3 4.6 0.2 S0.6 S1.4 1.4 S0.5 2.7 4.2 6.6 7.1 0.8 S0.8 1.2 0.4
2019 3.3 9.3 3.0 2.0 0.4 6.2 156 _ 6.6 8.4 29 1.1 S0.5 0.2 5.9 2.3 2.3 S4.5
2020 2.8 S9.5 9.1 3.1 9.2 S 8.3 18.9 12.7 8.1 6.9 0.1 3.9 4.9 5.3 7.3 14.0
2021 . . . . . 53 . . . . . . . . "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Specialist Food Stores (£8,707m)

2012 88.9 81.3 86.8 88.5 99.2 78.0 82.2 83.1 85.9 87.6 86.9 91.1 90.0 85.3 93.7 93.0 1085
2013 93.1 87.3 90.9 92.4 101.8 81.1 89.7 90.3 88.5 93.3 90.8 92.7 96.6 88.7 96.1 96.7 110.4
2014 92.4 88.6 93.6 92.0 95.9 85.6 91.5 89.5 96.0 93.7 91.6 94.2 94.9 87.8 92.3 924 1015
2015 93.3 86.2 93.5 92.0 101.6 82.5 87.8 87.8 92.2 94.5 93.8 95.2 92.6 88.9 90.7 100.6 111.2
2016 95.9 88.8 93.4 96.7 104.5 83.0 90.6 92.0 93.6 925 93.9 96.8 98.7 95.1 96.8 110.6 105.6
2017 89.4 83.3 87.1 90.0 97.4 79.7 86.4 83.7 92.4 91.8 79.0 90.9 94.1 86.0 88.7 94.1 107.1

2018 100.0 85.9 98.2 105.8 110.2 79.5 83.5 92.8 98.2 102.4 94.7 112.0 109.3 98.0 1034 1075 117.7
2019 108.0 94.4 106.7 108.9 121.8 87.6 91.8 102.0 106.2 106.2 1075 1114 111.7 1046 1100 1147 136.9
2020 98.4 96.5 76.6 103.4 117.4 84.4 103.8 102.8 70.7 77.8 80.2 1034 1024 104.1 1119 1135 125.0
2021 . . . . . .

Percentage increase on a year earlier

2012 3.2 2.3 2.1 14 6.7 0.3 1.7 4.8 1.9 25 2.0 11 0.9 2.0 8.7 5.9 6.1
2013 47 7.4 4.7 4.4 2.6 3.9 9.0 8.8 3.1 6.5 4.5 1.8 7.3 41 2.6 4.0 17
2014 S0.7 15 3.0 0.5 S5.8 55 2.0 S1.0 8.4 0.4 0.9 1.6 S1.7 1.1 4.0 A5 8.1
2015 0.9 S2.8 0.1 S 6.0 S3.6 4.0 1.8 S3.9 0.9 2.3 1.0 S2.5 1.3 1.8 8.9 9.6
2016 2.7 31 0.2 5.2 2.8 0.7 3.3 4.8 1.6 S2.2 0.1 1.7 6.6 7.0 6.8 9.9 S5.0
2017 6.7 S6.3 6.8 S7.0 6.7 4.0 AT 9.1 1.4 S0.7 15.9 S6.1 S4.6 $9.6 8.4 14.9 14
2018 11.8 3.1 12.8 17.6 13.1 0.2 3.3 11.0 6.3 11.5 19.9 23.3 16.1 14.0 16.5 14.3 9.9
2019 8.0 10.0 . 87 29 10.6 10.2 9.9 99 82 37 135 0.6 2.2 6.7 6.4 6.7 16.3
2020 S8.8 2.2 S28.2 S5.0 S3.6 S3.7 131 0.8 S334 S26.7 S25.3 S7.2 S8.3 S0.5 1.7 1.1 8.7
2021 . . . . . 7.5 . . . . . . . . . .
Alcoholic Drinks, Other Beverages and Tobacco (£2,883m)

2012 99.7 96.7 104.6 103.4 94.0 94.0 100.2 959 100.3 108.7 104.7 109.7 107.6 94.9 77.7 94.6 106.7
2013 96.2 87.7 95.6 92.9 108.5 83.0 88.8 90.7 93.9 97.4 95.4 96.8 90.2 91.9 92.0 106.1 1235
2014 98.6 81.8 98.8 93.4 121.9 75.0 83.8 86.9 110.3 94.6 93.1 94.8 90.0 95.0 98.5 1123 148.2

2015 110.5 90.6 111.2 110.5 129.7 82.3 93.7 94.6 1052 1135 1140 1111 107.2 1127 1084 1241 1513
2016 124.6 106.1 131.6 123.4 137.4 83.3 1150 117.1 1246 1309 1376 1293 126.6 116.2 120.6 133.2 1543

2017 108.4 98.1 116.6 98.0 121.0 87.8 1035 1019 1074 1135 1265 99.8 94.6 99.4 1046 1159 1382
2018 100.0 915 109.6 96.2 102.8 77.8 90.3 103.3 1005 1165 1113 98.1 1019 90.2 93.9 1011 1111
2019 115.7 87.7 108.3 117.8 149.0 75.4 82,5 101.6 84.6 112.0 1243 1215 1203 113.0 1254 1261 186.1
2020 115.0 105.5 122.7 104.1 128.3 87.9 97.1 129.7 1248 1226 1211 1133 108.2 935 1074 1316 1423

2021 101.6
Percentage increase on a year earlier

2012 S$14.1 £0.9 $.3 S110 3304 83 S19 S5 S120 S0.7 S135 B0  S55 S17.8 3377 5256 S28.8
2013 $3.5 $9.3 8.6  S10.1 153 S11.8 S114 55 $64  S104 89 S118 8162 S3.1 0 184 122 157
2014 2.6 $6.8 34 0.6 124 96 $56 A1 174 N9 24 N0 02 3.3 7.1 59 199
2015 12.0 10.8 12.5 18.3 6.5 98 118 89 $46 200 225 172 191 186 100 105 2.1
2016 12.8 17.1 18.3 11.6 5.9 12 227 238 184 153 207 163 180 31 112 7.4 2.0
2017 $13.0 §7.5 S11.4 S206 S11.9 55 $100 $13.0 S138 S133 S81 228 S252 S145 $133 S130 $104
2018 S7.8 $6.7 $6.0 S1.9 8151 $S114 S128 14 $64 27 S120  SLY 76 $9.2 S102 S128 5196
2019 15.7 $4.2 S1.1 225 450 31 S86 S1.7 S158 0S89 117 239 181 252 335 248 674
2020 0.6 20.3 13.3 117  $139 167 177 276 476 94 26 S6.7 S100 $17.3  Sl44 43 8235
2021 . . . 15.5 . . . . . » B . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Predominantly Non-food Stores, All Businesses (£173,879m)

2012 83.4 73.9 79.2 80.1 100.6 73.0 70.3 77.3 77.6 78.9 80.7 81.6 78.8 79.8 84.6 94.0 1185
2013 84.9 73.5 80.4 81.7 104.0 722 730 75.0 77.6 80.6 82.5 82.6 79.2 82.9 86.5 96.5 124.1
2014 89.5 77.6 85.3 86.0 109.9 76.8 75.1 80.5 83.7 84.8 86.9 88.1 85.9 84.5 91.7 104.7 128.6
2015 91.6 80.7 87.9 88.3 109.4 79.3  79.0 83.3 86.9 87.9 88.7 90.5 87.0 87.6 92.8 106.3 125.1
2016 93.9 81.7 88.3 90.3 115.1 81.8 79.7 83.3 86.7 89.5 88.5 93.9 88.7 88.8 97.7 1109 1325
2017 97.2 83.3 92.8 94.2 118.4 82.1 821 85.1 93.1 91.3 93.6 96.5 94.4 92.2 99.0 115.0 136.7
2018 100.0 86.5 95.0 97.4 121.2 86.0 84.6 88.3 93.2 96.2 95.4 98.8 97.3 96.3 101.3 119.2 138.6
2019 101.3 88.9 97.4 98.2 120.5 86.9 87.3 91.8 96.4 96.4 99.0 100.8 97.5 96.6 101.9 1152 139.7
2020 88.8 82.4 62.4 95.5 115.2 88.2 87.0 73.0 44.1 56.5 81.7 95.2 94.1 96.8 1045 1085 1292
2021 . . . . . 64.7 . . . . .

Percentage increase on a year earlier

3
3

2012 1.6 17 1.2 2.7 0.9 0.1 %506 4.8 1.9 15 34 1.9 3.2 3.0 1.0 1.8 0.3
2013 1.8 S0.5 15 2.0 3.5 1.2 3.8 S3.1 S 2.1 2.2 1.3 0.6 3.8 2.2 2.7 4.7
2014 5.4 5.6 6.1 53 5.6 6.5 2.9 7.3 7.9 53 5.3 6.6 8.4 2.0 6.1 8.5 3.6
2015 2.3 4.0 3.1 2.6 S0.4 3.2 5.3 3.5 3.8 3.6 21 2.7 1.3 3.6 1.2 15 S2.7
2016 25 1.2 0.4 2.3 5.2 3.2 0.9 S D.2 1.8 0.2 3.8 2.0 13 5.2 4.4 5.9
2017 3.5 1.9 5.1 4.3 2.9 0.4 3.0 2.2 7.4 2.1 5.7 2.8 6.4 3.9 14 3.7 3.2
2018 2.9 3.9 24 34 23 4.8 3.1 3.7 0.1 5.3 2.0 2.4 3.0 4.4 2.3 37 14
2019 .13 2.8 .26 0.8 0.5 11 31 _40 34 02 38 2.0 0.3 0.3 0.6 S3.4 0.7
2020 12.3 S7.3 S36.0 S2.7 S44 14 03 S205 S54.2  HAl4 17.5 S5.5 S3.5 0.2 25 S5.8 7.5
2021 . . . . .. S26.6 . . . . . . . . . . .
Predominantly Non-food Stores, Large Businesses (£127,659m)

2012 83.8 73.0 78.2 79.3 104.8 73.9 69.2 75.3 77.0 77.1 80.0 80.8 76.6 80.4 84.1 955 128.9
2013 85.9 73.3 80.0 81.8 108.7 736 717 74.3 77.0 79.7 82.7 82.6 79.4 83.0 86.4 99.0 134.2
2014 90.4 77.1 85.0 86.0 114.5 78.1 737 78.7 83.7 84.5 86.5 87.2 85.5 85.6 92.1 108.2 1375
2015 93.2 81.0 88.3 88.5 114.9 80.5 78.7 83.2 87.4 88.3 89.1 90.1 86.6 88.8 93.1 111.3 135.2
2016 95.3 81.6 88.0 91.1 120.5 829 795 82.2 85.8 89.4 88.7 94.2 88.9 90.4 98.6 1152 1424
2017 97.8 83.5 91.8 93.4 122.4 84.0 80.2 85.8 92.5 90.4 92.5 96.4 92.0 92.1 97.9 117.6 1457
2018 100.0 85.8 94.7 95.8 123.7 86.3 82.9 87.8 91.5 95.9 96.3 98.5 93.6 95,5 100.0 118.8 146.5
2019 101.0 88.6 95.4 96.1 123.8 88.5 86.3 90.7 94.8 93.7 97.3 98.0 95.0 95,5 101.8 117.3 146.7
2020 85.6 81.2 59.7 89.6 112.1 88.2 84.0 721 43.0 55.0 76.8 87.5 88.6 92.1 97.6 103.2 130.7
2021 " . " . . 61.7 . . . " " " "

Percentage increase on a year earlier

2012 1.6 1.2 0.8 2.7 15 0.8 506 4.1 2.4 15 2.9 1.8 1.9 4.1 11 2.0 14
2013 2.5 0.4 24 3.1 3.7 S0.4 3.6 1.3 S 3.3 34 2.2 3.7 3.3 2.8 3.6 4.1
2014 5.2 5.1 6.3 5.2 5.4 6.1 2.8 5.9 8.8 6.1 4.5 5.5 7.7 3.0 6.6 9.3 25
2015 3.1 5.1 39 2.9 0.3 3.0 6.8 5.7 4.3 4.5 31 34 1.2 3.7 1.1 2.9 1.7
2016 2.3 0.8 S0.3 29 4.9 3.0 1.1 1.2 1.8 13 0.4 45 2.7 1.9 5.9 3.5 5.3
2017 2.6 24 4.3 25 15 14 0.8 4.4 7.8 11 4.2 2.4 35 1.9 0.6 2.1 2.4
2018 2.3 2.7 3.1 2.6 1.1 2.7 3.4 2.3 1.1 6.1 4.1 21 1.7 3.7 21 11 0.5
2019 _ 1.0 33 . 08 0.3 0.2 25 40 33 36 S23 11 | S05 15 .S 19 S13 01
2020 15.3 S8.4 7.4 S6.8 95 | S0.3 S2.6 S205 S54.6 413 1.0 10.7 6.7 S3.6 SA4.1 12.0 10.9
2021 . . . . .. S30.0 . . " " " " " . " "
Predominantly Non-food Stores, Small Businesses (£46,220m)

2012 82.3 76.3 82.1 82.0 88.7 70.7 735 83.1 79.3 83.9 82.9 83.8 84.8 78.3 86.2 89.6 89.9
2013 82.0 74.1 81.4 81.4 91.3 68.1 76.7 76.8 79.1 83.1 81.9 82.7 78.7 82.5 86.7 89.6 96.2
2014 86.9 79.2 86.0 86.0 97.1 734 79.0 85.3 83.7 85.7 88.0 90.7 86.8 81.7 90.7 95.1 103.8
2015 87.1 80.1 86.7 87.6 94.2 76.0 80.0 83.5 85.6 86.8 87.5 91.3 88.1 84.3 92.2 92.4 97.1
2016 89.8 82.1 88.9 88.1 100.3 78.7 80.2 86.3 89.2 89.7 88.0 93.1 88.1 84.1 95.2 99.3 105.2
2017 95.4 82.5 95.3 96.4 107.6 76.6 87.3 83.3 94.7 94.0 96.8 96.6 101.0 92.6 102.0 108.0 111.7
2018 100.0 88.2 95.8 101.7 114.3 85.1 89.4 89.8 97.9 97.0 93.1 99.8 107.4 98.6 104.9 1204 117.0
2019 101.9 89.7 102.9 103.8 111.3 82.7 90.0 95.1 100.8 103.8 103.8 108.4 104.3 99.6 102.1 109.4 120.3
2020 97.6 85.8 69.8 111.7 123.9 88.2 954 75.7 47.1 60.7 95.2 116.6 109.2 109.7 1234 123.2 125.0
2021 . . . . . 72.9 . . . . . . . . .
Percentage increase on a year earlier

2012 16 3.0 21 2.6 0.9 20 908 6.5 0.3 16 4.6 23 6.4 0.2 0.7 1.3 3.6
2013 0.3 S2.9 S0.8 S0.8 2.9 S3.7 4.3 S7.6 S0.1 S0.9 1.2 1.3 S7.2 5.3 0.5 S 7.0
2014 6.0 7.0 5.6 5.7 6.4 7.8 3.0 111 5.7 3.2 7.4 9.6 10.3 S0.9 4.7 6.2 7.8
2015 0.2 1.1 0.8 1.9 S3.0 3.6 1.3 S2.2 2.3 1.2 0.6 0.8 15 31 1.6 S2.8 $6.5
2016 3.1 25 25 0.5 6.5 3.6 0.2 3.4 4.2 3.4 0.6 1.9 S D.2 3.3 7.4 8.3
2017 6.2 0.5 7.2 9.4 7.3 2.7 8.8 3.4 6.2 4.7 10.0 3.8 14.7 10.1 7.1 8.8 6.2
2018 4.8 7.0 0.6 5.4 6.3 111 24 7.8 3.3 3.2 S3.7 3.3 6.3 6.5 2.8 115 4.8
2019 1.9 17 .74 2.1 S2.6 S2.8 07 _59 30 _71 114 8.6 S2.9 1.1 S2.6 S9.2 2.8
2020 4.3 A4 2.2 7.6 11.3 6.6 6.0 S204 S53.3 HAl16 8.3 7.5 4.7 10.1 20.8 12.6 3.9
2021 " . " . . S17.4 . . . . " " . " " . "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Non Specialised Predominantly Non-food Stores, All Businesses (£35,510m)

2012 79.8 67.0 74.2 73.6 104.4 66.2 63.5 70.5 71.8 74.2 76.1 75.2 721 735 78.8 97.9 130.0
2013 83.3 70.0 75.7 76.2 111.4 70.3 68.5 71.0 715 74.6 80.0 76.8 75.5 76.2 83.7 1025 140.7
2014 87.8 74.2 81.1 81.2 115.8 75.3 71.6 75.3 79.8 80.5 82.6 81.6 81.4 80.7 87.9 1143 139.2
2015 91.4 78.2 82.7 84.4 120.3 78.7 76.3 79.3 80.2 82.5 84.9 86.2 83.2 84.0 90.4 119.1 145.2
2016 96.3 82.3 86.8 89.4 126.5 85.0 79.6 82.3 84.6 88.8 86.8 90.0 88.7 89.6 94.1 1228 1555
2017 98.1 82.5 89.2 91.5 129.0 84.0 79.3 83.9 87.5 87.5 92.0 92.5 91.7 90.5 94.9 1233 160.8
2018 100.0 86.1 91.3 93.0 129.7 88.3 82.0 87.4 86.3 92.1 94.8 94.1 93.1 91.9 96.8 1239 160.6
2019 98.3 85.1 90.2 91.0 127.1 87.9 82.1 85.2 88.3 89.6 92.1 93.6 90.8 89.2 96.9 120.5 156.5
2020 92.9 84.3 77.0 87.3 123.6 86.3 80.0 85.7 66.0 77.1 85.7 87.8 86.1 87.8 98.1 1240 1436
2021 . . . 70.5 . . .

Percentage increase on a year earlier

2012 6.1 3.9 8.6 6.7 5.4 S0.4 2.1 8.8 75 9.8 8.6 7.1 5.8 7.0 6.0 6.8 4.4
2013 4.5 4.5 2.1 3.5 6.8 6.3 8.0 0.7 S0.4 0.6 5.1 2.2 4.7 3.6 6.3 4.7 83
2014 5.4 6.0 7.1 6.5 3.9 7.0 45 6.1 11.6 7.9 3.2 6.3 7.7 5.9 5.0 115 1.1
2015 4.1 5.3 2.0 4.0 3.9 4.5 6.5 5.2 0.5 2.5 2.8 5.7 2.3 4.2 2.8 4.2 4.4
2016 5.3 5.3 4.9 5.9 5.2 8.1 4.3 3.8 55 7.7 2.3 4.4 6.6 6.6 4.1 3.1 7.0
2017 1.9 0.3 2.9 2.3 2.0 1.2 0.3 1.9 34 1.5 6.0 2.7 34 1.0 0.9 0.4 34
2018 2.0 43 23 1.6 05 5.1 34 43 1.4 53 3.0 18 15 15 2.0 0.4 0.1
2019 S1.7 S1.1 _S1.3 S2.1 S2.0 0.5 .S 25 24 28 S2.8 0.6 S2.4 S3.0 0.2 2.7 S2.6
2020 S5.6 S1.0 14.6 4.1 S2.8  S1.9 S2.6 0.5 S25.2 4.0 S6.9 S6.2 S5.2 S1.5 1.2 2.9 8.2
2021 . . . . . 18.3 . . . . . . . . . . .
Non Specialised Predominantly Non-food Stores, Large Businesses (£32,864m)

2012 78.0 65.2 715 71.2 104.0 65.1 61.9 67.9 68.9 70.6 74.4 72.9 68.7 71.7 76.9 97.1 1311
2013 83.1 68.9 75.3 76.1 112.0 68.8 67.5 70.0 70.6 73.7 80.2 76.8 75.1 76.4 83.9 101.8 142.6
2014 87.6 74.1 80.2 80.6 116.5 75.9 71.0 74.8 78.8 79.4 81.9 81.2 80.9 80.1 87.4 1152 140.7
2015 91.4 77.4 82.5 84.0 121.8 78.2 74.8 78.8 79.9 81.6 85.3 85.1 82.8 84.2 90.6 120.7 147.6
2016 96.8 82.7 86.6 89.1 128.8 85.8 80.2 82.3 84.9 89.0 86.0 89.8 88.0 89.5 94.9 1233 160.2
2017 98.5 83.3 89.2 90.6 131.0 85.5 79.4 84.6 87.9 87.9 91.4 91.5 90.7 89.8 96.2 124.4 164.2
2018 100.0 86.2 92.5 91.5 129.7 88.8 81.9 87.7 87.2 935 95.9 93.9 90.9 90.1 96.1 1234 161.7
2019 98.2 85.3 90.0 90.1 127.4 88.5 82.3 85.2 89.2 89.1 91.4 92.5 90.2 88.2 95,5 121.0 158.1
2020 91.9 83.4 76.5 85.7 1225 85.5 78.6 85.3 65.4 78.2 84.1 85.6 84.1 87.1 96.4 122.7 1433
2021 . . . 70.4 . . . . .
Percentage increase on a year earlier

2012 4.4 2.4 5.6 4.7 4.7 S1.4 17 6.1 4.6 6.5 5.7 5.4 25 5.8 4.6 6.3 3.9
2013 6.5 5.7 5.2 7.0 7.7 5.7 9.0 3.2 25 4.4 7.7 5.3 9.3 6.6 9.2 4.8 8.8
2014 5.4 7.6 6.5 5.9 4.0 10.3 5.1 6.9 115 7.7 2.2 5.7 7.6 4.8 4.1 13.1 1.3
2015 4.4 4.4 2.9 4.2 4.6 3.0 5.4 5.3 14 2.8 4.2 4.9 24 5.1 3.6 4.8 4.9
2016 5.9 6.9 5.0 6.0 5.8 9.7 7.2 4.5 6.3 9.1 0.8 5.4 6.3 6.3 4.8 2.2 8.6
2017 1.8 0.7 3.0 17 17 S0.3 1.0 2.7 35 S1.3 6.2 2.0 3.1 0.3 1.3 0.8 25
2018 15 3.6 3.7 1.0 S1.0 3.8 3.1 37 0.7 6.4 5.0 25 0.2 0.4 .S 9.8 S1.5
2019 S1.8 S1.1 S2.7 S1.5 S1.8 0.3 05 S29 22 SAT A7 S1.5 S0.8 S2.1 S0.7 S2.0 S2.2
2020 6.5 S2.2 15.0 4.9 S3.8 s34 S4.5 0.1 S26.6 12.3 S8.0 S7.5 S6.7 S1.3 1.0 14 9.4
2021 . . . . . 17.7 . . . . . . . . . . "

Non Specialised Predominantly Non-food Stores, Small Businesses (£2,645m)

2012 102.5 89.5 107.1 103.9 109.4 79.5 82.6 1029 1084 1185 97.1 1026 1145 96.4 1029 107.7 116.0

2013 86.8 84.4 81.4 76.8 104.4 89.7 81.2 82.8 82.4 85.6 77.4 76.6 80.7 73.9 81.4 1111 1175
2014 90.5 76.0 92.4 87.5 107.1 67.4 79.8 81.6 92.8 94.2 90.6 86.7 87.7 88.0 94.2 1034 120.3
2015 91.3 87.9 85.2 89.5 102.4 85.0 94.3 85.0 84.1 93.8 79.3 99.5 88.5 82.3 87.6 100.1 116.1
2016 89.3 76.9 88.5 93.4 98.4 75.7 71.7 82.0 80.7 86.1 96.7 92.8 97.4 90.8 83.7 116.2 96.0
2017 92.2 72.9 89.6 102.2 104.1 65.4 7.7 75.2 83.3 82.6 100.3 103.7 103.8 99.8 79.3 1108 118.6
2018 100.0 83.7 77.0 110.8 128.6 82.6 84.1 84.2 74.7 75.6 79.9 97.7 120.1 113.8 1045 129.8 146.8
2019 99.9 82.4 92.1 102.0 123.0 81.0 79.2 86.2 78.0 95.5 100.6 106.9 98.9 100.6 115.2 1149 1356
2020 105.1 94.4 83.5 106.7 136.7 95.8 97.0 91.0 73.9 639 106.7 1152 111.1 96.4 1195 1409 147.1
2021 . . . . 71.9 . . . . . . .
Percentage increase on a year earlier

2012 251 19.4 417 2715 144 10.8 59 371 381 413 456 246 403 196 21.2 12.1 11.6
2013 S15.3 .S5.6 S24.0 S26.1 S45 128 S1.8 19.5 S24.0 S27.7 S20.3 S25.4  S295 34 S20.9 3.2 14
2014 4.3 10.0 134 14.0 25 S2438 S1.7 S1.4 12.6 101 171 13.3 8.7 19.2 15.7 $6.9 24
2015 0.9 156 Sr1.7 2.2 44 261 183 4.1 $9.3 0.4 12.5 14.8 0.9 S6.5 S7.0 S3.2 S35
2016 S2.1 12.5 3.8 4.4 S3.9 S11.0 S24.0 S3.5 S4.0 8.3 22.0 S6.8 10.1 10.3 A4 16.1 17.3
2017 3.2 S5.1 1.2 9.4 5.7 S13.6 8.3 S8.3 3.2 A1 36 11.7 6.5 10.0 S5.3 S4.7 235
2018 8.4 14.7 14.1 8.4 23.5 26.3 8.3 12.0 10.4 S84 S20.3 S5.8 157 _14.0 31.8 | 17.2 23.8
2019 0.1 S1.5 19.6 S7.9 A4 S1.9 S5.9 2.3 45 264 259 9.5 17.7 11.6 10.2 11.5 S7.6
2020 5.3 14.6 9.4 4.6 11.2 183 225 5.6 S5.2 S33.1 6.1 7.8 12.3 S4.1 3.8 22.6 8.5
2021 . . . . .. S25.0 . . . . . . . . . "

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Textile, Clothing, Footwear and Leather, All Businesses (£49,035m)

2012 87.1 74.3 81.6 85.2 107.5 73.9 70.0 78.0 79.3 80.9 83.9 86.6 82.2 86.4 91.0 948 131.0
2013 89.2 74.6 83.5 87.7 111.1 74.6 72.3 76.5 78.9 83.5 87.2 88.3 84.5 89.7 91.3 100.6 1354
2014 92.4 76.3 88.9 90.8 115.1 75.8 71.1 80.8 86.1 88.1 91.8 92.8 92.5 87.8 93.6 1059 139.6
2015 95.3 80.0 93.2 94.3 113.7 78.6 76.5 83.9 90.2 91.4 97.0 95.5 94.5 93.2 95.2 108.1 133.1
2016 93.3 77.2 87.3 92.5 116.0 78.1 73.2 79.7 82.8 88.1 90.4 97.3 91.4 89.6 98.3 108.8 135.9
2017 99.1 81.1 95.3 99.6 120.5 79.6 76.7 85.7 91.7 94.3 98.9 1017 98.9 98.6 995 1149 1418

2018 100.0 82.0 95.8 99.6 122.6 82.1 78.0 85.1 90.4 97.0 99.3 103.7 97.9 97.8 99.7 1165 1457
2019 102.1 85.3 99.5 102.1 121.7 84.9 80.4 89.6 98.3 96.6 102.7 1058 100.8 100.2 1022 1152 1425
2020 75.4 74.6 46.1 84.1 96.8 86.8 81.3 57.1 30.2 37.2 65.9 79.8 85.4 86.6 89.2 788 117.2
2021 . . . 46.7 . . . .

Percentage increase on a year earlier

3

2012 1.6 3.7 0.9 3.3 0.7 2.6 14 6.4 $5.5 0.6 1.7 0.6 3.8 5.1 2.9 0.6 0.2
2013 2.4 0.5 2.4 2.9 3.3 0.9 33 1.9 0.4 3.2 3.9 2.0 2.7 3.8 0.4 6.1 3.4
2014 3.6 2.2 6.4 35 3.6 1.6 1.6 5.7 9.0 55 5.2 5.0 9.5 2.1 25 5.3 3.1
2015 31 4.9 4.8 3.9 1.2 3.7 75 3.8 4.8 37 5.7 2.9 21 6.2 1.6 2.0 AT
2016 2.1 3.5 6.3 S1.9 2.0 0.7 A3 S5.0 8.2 S3.6 6.8 19 S3.2 S3.9 3.3 0.7 2.1
2017 6.3 5.0 9.1 7.7 3.9 2.0 4.8 75 10.8 7.0 9.4 4.6 8.2 10.1 13 5.6 4.4
2018 0.9 11 0.6 S 17 3.1 17 0.7 S1.5 2.9 0.4 19 1.0 0.8 0.2 13 2.7
2019 21 .41 . 38 .25 .S0.7 3.4 30 53 88 S04 34 20 _30 _25 _25 S11 S22
2020 S26.2 12.5 S53.7 17.6 05 22 11 S36.2 S69.3 615 5.8 S24.5 15.3 13.6 12.7 S31.6 17.7
2021 . . . . . 463 . . . . . . . . . .

Textile, Clothing, Footwear and Leather, Large Businesses (£42,655m)

2012 88.1 74.8 82.4 85.0 110.1 74.0 70.4 78.9 80.1 81.4 85.0 87.2 81.1 86.3 90.6 97.2 136.0
2013 90.7 74.7 84.7 88.3 115.0 74.2 71.6 77.6 79.5 85.3 88.4 90.0 84.7 89.9 92.4 1041 1419
2014 94.1 77.5 90.7 90.7 118.9 77.2 72.1 82.0 87.6 90.4 93.4 93.0 90.4 89.0 96.0 108.8 145.2
2015 95.0 80.3 93.0 91.5 115.1 79.0 76.5 84.5 89.8 91.8 96.4 93.2 89.4 91.9 95.2 109.3 1357
2016 95.1 78.2 89.0 92.8 120.3 78.8 74.7 80.6 85.2 89.7 91.4 97.9 90.5 90.6 101.0 113.2 1416
2017 98.3 80.8 94.9 96.4 121.1 79.1 76.3 85.7 91.1 93.9 98.6 100.1 94.5 94.9 98.2 1148 1446

2018 100.0 82.3 96.2 97.9 123.6 82.6 78.5 85.2 90.3 97.2 100.0 103.1 94.2 96.8 100.1 116.4 148.1
2019 101.1 84.9 98.3 98.7 122.7 86.1 80.0 87.9 97.8 954 101.1 1029 96.8 96.7 1020 115.7 1449
2020 75.6 74.7 46.5 83.8 97.6 87.5 80.8 57.0 30.4 37.7 66.4 79.5 84.8 86.5 88.7 779 1204
2021 . . . 47.5 . . . . . .

Percentage increase on a year earlier

2012 2.0 47 S 2.9 1.2 2.7 2.7 7.8 S4.8 1.4 29 0.6 2.1 53 1.6 0.7 1.2
2013 3.0 S0.1 2.8 4.0 4.5 0.2 1.8 S1.7 0.7 4.7 4.1 3.2 4.4 4.2 19 7.1 4.3
2014 3.8 3.7 7.1 2.7 33 4.1 0.7 5.7 10.2 6.0 5.7 3.4 6.8 1.0 4.0 4.4 23
2015 0.9 3.7 25 0.9 3.1 2.3 6.0 3.0 2.6 16 31 0.3 1.2 3.2 0.9 0.5 6.5
2016 0.1 S2.7 4.3 1.4 4.5 S0.4 S2.4 4.6 S5.1 S2.3 S5.1 5.0 1.2 1.4 6.1 35 4.3
2017 34 3.3 6.6 3.9 0.7 0.5 2.1 6.3 6.9 4.7 7.9 2.2 44 4.8 2.8 1.4 2.1
2018 1.8 19 14 1.6 2.0 4.3 2.9 0.6 0.9 35 1.4 3.0 0.3 1.9 2.0 14 25
2019 o 12 .31 .23 .08 .S0.7 4.2 19 32 83 S18 11 S01 27 S 19 06 S22
2020 S25.2 12.0 S52.7 15.0 05 _ 17 1.0 S352 S68.9 $60.5 4.4 S22.8 12.3 10.6 13.0 S32.7 16.9
2021 . . . . . 457 . . . . . . . . . .

Textile, Clothing, Footwear an Leather, Small Businesses (£6,380m)

2012 81.0 70.7 76.2 86.6 90.5 73.3 67.2 715 74.0 77.4 77.1 82.9 90.1 86.8 93.6 79.0 97.2
2013 79.5 73.9 75.7 83.2 85.1 77.7 76.5 68.8 75.2 71.8 79.1 77.2 83.3 87.9 84.3 77.1 92.0
2014 81.3 68.0 76.8 91.3 90.0 66.2 64.5 72.7 75.9 73.0 80.6 91.2 106.5 79.3 775 87.0 1023
2015 97.3 77.6 94.6 112.9 104.3 75.7 76.5 79.9 92.3 88.7 101.1 110.3 1285 1024 95.1 99.6 1154
2016 81.1 70.5 76.4 90.7 86.7 73.4 63.3 73.9 66.3 775 83.5 93.3 97.8 82.9 80.4 79.3 97.8

2017 104.8 83.2 98.0 121.6 116.5 83.0 79.9 86.0 96.0 96.6 100.8 1128 1284 123.2 108.7 1156 123.5
2018 100.0 79.9 93.4 1111 115.6 79.2 75.1 84.4 90.5 95.3 941 107.6 122.4 104.7 97.0 116.8 129.6
2019 108.8 88.3 106.8 125.1 114.8 77.5 83.3 101.0 1015 1044 1131 1246 1281 123.2 103.3 1119 1264
2020 73.9 74.4 43.4 86.2 91.4 82.4 84.6 58.3 28.8 33.7 63.0 81.8 89.2 87.4 92.5 84.9 95.8
2021 . . . . 40.9 . . . .

Percentage increase on a year earlier

2012 s1.8 27 §7.3 61 &1 19 %9 ®1 &06 $H1 0 %4 09 148 36 128 09 W5
2013 19 45 08 B9 %0 _59 139 88 1.6 72 27 %8 S5 13 99 N3 53
2014 23 &9 15 9.8 57 &148 §158 58 09 16 1.9 181 278 %8 81 128 111
2015 198 140 231 236 159 144 187 99 216 216 254 209 207 292 227 145 128
2016 16.7 9.2 192 §197  $169 &1 8173 &5 $281 S127 §17.4 3155 £239 $191 $155 204 $15.3
2017 203 181 284 341 344 131 262 165 446 247 207 210 312 487 353 459  26.3
2018 46 89 &7 87 08 $6 B0 S19 7 313 %66 M6 46 S50 5108 1.0 49
2019 .88 105 144 127 %07 21 109 196 122 95 201 157 _46 177 _65 2 5
2020 21 3158 %93 811 04 63 15 323 717 %78 443 $843 303 291 3105 41 242
2021 . . . . . 5504 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Textiles (£815m)

2012 83.4 77.6 74.8 83.0 98.1 79.1 78.7 75.5 73.7 73.0 77.1 80.0 85.1 837 97.6 95.7 100.3
2013 86.6 81.1 82.8 82.9 99.7 84.3 81.4 78.2 80.8 82.0 85.0 86.5 874 76.4 89.2 97.7 109.6
2014 92.7 84.1 84.8 92.2 110.3 78.8 83.3 90.2 89.9 83.4 81.8 96.5 89.0 913 1019 1080 1188
2015 91.4 75.3 85.5 88.6 116.0 67.3 70.8 85.2 85.7 87.0 84.2 95.4 85.3 859 101.7 1299 1163
2016 98.2 83.5 85.7 92.9 130.6 84.8 78.3 86.8 84.5 80.5 90.8 97.7 96.2 86.4 107.3 1418 140.2
2017 98.1 93.6 86.9 86.4 125.6 89.7 87.9 1014 93.5 90.5 78.7 91.5 78.7 885 106.1 128.7 138.7
2018 100.0 86.7 85.8 93.4 134.1 88.6 82.9 88.2 88.4 86.4 83.2 96.7 95.0 89.6 106.2 1544 140.2
2019 98.5 88.0 83.4 91.8 131.0 91.8 87.6 85.3 79.2 87.5 83.4 99.7 91.0 859 98.7 1242 1624
2020 83.7 64.6 53.1 98.6 119.9 70.6 72.1 52.7 48.4 31.2 743 107.6 95.1 943 1009 98.4 1524
2021 . . 126.5 . . . . . . . .

Percentage increase on a year earlier

2012 30 %7 3.2 5.3 38 &9 16 &5 49 07 39 22 176 %7 167 13 &7
2013 3.9 45 107 %02 16 65 35 36 97 124 103 81 26 7 BV7 21 93
2014 70 38 24 113 107 %6 _23 153 113 17 7 115 19 196 143 106 84
2015 1.4 5105 09 9 52 8145 850 S5 %7 44 30 S12 %2 $9 %2 203 1
2016 75 110 0.2 48 126 259 105 18 S13 &4 78 25 127 06 55 91 206
2017 01 121 13 &0 ®8 58 122 169 106 123 3133 %3 3181 24 $11 %3 811
2018 19 §75 §1.2 81 68 S12 $.7 8131 S54 45 57 56 206 13 01 200 11
2019 &5 15 28 18 $23 36 _56 32 $104 13 02 32 42 1  §.1 $196 158
2020 151 265 3364 75 885 &30 8177 382 5389 %44 5109 79 45 97 22 5208 Sl
2021 . . . . . 791 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



A

VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Clothing, All Businesses (£43,452m)
2012 86.4 73.7 80.8 83.8 107.3 72.6 69.6 77.8 78.3 80.3 83.2 85.7 80.2 85.0 89.3 948 131.6
2013 88.9 74.1 83.5 86.9 1111 72.9 71.6 77.0 78.3 83.7 87.4 88.4 82.9 89.1 90.6 101.0 135.6
2014 92.5 76.1 89.2 90.3 1155 754  71.0 80.9 86.0 889 91.9 92.9 91.1 87.7 93.1 106.6 140.5
2015 95.2 80.6 93.2 93.5 1136 783 77.1 85.2 90.1 91.7 96.9 95.3 92.6 92.8 94.7 108.0 133.2
2016 92.3 76.7 86.6 90.9 1150 770 734 791 81.9 87.4  89.7 95.7 88.8 88.6 97.5 107.7 1349
2017 98.4 80.7 94.6 98.4 120.0 78.5 76.7 85.6 90.8 93.9 98.1 100.9 97.3 97.4 98.9 1147 1412
2018 100.0 81.8 96.0 99.1 123.1 80.9 78.0 85.7 90.3 97.3 99.5 103.0 96.3 98.2 100.1 116.7 146.6
2019 101.7 85.3 99.6 100.8 120.9 83.5 80.2 90.9 98.7 96.7 102.7 104.7 98.3 99.7 1017 1143 1415
2020 74.9 745 46.4 83.0 958 854 814 580 295 376 66.9 79.8 83.3 85.3 87.8 784 116.1
2021 . . . 44.7 . . . . . . .
Percentage increase on a year earlier
2012 1.3 3.4 S1.2 3.0 0.7 2.2 11 59 $6.2 0.2 1.7 0.7 2.9 5.0 20 02 0.5
2013 2.9 0.5 3.3 3.8 3.6 0.4 2.8 1.0 S 4.2 51 3.1 33 AT 1.4 6.6 3.1
2014 4.0 2.7 6.9 3.9 39 3.4 0.7 5.0 9.8 6.3 5.2 5.1 9.9 1.5 2.8 5.5 3.6
2015 3.0 5.9 4.5 35 1.7 3.8 85 53 47 31 5.4 2.6 17 5.8 1.7 13 S5.2
2016 3.1 S4.8 7.1 S2.8 13 1.7 4.8 7.1 9.1 A7 7.4 0.5 S41 S45 3.0 0.2 13
2017 6.6 5.2 9.2 8.3 4.3 1.9 4.5 8.2 10.9 7.4 9.4 5.4 95 9.9 1.4 6.5 4.7
2018 1.6 1.4 1.5 0.7 25 3.1 1.6 0.1 0.5 3.7 1.4 2.1 1.0 0.8 1.2 A7 3.8
2019 17 42 .38 _17 &8 3.2 28 .61 _93 %06 32 _16 _21 _15 16 20 335
2020 S26.3 12.7 S53.5 17.7 S20.8 23 15 S36.1 S70.1 S61.2 S349 S23.8 15.3 14.4 13.7 S31.4 17.9
2021 . . . . . SATT . . . . . . . . . . .
Clothing, Large Businesses (£38,408m)
2012 88.4 75.3 82.5 84.7 110.9 73.8 71.1 79.9 80.1 81.8 849 873 80.3 86.2 91.0 97.9 1373
2013 91.5 75.7 85.8 88.5 116.0 74.2 72.7 79.2 80.0 864 899 90.7 84.0 90.3 92.9 1054 143.1
2014 94.8 78.2 91.3 90.8 120.1 775 73.0 83.2 88.3 914 937 93.7 89.5 89.7 96.5 110.6 146.5
2015 95.4 81.6 93.5 91.3 115.3 79.8 1.7 86.1 90.4 92.6 96.7 93.4 88.4 92.0 95.4 109.6 135.8
2016 94.8 78.6 88.8 91.7 120.0 78.5 75.4 81.1 85.2 89.6 91.1 96.7 88.9 89.8 101.0 112.8 140.9
2017 97.7 80.6 94.5 95.2 1206 784  76.3 85.7 90.8 94.2 97.9 99.4 92.8 93.8 97.7 1145 1438
2018 100.0 82.8 96.2 97.3 1238 822 79.1 86.2 90.1 975 99.9 1024 92.7 96.9 1005 116.7 148.1
2019 100.7 84.9 98.3 97.4 122.1 84.8 80.0 88.8 98.0 95.7 100.7 101.7 94.4 96.3 1019 115.1 143.8
2020 75.9 75.0 47.3 83.9 97.5 86.6 81.3 58.3 30.3 38.5 68.0 80.6 84.1 86.4 88.5 78.6 119.7
2021 . . 46.5 . . .
Percentage increase on a year earlier
2012 1.9 4.2 0.1 2.8 1.0 2.1 24 7.3 §5.g 1.3 3.0 0.8 1.8 5.2 1.7 0.3 1.1
2013 3.5 0.4 4.0 4.4 4.6 0.5 2.3 0.9 S 5.6 5.9 3.9 4.6 4.8 2.0 7.6 4.2
2014 3.6 34 6.4 2.7 35 4.4 0.4 5.1 10.3 5.8 4.2 33 6.5 S0.7 3.9 4.9 24
2015 0.7 4.3 2.4 0.5 4.0 29 6.5 35 2.4 1.4 3.2 S0.3 1.2 2.6 1.2 S0.9 S7.3
2016 0.7 3.7 S5.0 0.4 4.0 1.6 S3.0 S5.8 S5.7 3.2 S5.8 3.6 0.6 S2.4 59 29 3.7
2017 3.1 25 6.4 3.9 0.5 0.2 1.2 5.6 6.6 5.0 7.4 2.7 43 4.5 3.3 1.5 2.0
2018 2.3 2.7 1.7 2.2 2.6 4.8 3.6 0.5 0.7 35 2.1 31 S0.1 33 2.9 19 3.0
2019 .07 _ 26 .22 .01 Sl.4 3.2 12 _30 _87 S18 08 S07 19 S06 14 S13 29
2020 S24.6 11.7 S51.9 13.9 0.2 21 16 S344 S69.1 S59.8 2.4 0.7 10.9 10.4 13.1  S31.7 16.8
2021 . . . . . $46.3 . . . . . . . . . .
Clothing, Small Businesses (£5,044m)
2012 71.3 61.4 68.0 76.5 79.1 63.4 586 62.1 65.3 68.5 69.7 73.7 79.5 76.3 76.2 70.5 88.4
2013 69.2 62.2 65.5 75.3 73.8 63.1 63.0 60.8 65.1 62.7 68.1 70.9 74.2 79.7 73.2 67.8 79.1
2014 74.6 59.8 72.8 86.5 80.4 59.5 56.4 63.0 68.9 70.0 78.1 86.6 103.6 72.8 66.9 76.0 94.7
2015 93.5 73.0 90.7 110.2 100.1 67.1 72.6 77.9 87.8 84.6 97.7 109.8 125.0 98.8 89.2 95.4 1127
2016 735 62.5 69.6 84.8 773 654 584 634 569 70.7 788 881 88.0 79.6 70.8 69.3 88.9
2017 103.7 81.4 94.6 123.1 1156  79.3 79.9 844 912 92.0 995 1122 1316 1249 108.1 1163 121.1
2018 100.0 4.7 94.8 112.7 117.7 71.1 69.7 81.7 92.0 96.4 959 1074 1242 107.7 96.9 1169 135.0
2019 109.2 88.5 109.6 126.9 111.7 73.4 81.1 106.5 1045 1045 117.7 1274 1284 1251 1004 108.3 123.6
2020 67.4 70.8 39.0 76.1 83.3 76.5 81.7 56.3 23.8 30.6 579 73.6 77.1 77.4 82.6 76.9 88.9
2021 . . . . . 30.8 . . . . . . .
Percentage increase on a year earlier
2012 $3.3 4.2 $10.5 4.8 $3.0 3.6 $.7 $.7  S14.6 8.5 $8.9 0.6 11.9 3.5 4.9 48  S67
2013 S2.9 12 S3.6 1.6 S6.7 S04 74 S2.2 0.2 S8.4 S2.4 S3.9 S6.7 4.5 S3.9 S3.8 10.5
2014 7.8 3.7 111 14.9 8.9 S5.8 10.4 3.7 5.9 11.6 14.8 22.2 39.7 8.6 8.6 12.1 19.7
2015 253 219 245 274 245 128 287 237 274 209 251 268 206 357 332 255 19.0
2016 S21.3 14.4 S23.2 S23.1 S22.8 S2.6 19.5 18.7 S35.1 16.4 S19.4 S19.8 S295 19.4 S20.6 7.4 S21.1
2017 41.0 30.3 36.0 45.1 496 212 36.9 33.1 60.2 30.0 26.3 274 494 569 52.6 67.9 36.2
2018 S3.5 S8.2 0.2 8.4 1.9 10.4 12.7 S3.2 0.8 4.8 S3.6 4.3 S5.6 13.8 10.3 0.5 11.6
2019 .92 184 155 126  S$5.1 33 163 303 136 _84 228 186 _34 162 _36 S714 385
2020 S38.3 0.0 S64.4 $40.0 S255 43 08 $47.1 S77.2 S70.7 S50.8 $42.2 400 S38.1 17.8 8.9 8.1
2021 . . . . .. S59.8 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

4 VALUE OF RETAIL SALES AT CURRENT PRICES

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Footwear and Leather Goods (£4,768m)
2012 94.7 78.7 89.8 98.5 111.9 848 715 79.5 88.8 87.9 92.1 95.8 100.3 99.1 105.3 954 1304
2013 92.7 78.2 84.4 95.0 113.3 884 77.0 71.0 84.3 82.8 85.9 88.2 98.8 97.3 98.3 97.4 1379
2014 92.3 76.2 87.0 94.5 112.6 789 69.9 786 859 81.7 92.1 91.3 106.1 87.7 97.2 100.0 134.9
2015 96.7 75.4 94.3 102.4 114.8 833 719 719 917 89.5 100.1 96.9 112.8 98.5 98.6 105.2 1353
2016 101.1 80.7 94.4 107.4 122.1 865 706 843 903 95.3 96.9 111.3 114.2 98.8 103.9 112.7 144.1
2017 105.8 82.7 103.2 113.0 124.4 88.5 749 84.3 99.7 98.2 1101 1112 117.0 111.1 1044 1144 1484
2018 100.0 82.8 95.8 105.4 116.0 924 779 79.1 90.8 953 100.3 1108 1123 95.6 953 107.8 139.0
2019 107.2 85.3 100.7 115.6 127.3 97.1 817 78.7 97.8 97.3 1059 1163 1252 1074 106.9 122.0 1479
2020 785 77.9 42.3 92.1 101.5 102.7 822 498 331 34.6 56.0 75.1 1029 97.2 99.9 78.7 120.9
2021 . " . 51.0 . . " . .
Percentage increase on a year earlier
2012 3.1 7.6 1.1 5.1 0.2 59 39 120 $18 37 14 $S3 85 68 86 45 S18
2013 .1 $0.6 $6.0 835 12 42 77 $S106 S51 58 %68  Sr9 14 S18  $6.6 21 58
2014 0.5 S2.6 3.0 0.6 0.6 10.8  S9.2 10.7 1.9 1.3 7.2 3.5 7.3 $0.9 1.1 2.6 S2.2
2015 4.8 1.1 8.3 8.4 2.0 56 29 8.6 6.7 9.5 8.8 6.2 6.4 12.3 1.4 5.3 0.3
2016 4.6 7.1 0.1 4.8 6.4 3.8 1.9 17.2 S1.5 6.5 S3.2 14.8 1.2 0.3 5.4 7.1 6.5
2017 4.6 25 9.4 52 1.9 23 62 01 104 30 136 _ S 24 125 04 15 30
2018 S5.5 0.1 S7.2 $6.7 $6.8 4.4 3.9 $6.2 $9.0 S3.0 S8.9 0.4 4.0 13.9 S8.8 S5.7 $6.3
2019 .72 29 .51 97 98 51 49 6 _77 _21 _56 _50 115 123 122 132 _6.4
2020 6.8 S8.6 S58.0 0.3 03 58 0.6 6.8 $66.2 644 HA71 S354 17.8 $9.5 6.5 S355 18.2
2021 " . . . .. $50.3 . . . . . " " " " " .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Household Goods Stores, All Businesses (£35,236)

2012 85.3 82.3 84.6 81.8 92.3 85.4 78.0 83.2 86.5 854 82.6 83.9 80.2 81.5 85.9 91.4 98.2
2013 82.6 79.0 81.6 79.7 90.0 81.8 78.9 76.8 81.0 848 79.6 81.7 76.8 80.3 84.3 86.3 97.6
2014 87.2 82.7 84.8 84.8 96.8 86.7 80.0 80.7 86.7 84.4 83.6 84.8 85.3 84.4 93.3 96.4 99.9
2015 91.8 87.6 89.4 90.2 100.2 89.3 84.9 88.4 91.3 90.6 86.9 92.8 86.7 90.9 96.2 102.7 1013
2016 92.7 90.5 88.7 88.9 102.8 93.9 89.9 88.3 88.4 921 86.2 92,5 85.7 88.7 99.0 108.1 1015
2017 94.3 89.1 92.3 91.6 104.0 90.8 88.9 87.9 99.7 89.7 885 93.9 87.8 929 101.8 110.3 100.6
2018 100.0 93.6 97.0 98.7 110.7 94.4 93.2 93.2 99.4 98.2 941 95.8 976 1019 107.2 1195 106.5
2019 97.3 92.6 94.8 94.9 106.8 93.7 92.4 91.9 95.5 945 944 92.7 92.7 98,5 102.0 109.0 108.8
2020 96.7 88.6 711 105.6 1222 92.6 91.1 82,5 46.2 675 940 103.3 104.0 108.6 1209 1303 116.8
2021 . . . . 85.6 . . . . .

Percentage increase on a year earlier

3

2012 $0.9 0.4 07 S1.5 2 24 15 22 S16 16 20 03 S18 23 X2 06 27
2013 3.1 4.0 3.5 S2.7 S2.5 4.2 1.1 7.6 $6.3 0.7 S3.6 S2.6 A3 1.4 S1.8 S5.6 0.6
2014 5.6 4.7 3.9 6.4 7.5 6.0 15 5.1 7.0 0.4 5.0 3.7 11.1 5.0 10.7 11.7 2.4
2015 5.3 5.9 5.4 6.4 3.5 3.0 6.1 9.4 5.3 73 4.0 9.5 1.6 1.7 3.2 6.5 1.4
2016 1.0 34 S0.8 S1.4 2.6 5.2 5.9 S 8.2 16 S0.8 S0.4 1.2 S2.4 29 5.3 0.1
2017 1.6 S1.6 4.1 3.1 12 %33 811 S5 128 N6 27 15 25 4.8 2.8 20 0.9
2018 6.1 5.0 51 77 65 39 48 61 S3 95 63 21 111 96 53 83 5.9
2019 .7 §1.1 3 53.8 B85 N7 N9 N5 B9 W7 03 B2 S50 B3 548 B8 2.2
2020 S0.6 4.3 4.9 11.2 14.5 S1.1 S1.4 S10.2 S516 S286 S04 114 12.2 10.3 18.5 19.5 7.3
2021 . . . . . S7.6 . . . . . . . . . . .
Household Goods Stores, Large Businesses (£23,375m)

2012 90.5 87.0 87.6 86.3 101.2 944 810 857 89.7 88.1 85.6 864 845 877 904 975 1128
2013 86.7 82.4 85.0 83.6 95.6 874 810 79.6 853 872 829 845 813 84.6 86.3  90.7 107.0
2014 89.9 85.1 87.7 87.6 99.7 913 807 823 90.6 882 849 87.1 887 87.0 91.1  96.7 109.0
2015 93.9 90.2 91.6 90.4 103.2 929 87.6 90.1 94.0 94.0 87.8 92.8 87.8 90.5 94.6 1047 109.0
2016 95.3 91.0 90.6 93.4 106.0 94.6 90.0 89.0 89.2 942 89.0 98.3 88.4 93.5 99.4 111.0 1074
2017 94.9 91.0 92.9 90.7 1051 950 894 89.0 1025 89.4 879 943 856 91.9 99.1 109.7 106.3
2018 100.0 93.4 97.9 97.5 111.3 924 929 945 1011 98.8 94.6 95.1 947 1016 1009 1179 1143
2019 99.4 97.5 95.8 94.3 1101 979 969 976 973 95.8 945 89.9 925 993 1033 111.3 114.6
2020 96.2 88.9 72.8 105.3 118.4 94.3 89.2 83.4 46.3 70.2 96.1 1031 1029 108.9 111.7 126.1 117.6
2021 . . . 89.7 . . . . . . . . . . .
Percentage increase on a year earlier

2012 £.0 $4.2 .8 §1.1 %2 48 &7 4 85 01 03 S5 S8 S &3 36 8§15
2013 4.3 S5.2 S3.1 3.2 S5.5 S74 0.1 S7.1 4.8 1.1 S3.2 S2.1 S3.8 S35 S4.5 7.0 S5.1
2014 3.8 3.2 3.2 4.8 4.3 45 S04 3.4 6.2 1.2 25 3.0 9.1 2.8 5.6 6.7 1.8
2015 4.4 6.1 4.5 3.2 3.5 1.7 8.6 9.5 3.7 6.5 34 6.5 1.0 4.0 3.9 8.2 .S
2016 1.5 0.9 1.1 34 2.7 1.8 2.7 1.2 S5.2 0.3 1.3 6.0 0.7 3.3 5.1 6.0 1.5
2017 $0.4 $0.1 2.4 $2.9 %9 05 %06 %01 150 $1 812 %1 832 18 04 S22 S10
2018 5.4 2.6 5.4 75 59 S2.8 3.8 6.3 S14 105 7.7 0.9 10.6 10.5 1.8 7.5 7.5
2019 0.6 4.4 S2.2 S3.2 1.1 5.9 43 32 SB7 B1 0.1 S5.5 S24 S22 24 S5.7 0.2
2020 S3.2 S8.8 4.0 11.6 7.5 3.7 S8.0 145 S525 S26.7 1.7 14.7 11.3 9.6 8.1 13.3 2.6
2021 . . . . . 4.8 . . . . . . . . .

Household Goods Stores, Small Businesses (£11,861m)

2012 74.9 73.0 78.8 73.1 74.8 67.6 720 78.1 80.1 80.0 76.7 79.0 719 69.3 76.9 794 694
2013 74.6 72.2 75.1 72.0 79.0 70.8 74.6 71.4 72.5 80.1 73.2 76.2 67.9 71.9 80.3 77.6 79.2
2014 81.8 78.0 79.2 79.3 91.1 77.6 78.7 77.7 79.0 77.0 810 80.1 78.7 79.2 97.5 95.8 82.1
2015 87.8 82.4 85.0 89.8 94.2 82.2 79.4 84.9 85.9 839 85.2 92.9 84.4 91.6 99.4 98.7 86.3
2016 87.7 89.6 84.8 80.0 96.3 926 898 86.9 869 878 80.7 80.9 803 79.1 98.2 1025  89.9
2017 93.0 85.4 91.2 93.5 101.7 825 880 857 94.3 90.1 89.7 93.0 921 949 107.2 1116 893
2018 100.0 94.1 95.3 101.1 109.6 98.3 94.0 90.7 96.2 97.1 931 97.2 103.2 1024 119.7 1227 91.1
2019 93.1 83.0 92.8 96.2 100.3 85.5 83.6 80.6 91.9 92.1 941 98.4 93.1 96.9 99.4 104.6 97.5
2020 97.7 87.9 67.8 106.1 129.8 89.5 95.0 80.6 46.1 62.1 89.7 103.7 106.1 108.1 139.1 138.6 1154
2021 . . 77.4 . . . .
Percentage increase on a year earlier

2012 1.9 9.8 9.2 2.5 6.9 4.8 9.1 14.0 17.9 54 59 2.2 $%0 S$52 8.4 $%6.0 $65
2013 S0.4 1.1 S4.6 1.5 5.6 4.7 3.7 S8.7 9.4 .S <5 S3.4 S5.6 3.7 4.3 S2.3 14.0
2014 9.7 8.0 5.4 10.2 15.3 9.7 55 8.8 8.9 S3.8  10.7 5.1 15.8 10.2 21.5 23.5 3.8
2015 74 5.6 74 133 3.4 5.8 0.9 9.3 8.7 90 51 160 74 157 19 3.1 5.1
2016 0.2 8.8 0.2 10.9 2.3 12.8 13.1 2.4 1.2 47 S5.2 12.9 4.9 13.7 1.2 3.8 4.2
2017 6.0 $4.6 7.6 16.8 56 $109 %20 S1.4 8.4 26 111 14.9 148  20.0 9.2 8.9 0.6
2018 7.6 101 4.4 8.1 77 192 68 59 2.0 1.7 3.7 4.5 12.0 79 116 _ 99 1.9
2019 $6.9 11.7 .S2.6 4.9 S8.5 13.0 11.1 11.1 45 S61 11 1.2 $0.8 S5.4 16.9 14.8 7.1
2020 5.0 5.8 S26.9 10.4 295 46 13.7 S $98 S326 46 54 14.0 11.6 39.9 325 18.3
2021 . . . . .. Sl3.4 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

4 VALUE OF RETAIL SALES AT CURRENT PRICES

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Furniture, Lighting, etc (£14,728m)
2012 74.2 70.4 74.7 72.2 79.3 70.1 69.4 715 75.8 73.0 75.3 75.8 69.2 71.9 81.8 79.3 77.3
2013 75.1 74.8 72.1 71.2 82.2 75.7 75.3 73.6 70.3 75.4 70.8 76.4 64.2 72.6 80.4 80.6 85.0
2014 81.4 78.5 75.9 79.9 91.6  80.2 782 769 772 740 764 821 773 804 948 918 889
2015 90.3 87.7 87.5 88.4 976 877 859 892 887 878 862 960 801 89.0 981 983 96.7
2016 92.8 95.2 88.3 874 1004 988 961 916 946 903 817 882 846 89.0 1000 1035 98.3
2017 95.2 92.0 91.1 91.7 106.0 93.0 92.4 91.0 97.7 89.3 87.1 95.8 84.3 94.4 106.4 111.7 101.0
2018 100.0  100.3 93.0 97.2 109.5 1054 1036 937 955 951 894 935 949 1019 106.3 1158 107.0
2019 100.8 99.7 97.6 95.5 1104 986 1044 967 990 975 967 87.0 949 1027 1142 1115 1064
2020 89.8 89.1 48.3 102.5 119.1 1008 971 711 216 346 80.7 1000 977 1085 1248 1171 116.1
2021 . . 87.6 . . .
Percentage increase on a year earlier
2012 4.0 1.1 14.2 2.3 19 %29 $56 42 172 109 145 57 20 S03 28 1.4 1.5
2013 1.2 6.1 S3.6 S1.4 3.7 8.0 8.5 29 S7.2 34 S6.1 0.9 S7.2 1.1 S1.7 1.7 9.8
2014 8.5 4.9 5.3 12.3 11.4 5.9 3.9 4.5 9.8 1.9 7.9 7.4 20.4 10.7 17.9 13.9 4.7
2015 10.9 11.8 15.3 10.6 6.6 9.3 9.7 16.1 14.9 18.7 129 170 3.7 10.8 35 7.1 8.7
2016 2.8 8.5 0.9 S1.2 2.8 12.7 11.9 2.7 6.6 28 $3  81 55 0.1 1.9 5.3 1.6
2017 2.5 3.3 3.1 5.0 55 $.9 338 7 33 S0 6.6 87 S04 61 6.4 8.0 2.8
2018 5.1 9.0 2.2 5.9 33 133 122 29 &3 6.4 27 4 128 79 %1 37 59
2019 .08 .S0.7 .49 1.8 0.8 S6.4 07 32 _37 _25 81 7.0 S 0.8 7.5 S3.7 0.5
2020 11.0 10.6 S50.5 7.4 79 21 Sl 6.5 8.2 45 S165  15.0 2.9 5.6 9.2 5.0 9.1
2021 . . . " . 3.1 . . . . . . . . . . .
Electrical Household Appliances (£6,865m)
2012 106.6  104.9 93.8 97.6 130.1 1279 961 935 966 934 918 989 942 99.2 1006 124.0 158.7
2013 89.2 82.0 74.4 83.2 117.4 939 798 741 765 728 741 754 821 903 869 1028 1534
2014 92.4 85.4 78.7 85.1 121.1  100.2 77.7 76.6 81.3 77.7 77.4 78.1 86.7 89.3 935 111.8 150.6
2015 95.1 87.5 78.5 88.4 126.0 99.0 829 81.9 79.7 79.6 76.8 84.5 86.3 93.3 93.6 129.2 1493
2016 91.6 84.2 74.4 85.8 122.0 97.3 77.2 79.3 67.0 76.8 78.4 81.5 81.0 93.1 92.0 1285 140.7
2017 98.2 88.8 80.5 92.9 130.5 1012 823 840 837 749 825 869 920 985 99.2 1444 1445
2018 100.0 91.6 82.6 94.2 1316 1047 836 875 86.2 788 827 873 933 1005 99.2 1515 1416
2019 102.4 93.4 81.2 96.5 1385 1008 824 964 838 79.2 807 879 89.7 1088 1003 131.7 1744
2020 103.7 94.1 76.5 102.9 142.0 103.9 84.3 92.1 64.0 68.8 92.7 99.6 1019 106.3 117.0 156.7 150.3
2021 . . . . 82.3 . . . . .
Percentage increase on a year earlier
2012 %6 17 54 27 46 S10 43 _26 97 43 30 _77 1 87 S22 27 S48
2013 16.3 1.9 S20.6 14.7 $9.8 S26.6 16.9 0.7 S20.7 S22.1 S19.3 S23.7 129 9.0 13.6 171 S34
2014 3.6 4.2 5.7 2.3 3.2 6.8 S2.6 3.3 6.2 6.8 45 3.5 5.7 1.1 7.6 88 S18
2015 2.9 25 0.2 4.0 40 S1.2 6.7 69 S1.9 24 0.8 83 05 4.4 0.1 156 0.9
2016 S3.7 S3.8 S5.3 S2.9 S3.2 S1.7 $6.9 S3.2 16.0 3.5 2.1 3.5 $6.1 0.2 1.7 0.6 S5.8
2017 7.2 5.5 8.3 8.3 7.0 4.0 6.7 6.0 25.0 25 5.2 6.5 13.6 5.8 7.9 12.3 2.7
2018 1.8 3.2 25 1.4 0.9 35 15 4.2 3.0 5.2 0.2 0.5 1.4 2.0 S _49 S0
2019 24 2.0 S1.6 24 5.2 $3.8 1.4 101 S2.7 05 23 07 3.9 83 11 13.0 231
2020 1.3 0.7 S5.8 6.6 26 31 24 A4 S23.7 13.2 148 133 136 2.3 16.7 18.9 13.8
2021 . . . . . S20.8 . . . . . . . . . . .
Hardware, Paints and Glass (£12,660m)
2012 81.1 79.3 87.9 80.7 765 757 735 869 897 923 829 815 818 790 779 807 719
2013 85.0 79.0 96.2 86.7 78.3 77.9 79.3 79.6 956 101.9 92.1 91.1 87.4 82.7 85.6 80.7 70.4
2014 89.4 85.0 98.3 89.4 85.1 85.3 82.3 86.8 100.8 100.3 94.8 90.7 93.1 85.5 90.2 90.5 76.7
2015 90.6 87.0 97.6 92.8 851 856 847 90.0 1004 1000 935 937 939 911 949 910 726
2016 925 88.0 97.1 92.7 923 858 891 839 926 1029 96.0 1042 895 86.0 1022 1008 77.6
2017 90.6 85.8 101.0 91.4 844 825 882 864 1122 988 939 960 898 889 984 887 69.7
2018 100.0 86.8 110.6 103.5 99.1 75.6 86.9 958 1122 1142 1064 103.8 1035 103.2 113.7 105.7 82.3
2019 90.4 84.7 98.7 93.6 84.6 82.1 85.7 85.8 98.6 99.0 98.5 101.2 92.7 88.2 90.0 93.4 73.2
2020 102.1 86.1 96.4 112.4 114.6 77.9 89.0 91.9 654 106.8 1129 1115 1143 1115 119.0 1318 97.3
2021 . . . . 84.4 . . . . . .
Percentage increase on a year earlier
2012 $4.9 0.2 $11.6 4.1 .5 0.6 0.2 08 S8194 §7.1 §78 S100 3.7 11 $57 04 1
2013 4.9 0.4 9.5 7.5 2.3 2.9 79 8.3 66 104 111 117 6.8 4.6 99 0.1 20
2014 51 7.6 2.2 3.2 8.7 9.6 3.8 9.0 54 S1.6 29 0.4 6.5 35 53 12.1 8.9
2015 1.4 2.4 0.7 3.7 0.1 0.3 29 3.7 0.3 0.3 1.4 33 0.8 6.5 53 0.6 S5.4
2016 2.1 1.2 0.6 0.1 8.4 0.3 5.2 S1.2 7.8 2.9 2.7 111 4.6 S5.5 7.6 10.7 6.9
2017 2.0 2.6 4.1 S1.4 8.5 38 S11 8 211 %0 N2 S78 0.3 34 337 S12.0 $101
2018 10.3 1.2 .95 133 174 84 S15 109 01 156 133 81 153 161 155 191 18.0
2019 $9.6 S2.5 10.8 9.5 14.7 8.7 S1.3 10.4  Sl12.1 13.3 S7.4 S2.5 10.4 145 S20.8 11.6 11.0
2020 12.9 1.6 S2.3 20.0 35.5 S5.1 3.8 7.0 S33.7 8.0 14.6 10.2 23.2 26.4 323 41.1 33.0
2021 . . . . . 8.4 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Music and video recordings and equipment (£983m)

2012 156.3 138.9 127.6 131.4 2272 1408 1374 138.6 1345 127.1 1225 131.6 128.2 1337 1471 1829 326.8
2013 117.4 121.5 88.3 91.9 1679 139.8 1195 1084 85.4 88.7 90.3 86.2 92.1 96.3 106.7 128.6 248.4
2014 108.6 97.3 87.2 95.4 1555 108.1 93.8 89.3 86.9 83.6 90.3 95.4 95.9 95.0 108.4 1353 209.4
2015 107.2 93.4 87.7 96.0 151.9 93.1 85.8 99.6 93.1 87.3 83.8 92.3 95.4 99.5 1026 133.6 206.1
2016 101.9 97.1 86.2 85.3 139.2 100.9 96.9 94.2 91.3 86.2 82.0 82.6 85.8 87.0 92,7 129.8 183.8

2017 99.3 90.2 81.3 84.8 140.7 92.7 93.4 85.8 82.5 80.0 81.3 86.4 86.6 82.2 95.6 130.5 184.8
2018 100.0 93.6 82.5 91.3 132.6  100.0 86.9 93.8 86.0 75.9 85.0 87.8 93.0 92.8 93.6 1309 165.2
2019 97.8 83.3 96.7 93.6 1176 1194 68.5 66.3 84.6 101.0 1029 103.9 80.6 95.6 85.7 113.3 146.5
2020 83.7 75.0 49.7 82.0 128.8 82.5 78.0 65.0 44.4 44.0 58.4 73.7 81.5 89.0 1144 1244 1439
2021 . . . . 94.0 . .

Percentage increase on a year earlier

3

2012 &4 2 P9 &5 S01 3173 76 6 P4 27 0 B0 28 %9 o S115 5106
2013 $49 $125 08 800 261 07 $130 218 366 302 9263 845 282 280 74 296 240
2014 75 S$19.9 1.2 38 S74 27 15 Sl76 18 7 .S 106 41 S$13 16 52 S157
2015 S1.3 41 06 06 &3 S138 S86 115 70 44 &3 W2 6 47 54 513 316
2016 $5.0 4.0 &8 &112 84 83 129 S54 819 812 1 &05 S101 S125 6 2.8 3108
2017 26 570 &7 %5 11 81 Re B9 6 &2 9 46 10 B6 32 05 _06
2018 07 37 15 76 7 79 S0 _93 42 S52 46 16 _ 73 129 1 _03 $106
2019 &2 %09 172 25 &113 195 12 %93 36 332 211 183 $133 31 84 3134 S113
2020 144 5100 5486 3124 9.6 %09 140 0 %75 %65 433 291 10 %9 335 98 817
2021 . . . . . 139 . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



A

VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Other Specialised Non-food Stores, All Businesses (£54,098m)
2012 81.2 72.6 76.8 78.5 97.1 68.8 70.2 77.5 74.1 76.0 79.7 79.9 79.0 76.9 81.9 92.3 113.0
2013 83.5 71.2 79.8 81.2 101.9 64.8 72.8 75.1 78.0 79.1 81.8 81.9 78.4 82.8 85.3 955 120.3
2014 89.4 77.8 85.0 85.8 109.8 724 777 83.4 82.2 85.0 87.3 90.3 83.1 84.3 91.4 102.7 130.2
2015 88.2 78.7 85.5 84.1 104.3 73.8 793 82.1 85.5 86.4 84.8 87.2 82.9 82.6 90.2 98.7 120.1
2016 93.6 79.7 89.8 89.8 115.0 75.1 79.0 83.9 90.5 89.5 89.5 94.3 88.2 87.5 98.6 107.0 1345
2017 96.7 81.9 93.1 92.7 119.0 773 843 83.7 93.7 92.3 93.2 96.0 96.4 87.2 99.4 1127 139.6
2018 100.0 86.1 95.3 97.4 121.2 825 86.7 88.6 96.3 96.8 93.3 99.5 99.2 943 101.8 1185 138.7
2019 104.9 92.3 102.0 101.4 124.1 83.7 935 98.2 100.5 101.8 1034 106.2 102.0 97.0 1049 1157 146.2
2020 93.0 84.3 61.9 104.6 122.0 87.7 94.2 73.0 410 53.4 854 108.8 100.8 104.1 111.8 111.1 138.8
2021 . . 63.6 . . . . . . . " . .
Percentage increase on a year earlier
2012 0.5 S .8 2.8 02 S5 %83 30 $B7 23 2.8 1.7 46 22  S0.1 1.7  S0.7
2013 2.8 1.9 3.9 3.4 5.0 S5.7 3.7 3.1 53 4.1 2.6 2.6 0.8 7.6 4.1 35 6.4
2014 7.0 9.3 6.6 57 78 117 68 111 5.4 74 68 103 61 18 72 75 83
2015 1.4 1.1 0.6 S2.0 S5.0 19 21 S1.6 4.0 1.7 S2.9 S3.5 0.3 S2.0 1.4 $4.0 S7.8
2016 6.1 1.3 5.0 6.8 10.2 19 S04 2.2 5.8 35 5.6 8.2 6.4 6.0 9.3 8.4 11.9
2017 3.3 2.8 3.6 33 3.5 29 6.6 0.3 35 3.2 4.1 1.9 9.3 0.4 0.8 54 3.8
2018 35 5.2 2.4 51 1.8 6.7 2.9 5.8 2.8 4.9 0.2 3.6 3.0 8.2 2.4 51 0.6
2019 _ 49 71 L 71 4.0 24 14 78 109 _44 52 108 68 28 2.8 30 &4 54
2020 11.4 S8.6 9.4 3.1 1.7 49 0.7 S25.7 S59.3 475 17.4 24 1.1 7.4 6.6 $4.0 S5.1
2021 . . . . . S275 . . . . . . . . . . .
Other Specialised Non-food Stores, Large Businesses (£28,765m)
2012 78.9 67.9 71.9 74.7 101.0 67.2 66.1 69.8 71.4 69.3 74.3 75.9 72.4 75.6 775 89.7 128.9
2013 81.6 68.8 745 77.1 106.1 67.2 689 70.1 73.8 72.1 77.0 76.8 74.9 79.1 80.4 95.0 1354
2014 88.5 73.3 80.0 84.1 117.9 711 733 75.5 78.1 78.7 82.5 85.5 81.0 85.5 92.3 108.7 14538
2015 92.0 78.5 85.4 87.6 116.3 75.1 79.0 80.9 86.9 86.1 83.8 89.1 85.7 88.0 91.6 109.0 1418
2016 94.0 77.6 86.1 89.0 123.1 76.3 774 78.9 84.9 85.4 87.7 90.4 88.0 88.8 98.5 1122 1515
2017 98.5 81.9 89.5 94.4 128.3 80.7 79.3 84.8 91.8 88.8 88.3 98.3 94.9 90.8 98.7 120.3 158.3
2018 100.0 84.4 92.4 96.4 126.8 84.0 827 86.2 90.4 94.3 92.4 99.7 94.8 95.0 1034 1179 152.7
2019 105.3 90.8 97.0 100.7 132.6 84.3 91.6 95.5 94.7 94,5 100.7 103.6 100.0 98.8 107.7 1203 1624
2020 84.5 82.2 49.5 89.9 116.6 87.3 90.7 70.1 33.5 41.9 68.4 88.8 87.9 92.4 100.9 99.9 1425
2021 . . . 50.2 . . . . . . . .
Percentage increase on a year earlier
2012 1.1 0.1 0.6 4.2 %1 S0 %5 3.1 12 %2 2.4 31 3.7 5.4 01 %1 0.9
2013 3.5 1.4 3.7 3.2 5.0 S0.1 4.2 0.3 3.3 4.0 3.6 1.1 3.3 4.6 3.8 5.9 5.0
2014 8.5 6.5 7.4 9.1 11.2 5.9 6.5 7.7 5.9 9.1 7.2 11.3 8.2 8.1 14.7 14.4 7.6
2015 3.9 7.1 6.8 4.2 S1.4 56 7.7 72 112 94 15 4.2 5.7 29 %07 03 %7
2016 2.2 1.1 0.8 1.6 59 16 S2.0 S2.4 S2.3 0.7 4.6 1.5 2.7 0.9 75 29 6.8
2017 4.8 5.5 4.0 6.0 4.2 5.9 2.5 7.5 8.1 4.0 0.7 8.8 7.9 2.3 0.2 7.3 45
2018 15 3.1 3.2 21 1.1 4.0 4.2 1.6 S1.5 6.2 4.6 1.3 0.1 4.6 4.7 S2.0 S3.5
2019 .53 7.6 .50 _ 45 _ 46 04 108 108 _48 _02 _90 _39 _55 4.1 41 21 63
2020 19.7 $9.5 $48.9 10.7 121 3.6 S09 S265 S64.6 S55.7 S32.1 14.2 12.1 6.5 6.3 17.0 12.3
2021 . . . . . 425 . . . . . . . . . . .
Other Specialised Non-food Stores, Small Businesses (£25,333m)
2012 83.9 77.9 82.5 82.8 92.6 705 748 86.2 77.1 83.7 85.8 84.4 86.5 78.5 87.0 95.2 95.0
2013 85.7 73.9 85.8 85.8 97.2 62.1 77.2 80.7 82.9 87.1 87.2 87.8 82.4 87.0 90.8 96.1 103.1
2014 90.4 83.0 90.8 87.7 100.7 73.8 827 92.5 86.9 92.1 92.8 95.9 85.5 82.9 90.5 96.0 112.6
2015 83.8 78.9 85.6 80.1 90.7 72.3  79.7 83.5 83.9 86.9 86.0 85.0 79.6 76.5 88.6 86.9 95.5
2016 93.1 82.1 94.0 90.7 105.7 73.9 80.9 89.6 96.8 94.1 91.6 98.7 88.4 86.1 98.7 101.0 1151
2017 94.6 81.9 97.0 90.8 108.4 734 89.8 82.4 95.8 96.3 98.7 93.4 98.0 83.1 100.2 104.1 1185
2018 100.0 88.1 98.6 98.6 114.7 80.8 914 91.3 1029 99.6 94.3 99.2 104.3 93.6 100.0 119.3 1229
2019 104.6 93.9 107.8 102.2 114.4 829 957 101.3 107.2 1101 106.4 109.2 104.2 949 101.7 1104 127.9
2020 102.7 86.7 75.9 121.2 128.1 88.2 981 76.2 494 66.5 104.6 1315 1155 1174 1242 1238 134.6
2021 . . . 78.9 . . . .
Percentage increase on a year earlier
2012 0.1 0.1 2.1 1.4 05 _ S %0 29 8.4 2.5 3.3 0.4 54 S1.1 0.3 6.0 3.0
2013 2.1 5.1 4.1 3.7 4.9 11.9 3.2 6.4 7.4 4.1 1.6 4.1 AT 10.8 4.4 0.9 8.5
2014 55 12.3 57 2.2 36 188 71 146 48 58 64 _92 38 %7 %4 01 92
2015 S7.3 S5.0 S5.7 8.7 $9.9 2.1 S3.6 9.7 S3.4 S5.7 S7.3 11.4 S6.9 S7.7 S2.1 9.5 15.1
2016 111 4.0 9.8 13.2 16.5 2.2 1.5 7.2 15.3 8.3 6.6 16.1 11.0 12.6 115 16.2 20.5
2017 1.6 0.2 3.3 0.2 25 %06 11.1 $8.0 S1.1 24 1.7 5.4 10.9 3.5 15 3.1 2.9
2018 5.8 7.5 1.6 8.6 5.8 10.0 1.7 10.8 7.5 3.5 S4.4 6.2 6.4 12.7 S0.2 14.6 3.7
2019 4.6 6.7 ~ 93 3.6 %0.3 27 48 11.0 _41 105 128 101 S 1.4 17 S5 4.1
2020 1.8 7.7 9.6 18.6 119 _ 64 24 S248 Sh3.9 S39.6 S1.6 20.4 10.8 23.8 22.1 12.1 53
2021 . . . . .. S10.6 . . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Pharmaceutical, Medical, Cosmetic and Toilet Goods (£6,921m)

2012 65.6 57.7 61.7 61.6 81.3 54.3 57.9 60.3 57.9 62.1 64.3 63.6 63.3 58.8 64.8 717 102.2
2013 71.5 60.5 67.7 69.1 88.8 56.6 61.3 62.9 64.5 67.0 71.0 70.3 68.6 68.4 72.4 81.2 108.1
2014 74.4 64.4 68.8 71.2 94.2 61.4 65.4 66.7 67.4 66.9 71.3 72.4 70.1 71.2 74.1 86.1 116.7
2015 74.4 65.2 68.6 71.6 92.4 63.2 65.4 66.7 67.6 68.4 69.4 73.2 70.9 70.7 73.6 85.5 113.0
2016 80.9 69.0 73.4 80.1 101.3 66.9 70.1 69.7 73.4 73.6 73.2 81.6 82.5 77.0 81.8 91.9 1243
2017 88.4 77.2 80.7 85.0 110.6 73.0 76.9 80.9 82.8 78.7 80.5 85.0 85.6 84.3 88.8 103.0 134.0

2018 100.0 83.6 91.2 99.2 126.0 79.3 84.9 85.9 88.0 91.4 93.6 101.0 102.0 95.4 1048 1203 147.7
2019 109.8 98.9 105.4 108.5 126.3 948 102.3 99.4 101.8 107.1 106.8 113.6 1119 101.8 1045 1199 1488
2020 106.3 94.7 83.4 115.6 132.4 85.2 96.6 102.8 64.5 747 1054 1164 1145 1158 1195 1257 1481

2021 74.4

Percentage increase on a year earlier

2012 2.3 S1.1 25 2.0 49 338 05 %02 %6 3.9 5.3 2.2 6.0 3813 5.8 0.1 7.4
2013 9.0 4.8 9.8 12.0 9.2 4.2 5.9 43 113 78 103 106 84 164 117 132 5.7
2014 4.1 6.5 15 3.1 6.0 8.4 6.6 6.0 4.4 S 05 2.9 22 41 23 59 80
2015 S 1.2 %0.3 0.5 S1.8 2.9 0.1 S 0.3 22 36 1.2 1.2 %07 $06 $07 $31
2016 8.7 5.8 7.1 12.0 9.6 5.9 7.1 4.6 8.7 7.6 54 115 164 89 111 75 10.0
2017 9.2 12.0 9.9 6.0 9.2 9.0 9.7 161 127 6.9 10.0 4.2 3.8 9.6 86 121 7.8
2018 13.2 8.2 13.1 16.7 14.0 87 104 6.1 63 162 163 188 191 132 179 168 102
2019 9.8 18.4 155 9.4 02 196 204 158 156 172 140 124 9.7 67 S.2 %03 08
2020 3.1 4.2 $20.9 6.5 49 §102 $5.6 34 3366 $303 S1.3 25 23 137 143 49 S04
2021 .. . . . S12.7 .. .. .. .. .. . . . .

Books, Newspapers and Periodicals (£3,809m)

2012 1121 102.8 99.9 101.6 1441 100.7 1019 105.3 99.2 97.5 10255 103.8 93.7 1063 111.1 1218 1883
2013 104.8 98.2 90.1 94.8 136.2 93.8 100.0 100.3 86.8 87.9 94.5 86.6 93.8 1021 102.6 1151 180.0

2014 98.4 86.2 84.6 94.0 129.8 81.6 88.4 89.2 83.1 82.9 87.1 86.5 92.4 101.2 97.3 118.7 164.7
2015 103.0 95.9 87.7 97.8 130.6 92.6 96.8 97.9 83.0 87.2 91.8 94.0 954 1026 1035 119.0 161.6
2016 97.7 90.0 82.9 86.3 131.7 90.0 93.5 87.3 84.0 83.2 81.8 83.7 815 92.2 97.2 1154 1725
2017 96.5 81.7 80.1 88.5 135.8 84.0 84.4 77.6 78.6 75.2 85.2 85.9 85.7 92.8 106.1 1189 173.0
2018 100.0 88.7 84.9 89.1 137.3 86.4 87.1 91.9 89.6 83.1 82.4 84.9 86.6 94.5 98.6 116.3 185.1
2019 97.2 83.0 72.0 77.3 156.4 80.3 72.5 93.6 73.3 68.3 73.9 71.8 75.2 83.5 94.0 130.0 2274
2020 83.6 93.9 40.9 89.2 109.7 1209 101.0 61.1 33.1 33.3 53.3 78.9 84.9 100.8 99.5 82.7 139.5
2021 . . . . 45.3 . . . . . . . . .

Percentage increase on a year earlier

2012 28 &5 16 81 85 $H3 82 85 _64 01 05 32 %7 §18 34 H9 B2
2013 %5 A5 08 %7 H4 B8 S18 37 S125 S8 78 65 0 02 B9 76 H5 U4
2014 %61 8122 %1 09 M7 &131 17 S11 43 S7 78 02 &5 9 B2 31 85
2015 47 112 37 40 06 136 95 _97 %1 52 _54 _87 _32 _14 64 03 819
2016 %1 %1 &5 8118 09 9 X3 &08 12 H6 $109 $111 8145 §102 %1 B0 67
2017 13 %93 3.4 25 31 %6 %8 $111 4 6 42 27 51 06 91 31 03
2018 36 86 _60 07 11 28 _32 184 140 106 382 &2 _11 _19 &1 22 70
2019 &8 %5 §151 &322 139 71 $168 1.8 §181 $17.9 $103 8155 $132 3116 46 117 229
2020 140 131 3432 153 £299 506 393 347 %49 12 $79 100 129 207 58 364 5387
2021 . . . . . %625 . . . . . . . . . . .

Floor Coverings (£1,809m)

2012 114.9 112.4 113.3 113.2 120.8 106.1 111.2 1184 1152 117.0 109.0 110.0 114.0 1151 126.6 138.0 1025
2013 131.6 126.4 131.3 131.7 137.1 1126 1342 131.2 1359 128.7 129.7 130.5 133.6 1311 1411 157.2 117.8
2014 125.1 121.9 119.5 128.6 130.6 1143 126.7 125.6 1194 1144 1235 1251 1241 135.0 1405 156.1 102.2

2015 90.2 89.1 88.8 93.2 89.6 89.0 87.5 90.5 89.7 90.2 87.1 89.6 94.9 94.7 1025 107.7 64.6
2016 84.0 81.6 76.8 86.9 90.7 77.2 88.4 79.7 90.5 74.6 67.4 87.0 87.4 86.6 98.6 113.2 66.3
2017 99.0 93.3 92.6 102.8 107.2 77.8 100.7 99.8 85.6 101.7 90.9 105.2 112.7 93.0 1254 119.0 83.3
2018 100.0 97.5 103.4 108.2 90.9 95.2 100.9 96.6 96.3 106.0 107.0 1027 1111 1104 99.9 110.0 68.4
2019 84.3 78.5 81.9 81.7 95.2 76.8 80.2 78.6 82.9 82.6 80.6 83.6 81.0 80.7 100.9 109.4 79.2
2020 79.1 68.1 37.8 106.7 104.6 66.1 79.6 60.9 20.0 17.1 68.4 100.8 93,5 1221 160.5 100.9 62.9
2021 . . . . 55.2 . . . . . . . . .

Percentage increase on a year earlier

2012 289 195 392 287 297 67 256 256 338 487 364 266 317 280 276 288 329
2013 145 124 15.8 163 135 61 206 108 180 100 19.0 186 172 138 114 140 149
2014 %0 86 N0 N3 M7 15 SH6 M3 §122 §111 47 M1 S71 30 04 07 $§132
2015 279 69 256 075 814 221 $809 279 48 P12 295 9284 235 299 70 B10 367
2016 %9 B4 SI136 6.7 13 $133 10 S120 09 8173 226 29 B0 B5 B8 51 26
2017 178 143 20.7 182 182 07 139 252 &4 364 348 210 290 73 272 51 256
2018 10 45 116 53 $152 224 02 82 124 _42 176 23 S5 187 03 &5 S17.9
2019 157 §19.4  $207 %245 47 $193 %06 §186 $§139 &221 246 S186 271 269 10 06 158
2020 %2 $133 3539 306 99 $140 %07 $25 $58 S92 S152 206 155 512 591 S7.7 206
2021 . . . . . S$165 . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



VALUE OF RETAIL SALES AT CURRENT PRICES
4 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Computers and Telecommunications Equipment (£4,765m)
2012 90.1 80.5 74.0 84.8 121.3 93.2 75.6 74.2 82.1 71.5 69.5 84.7 74.1 93.4 97.0 1185 143.0
2013 93.9 80.1 75.3 84.2 136.0 86.8 78.8 75.7 83.9 75.4 68.2 80.7 74.4 948 1049 129.1 166.3
2014 96.4 82.8 76.4 91.3 1362 901 811 768 8.0 755 703 820 76.2 1108 1243 137.1 1451
2015 108.3 86.4 82.2 109.1 1554 991 848 776 887 806 782 993 973 1265 1409 156.7 166.0
2016 119.1 98.1 101.1 109.1 168.1 1034 983 938 1157 956 938 1025 99.1 1223 163.8 158.0 179.5
2017 107.1 86.3 88.2 99.3 154.6 91.7 83.7 842 101.2 81.6 83.0 101.7 95,5 100.5 130.7 158.8 170.2
2018 100.0 90.0 79.2 88.2 142.6 101.8 86.2 83.7 85.1 77.9 75.5 815 90.3 919 1345 1375 1531
2019 98.5 80.4 85.8 95.5 1321 908 826 703 1069 813 724 947 856 1042 1278 1122 1514
2020 64.1 72.3 31.6 58.9 930 819 801 565 309 278 351 56.6 59.8° 600 73.6 922 109.2
2021 . . . . . 44.0 . . . " .
Percentage increase on a year earlier
2012 $.3 S15.1 $0.7 05 S11.2  $83 S224 S14.8 23 S144 S153 34 S71.9 45 $6.2 S125 8129
2013 4.1 0.5 1.7 0.7 12.1 $6.9 4.2 2.1 2.2 55 S1.8 A7 0.3 1.5 8.2 9.0 163
2014 2.7 3.4 1.5 8.5 0.2 3.8 2.9 1.4 1.3 0.1 3.0 1.6 2.4 16.9 18.4 6.2 S12.8
2015 12.3 4.4 7.5 19.6 14.1 10.0 45 1.0 44 68 112 211 278 14.2 13.4 14.3 14.4
2016 10.0 13.6 23.0 S0.1 8.1 43 159 209 304 185 20.0 3.3 18 33 16.2 0.9 8.2
2017 510.1  $12.0 5128 $9.0 $8.0 8113 S149 S102 S126 S146 S11.6 08  S36 S179 %02 05 $52
2018 $6.6 43 10.2 11.2 §78 110 30 %06 S159 46 S0 8199 5 385 0 29 S134 5101
2019 S5 S07 83 83 573 5108 $42 S160 256 44 41 163 S52 133 550 S184 811
2020 S349  S10.1 $63.2 S384  S296 9.8 S3.1 S196 S711 58 S51.6 $40.2 0.2 424 424 17.8  S27.9
2021 . . . " . 463 . . . . . . . . . "
Other Retail Sale in Specialised Stores NEC (£36,793m)
2012 78.2 69.2 75.9 76.7 909 632 665 763 715 750 801 784 794 733 780 874 1039
2013 79.9 66.6 79.1 79.2 947 581 683 719 76.1 786 819 814 764 795 80.6 888 110.6
2014 88.6 76.7 87.6 84.9 1063 691 761 848 827 884 908 935 835 79.0 874 971 1287
2015 86.5 77.9 88.8 81.3 97.9 69.8 79.0 83.6 88.5 90.3 87.7 87.4 81.3 76.5 84.8 91.1 114.0
2016 92.7 78.2 92.8 89.6 110.1 71.4 76.2 85.2 91.1 93.1 93.9 97.0 88.5 84.5 93.5 102.0 130.0
2017 96.8 81.7 97.4 93.3 1148 756 849 840 967 976 978 980 988 851 954 107.7 136.1
2018 100.0 85.3 98.8 98.6 1173 795 864 89.0 100.0 101.2 96.0 102.8 100.6 937 974 1164 1339
2019 106.7 94.2 107.6 104.2 120.7 813 961 103.0 103.2 1079 1109 111.0 1061 97.3 103.3 1142 140.0
2020 95.9 83.7 65.1 109.9 125.8 86.6 95.6 71.3 39.7 56.6 92.3 117.6 105.6 107.1 1142 1142 1445
2021 . . . 66.4 . . . . .
Percentage increase on a year earlier
2012 0.8 25 2.4 2.6 07 19 8.3 58 380 544 3.7 05 6.1 14 1 4.4 0.2
2013 2.2 S3.9 4.2 3.2 4.2 7.9 2.7 S5.7 6.5 4.7 2.2 39 K7 85 34 15 6.4
2014 11.0 15.2 10.8 7.2 12.3 18.9 114 179 88 125 109 1438 93 0.7 84 94 164
2015 S2.4 1.6 1.4 4.2 S7.9 0.9 3.9 S1.4 7.0 2.2 B84 65 26 2 SB2 W1 62 11.4
2016 7.2 0.3 4.5 10.2 12.4 2.3 S3.5 1.9 29 3.0 7.1 11.1 8.9 10.6 10.3 12.0 14.0
2017 4.4 4.5 5.0 4.1 4.2 5.8 11.4 S1.4 6.1 4.9 41 0.9 11.6 0.7 2.0 5.6 AT
2018 3.3 4.4 15 5.7 2.2 5.2 1.8 5.9 3.4 3.7 S1.8 5.0 1.8 10.1 2.1 81 1.6
2019 _ 6.7 105 .89 5.7 3.0 2.2 112 158 32 _66 155 7.9 5.4 3.9 6.0 1.9 45
2020 10.1 11.2 S39.5 5.4 42 65 0.6 S30.8 S615 SA7.6 S16.8 60 0.4 10.0 10.5 S 3.3
2021 . . . . . S233 . . . . . . .. . . .

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period.



VALUE OF RETAIL SALES AT CURRENT PRICES
4 NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier

Index 2018=100

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec
SIC 2007 (SALES IN 2018)
Non-store Retail, All Businesses (£43,534m)
2012 46.0 41.5 41.8 42.1 58.7 40.2 41.4 42.7 41.6 42.8 41.3 43.4 39.5 43.0 48.6 60.1 65.7
2013 53.8 48.2 49.2 50.3 67.4 45.5 48.6 49.9 47.7 49.2 50.4 50.5 50.5 50.0 55.6 69.6 75.0
2014 59.9 53.5 57.1 54.4 75.2 48.9 57.0 55.3 56.2 57.7 57.3 54.9 51.8 55.9 61.6 80.4 81.9
2015 65.4 59.6 61.2 60.7 80.1 58.8 58.8 61.0 61.2 59.0 62.9 62.8 56.6 62.2 68.1 89.9 81.8
2016 76.3 63.3 68.6 70.4 102.8 63.8 62.6 63.6 67.6 69.5 68.6 68.2 67.2 747 85.0 1152 107.1
2017 89.7 77.0 81.4 84.6 115.7 75.5 76.2 78.7 81.4 79.9 82.6 80.5 80.7 91.1 96.8 130.7 118.9
2018 100.0 85.8 92.0 95.0 127.2 82.7 86.4 87.9 89.1 94.3 92.4 94.9 92.4 97.2 106.0 144.1 130.6
2019 114.7 100.5 105.9 110.8 141.7 94.0 99.3 106.7 105.8 106.2 105.7 116.2 106.3 110.2 119.0 148.2 154.7
2020 148.9 108.7 150.5 146.8 192.7 106.6 105.6 113.2 130.5 156.5 161.7 1553 141.4 1444 1703 2189 189.7
2021 . 161.0 . . .
Percentage increase on a year earlier
2012 9.6 10.2 10.0 7.3 10.7 9.1 7.8 13.0 12.5 12.1 6.4 12.5 2.1 7.4 9.2 5.6 15.8
2013 16.8 15.9 17.7 19.7 14.7 13.2 17.3 17.0 14.8 15.1 22.0 16.4 27.7 16.4 14.4 15.8 14.2
2014 11.4 111 15.9 8.0 11.6 7.5 17.3 10.7 17.7 17.1 13.6 8.7 2.7 11.8 10.8 15.5 9.2
2015 9.2 11.4 7.2 11.6 6.5 20.2 3.1 10.2 8.9 2.4 9.8 14.3 9.2 11.2 10.6 11.8 S
2016 16.6 6.2 121 16.0 28.3 8.4 6.5 4.3 10.5 17.8 9.1 8.7 18.7 20.0 24.7 28.1 30.9
2017 17.6 21.5 18.7 20.3 12.6 18.4 21.7 23.8 20.4 14.9 20.3 18.1 20.2 22.0 13.9 13.5 11.0
2018 115 115 13.0 12.3 9.9 9.5 13.5 11.6 9.5 18.1 11.9 17.8 14.5 6.7 9.5 10.3 9.8
2019 14.7 17.1 15.1 16.7 11.4 13.7 14.9 21.4 18.7 12.6 14.4 22.5 15.0 134 12.3 2.8 18.4
2020 29.8 8.1 42.1 325 36.0 135 6.4 6.1 234 47.3 53.0 33.7 33.0 31.0 43.1 47.7 22.7
2021 . . . 50.9 . . . . . . . . . .
Non-store Retail, Large Businesses (£26,458m)
2012 47.4 40.8 41.1 42.4 65.1 40.2 415 40.9 41.1 41.0 413 433 39.2 44.3 51.1 66.7 75.0
2013 55.0 47.8 48.6 52.0 715 46.0 48.5 48.6 47.3 48.4 49.9 52.0 51.2 52.6 57.5 73.5 81.0
2014 60.2 54.7 54.1 54.1 78.6 52.9 56.3 55.1 53.6 53.7 54.7 53.4 51.7 56.5 61.9 84.2 87.5
2015 70.4 62.6 65.3 64.3 89.4 62.9 63.5 61.6 65.3 63.4 66.7 65.5 60.5 66.3 73.3 98.9 94.8
2016 81.8 70.5 75.1 75.6 106.2 725 69.3 69.8 74.4 76.4 74.6 76.4 74.1 76.1 86.5 1155 1145
2017 93.0 80.0 84.1 85.8 122.1 78.6 78.7 82.1 82.5 82,5 86.6 85.7 82.3 88.7 97.3 1384 128.9
2018 100.0 85.2 92.9 94.1 127.8 82.2 84.5 88.1 89.7 95.1 93.7 95.2 91.1 95.7 104.7 1455 1321
2019 118.2 102.2 108.8 111.2 150.8 99.1 99.9 106.5 108.8 109.3 1083 120.1 104.6 109.2 119.1 158.1 170.3
2020 152.3 1135 152.0 146.3 200.5 1129 108.0 1184 1350 156.0 1625 1524 1424 1446 1739 226.2 2013
2021 . . 157.8 .
Percentage increase on a year earlier
2012 14.2 9.4 12.2 14.0 19.0 8.9 8.5 10.6 13.2 11.9 11.5 19.3 7.9 14.5 18.0 15.8 22.0
2013 16.1 16.9 18.2 22.7 9.8 14.4 16.9 18.9 15.2 17.9 20.9 20.2 30.8 18.9 12.6 10.1 8.1
2014 9.6 14.5 11.2 4.0 10.0 15.2 16.1 134 13.3 11.0 9.6 2.7 1.0 7.4 7.6 14.6 7.9
2015 16.8 14.4 20.7 18.9 13.8 18.7 12.7 11.7 219 18.1 219 22.6 17.1 17.3 18.4 17.5 8.4
2016 16.3 12.7 15.0 17.6 18.7 15.3 9.2 13.4 13.9 20.4 11.8 16.7 225 14.8 18.0 16.8 20.7
2017 13.6 13.4 12.0 13.5 15.0 8.3 13.6 17.5 10.8 8.0 16.1 12.2 11.0 16.6 12.5 19.8 12.6
2018 7.5 6.5 10.5 9.7 4.7 4.7 7.3 7.4 8.7 15.4 8.2 11.1 10.6 7.9 7.7 5.1 2.5
2019 18.2 20.0 17.1 18.1 18.0 20.5 18.2 20.9 21.3 14.9 15.6 26.2 14.9 14.1 13.7 8.7 29.0
2020 28.9 1.1 39.8 31.6 33.0 14.0 8.2 11.2 241 42.7 50.0 26.8 36.1 324 45.9 43.1 18.2
2021 . . . . . 39.7 . . . . . . . . . .
Non-store Retail, Small Businesses (£17,077m)
2012 44.0 42.6 42.9 41.6 489 403 413 455 424 454 413 436 401 410 448 499 513
2013 51.9 48.8 50.1 47.7 61.0 44.8 48.7 52.1 48.4 50.6 51.2 48.2 49.4 46.0 52.7 63.6 65.6
2014 59.4 51.7 61.7 54.8 69.9 42.8 58.1 55.6 60.2 63.8 61.2 57.2 52.0 55.1 61.2 74.5 73.2
2015 57.7 55.1 54.8 55.1 65.6 52.6 51.5 60.0 54.8 52.2 57.0 58.5 50.5 55.9 60.1 75.9 61.7
2016 67.6 52.3 58.5 62.3 97.5 50.3 52.2 53.9 57.0 58.9 59.3 55.5 56.3 72.4 82.6 114.6 95.7
2017 84.5 72.3 77.2 82.8 105.9 70.8 72.2 73.6 79.8 75.9 76.3 725 78.2 94.7 96.0 118.6 103.5
2018 100.0 86.9 90.5 96.4 126.2 83.4 89.4 87.6 88.3 93.1 90.3 94.4 94.6 99.4 1079 142.0 1283
2019 109.3 97.9 101.4 1104 127.7 86.1 98.4 1069 101.2 1014 1016 110.0 109.0 111.7 1189 1329 1305
2020 143.6 101.2 148.0 147.6 180.7 96.9 1019 1050 1235 157.2 160.3 160.0 139.9 1439 164.8 207.7 171.8
2021 . . . 166.0 . . .
Percentage increase on a year earlier
2012 2.8 114 6.9 $1.7 3.2 9.4 6.9 16.4 11.5 125 0.8 34 $5.5 2.7 335 S10.6 3.9
2013 18.0 14.5 16.8 14.9 24.9 11.3 17.8 14.3 14.2 11.3 23.8 10.5 23.0 12.2 17.6 275 27.9
2014 14.4 6.0 23.0 14.8 146 46 192 6.8 243 261 196 186 54 197 160 171 116
2015 S2.9 6.6 S11.1 0.5 $6.1 23.1 11.3 8.0 $0.0 S18.1 S7.0 2.3 3.0 1.5 S1.7 2.0 15.7
2016 17.3 S5.2 6.7 13.1 48.6 4.5 1.3 10.2 4.1 12.8 4.2 S5.2 11.6 29.5 374 50.9 55.2
2017 25.0 38.3 32.0 32.9 8.6 40.9 38.3 36.4 39.8 28.8 28.6 30.5 38.7 30.8 16.2 3.5 8.1
2018 18.3 20.1 17.2 16.4 19.2 17.8 23.9 19.0 10.7 22.6 18.4 30.2 21.0 4.9 12.4 19.7 23.9
2019 9.3 12.7 12.0 14.5 1.1 3.3 10.1 22.0 14.6 9.0 12.5 16.6 15.3 12.3 10.2 S6.4 1.7
2020 31.3 34 46.0 33.8 41.6 12.5 3.6 S1.8 22.1 55.0 57.8 45.4 28.3 28.9 38.6 56.3 31.7
2021 . . . 71.3 . . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Mail Order (£41,156m)

2012 42.0 37.7 375 38.1 54.6 37.3 36.9 38.7 37.7 37.8 37.0 39.1 355 39.3 43.5 55.6 62.8
2013 49.3 44.3 44.2 45.3 63.3 42.9 44.0 45.8 43.8 44.2 44.5 44.5 45.5 45.6 51.5 65.1 71.3
2014 56.9 50.3 53.4 51.4 72.9 46.5 52.3 52.6 53.0 54.3 53.0 50.9 49.6 53.3 58.7 78.1 80.2
2015 63.6 57.7 58.8 58.9 78.8 58.1 55.6 59.1 59.2 57.1 60.0 60.2 55.3 60.7 66.0 88.7 81.1
2016 74.7 61.7 66.2 68.9 102.0 63.2 59.9 62.0 65.4 67.5 65.8 66.0 66.1 73.4 83.4 1145 106.9
2017 89.4 76.2 80.7 84.3 116.4 75.3 75.5 77.5 80.6 79.2 82.0 79.8 80.0 91.3 96.1 1319 120.1

2018 100.0 85.0 91.8 95.1 128.1 82.8 85.4 86.5 88.9 94.4 92.0 94.6 92.7 97.5 1052 1459 132.1
2019 115.2 101.0 105.5 111.0 143.1 96.1 98.6 106.7 104.7 106.1 1058 116.2 107.0 110.1 1186 149.4 1575
2020 151.2 109.1 154.6 148.7 1959 107.8 103.6 1148 1346 161.2 1653 157.7 1427 1463 1708 2242 1932

2021 163.7

Percentage increase on a year earlier

2012 12.8 14.4 14.6 9.5 12.7 12.8 12.1 17.6 18.3 14.8 11.7 15.9 3.1 9.6 11.2 6.0 18.8
2013 17.4 17.5 17.9 18.9 15.8 15.0 19.2 18.1 16.0 17.1 20.1 13.9 28.2 16.2 18.3 17.1 135
2014 15.5 13.5 20.8 13.6 15.2 8.3 18.8 15.0 211 22.8 19.1 14.3 9.0 16.7 13.9 20.0 12.5
2015 11.7 14.7 10.2 14.5 81 251 6.3 124 117 51 132 182 115 14.0 12.5 13.6 1.2
2016 175 6.9 125 17.0 295 8.7 7.7 48 104 182 9.7 9.6 195 21.0 264 291 318
2017 19.7 23.5 22.0 22.3 14.1 19.2 26.1 25.0 23.4 17.5 24.6 20.9 21.0 24.3 15.3 15.2 12.4
2018 11.9 11.6 13.7 12.9 10.0 10.0 13.2 11.7 10.3 19.1 12.2 18.6 15.8 6.8 9.4 10.6 10.0
2019 15.2 18.7 15.0 16.8 11.7 16.1 15.4 23.4 17.7 12.4 15.0 22.8 155 13.0 12.8 2.4 19.2
2020 31.3 8.0 46.5 33.9 36.9 12.1 5.0 75 286 519 563 358 333 328 440 501 226
2021 . . 51.9 . . . . . . . " ..

Other Non-store Retail (£2,379m)

2012 116.3 107.2 117.6 1111 1295 90.2 1194 111.0 1084 1293 1156 117.8 1093 107.2 1369 138.6 116.3
2013 131.7 114.2 136.7 137.9 138.3 90.6 127.6 1223 1165 136.2 153.2 154.1 1364 126.1 127.7 1476 1393
2014 1122 108.8 120.7 105.3 114.4 917 1386 1019 111.0 116.1 1321 1237 90.4 1025 113.0 120.2 1109
2015 97.1 92.7 101.7 91.4 102.8 709 1140 93.1 95.2 93.0 113.8 107.3 78.4 89.0 105.7 110.9 94.0
2016 103.6 91.9 110.3 95.9 116.2 741 110.2 91.4 106.6 1052 117.3 106.7 85.3 95.8 1121 1267 1111

2017 94.5 90.1 92.9 90.9 104.3 79.8 87.8 100.2 95.1 91.3 92.4 93.7 92.3 87.6 107.6 108.7 98.0
2018 100.0 99.8 95.3 93.3 1117 81.0 103.6 1117 93.0 93.5 98.5 100.1 88.4 91.9 1195 1132 1042
2019 107.6 92.6 1117 107.4 118.6 57.7 111.3 1055 1245 1085 104.1 116.1 942 1111 126.2 127.2 1057
2020 108.5 102.3 79.2 114.4 138.6 875 1417 85.5 58.6 75.1 98.9 1145 1186 1109 1613 127.0 129.8

2021 113.6

Percentage increase on a year earlier

2012 $6.4 S102  S10.1 $4.0 S1.6 S11.9 S104 $8.9 S129 03 8158 88 33 47 08 31 S84
2013 13.2 6.5 16.2 241 _ 6.8 0.5 6.9 10.1 74 54 325 308 248 176 S6.7 _ 65 198
2014 $14.8 A7 S11.7 S236 S17.2 12 86 S16.6 A7 S148 S138 S$19.7 S33.8 S187 11.5 18.5 S20.4
2015 S13.4 14.8 S15.7 13.2  S10.1  S22.7 17.8 S8.7 142  S19.9 S139 S13.2 S132 S131 S65 S7.7 15.2
2016 6.6 0.9 8.4 4.9 13.0 4.5 S3.3 1.8 11.9 13.1 3.0 0.6 8.8 7.6 6.1 14.3 18.2
2017 88.7 $1.9 $15.8 8.2 S103 76 3204 9.7 8108 $132 $21.2 $122 82 $85 40 S143 S118
2018 5.8 10.7 2.5 2.6 71 15 180 115 S22 2.3 6.7 6.9 A3 4.8 11.0 4.1 6.3
2019 7.6 S7.2 17.3 15.1 6.2 S28.8 75 S55 338 161 57 16.0 6.5 209 5.6 12.4 14
2020 0.8 10.5 S29.2 6.5 16.9 5.7 273 19.0 S529 S30.8  S5.0 1.4 259 S0.1 278 0.2 2238
2021 . . . 29.9 . . . . . . . . .

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



NON-SEASONALLY ADJUSTED

continued Index numbers of sales per week and percentage increase on a year earlier Index 2018=100

4 VALUE OF RETAIL SALES AT CURRENT PRICES

Year 1stQtr 2nd Qtr 3rd Qtr  4th Qtr Jan Feb Mar Apr May  June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2018)

Automotive Fuel, All Businesses (£43,007m)

2012 93.7 97.1 92.4 94.6 90.6 90.4 947 1044 92.7 96.1 89.2 93.4 92.9 96.9 93.7 91.7 87.3
2013 90.8 89.6 92.5 94.3 86.8 81.3 91.4 94.8 92.2 93.2 92.1 96.5 93.7 93.1 87.8 88.0 85.0
2014 87.4 86.6 89.8 89.2 84.2 79.2 86.2 94.3 88.1 89.1 91.8 92.3 88.5 87.4 86.0 86.1 81.2
2015 82.2 78.7 84.9 83.4 82.1 77.7 77.2 80.7 83.0 84.4 86.7 85.1 81.9 83.1 83.0 84.9 79.0
2016 85.7 78.4 86.0 88.4 90.0 77.9 77.0 80.0 84.4 87.6 85.9 89.9 87.4 88.0 91.4 92.5 86.9
2017 92.3 88.9 93.1 91.6 95.6 84.9 91.0 90.4 91.6 96.7 91.3 90.9 90.9 92.8 95.2 98.1 93.8

2018 100.0 92.1 101.5 102.9 103.5 89.3 96.3 91.0 96.7 103.7 103.6 1035 102.2 103.0 1041 108.3 99.3
2019 106.6 101.3 109.8 108.7 106.8 944 1030 1054 1074 1112 1105 111.0 1093 106.4 108.8 1085 103.9
2020 77.3 92.5 52.5 85.1 77.9 96.1 102.1 81.4 37.2 52.8 64.4 82.8 86.4 85.7 87.4 73.9 73.6
2021 . . . . . . . .

Percentage increase on a year earlier
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The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. January 2020 is also a 5 week period.



VALUE OF RETAIL SALES BY COMMODITY AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

Index 2018 = 100

Food, Clothing Other
Total drink and and Household non -
excluding tobacco® footwear goods* food?*
fuel
Average weekly sales

in 2018 (Emillions) 7321 2 857 1323 1337 1804

Index numbers of sales per week
J43S EAWN EAWO EAWP EAWQ
2013 84.3 92.5 80.2 82.2 76.0
2014 87.6 90.9 83.5 89.4 83.9
2015 89.2 90.8 87.4 93.5 84.7
2016 92.2 92.8 89.3 97.3 89.5
2017 96.2 95.4 96.9 101.5 92.8
2018 100.0 100.0 100.0 100.0 100.0
2019 103.4 104.5 105.4 95.8 105.9
2020 103.7 112.3 83.1 109.3 101.3
2018 Q1 89.9 93.6 81.4 100.5 82.1
Q2 96.6 98.5 98.7 96.9 91.6
Q3 97.8 99.9 100.4 90.7 98.0
Q4 115.8 107.9 119.4 111.9 128.3
2019 Q1 93.7 98.5 86.9 88.5 95.0
Q2 100.7 104.8 104.0 87.5 101.5
Q3 101.2 103.7 105.6 91.1 101.3
Q4 118.2 1111 125.1 116.0 125.8
2020 Q1 94.2 105.6 78.7 93.2 88.1
Q2 92.8 115.1 60.6 93.0 80.7
Q3 105.4 109.8 89.7 111.3 105.5
Q4 123.4 119.1 103.7 140.8 131.9
2018 Feb 89.0 93.6 78.1 99.2 82.1
Mar 92.9 98.4 86.6 97.8 84.9
Apr 93.7 94.6 92.4 99.2 89.2
May 98.4 101.3 101.0 95.1 94.5
Jun 97.3 99.5 101.9 96.5 91.2
Jul 99.8 103.0 102.7 88.1 101.1
Aug 97.4 99.6 100.9 89.3 97.1
Sep 96.7 97.6 98.2 93.8 96.1
Oct 100.8 99.7 100.0 97.6 105.5
Nov 115.1 104.0 117.3 119.9 127.4
Dec 128.3 117.7 136.7 116.9 147.3
2019 Jan 90.3 93.1 84.2 91.9 89.1
Feb 92.9 99.2 82.9 86.6 94.9
Mar 97.1 102.2 92.3 87.1 99.7
Apr 100.3 104.7 101.6 89.0 100.6
May 100.4 105.4 101.2 87.2 101.7
Jun 101.3 104.4 108.2 86.7 102.1
Jul 103.9 106.0 108.9 90.5 106.9
Aug 100.2 103.3 105.2 89.1 100.0
Sep 99.7 102.1 103.3 93.3 98.0
Oct 103.9 103.5 108.1 98.4 105.5
Nov 114.6 107.1 119.9 117.6 120.3
Dec 132.4 120.4 142.9 128.8 146.4
2020 Jan 93.7 98.0 91.8 94.6 87.6
Feb 94.8 103.1 84.1 91.1 92.0
Mar 94.2 115.3 61.3 93.4 85.4
Apr 81.5 112.9 44.6 76.4 62.4
May 91.4 116.7 53.6 92.1 78.6
Jun 102.9 115.6 78.9 107.0 97.1
Jul 106.8 112.0 88.8 110.8 108.8
Aug 104.1 109.7 88.8 109.4 102.5
Sep 105.3 108.0 91.2 113.3 105.3
Oct 112.8 110.9 94.4 128.5 117.6
Nov 123.2 119.2 92.4 152.7 130.1
Dec 132.1 1255 120.2 141.1 144.8
2021 Jan 915 106.4 58.3 105.3 82.2

Estimates in this table have been produced by combining a breakdown of 1 The Food, drink and tobacco category, Household goods category

commodity sales from 54 large retailers with total sales from other retailers. and Other non-food category include revisions to the commodity
classibcations provided by respondents.

The monthly periods consist of 4 weeks except for March, June, September

and December which are 5 weeks. January 2020 is also a 5 week period. In July 2018, we increased our sample for the commodity breakdown from 31
to 54 retailers to improve coverage and better represent the commodities sold.

The quarterly indices are the weighted averages of the monthly indices for Growth rates may not be comparable as a result. This does not impact the

the months within the quarter, the weights being the number of weeks in main retail sales data.

each monthly period.
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YEAR TO DATE VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

Index numbers of sales per week and percentage change on a year earlier Index 2018=100
ALL BUSINESSES SMALL BUSINESSES! LARGE BUSINESSES?
INDEX % CHANGE INDEX % CHANGE INDEX % CHANGE

CURRENT YEAR UP TO JAN 2021

ALL RETAILING INCLUDING AUTOMOTIVE FUEL * 88.8 $5.4 96.1 7.7 86.8 33.8
ALL RETAILING EXCLUDING AUTOMOTIVE FUEL # 91.5 2.3 98.8 9.5 89.4 $5.5
PREDOMINANTLY FOOD STORES 101.6 5.7 101.1 13.0 101.6 4.7
Non-specialised stores with food beverages and tobacco predominating 102.2 5.5 102.5 5.3 102.2 5.5
Specialist food stores 90.7 7.5 . .
Retail sale of alcoholic drinks, other beverages and tobacco 101.6 15.5
PREDOMINANTLY NON-FOOD STORES 64.7 $26.6 72.9 S17.4 61.7 $30.0
Non-specialised stores 70.5 $18.3 71.9 $25.0 70.4 817.7
Textile , clothing & footwear stores 46.7 $46.3 40.9 350.4 475 5.7
Retail sale of textiles 126.5 79.1 . e . -
Retail sale of clothing 44.7 HATT 30.8 S59.8 46.5 $46.3
Retail sale of footwear & leather goods 51.0 S50.3 . . . .
Household goods stores 85.6 576 77.4 S13.4 89.7 .8
Retail sale of furniture,lighting & household articles 87.6 S13.1 . . . .
Retail sale of electrical household appliances 82.3 S20.8
Retail sale of hardware, paints & glass 84.4 8.4
Retail sale of audio and video recording and equipment 94.0 13.9
Other non-food stores 63.6 8275 78.9 $10.6 50.2 425
Retail sale of pharmaceutical, medical, cosmetic & toilet goods® 74.4 $12.7 . . . .
Retail sale of books, newspapers & stationery 45.3 $62.5
Retail sale of Boor coverings 55.2 S16.5
Retail sale of computers and telecomms 44.0 $46.3
Other retail sale in specialised stores not elsewhere classibed 5

including: jewellery; sports goods; and second-hand goods 66.4 S23.3
NON-STORE RETAIL 161.0 50.9 166.0 71.3 157.8 39.7
Retail sale via mail order houses 163.7 51.9 . . . .
Non-store retail excluding mail order 113.6 29.9
PREDOMINANTLY AUTOMOTIVE FUEL * 64.9 332.4

1 Small retailers are those with less than 100 employment

2 Large retailers are those with greater than 99 employment

3 National Health Service receipts are excluded

4 Predominantly automotive fuel also includes sale of fuel by supermarkets
5 Year to date (January to current month)



CPS

VALUE OF RETAIL SALES AT CURRENT PRICES

SEASONALLY ADJUSTED
Index 2018=100
Predominantly non-food stores
All All
retailing retailing Textile,

including excluding Non-  clothingand  Household Predominantly
automotive  automotive  Predominantly specialised footwear goods Other  Non-store automotive
fuel fuel* food stores Total stores stores stores stores retailing fuel*
AGG 21 AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG7 AGG 13 AGG 14 47.30

Index numbers of sales per week
J5C4 J468 EAQW EAQY EAQX EARA EARB EAQZ J5BI JO2G
2018 Mar 97.0 97.5 98.4 97.5 99.2 97.3 98.4 96.0 94.4 92.4
Apr 98.3 98.6 99.2 98.8 98.6 98.1 100.4 98.4 95.6 95.5
May 100.4 100.6 100.7 100.6 101.5 101.6 101.0 98.9 99.8 98.4
Jun 100.1 99.9 100.7 99.3 101.3 99.9 99.4 97.4 99.4 101.8
Jul 100.7 100.6 101.3 99.9 100.0 101.6 98.2 99.3 101.0 101.2
Aug 101.3 101.3 100.7 101.4 100.8 99.5 101.5 103.5 103.1 101.7
Sep 101.0 100.8 100.0 101.0 100.1 100.0 101.9 101.8 103.1 102.6
Oct 100.7 100.6 100.3 100.2 98.6 99.7 100.6 101.3 103.2 102.2
Nov 102.5 102.2 100.7 102.8 99.2 102.0 103.2 105.6 105.9 104.9
Dec 102.0 101.8 101.5 101.3 100.8 102.5 100.5 100.9 104.9 104.2
2019 Jan 102.3 102.2 102.1 101.0 99.6 102.3 97.7 102.8 107.1 103.5
Feb 103.0 102.7 102.1 101.3 100.1 101.8 97.3 104.2 110.6 106.1
Mar 104.2 103.9 103.0 102.3 98.7 103.6 99.2 105.7 113.3 107.4
Apr 103.5 103.0 102.3 101.2 98.7 105.2 95.1 103.3 112.9 108.0
May 103.1 102.6 101.8 101.0 98.5 101.1 98.3 104.2 111.8 107.9
Jun 104.5 104.0 102.5 103.2 98.6 103.4 100.0 108.1 113.1 108.6
Jul 105.0 104.6 102.9 102.0 99.4 103.5 95.3 106.7 121.4 108.8
Aug 104.5 104.1 103.3 101.4 98.4 102.3 96.1 105.9 118.2 107.4
Sep 104.0 103.9 103.5 100.9 97.0 102.1 98.1 104.1 117.7 104.8
Oct 104.1 103.8 103.5 100.8 98.4 102.0 95.9 104.6 116.6 106.2
Nov 103.5 103.4 103.2 100.6 97.0 101.2 97.1 104.6 115.7 104.1
Dec 103.3 102.8 102.0 99.7 96.5 100.2 96.7 103.4 118.0 108.0
2020 Jan 104.3 104.2 103.7 101.3 97.5 103.4 96.3 105.3 117.3 105.1
Feb 103.5 103.4 103.8 100.2 96.5 102.8 97.5 102.2 114.3 104.5
Mar 97.4 99.1 113.6 80.5 98.5 65.4 88.0 77.6 118.9 81.9
Apr 79.4 84.2 108.9 47.3 74.5 32.6 47.1 42.9 139.0 36.7
May 88.5 92.7 109.8 58.3 84.4 38.6 68.2 52.5 165.7 51.6
Jun 100.9 105.3 109.6 85.0 92.3 66.8 99.0 87.5 170.2 62.1
Jul 105.2 108.0 106.5 95.3 93.2 78.3 104.9 105.8 164.0 81.3
Aug 106.1 108.6 106.8 97.9 93.4 86.7 107.2 105.0 158.1 84.6
Sep 107.3 109.9 107.3 100.9 95.6 88.0 107.8 111.6 155.6 84.4
Oct 109.2 112.0 107.4 102.6 98.9 89.1 111.2 111.8 166.1 85.2
Nov 104.5 108.3 110.2 92.5 96.5 69.3 111.8 98.3 163.9 71.2
Dec 105.0 108.7 106.0 96.6 93.4 85.6 110.5 99.6 167.4 72.0
2021 Jan 96.8 99.7 108.4 73.4 79.6 55.1 89.7 75.3 172.4 70.7

Revision to index nhumbers

2018 Mar S D.1 S S .S 8.1 0.1 0.1 0.1 0.2
Apr 0.1 S S 0.1 S0.1 S 0.2 0.1 0.2 0.1
May 0.1 S S 0.1 S S 0.3 S D.1 0.1
Jun 0.1 S S 0.1 0.1 S 0.5 0.1 S 0.1
Jul 0.1 S0.1 S D.1 S S 97 0.1 S0.2 .S
Aug S S 0.1 S S 0.1, 0.3 .S S 9.1
Sep S S 0.1 S S S 8.2 0.1 S D.1
Oct S 0.1 0.1 S S S 0.1 0.1 0.1 0.2
Nov S [ S S S 8 S 0.1 S D.1
Dec S 0.1 0.1 S S D2 S D1 0.5 0.3
2019 Jan 0.1 0.1 0.2 S S S 8.2 0.1 _ S0.6 0.4
Feb S S S S S .S S .S o2 0.3
Mar S S S S 0.1 S0.1 0.1 S D.2 0.3
Apr S S S 0.1 S IS 0.3 0.1 0.2 5
May S 0.1 S 0.1 S S 0.4 S 0.2 0.1
Jun 0.1 S S 0.2 S 0.1 0.8 S D.1 0.1
Jul 0.1 0.1 S D.2, 0.1, S 0.8 S D.1 .S
Aug S S S S S 0.1 S0.5 .S S 93
Sep S S 0.1 S s 0.1 $0.2 0.1 0.1 0.1
Oct 0.1 0.1 s S S 0.1 0.1 $0.1 0.3 $0.1
Nov S S S 01 S _ S 0.1 01 0.4 $0.2
Dec S 0.1 S D.1 S 9.2 S D.1 0.8 0.6
2020 Jan 0.1 S0.2 0.3 0.1 0.1 S0.1 0.1 0.3 S1.1 0.7
Feb 5 [ 9.1 0.1 0.1 _ S 0.5 5 0.3 0.5
Mar S S $1 5 D1 %0.1 0.1 0.1 0.2 0.3
Apr S S $1 0.1 0.2 S 0.2 S D1 0.1
May S S 9.1 0.1 0.1 0.1 0.2 .S .S 0.2
Jun 0.1 0.1 S 0.2 S 0.2 0.9 0.1 0.2 S
Jul 0.1 $ 0.1 %0.3 %0.1 S D9 %0.2 S .S
Aug $0.1 S 0.1 $0.2 5 0.1 0.5 $0.2 $0.1 $0.2
Sep S S 0.1 $0.2 0.1 80.2 %0.3 $0.3 0.4 $0.2
Oct 0.1 0.2 0.1 S .S 0.4 0.1 0.2 0.7 0.2
Nov 0.2 0.3 0.2 0.2 0.1 0.2 0.1 0.3 0.9 0.3
Dec 0.3 0.3 0.2 0.1 0.1 0.2 0.6 0.1 1.8 0.2

1 Predominantly automotive fuel also includes sale of fuel by supermarkets
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Total
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retailing
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fuel*
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specialised
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1 Predominantly automotive fuel also includes sale of fuel by supermarkets




KPS

CHAINED VOLUME OF RETAIL SALES

SEASONALLY ADJUSTED
Index 2018=100
Predominantly non-food stores
All All
retailing retailing Textile,

including excluding Non-  clothingand  Household Predominantly
automotive  automotive  Predominantly specialised footwear goods Other  Non-store automotive
fuel fuel* food stores Total stores stores stores stores retailing fuel*
AGG 21 AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG7 AGG 13 AGG 14 47.30

Index numbers of sales per week
J5EK J467 EAPT EAPV EAPU EAPX EAPY EAPW J5DZ JO5A
2018 Mar 97.2 97.4 98.4 97.6 99.3 96.8 98.4 96.5 93.4 94.9
Apr 98.6 98.6 99.3 98.7 98.5 97.7 100.3 98.9 95.0 98.6
May 100.6 100.6 100.8 100.6 101.5 101.1 100.9 99.3 99.7 100.5
Jun 100.1 100.0 100.9 99.4 101.3 100.3 99.1 97.5 99.0 101.2
Jul 100.9 101.0 101.4 100.5 100.4 102.7 98.6 99.8 101.7 100.1
Aug 101.2 101.4 100.7 101.3 100.7 99.4 101.1 103.6 104.2 100.0
Sep 100.7 100.7 99.7 100.9 99.9 100.1 102.1 101.6 103.8 100.1
Oct 100.3 100.5 100.1 100.3 98.6 100.2 100.6 101.3 103.1 98.5
Nov 102.2 102.2 100.5 102.8 99.0 102.4 102.9 105.4 106.2 102.1
Dec 101.8 101.4 101.0 101.0 100.6 102.8 100.3 100.3 104.6 104.5
2019 Jan 102.3 102.0 101.5 101.1 99.7 102.9 97.5 102.8 107.4 105.1
Feb 102.7 102.2 101.0 101.2 100.0 102.4 96.8 103.8 110.7 107.0
Mar 103.8 103.5 101.8 102.6 98.6 104.0 99.2 106.0 113.3 106.9
Apr 103.4 103.0 101.4 102.0 98.8 106.1 95.6 104.6 113.2 106.9
May 102.7 102.4 100.9 101.4 98.6 101.6 98.0 105.2 112.0 105.9
Jun 103.9 103.6 101.2 103.4 98.5 103.7 99.4 109.1 113.0 106.9
Jul 104.5 104.2 101.4 102.2 99.2 104.1 95.1 107.1 122.7 107.1
Aug 103.9 103.6 101.6 101.4 98.2 102.8 95.8 106.0 119.6 106.3
Sep 103.3 103.2 101.7 100.8 96.8 102.8 97.5 103.9 118.1 104.6
Oct 103.4 103.1 101.9 100.9 98.4 101.9 96.1 104.8 116.7 105.7
Nov 102.8 102.6 101.3 100.7 96.9 101.6 97.2 104.5 115.3 104.4
Dec 102.3 101.9 100.2 99.6 96.6 101.0 96.6 102.4 117.3 106.3
2020 Jan 103.0 103.1 101.3 101.2 97.2 103.5 96.0 104.9 117.3 102.2
Feb 102.5 102.5 101.5 100.3 96.3 103.1 97.7 102.2 114.8 102.7
Mar 97.2 98.7 111.3 81.3 98.7 66.3 88.9 78.5 121.3 83.8
Apr 79.7 84.1 107.0 48.0 74.9 33.6 48.1 43.3 142.8 40.5
May 89.3 92.7 107.4 59.1 84.8 39.7 69.1 53.2 171.5 59.6
Jun 101.8 105.2 107.4 86.0 92.3 68.4 99.9 88.7 173.7 72.1
Jul 105.7 107.5 104.4 95.4 929 78.7 104.8 106.1 167.6 89.8
Aug 106.7 108.2 104.6 98.4 93.2 88.1 107.3 105.3 160.4 93.6
Sep 108.0 109.6 105.4 101.6 95.9 89.7 107.5 112.2 157.3 93.7
Oct 109.6 111.4 105.3 102.9 99.1 89.2 111.3 112.4 167.9 93.7
Nov 105.2 108.2 108.4 93.8 96.9 71.7 111.9 100.1 165.0 78.1
Dec 105.5 108.7 104.7 97.4 93.3 86.9 109.2 101.8 168.7 77.6
2021 Jan 96.9 99.2 106.2 73.6 79.5 56.7 88.0 75.6 175.0 76.7

Revision to index numbers

2018 Mar S D.1 S S D1 S0.1 0.1 S D.1 0.1
Apr S S S S 0.1 S 0.2 0.2 0.1 S
May 0.1 S .S 0.1 0.1 S 0.3 0.1 0.1 0.1
Jun S S 9.1 0.2 S S 0.6 0.1 0.1 0.1
Jul 501 %0.1 S D1 0.1 0.1 $0.7 S 9.2 _ S
Aug 0.1 S 0.1 0.1 S 0.1 0.3 S D.1 0.1,
Sep S S 0.1 S0.1 S 0.1 0.2 .S S .S
Oct S S 0.1 S S S 0.1 S0.1 0.1 0.1
Nov S S S 0.1 S _ S 9.1 S 0.1 0.2
Dec 0.1 S S 0.1 S D1 S D.2 0.6 0.3
2019 Jan 0.1 0.2 0.3 .S .S .S 9.2 0.1 0.7 0.7
Feb S D.1 0.1, S0.1, 0.1 S0.1 S S 9.2 0.1
Mar S S S S 8.1 S0.2 0.1 S D.2 0.1
Apr S S S 0.1 S IS 0.2 0.1 $0.2 0.1
May S S .S 0.1 S S 0.3 0.1 $0.2 5
Jun 0.1 0.1 0.1 0.2 S 0.1 0.9 0.2 0.2 0.1
Jul 0.1 0.1 S D1 S 0.2 0.9 0.1 0.2 S
Aug S S 0.1 0.1 S 0.2 S0.4 0.1 0.1 S
Sep S S 0.1 $0.1 S 0.1 $0.3 0.1 $0.1 .S
Oct S S 0.1, S 3 [} 01 0.1 0.3 $0.1
Nov S S S .S S .S .S .S 0.4 0.3
Dec S 0.1 0.1 0.1 S D.1 S 9.3 0.9 0.4
2020 Jan 0.1 S0.2 0.5 0.2, 0.1 S0.1 S 0.4 S1.1 0.9
Feb 5 S S S 01 $0.1 0.4 S 0.2 0.1
Mar S D1 3 S 93 $0.1 0.1 0.2 0.1 0.2
Apr S S S 0.1 0.2 30.1 0.2 S D1 0.2
May S 0.1 S 0.1 0.1 0.1 0.2 S .S 0.1
Jun 0.1 0.1 S 0.3 S 0.2 11 S D.2 0.1
Jul 0.1 0.1 0.1 %0.2 .S 0.1 %0.9 %0.2 %0.2 $0.1
Aug S S S $0.1 %0.1 02 $0.4 $0.2 $0.1 $0.1
Sep S S 0.1 $0.1 0.1 80.2 $0.3 0.2 0.1 $0.1
Oct 0.1 0.1 0.1 S .S 0.3 S 9.3 0.5 0.3
Nov 0.2 0.2 0.2 0.1 0.1 0.3 0.1 0.1 0.8 0.3
Dec 0.2 0.3 0.2 0.1 0.1 0.1 0.5 0.3 17 0.3

1 Predominantly automotive fuel also includes sale of fuel by supermarkets
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fuel*
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Non-store
retailing
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Other
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Predominantly non-food stores

Non-

specialised
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stores

Total

AGG 12

Predominantly
food stores
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All
retailing
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fuel*

RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER
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including
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Percentage chang e on same month a year earlier
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1 Predominantly automotive fuel also includes sale of fuel by supermarkets




Predominantly
automotive
fuel*

47.30

Non-store
retailing
AGG 14

Other
stores
AGG 13

Household
goods
stores

AGG 7

Textile,
stores
AGG 5

clothing and
footwear

Predominantly non-food stores

Non-

specialised
47.19

stores

Total

AGG 12

Predominantly
food stores
AGG 1

All
retailing
excluding

automotive
fuel*

PERCENTAGE CHANGE 3 MONTHS ON SAME PERIOD A YEAR EARLIER

RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED

AGG 21X

All
retailing
including

automotive
fuel

AGG 21
Percentage chang e 3 months on same period a year earlier
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RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED

PERCENTAGE CHANGE ON PREVIOUS MONTH
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Predominantly
automotive
fuel*

47.30

Non-store
retailing
AGG 14

Other
stores
AGG 13

Household
goods
stores

AGG 7

Textile,
clothing and
footwear
stores

AGG 5

Predominantly non-food stores

Non-

specialised
47.19

stores

Total

AGG 12

Predominantly
food stores
AGG 1

All
retailing
excluding

automotive
fuel*

RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE 3 MONTHS ON PREVIOUS 3 MONTHS
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VALUE OF INTERNET SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

ISCPNS

Index 2018=100

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14
Index numbers of sales per week
KP5W KP5S KP5T KP5R KP5X KP5Y KP5U KP5V
2018 Mar 89.3 98.4 86.5 86.6 84.4 93.5 83.8 88.8
Apr 89.4 98.5 85.3 84.2 85.0 83.7 88.2 90.0
May 96.0 102.7 90.3 90.4 93.5 84.4 90.2 98.2
Jun 94.8 102.1 91.5 93.4 92.5 83.7 94.5 95.1
Jul 94.6 97.9 93.2 95.6 92.4 87.4 96.8 94.7
Aug 90.6 91.4 88.3 88.0 86.2 95.6 85.8 92.0
Sep 92.5 90.9 91.8 79.3 95.0 100.3 93.1 93.5
Oct 101.2 96.7 103.2 84.1 105.3 111.2 113.8 100.9
Nov 137.9 107.9 144.5 145.6 141.3 146.9 146.4 141.1
Dec 140.8 118.9 154.0 173.4 155.1 129.1 152.2 137.2
2019 Jan 97.1 95.7 100.2 106.9 101.1 104.2 88.8 95.2
Feb 94.4 99.6 88.6 84.4 80.1 97.9 98.4 97.1
Mar 102.1 97.1 94.9 90.2 94.8 91.9 102.6 108.5
Apr 102.3 99.1 99.7 94.5 98.6 94.9 110.9 105.1
May 104.6 97.8 97.9 94.0 99.6 96.5 100.6 111.2
Jun 102.8 95.7 103.6 101.1 109.1 97.2 102.9 104.1
Jul 108.1 98.1 103.5 95.1 104.6 95.6 117.4 113.9
Aug 101.1 98.9 93.7 86.1 93.3 97.5 99.1 106.8
Sep 100.3 97.4 94.4 75.3 100.3 110.8 92.1 105.4
Oct 110.1 98.8 107.7 87.6 110.3 125.8 110.5 114.8
Nov 137.4 106.5 136.5 119.8 139.8 133.2 151.8 146.1
Dec 157.7 110.9 166.6 170.8 153.0 156.3 191.7 163.6
2020 Jan 105.4 97.3 100.6 92.3 101.5 106.1 103.7 110.9
Feb 100.3 101.0 92.9 77.4 93.2 102.2 101.1 105.5
Mar 115.7 117.1 112.0 121.7 90.5 140.7 111.3 117.9
Apr 136.9 183.5 135.1 145.3 79.5 196.9 159.1 126.0
May 166.8 221.8 156.0 141.8 99.3 2144 210.2 160.1
Jun 178.1 219.5 184.5 194.7 146.0 208.6 213.3 162.7
Jul 167.4 205.0 168.5 153.3 128.9 178.0 237.3 156.8
Aug 154.6 189.4 150.3 141.1 123.3 180.6 176.7 148.5
Sep 153.8 186.6 153.8 141.8 128.8 182.9 181.1 145.2
Oct 177.2 197.2 178.8 165.4 150.9 211.8 208.8 170.8
Nov 247.6 222.3 292.8 302.0 218.2 345.3 354.4 222.2
Dec 229.6 213.5 270.9 325.1 226.1 209.7 331.9 204.6
2021 Jan 184.5 238.0 188.4 166.8 149.6 225.8 240.1 167.8
Revision to index humbers
2018 Mar $ $ $ $ $ $ $
Apr s S $ s $ $ $
May $ s s s $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug S s S S $ $ $
Sep s S $ S $ $ $
Oct $ s s s $ $ $
Nov $ $ $ S $ $ $
Dec S S S S S S S
2019 Jan $ $ $ $ $ $ $
Feb s S $ S $ $ $
Mar $ s s s $ $ $
Apr $ $ $ S $ $ $
May S S S S s s s
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug $ s s s $ $ $
Sep $ $ $ S $ $ $
Oct S S S S $ $ $
Nov S S S S $ $ $
Dec S S S S S S S
2020 Jan 0.1 S D.1 S S 0.4 0.5 0.2
Feb 5 S 0.1 S 3 S $0.6 0.2
Mar 0.1 S S S S 0.5 $0.4 0.2
Apr S S S S S 0.2 S S
May 0.1 S 0.2 S S 0.9 S S
Jun 0.1 S 0.1 S S 0.7 S 0.2
Jul 0.2 S 0.2 S 0.1 1.1 0.4 0.3
Aug 0.2 S 0.1 0.2 0.1 0.1 0.1 0.3
Sep 0.1 S 0.2 0.2 S 0.2 0.3 0.1
Oct 0.4 0.2 0.8 0.2 0.9 0.6 15 0.2
Nov 0.3 0.4 0.7 .S 5.1 6.7 0.5 0.2
Dec 0.3 0.1 0.5 0.3 11 0.3 A1 0.1
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INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
I S C P N SA PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14

Percentage chang e on same month a year earlier

KP3T KP3P KP3Q KP30 KP3U KP3V KP3R KP3S
2018 Mar 16.5 11.0 21.2 345 13.2 25.1 18.2 15.1
Apr 13.0 11.2 18.7 25.7 245 10.4 115 9.9
May 21.2 17.2 26.7 36.9 24.0 16.5 29.4 18.9
Jun 15.7 14.7 22.0 23.4 18.9 16.4 30.0 12.0
Jul 16.0 10.7 18.0 35.9 16.0 14.9 8.0 16.1
Aug 14.0 6.5 17.5 24.9 11.8 30.9 9.0 13.7
Sep 11.8 2.8 18.6 125 18.7 25.9 18.2 9.8
Oct 13.0 35 19.2 124 13.8 32.6 235 11.3
Nov 13.0 2.9 14.8 16.1 19.2 19.3 4.7 13.9
Dec 13.0 4.2 12.6 14.6 134 24.7 25 155
2019 Jan 135 3.1 12.3 12.7 11.0 10.4 16.2 17.5
Feb 13.7 0.4 16.4 10.5 11.9 11.2 35.0 16.0
Mar 14.4 1.3 9.8 4.2 12.3 S1.8 225 22.2
Apr 14.4 0.7 16.9 12.2 16.0 13.3 25.6 16.7
May 9.0 4.8 8.4 3.9 6.5 14.3 115 13.2
Jun 8.5 S6.3 13.2 8.3 18.0 16.1 9.0 9.4
Jul 14.3 0.2 1.1 S0.4 13.1 9.4 21.3 20.3
Aug 11.6 8.3 6.1 S2.1 8.3 21 154 16.2
Sep 8.4 7.1 2.8 S5.0 5.6 104 S1.2 12.7
Oct 8.8 2.2 4.4 .41 47 13.2 S2.9 13.7
Nov S0.4 S1.3 S5.6 S17.7 S1.1 9.4 3.7 3.5
Dec 12.0 S6.7 8.2 S1.5 S1.3 21.1 25.9 19.3
2020 Jan 8.6 1.7 0.4 13.6 0.4 1.9 16.8 16.5
Feb 6.3 14 4.8 S8.3 16.3 4.5 2.7 8.6
Mar 133 20.6 18.0 34.9 45 53.1 8.4 8.6
Apr 33.8 85.1 35.5 53.7 19.3 107.6 43.5 19.9
May 59.4 126.9 59.4 50.9 S0.2 122.3 108.8 44.0
Jun 733 129.4 78.2 92.6 33.8 114.6 107.2 56.3
Jul 54.9 109.0 62.7 61.1 23.3 86.2 102.1 37.6
Aug 53.0 91.5 60.4 63.9 321 85.1 78.4 39.0
Sep 53.3 91.7 63.0 88.3 28.4 65.2 96.7 37.8
Oct 60.9 99.7 65.9 88.9 36.9 68.3 89.0 48.8
Nov 80.3 108.6 1145 152.1 56.1 159.4 133.4 52.1
Dec 45.6 925 62.5 90.3 47.8 34.2 73.2 25.0
2021 Jan 75.1 144.5 87.2 80.8 47.4 112.8 131.6 51.3
Revision to percentage change on same month a year earlier
2018 Mar $ $ $ $ $ $ $
Apr S S S S $ $ $
May $ $ $ S $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug $ S $ S $ $ $
Sep S S S S $ $ $
Oct $ $ $ S $ $ $
Nov $ $ $ $ $ $ $
Dec S S S S S S S
2019 Jan $ $ $ $ $ $ $
Feb S S S S $ $ $
Mar $ S $ S $ $ $
Apr $ $ $ $ $ $ $
May s s s s $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug S $ $ S $ $ $
Sep $ $ $ $ $ $ $
Oct s s s s $ $ $
Nov $ $ $ S $ $ $
Dec S S S S S S S
2020 Jan 0.1 S D.1 S D1 0.4 0.6 0.2
Feb S S 0.2 S D1, S D7 0.2
Mar 0.1 S S S S 0.6 S0.5 0.2
Apr 0.1 S S S S 0.3 S S
May S S 0.2 S 0.1 1.0 S S
Jun 0.2 S 0.2 S S 0.7 S 0.1
Jul 0.2 S 0.2 S 0.1 1.1 0.3 0.3
Aug 0.2 S S 0.2 0.1 0.1 S0.1 0.3
Sep 0.1 S 0.2 0.3 S 0.3 0.3 0.1
Oct 0.4 0.3 0.7 0.3 0.9 0.5 1.4 0.1
Nov 0.3 0.3 0.5 0.1 3.6 S5.0 0.3 0.1
Dec S0.2 S D.4 S0.2 0.7 0.2 S2.1 S0.1
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ISCPNSA

INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
AVERAGE WEEKLY INTERNET SALES IN POUNDS MILLION

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14
Average weekly Internet sales in pounds million
JE2J KQ7F KQ7G KQ7E KQ7J KQ7K KQ7H KQ7I
2018 Mar 1175.7 171.9 410.4 98.8 139.3 82.2 90.2 593.4
Apr 1178.2 172.1 404.9 96.1 140.3 73.5 95.0 601.2
May 1264.2 179.5 428.6 103.1 154.2 74.1 97.1 656.2
Jun 1248.2 178.4 434.3 106.5 152.6 73.6 101.7 635.5
Jul 1246.2 171.1 4425 109.0 152.5 76.8 104.2 632.7
Aug 11929 159.6 418.9 100.3 142.2 84.0 92.4 614.3
Sep 1219.0 158.9 435.6 90.5 156.7 88.2 100.3 624.5
Oct 13329 168.9 490.0 96.0 173.8 97.7 122.5 674.0
Nov 1816.9 188.5 685.9 166.1 233.2 129.1 157.5 942.5
Dec 1854.6 207.7 730.9 197.8 255.8 1134 163.8 916.1
2019 Jan 1278.7 167.2 475.7 121.9 166.8 91.5 95.6 635.7
Feb 12432 174.0 420.4 96.3 132.2 86.0 105.9 648.8
Mar 1345.2 169.7 450.5 102.9 156.4 80.7 110.5 725.0
Apr 1348.1 173.2 473.2 107.8 162.6 83.4 119.3 701.7
May 1378.3 170.8 464.6 107.2 164.3 84.8 108.3 742.9
Jun 1353.8 167.2 491.5 115.3 180.0 85.4 110.8 695.0
Jul 1423.8 171.4 491.4 108.5 172.5 84.0 126.4 761.0
Aug 1331.0 172.8 444.6 98.2 154.0 85.7 106.6 713.6
Sep 1321.8 170.1 447.9 85.9 165.5 97.3 99.1 703.8
Oct 1450.4 172.6 511.4 99.9 182.0 110.6 119.0 766.4
Nov 1809.4 186.2 647.8 136.7 230.7 117.0 163.4 975.5
Dec 2077.4 193.7 790.9 194.9 252.4 137.3 206.3 1092.8
2020 Jan 1 388.6 170.1 477.6 105.3 167.5 93.2 111.6 740.9
Feb 1321.8 176.5 440.7 88.2 153.8 89.8 108.8 704.6
Mar 1523.6 204.7 5315 138.8 149.3 123.6 119.8 787.4
Apr 1803.4 320.6 641.3 165.7 131.2 173.0 171.3 841.5
May 21975 387.6 740.3 161.8 163.9 188.4 226.2 1069.5
Jun 2345.7 383.6 875.7 222.1 240.8 183.2 229.6 1086.4
Jul 2204.8 358.2 799.5 174.9 212.7 156.4 255.4 1047.1
Aug 2035.9 330.9 713.2 161.0 203.4 158.7 190.2 991.8
Sep 2 026.0 326.1 729.9 161.7 212.5 160.7 194.9 970.0
Oct 2333.9 344.6 848.6 188.7 249.0 186.1 224.8 1140.6
Nov 3261.8 388.3 1389.5 344.5 360.0 303.4 381.5 1483.9
Dec 3024.8 373.0 1285.4 370.9 373.0 184.3 357.3 1 366.4
2021 Jan 2430.8 415.8 894.1 190.3 246.9 198.4 258.4 1121.0
Revision to average weekly Internet sales in pounds million
2018 Mar $ $ $ $ $ $ $
Apr $ s $ s $ $ $
May s s s S $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug S s S S $ $ $
Sep $ s $ s $ $ $
Oct s s s S $ $ $
Nov $ $ $ $ $ $ $
Dec S S S S S S S
2019 Jan $ $ $ $ $ $ $
Feb $ s $ s $ $ $
Mar s s s S $ $ $
Apr $ $ $ $ $ $ $
May S S S S s s s
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug s s s S $ $ $
Sep $ $ $ $ $ $ $
Oct S S S S $ $ $
Nov S S S S $ $ $
Dec S S S S S S S
2020 Jan 1.0 S D.3 S S 0.3 0.6 1.3
Feb 0.3 S 9.7 S S [ 0.7 1.0
Mar 1.4 S 0.1 S S 0.4 $0.5 1.4
Apr 0.4 S 0.2 S S 0.2 S 0.2
May 11 S 0.9 S .S 0.8 S 0.1
Jun 1.6 S 0.6 S D.1 0.6 0.1 1.0
Jul 2.8 S 0.8 S 0.2 1.0 0.4 2.0
Aug 2.2 S 0.3 0.3 0.2 0.1 0.1 1.9
Sep 1.6 S 0.8 0.2 0.1 0.2 0.3 0.8
Oct 5.4 0.4 3.9 0.3 14 0.6 1.6 0.9
Nov 5.0 0.5 31 0.1 8.3 S5.9 0.5 12
Dec S3.6 0.1 2.8 0.3 17 0.3 4.3 1.0
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INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
I S C P N SA3 INTERNET SALES AS A PROPORTION OF ALL RETAILING

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14

Internet sales as a proportion of all retailing

J4AMC KQ77 KQ78 KQ76 KQ7B KQ7C KQ79 KQ7A
2018 Mar 17.3 5.5 13.9 16.6 17.4 13.0 9.8 80.6
Apr 17.2 5.7 13.0 16.3 16.5 10.9 9.5 80.6
May 17.5 5.6 13.3 16.4 16.9 11.1 9.6 83.1
Jun 17.5 5.6 13.6 16.5 16.3 115 10.5 82.2
Jul 17.1 5.3 134 17.0 15.6 11.8 10.1 79.7
Aug 16.7 5.1 12.9 15.8 15.4 12.7 8.9 79.4
Sep 17.2 5.2 135 14.4 17.0 12.8 10.2 76.8
Oct 18.1 5.4 145 145 18.5 135 11.6 76.0
Nov 21.6 5.8 17.2 19.6 21.2 15.9 12.8 78.1
Dec 19.7 5.7 15.8 18.0 18.6 15.7 11.4 83.8
2019 Jan 19.3 5.7 16.4 20.3 20.8 14.4 11.0 80.8
Feb 18.3 5.7 14.4 17.2 17.4 13.7 10.9 78.0
Mar 18.9 54 14.7 17.7 18.5 13.0 10.8 81.2
Apr 18.4 5.4 14.7 17.9 17.5 12.9 114 79.2
May 18.8 53 14.4 17.5 18.0 13.2 10.2 83.5
Jun 18.3 5.2 14.8 18.3 18.6 134 10.3 78.5
Jul 18.7 5.2 14.6 17.0 17.3 134 114 78.3
Aug 18.1 54 13.6 15.8 16.2 13.6 10.1 80.2
Sep 18.1 5.4 13.9 14.1 17.5 14.6 9.8 76.3
Oct 19.1 5.4 15.0 15.1 18.9 16.0 10.9 76.9
Nov 21.6 5.6 16.8 16.6 21.2 15.8 13.6 78.6
Dec 21.4 5.2 16.9 18.2 18.8 18.6 13.6 84.4
2020 Jan 20.2 5.6 16.2 17.9 20.5 14.9 12.2 83.0
Feb 19.1 5.6 15.1 16.2 20.1 145 1.1 79.7
Mar 22.1 5.8 21.8 23.7 27.7 22.1 15.8 83.1
Apr 30.2 9.4 43.5 36.7 46.1 55.2 40.2 77.0
May 32.8 111 39.2 30.7 46.8 41.2 40.7 81.6
Jun 31.2 111 32.1 37.9 38.7 28.8 25.8 80.3
Jul 28.2 10.7 25.1 29.2 28.3 22.3 22.6 80.5
Aug 26.7 10.1 22.7 27.4 25.3 22.5 18.1 83.8
Sep 26.3 10.0 22.6 27.0 26.0 21.8 18.0 80.3
Oct 28.3 10.3 24.3 28.2 29.6 22.7 19.3 80.0
Nov 36.2 10.9 38.3 40.7 48.5 34.4 33.0 81.0
Dec 31.3 9.9 29.7 37.8 33.8 23.3 24.7 86.0
2021 Jan 36.3 13.0 41.3 395 56.1 34.2 39.1 83.2
Revision to Internet sales as a proportion of all retailing
2018 Mar $ $ $ $ $ $ $
Apr S S S S $ $ $
May S S $ S $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug $ $ $ S $ $ $
Sep S S S S $ $ $
Oct S S $ S $ $ $
Nov $ $ $ $ $ $ $
Dec S S S S S S S
2019 Jan $ $ $ $ $ $ $
Feb S $ S S $ $ $
Mar S S $ S $ $ $
Apr $ $ $ $ $ $ $
May s s s s $ $ $
Jun S S S S S S S
Jul $ $ $ $ $ $ $
Aug S S $ S $ $ $
Sep $ $ $ $ $ $ $
Oct s s s s $ $ $
Nov $ $ $ S $ $ $
Dec S S S S S S S
2020 Jan S S .S S 0.1 .S D.1 0.1
Feb S S 0.1 S S D1 0.1 0.1
Mar S S S .S S .S S0.1 01
Apr S S S 0.1 .S D.2 S D.1
May S S 0.1 S0.1 0.1 0.2 S D.2
Jun 0.1 S 0.1 S D.1 0.1 S 0.1
Jul S D1 S 0.1 0.1 0.1 S 0.1
Aug S S 0.1 0.1 0.1 S S 0.1
Sep S S 0.1 S 0.1 S 0.1 S
Oct 0.1 S 0.1 0.1 0.1 .S 0.1 0.1
Nov S S 0.1 0.1 1.0 0.7 .S D.1
Dec S S S0.1 S 0.1 S D.3 S
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ISCPS

VALUE OF INTERNET SALES AT CURRENT PRICES
SEASONALLY ADJUSTED

Index 2018=100

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household

automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14

Index numbers of sales per week
KPC4 KPB8 KPB9 KPB7 KPC5 KPC6 KPC2 KPC3
2018 Mar 97.6 99.6 99.1 105.3 95.2 102.4 95.9 96.0
Apr 96.5 100.1 96.6 96.9 98.8 91.8 96.9 95.4
May 101.2 102.9 101.0 103.3 102.1 93.3 103.3 100.8
Jun 99.7 102.4 99.5 98.9 98.4 95.7 104.7 99.2
Jul 101.3 101.4 100.5 106.0 100.4 95.6 98.9 101.8
Aug 101.9 99.8 102.0 104.7 100.6 108.2 96.3 102.3
Sep 102.0 97.8 102.9 98.7 105.2 105.8 101.4 102.4
Oct 102.1 99.6 102.8 92.3 102.8 109.0 108.7 102.3
Nov 105.1 101.0 105.0 102.5 105.8 107.6 104.3 106.3
Dec 104.3 101.1 103.1 97.5 105.1 104.0 105.5 105.8
2019 Jan 106.0 97.9 104.4 107.5 103.5 101.7 104.4 109.3
Feb 108.4 99.8 107.2 104.9 99.1 105.2 123.5 111.6
Mar 111.4 98.7 108.1 108.4 106.1 100.8 116.8 117.1
Apr 109.9 100.6 111.5 105.6 113.8 104.7 119.6 111.2
May 109.3 98.0 107.7 105.1 107.1 105.6 112.9 113.3
Jun 107.1 95.8 110.0 104.9 113.2 109.0 111.3 108.0
Jul 114.6 101.2 109.9 103.1 112.5 102.7 119.1 1215
Aug 113.0 107.4 107.5 101.2 108.4 107.3 113.2 118.4
Sep 111.0 105.0 105.9 94.0 110.6 116.0 102.9 116.2
Oct 111.2 101.3 107.7 96.0 107.6 120.6 109.5 116.3
Nov 109.1 99.0 104.2 87.6 104.3 110.7 116.4 115.3
Dec 110.7 93.5 108.5 95.6 104.4 116.9 121.7 116.7
2020 Jan 113.1 97.2 107.2 96.3 105.8 103.6 123.6 121.5
Feb 115.6 98.8 1135 98.8 116.6 108.7 128.1 121.5
Mar 127.1 116.7 131.4 150.9 104.4 155.8 132.3 126.8
Apr 147.3 183.2 153.9 165.4 95.0 221.8 176.7 133.2
May 175.5 219.0 177.3 163.4 110.6 242.1 241.4 162.9
Jun 186.7 216.0 201.6 206.3 153.7 241.0 237.9 168.5
Jul 177.6 208.7 182.3 170.5 142.7 190.4 249.2 166.1
Aug 173.4 201.8 175.6 171.4 147.3 198.6 204.7 164.4
Sep 171.8 198.8 176.4 182.8 145.5 192.0 204.1 161.5
Oct 180.4 201.0 182.9 185.1 150.8 201.8 214.3 173.2
Nov 191.5 205.3 217.0 228.5 164.9 243.6 263.1 169.8
Dec 178.9 212.4 184.7 195.9 156.6 177.6 221.6 166.0
2021 Jan 195.3 236.8 203.8 178.1 157.5 217.8 290.5 178.5

Revision to index numbers

2018 Mar 0.1 0.2 .S 0.5 .S 0.1 0.4 0.1
Apr 0.1 0.4 0.1 0.4 S0.2 .S D.5 0.1
May 0.1 0.1 0.2 0.2 S D.1 0.9 0.1
Jun 0.1 0.1 0.1 0.1 S D1 0.5 0.1
Jul S0.1 S D3 _ S S 9.2 S1.0 S
Aug 0.1 0.1 0.2 0.4 S .S 0.2 0.2
Sep 0.3 0.1 0.2 0.3 .S D.2 0.4 0.7
Oct 0.2 0.4 0.1 S0.4 0.1 S 0.1 0.4
Nov 0.4 0.5 0.4 $0.7 0.5 1.0 0.8 0.4
Dec 0.4 1.0 0.6 0.4 S 0.1 33 0.2
2019 Jan S1.1 S2.1 0.1 1.6 S0.1 S0.9 0.9 S1.6
Feb 0.2 0.1 0.1 0.3 .S 0.1 S1.1 0.2
Mar 0.1 0.3 0.1 0.5 S0.1 0.1 0.8 0.1
Apr $0.1 $0.4 0.2 0.3 $0.3 _ S 0.8 .S
May $0.1 $0.1 $0.2 02 $0.1 $0.1 S1.2 $0.1
Jun S0.1 0.1 S0.3 0.3 S0.1 0.2 S0.6 0.1
Jul S0.2 0.1 0.4 0.1 S D.2 S1.4 S
Aug S 0.4 0.2 0.4 0.1 .S D.2 0.1
Sep 0.5 0.3 0.2 50.4 S D3 $0.2 1.0
Oct 0.3 0.3 0.2 0.8 0.2 S 0.2 0.6
Nov 0.8 0.6 0.9 $0.1 0.7 15 2.0 0.8
Dec 0.2 1.2 0.8 0.7 0.1 0.1 4.1 0.5
2020 Jan S1.3 3.0 0.1 25 0.1 0.9 S2.6 S1.6
Feb $0.3 0.5 0.4 0.5 S S $.2 0.1
Mar $0.1 $0.6 $0.1 1.0 .S 0.5 S1.7 .S
Apr $0.3 S1.0 $0.3 0.7 %0.2 0.2 S1.7 $0.1
May 0.4 0.6 0.4 0.6 0.1 0.8 S3.3 0.2
Jun 0.3 0.4 0.6 0.6 S 0.2 2.2 S
Jul %0.1 %0.1 0.5 0.2 0.3 05 $.9 0.2
Aug 0.2 0.3 $0.1 $0.1 0.3 %0.2 $0.5 0.4
Sep 0.8 0.3 0.3 0.6 0.1 0.3 S0.8 1.7
Oct 0.8 0.8 0.4 1.5 0.8 0.5 17 11
Nov 15 1.6 2.0 0.2 4.8 2.7 3.6 11
Dec 0.7 3.5 1.5 2.4 1.0 0.1 7.4 0.7




INTERNET SALES: VALUE SEASONALLY ADJUSTED
I S C P SA PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14

Percentage chang e on same month a year earlier

KP8H KP8D KP8E KP8C KP8I KP8J KP8F KP8G
2018 Mar 16.7 11.6 21.8 345 14.3 26.1 17.1 14.7
Apr 13.1 11.0 19.1 24.6 25.8 125 10.0 9.7
May 21.1 17.5 26.3 35.8 245 16.5 275 18.6
Jun 15.0 14.7 20.3 21.6 17.6 16.1 26.8 11.6
Jul 15.5 10.1 17.0 33.4 16.1 15.0 5.2 15.9
Aug 13.8 5.6 16.6 23.1 12.3 30.2 6.6 14.2
Sep 12.5 3.4 17.9 12.3 18.7 25.4 16.9 11.2
Oct 13.2 3.7 18.4 11.6 13.2 31.6 235 12.2
Nov 135 3.7 14.4 185 17.4 185 3.6 15.6
Dec 10.8 2.7 12.3 11.3 12.9 24.1 4.3 121
2019 Jan 14.8 3.5 12.0 11.7 9.8 13.3 15.1 19.9
Feb 13.9 0.3 15.0 7.7 9.6 11.0 34.9 16.9
Mar 14.2 S0.9 9.1 3.0 115 S1.5 21.8 21.9
Apr 13.9 05 154 9.0 15.2 14.0 235 16.5
May 8.0 AT 6.6 1.8 4.9 13.2 9.3 125
Jun 7.4 S6.4 10.6 6.0 15.1 13.9 6.3 8.8
Jul 13.2 0.2 9.4 S2.7 12.1 7.4 20.5 19.3
Aug 10.9 7.5 5.4 3.4 7.7 S0.8 17.5 15.8
Sep 8.9 7.3 2.9 4.8 5.2 9.6 15 135
Oct 8.9 1.8 4.8 _ 4.0 47 10.6 0.8 13.7
Nov 3.8 S2.0 0.7 S14.5 Sl.4 2.9 11.6 8.4
Dec 6.2 S7.6 5.2 S2.0 S0.6 12.4 15.4 10.2
2020 Jan 6.7 0.7 2.7 10.4 2.2 1.9 18.4 1.1
Feb 6.6 S1.0 5.9 S5.8 17.7 3.4 3.7 8.8
Mar 141 18.3 21.6 39.2 S1.7 54.6 13.3 8.3
Apr 34.0 82.1 38.1 56.7 16.5 111.8 47.8 19.8
May 60.6 1235 64.6 55.4 3.3 129.1 113.7 43.7
Jun 74.3 1255 83.2 96.6 35.8 1211 113.7 56.0
Jul 54.9 106.2 65.9 65.3 26.8 85.4 109.2 36.7
Aug 53.4 88.0 63.3 69.3 36.0 85.2 80.9 38.8
Sep 54.8 89. 66.6 94.5 31.6 65.4 98.4 39.0
Oct 62.2 98.4 69.9 92.9 40.1 67.3 95.8 48.9
Nov 75.5 107.4 108.3 161.0 58.2 120.0 126.0 47.3
Dec 61.6 127.2 70.2 105.0 50.0 52.0 82.0 42.3
2021 Jan 72.7 143.5 90.2 84.9 48.9 110.1 135.1 46.9
Revision to percentage change on same month a year earlier
2018 Mar 0.1 0.1 .S 0.2 .S S 0.2 S
Apr S0.1 0.1 0.1 0.1 S0.1 S D.2 S
May .S D.1 .S 0.1 S .S 0.3 S
Jun S0.1 S D.1 0.2 S D.1 S0.2 S
Jul .S S 0.1 S0.1 0.1 S0.2. 0.1 S
Aug S0.1 S D.1 .S S .S 0.1 S
Sep 0.1 0.1 0.2 0.3 S D.1 S0.1 0.2
Oct 0.1 0.1 S0.1 S0.4 S S 0.1 0.2
Nov 0.2 0.2 0.4 0.5 0.2 0.5 0.6 0.1
Dec S 0.5 0.2 0.5 S 0.1 13 S0.1
2019 Jan 0.1 0.5 .S 0.9 .S 0.3 0.5 0.1
Feb S0.1 S0.2 0.2 S0.1 0.1 0.1 0.6 .S
Mar S S 0.1 .S D.1 0.1 0.3 0.1
Apr S S 0.1 S0.1, S, S, 0.1 S
May S S .S .S S .S 0.1 S
Jun S 0.1 S0.1 0.3 S D.1 S0.1 S
Jul S 0.1 0.1 .S S 9.1 0.2 S
Aug S 0.1 S D1 0.1 .S 0.1 S
Sep 0.2 S .S 9.2 S D1 0.2 0.3
Oct S 0.1 S0.1 S0.4 S D.1 0.1 0.1
Nov 0.4 0.1 0.6 0.4 0.2 0.5 11 0.3
Dec S0.1 0.3 0.1 S0.4 0.1 S 0.3 0.4
2020 Jan 0.1 0.8 0.1 1.0 0.1 0.1 S1.4 S
Feb S0.1 0.4 S0.2 0.2 S S $0.9 S
Mar .S 9.3 0.1 0.2 S 0.5 S0.6 0.1
Apr 0.1 0.3 0.1 0.3 0.1 0.1 $0.3 .S
May 0.1 0.4 0.1 0.2 0.2 0.8 0.8 0.1
Jun S0.1 S0.3 S0.1 S 0.1 0.5 S0.8 0.1
Jul 0.1 0.3 0.2 0.2 0.2 0.9 .S 0.1
Aug 0.1 0.2 0.1 0.6 0.2 S D1 0.2
Sep 0.1 0.2 S 0.3 0.1 0.1 S0.3 0.3
Oct 0.3 0.2 0.7 0.1 0.9 0.4 13 0.1
Nov 0.1 0.3 0.1 0.9 3.7 S5.6 0.8 S
Dec 0.2 0.8 0.1 S0.9 0.9 S D.2 0.1




INTERNET SALES INDEX: VALUE SEASONALLY ADJUSTED

PERCENTAGE CHANGE ON PREVIOUS MONTH

ISCPSA2

Predominantly non-food stores

All

retailing
excluding
automotive

Textile,

clothing Household

Non-
specialised

Other Non store
retailing

stores

and goods
stores footwear stores

Total

Predominantly
food stores

fuel*

stores

AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14
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INTERNET SALES: VALUE SEASONALLY ADJUSTED
I S C P SA3 INTERNET SALES AS A PROPORTION OF ALL RETAILING

Predominantly non-food stores

All
retailing Textile,
excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store
fuel food stores Total stores stores stores stores retailing
AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14

Internet sales as a proportion of all retailing

MS6Y MS72 MS73 MS6Z MS76 MS77 MS74 MS75
2018 Mar 18.0 5.6 144 17.7 17.1 135 10.3 81.2
Apr 17.6 5.6 13.9 16.4 17.6 11.9 10.2 79.6
May 18.1 5.7 14.3 17.0 17.6 12.0 10.8 80.6
Jun 18.0 5.7 14.2 16.3 17.2 125 1.1 79.7
Jul 18.1 5.6 14.3 17.7 17.3 12.6 10.3 80.4
Aug 18.1 5.5 14.3 17.4 17.7 13.8 9.6 79.2
Sep 18.2 5.4 145 16.5 18.4 135 10.3 79.2
Oct 18.3 55 14.6 15.6 18.0 141 1.1 79.1
Nov 18.5 5.6 14.5 17.2 18.2 135 10.2 80.1
Dec 18.4 55 145 16.2 17.9 13.4 10.8 80.5
2019 Jan 18.7 5.3 14.7 18.0 17.7 135 10.5 81.5
Feb 19.0 5.4 15.0 175 17.0 14.0 12.3 80.5
Mar 19.3 5.3 15.0 18.4 17.9 13.2 114 82.5
Apr 19.2 55 15.6 17.9 18.9 14.3 12.0 78.6
May 19.2 54 15.1 17.8 185 13.9 11.2 80.8
Jun 18.5 5.2 15.1 17.8 19.2 141 10.7 76.2
Jul 19.7 5.5 15.3 17.3 19.0 14.0 115 79.9
Aug 19.5 5.8 15.1 17.2 18.5 145 1.1 79.9
Sep 19.2 5.6 14.9 16.2 19.0 15.3 10.2 78.8
Oct 19.3 5.4 15.2 16.3 18.5 16.3 10.8 79.6
Nov 19.0 5.3 14.7 15.1 18.0 14.8 115 79.5
Dec 19.4 5.1 154 16.5 18.2 15.7 12.2 78.9
2020 Jan 19.5 5.2 15.0 16.5 17.9 14.0 12.1 82.6
Feb 20.1 5.3 16.1 17.1 19.8 145 13.0 84.7
Mar 23.1 5.7 23.2 25.6 27.9 22.9 17.7 85.1
Apr 31.5 9.4 46.2 37.1 51.0 61.1 42.6 76.4
May 34.1 11.1 43.2 32.3 50.1 46.0 47.6 78.4
Jun 31.9 11.0 33.7 37.3 40.3 31.6 28.1 79.0
Jul 29.6 10.9 27.2 30.5 31.9 235 24.4 80.8
Aug 28.7 10.5 25.5 30.7 29.7 24.0 20.2 82.9
Sep 28.1 10.3 24.8 31.9 28.9 23.1 18.9 82.8
Oct 29.0 10.4 25.3 31.3 29.6 235 19.8 83.2
Nov 31.8 10.4 33.3 39.5 41.6 28.2 271.7 82.6
Dec 29.6 111 27.1 35.1 32.0 20.9 23.0 79.1
2021 Jan 35.2 12.2 39.4 37.4 50.0 315 39.9 82.6
Revision to Internet sales as a proportion of all retailing
2018 Mar S S S 0.1 .S S 0.1 0.1
Apr S S S 0.1, S0.1_ S D.1 0.1
May S S .S S S .S 0.1 S
Jun S S S0.1 S S D1 S0.1 S
Jul $ $ $ $ $ $ 01 01
Aug $ $ $ S $ $ 0.1 01
Sep S S S .S .S S S 0.5
Oct 0.1 S S 9.1 .1 S S 0.2
Nov 0.1 S S 9.2 0.1 0.1 S 03
Dec S S 0.1 S S S 0.3 S0.5
2019 Jan S0.1 S0.1 S 0.2 S D.1 0.1 0.6
Feb S S S 0.1 S S 0.1 S
Mar S S .S 0.1 .S S 0.1 0.1
Apr S S 0.1 0.1 0.1 .S D1 0.1
May .S S 0.1 S D.1 0.1 S0.1 S
Jun S0.1 S D.1 S S 9.2 S 0.1
Jul S S S S0.1, S, 0.1 0.2 0.1
Aug S S S .S S 0.1 S 0.1
Sep 0.1 S S 9.1 S S S 0.7
Oct 0.1 S S 9.1 S S S 0.2
Nov 0.1 S 0.1 .S 0.1 0.2 0.2 0.3
Dec 0.1 0.1 0.1 0.2 S S 0.4 S0.9
2020 Jan 0.2 S0.2 S 0.4 S D.1 0.3 0.4
Feb S0.1 S S 0.1 S S 0.2 0.1
Mar S S .S 0.2 .S .S 0.2 0.1
Apr .S S 0.1 0.1 0.1 0.2 0.4 0.1
May 0.1 S D.1 .S D.1 .S .6 0.2
Jun S0.1 S D.2 0.2 S0.1 0.2 0.3 0.1
Jul S S S S 0.1 0.2 S0.2 0.1
Aug S S 0.1 .S S 0.1 .S 0.2
Sep 0.1 S S 9.2 0.1 S D.1 0.7
Oct 0.1 S 0.1 S0.2 S .S 0.2 0.2
Nov 0.1 0.1 0.3 .S 11 S0.4 0.3 .S
Dec S 0.1 0.1 S0.3 0.1 S 0.8 1.2




I N T E R N ET INTERNET RETAIL SALES (Non-seasonally adjusted)

Average Internet

Average weekly sales as a

weekly value for percentage

value for Internet of total

all retail retail

retailing sales sales

(£ million) (£ million) (%)

JE4AW JE2J JamC

2016 Jan 6 003.6 854.4 14.2
Feb 6 017.3 776.5 12.9
Mar 6 231.0 811.7 13.0
Apr 6 336.9 854.0 135
May 6 548.6 890.5 13.6
Jun 6 479.7 898.5 13.9
Jul 6 665.8 894.2 13.4
Aug 6442.3 879.6 13.7
Sep 6 496.8 960.5 14.8
Oct 6943.1 1076.8 15.5
Nov 7 758.7 1460.5 18.8
Dec 8788.7 1505.6 17.1
2017 Jan 6111.3 992.4 16.2
Feb 6 263.9 949.0 15.2
Mar 6 450.0 1009.1 15.6
Apr 6 851.5 1042.7 15.2
May 6 775.5 10431 154
Jun 6 819.3 1078.9 15.8
Jul 6932.4 10744 155
Aug 6 796.1 1046.7 15.4
Sep 6 795.9 1090.7 16.0
Oct 7151.8 1179.7 16.5
Nov 8 096.2 1608.4 19.9
Dec 9169.2 1641.6 17.9
2018 Jan 6 366.1 1126.9 17.7
Feb 6517.4 1093.9 16.8
Mar 6797.7 1175.7 17.3
Apr 6 860.4 1178.2 17.2
May 7 207.4 1264.2 17.5
Jun 7125.6 1248.2 175
Jul 7 304.7 1246.2 17.1
Aug 71283 1192.9 16.7
Sep 7075.9 1219.0 17.2
Oct 7379.4 1332.9 18.1
Nov 8424.6 1816.9 21.6
Dec 9390.8 1854.6 19.7
2019 Jan 6610.8 1278.7 19.3
Feb 6 799.6 1243.2 18.3
Mar 7 105.0 1345.2 18.9
Apr 7 339.9 1348.1 18.4
May 7 350.1 1378.3 18.8
Jun 74145 1353.8 18.3
Jul 7 608.2 1423.8 18.7
Aug 7 336.6 1331.0 18.1
Sep 7 300.9 1321.8 18.1
Oct 7 607.6 1450.4 19.1
Nov 8389.1 1809.4 21.6
Dec 9693.8 2077.4 21.4
2020 Jan 6 858.0 1388.6 20.2
Feb 6937.9 1321.8 19.1
Mar 6 893.5 1523.6 22.1
Apr 5964.4 1803.4 30.2
May 6 690.7 21975 32.8
Jun 7 530.2 2345.7 31.2
Jul 7818.9 2204.8 28.2
Aug 7621.4 2035.9 26.7
Sep 7 706.2 2026.0 26.3
Oct 8 256.5 2333.9 28.3
Nov 9019.7 3261.8 36.2
Dec 9674.2 3024.8 31.3

2021 Jan 6 700.4 2430.8 36.3




IMPLIED PRICE DEFLATOR
I D E Non-seasonally adjusted index

2018=100
Predominantly non-food stores
All All
retailing retailing Textile,
including excluding Non- clothing Household Predominantly
automotive  automotive  Predominantly specialised and goods Other  Non store automotive
fuel* fuel* food stores Total stores  footwear stores stores retailing fuel*
stores
AGG 21 AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7 AGG 13 AGG 14 47.30
N3DK N3DL N3DM N3DN N3DO N3DP N3DQ N3DR N3DS N3DT
2015 Feb 96.6 97.9 98.0 97.8 99.0 96.6 98.0 98.3 96.9 86.6
Mar 97.0 98.0 97.8 98.2 99.5 96.7 98.6 98.7 97.3 89.3
Apr 96.8 97.6 97.5 97.9 98.9 97.1 97.5 98.2 97.0 90.7
May 97.1 97.8 97.5 98.1 98.9 97.4 97.7 98.1 96.9 92.2
Jun 97.0 97.6 97.4 97.9 98.7 97.2 98.3 97.8 96.6 92.8
Jul 95.8 96.4 96.6 96.2 97.4 94.4 96.1 97.2 95.4 92.3
Aug 96.1 96.8 96.9 97.0 98.1 95.6 97.4 97.4 95.8 89.7
Sep 96.2 97.4 96.9 97.9 98.6 97.7 97.8 97.5 96.3 87.3
Oct 96.4 97.5 96.6 98.2 99.0 99.1 96.5 98.4 97.0 86.6
Nov 96.1 97.3 96.3 98.1 98.5 99.0 96.7 97.7 96.9 85.7
Dec 95.5 96.7 95.8 97.6 98.0 97.9 97.1 97.2 96.3 83.4
2016 Jan 94.2 95.8 95.8 95.9 96.9 95.2 95.0 96.3 94.7 81.4
Feb 94.6 96.1 95.9 96.6 97.3 96.3 96.3 96.6 94.8 80.7
Mar 94.7 96.3 95.6 97.2 97.7 97.1 97.2 96.7 95.4 81.6
Apr 94.7 96.0 95.5 96.5 97.2 96.7 96.0 96.4 94.8 84.2
May 94.9 95.8 95.3 96.5 97.0 96.5 96.0 96.4 94.8 86.3
Jun 94.9 95.7 95.1 96.4 96.9 96.1 96.1 96.7 95.0 88.1
Jul 94.2 94.8 94.8 94.9 95.8 93.3 95.0 95.8 94.1 88.7
Aug 94.5 95.2 95.1 95.6 96.3 94.1 95.9 96.3 94.4 87.5
Sep 95.6 96.2 95.5 97.3 97.4 98.0 96.3 96.9 95.8 88.5
Oct 96.0 96.5 95.4 97.6 98.0 98.2 96.2 97.6 96.5 90.5
Nov 96.4 97.0 95.5 98.1 98.2 99.5 96.4 98.1 97.0 91.7
Dec 96.5 97.2 95.9 98.1 98.2 98.8 97.9 97.8 97.3 91.4
2017 Jan 96.1 96.3 96.3 96.4 97.3 95.2 95.7 97.2 95.6 94.3
Feb 97.2 97.4 97.0 97.7 98.3 96.5 97.5 98.4 96.9 95.4
Mar 97.8 98.1 97.6 98.7 99.2 98.2 98.5 99.2 97.6 94.8
Apr 97.6 98.0 97.6 98.5 98.8 98.9 97.6 98.5 97.4 93.4
May 97.9 98.4 97.9 99.0 99.3 99.5 98.7 99.0 97.8 92.5
Jun 97.6 98.1 97.6 98.7 98.9 98.6 98.9 98.8 97.5 91.7
Jul 96.7 97.4 97.7 97.4 98.0 96.0 97.6 98.0 96.8 90.5
Aug 97.5 98.1 97.7 98.5 98.9 98.1 99.3 98.5 97.5 91.9
Sep 98.7 99.1 98.2 100.0 99.6 101.2 99.8 99.4 99.0 93.8
Oct 98.8 99.5 98.8 100.1 99.9 101.3 99.1 99.7 99.3 93.5
Nov 99.4 99.9 99.1 100.6 100.2 102.4 99.2 100.2 100.1 95.0
Dec 99.5 100.0 99.5 100.6 100.2 101.7 100.2 100.1 100.0 95.7
2018 Jan 98.9 99.2 99.7 98.7 99.1 98.3 97.8 99.4 98.7 96.4
Feb 99.8 100.0 100.0 100.0 100.0 99.9 100.1 100.1 99.9 96.4
Mar 99.8 100.3 100.1 100.3 100.2 100.5 100.4 100.5 100.2 95.3
Apr 99.8 100.1 100.1 100.2 100.0 100.7 100.0 100.2 100.0 96.4
May 100.4 100.3 100.2 100.5 100.2 100.8 100.3 100.5 100.5 99.8
Jun 100.0 99.7 99.8 99.6 99.6 99.0 100.7 99.8 99.6 101.9
Jul 98.8 98.6 99.6 97.7 98.3 96.0 98.4 98.8 98.2 101.4
Aug 99.9 99.6 99.9 99.4 99.6 98.6 100.0 99.4 99.1 102.3
Sep 100.6 100.3 99.9 100.4 100.2 101.0 100.2 100.1 100.3 103.5
Oct 100.5 100.2 100.0 100.4 100.5 100.7 100.0 100.3 100.8 104.2
Nov 100.9 100.7 100.2 100.9 100.9 102.0 100.3 100.6 101.1 103.1
Dec 100.3 100.5 100.4 100.7 100.5 101.3 101.0 100.0 100.6 98.9
2019 Jan 99.1 99.4 100.7 98.6 99.2 97.5 98.6 99.4 98.7 97.3
Feb 100.0 100.5 101.4 100.0 100.2 98.5 100.9 100.1 100.0 97.1
Mar 100.3 100.7 101.4 100.1 100.5 99.4 100.5 100.3 100.2 98.0
Apr 100.0 100.0 101.1 99.3 99.4 99.3 99.1 99.3 99.2 100.4
May 100.7 100.5 101.2 100.1 100.2 99.8 100.4 99.9 100.0 103.2
Jun 100.4 100.3 101.3 99.5 99.8 99.0 100.9 99.2 99.4 102.7
Jul 99.6 99.4 101.2 98.2 99.0 96.7 99.0 98.8 98.6 101.7
Aug 100.3 100.1 101.6 99.2 99.6 98.1 100.2 99.2 99.1 102.3
Sep 100.8 100.7 101.5 100.4 100.5 100.5 100.9 100.1 100.3 101.6
Oct 100.7 100.7 101.4 100.4 100.4 101.2 100.1 99.9 100.3 101.1
Nov 101.2 101.2 101.8 101.0 100.8 102.1 100.4 100.4 100.9 100.5
Dec 100.7 100.8 101.8 100.4 100.5 100.8 100.4 99.9 100.3 99.9
2020 Jan 100.3 100.3 102.2 99.0 99.8 98.0 98.4 99.5 98.9 101.8
Feb 100.5 100.7 102.4 99.5 100.1 98.9 100.1 99.7 99.4 99.7
Mar 100.4 100.9 102.4 99.6 100.1 98.4 99.6 100.0 99.0 96.0
Apr 99.5 100.1 102.1 98.2 99.1 97.1 97.7 98.8 97.1 88.8
May 99.3 100.2 102.5 98.6 99.5 97.4 99.0 98.7 97.3 86.8
Jun 99.0 100.2 102.1 99.0 99.7 97.3 99.7 99.3 97.9 86.8
Jul 99.0 99.8 102.0 98.4 99.3 96.6 99.2 98.9 97.7 90.2
Aug 99.1 100.0 101.9 98.7 99.5 97.0 99.8 99.0 98.1 91.3
Sep 99.4 100.3 101.5 99.8 99.8 99.2 100.6 99.4 99.0 91.5
Oct 99.8 100.7 101.8 100.4 100.2 101.1 100.1 100.0 99.5 91.5
Nov 99.3 100.0 101.4 99.5 99.9 99.0 99.8 99.1 98.8 90.9
Dec 99.7 100.2 101.2 99.9 100.1 99.2 101.4 99.8 99.3 92.1
2021 Jan 99.3 99.9 101.9 98.6 99.6 95.3 100.4 98.9 97.8 93.9

1 Predominantly automotive fuel also includes sale of fuel by supermarkets.



Predominantly

automotive
fuel*

47.30

Non store
retailing
AGG 14

Other
stores
AGG 13

Household
goods
stores

AGG 7

Textile,
clothing
and
footwear
stores
AGG 5

Non-

specialised

Predominantly non-food stores
47.19

stores

Total

AGG 12

Predominantly
food stores
AGG 1

All
retailing
excluding

automotive
fuel*

AGG 21X

All
retailing
including
fuel®

automotive

Year on year percentage change
AGG 21

IMPLIED PRICE DEFLATOR

ID1

B

M&@&&&

QoM<

BB

HUPUIUPUPY)
<

Dooownn~

wg.&&mvm

LPVOO®WO

RN

ZBB30%0

2015 Feb
Mar
Apr
May
Jun

Aug
Oct
Nov
Dec
Feb
Mar
Apr
May
Jun
Jul
Aug
Oct
Nov
Dec
Feb
Mar
Apr
May
Jun
Jul
Aug
Oct
Nov
Dec
Feb
Mar
Apr
May
Jun
Jul
Aug
Sep
Nov
Dec
Feb
Mar
Apr
May
Jun
Jul
Aug
Sep
Oct
Nov
Dec

Jul

2016 Jan
2017 Jan
2018 Jan
2019 Jan

ON~NNWON

eigHne
DY)

ooo O.mvw

NN © <@
S BB

Feb
Mar
Apr
May
Jun

2020 Jan

23 SBBG

UPUPU)

SB7B B0

AtV oo

58 &

O o) i~
TG B0

THON®

° BRB5

[ RS O RToR

SHH B
QPN O

co oSgd

MNNNQ

BB BR

BHBBTT

Jul

Aug
Sep
Oct
Nov
Dec

S7.6

81.2

1.8

0.3

0.3

0.4

S1.0

1 Predominantly automotive fuel also includes sale of fuel by supermarkets.

2021 Jan



Predominantly

automotive
fuel*

47.30

Non store
retailing
AGG 14

Other
stores
AGG 13

Household
goods
stores

AGG 7

Textile,
clothing
and
footwear
stores
AGG 5

Non-

specialised

Predominantly non-food stores
47.19

stores

Total

AGG 12

Predominantly
food stores
AGG 1

All
retailing
excluding

automotive
fuel*

AGG 21X

All
retailing
including
fuel®

automotive

Month on month percentage change
AGG 21

IMPLIED PRICE DEFLATOR

D2

DO~

[l M
Bvﬂsllo

PN MmN

2 oco
3 BBO3

2015 Feb
Mar
Apr
May
Jun

BIBBTH

o538

B BHBR

Jul

Aug
Sep
Oct
Nov
Dec

omw o

.ﬂ. 0.0.@. =}

oo m

HFOSg ©

B BBBR

7 S BHBR

0 0 P o
.ﬂoo oo

2016 Jan
Feb
Mar
Apr
May
Jun

Aug
Oct
Nov
Dec

Jul

M~ OO0

A BHBBD

Feb
Mar
Apr
May
Jun

2017 Jan

Aug
Oct
Nov
Dec

Jul

WW—=INANNO

O.vmw..ﬂ. o

Feb
Mar
Apr
May
Jun

2018 Jan

Jul

Aug
Sep
Nov
Dec

oNO< N

2019 Jan
Feb
Mar
Apr
May
Jun

Jul

Aug
Sep
Oct
Nov
Dec

BB

DO L0 Q
B °3 °

urD oo
vqv.o vﬂoo

MNNT TN

oo gog

B BRBBR

Feb
Mar
Apr
May
Jun

2020 Jan

BBR BR

Jul

Aug
Sep
Oct
Nov
Dec

21

31.6

0.9

S1.1

31.3

0.4 0.7

0.3

1 Predominantly automotive fuel also includes sale of fuel by supermarkets.

2021 Jan



CHAINED VOLUME OF RETAIL SALES

SEASONALLY ADJUSTED
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CHAINED VOLUME OF RETAIL SALES

SEASONALLY ADJUSTED
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Revisions to headline growth rates
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