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1. Key points

® 44.6 million adults (87%) in the UK had used the Internet in Q1 2014, an increase of 1.1 million since Q1
2013

® 6.4 million adults (13%) had never used the Internet, falling by 659,000 since Q1 2013

® Almost all (99%) 16 to 24 year olds had used the Internet, compared with 37% of adults aged 75 years and
over

®* Men (89%) were more likely to be Internet users than women (85%)

® |ondon had the highest proportion of Internet users (90%); Northern Ireland the lowest (79%)

2. Overview

This is the latest quarterly release about Internet use by adults aged 16 years and over. Internet use is linked to
various socio-economic and demographic characteristics, such as age, sex, disability, geographical location and
weekly earnings. For example, those who are less likely to have used the Internet include both the elderly and
disabled adults.

The estimates in this release are derived from the Labour Force Survey (LFS) and are not seasonally adjusted.
ONS developed these statistics to meet the needs of users (see background note 4). There is a particular interest
and focus in the UK on those who have never used the Internet.

On 8 August 2013, ONS published the annual Internet Access — Households and Individuals 2013 statistical
bulletin. The annual survey provides more information on Internet use than this quarterly update. However, while
the estimates in the annual bulletin are more detailed, they are derived from the Opinions and Lifestyle Survey,
which has a smaller sample size than the LFS. Therefore comparisons made between this quarterly release and
the annual publication should be undertaken with caution.

3. What do you think?

We are constantly aiming to improve this release and its associated commentary. We would welcome any
feedback you might have; please contact us via email: esociety@ons.gsi.gov.uk or telephone Cecil Prescott on
+44 (0)1633 456767.

4. Users and non-users

In Q1 2014, there were 44.6 million adults in the UK who had ever used the Internet, representing 87% of the
adult population. The 6.4 million adults who had never used the Internet represented 13% of the adult population.

There was an increase, since Q4 2013, of 347,000 adults (1%) who had ever used the Internet and an increase
of 1.1 million (2%) compared with a year earlier (Q1 2013).

Since questions on Internet usage have been asked on the LFS (Q1 2011) the number of Internet users has
increased by 3.5 million (8%).
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There was a decrease, since Q4 2013, of 253,000 adults (4%) who had never used the Internet and a decrease
of 659,000 adults (9%) compared with a year earlier (Q1 2013).

Figure 1: Internet non-users
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Source: Office for National Statistics

5. Age

Age is a key factor as to whether an individual has ever used the Internet. Almost all adults aged 16 to 24 years
(99%) had ever used the Internet (7.1 million people). In contrast, only 37% of adults aged 75 years and over had
ever used the Internet, representing 1.8 million people.

Of the 6.4 million adults who had never used the Internet in Q1 2014, 47% (3.0 million) were aged 75 years and
over.

Since Q1 2011, the proportion of adults aged 75 years and over who have ever used the Internet has increased
by 13 percentage points.
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Internet users and non users by age group, Q1 2014
Internet users and non-users by age group, Q1 2014
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Almost 9 in every 10 adults in the UK have used the internet (87%)

Almostall adults aged 16 — 54 years have used the internet...
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... but just 4 in every 10 adults aged 75+ have used the Internet.

6. Sex

In Q1 2014, there were 22.4 million male and 22.2 million female Internet users. Men were more likely to have
used the Internet than women, with 89% of men having ever used the Internet compared with 85% of women.

These differences have remained since the first quarterly survey was undertaken in Q1 2011.

Since Q1 2011, the proportion of both and women who have ever used the Internet has increased by 5
percentage points.
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Figure 2: Internet users by sex
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7. Disability

Estimates of adults with a disability are presented in Q1 2014 as defined by the Equality Act rather than the
Disability Discrimination Act.

The 3.5 million disabled adults who had never used the Internet represented 30% of the adult population who
were disabled.

Of those adults who reported no disability, 7% (3.0 million adults) had never used the Internet.
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Figure 3: Internet non-users by disability status
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8. Age and sex

Tables 2A and 2B show that men in the older age groups are more likely to use the Internet than women of the
same age. In Q1 2014, approximately five in ten (47%) men aged 75 years and over had ever used the Internet,
compared with three in ten (30%) women.

There is little difference in Internet use between men and women in all age groups under 65 years of age.
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Internet users by sex and age group, Q1 2014
Internet users by sex and age group, Q1 2014
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..but just 5in every 10 men and 3 in every 10 women aged 75+ have used the Internet.

9. Ethnic group

Tables 3A and 3B show comparatively small differences in Internet use between ethnic groups; the highest rates
of Internet use (over 90%) were among adults who indicated that their ethnic group was Mixed ethnic, Chinese,
Black, or Other.

The Pakistani ethnic group remained the group with the lowest rate of use (82%) in Q1 2014.

10. Regional distribution

London had the highest proportion of Internet use, with 90% of adults reporting that they had ever used the
Internet in Q1 2014. In contrast only 79% of adults in Northern Ireland reported that they had ever used the
Internet.

Tables 5A and 5B are presented at a lower level of geography than tables 4A and 4B and have been included
due to user interest. The estimates are based on smaller sample sizes than the higher level regional estimates in
tables 4A and 4B and are therefore subject to a greater degree of sampling variability, so should be treated with
caution (see background note 6).
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MAP: Internet usage by region, Q1 2014

Internet users Internet non-users

London London
Percentage1‘3‘4‘5 F-‘er-:;ent::\gez'?""'5
(Total number of areas = 124) (Total number of areas = 124)
90.0t0 95.2 (32) 25.0t029.2 (1)
85.0t089.9 (54) 20.0t0 24.9 (7)
80.0t0 84.9 (29) 15.0t0 19.9 (29)
75.0t0 79.9 (8) 10.0to 14.9 (54)
70.8t0 74.9 (1) 481099 (33)
UK average (mean) = 87.2 UK average (mean) = 12.6

1 Percentage of adults aged 16 or over who had ever used the Internet.

2 Percentage of adults aged 16 or over who had never used the Internet.

3 NUTS 3 is an abbreviation for ‘nomenclature of territorial units for statistics’, level 3.

4 Data for Northern Ireland are shown at NUTS level 2 only.

5 Highlands and Islands NUTS level 2 area has been used instead of the respective NUTS level 3 areas in
Scotland, because of small sample sizes.

Source: Office for National Statistics

Contains National Statistics data @ Crown copyright and database right 2014

Contains Ordnance Survey data © Crown copyright and database right 2014

The map shows the proportion of Internet usage by geographical area. While there is sampling variability around
these estimates, the area with the highest proportion of adults who had never used the Internet in Q1 2014 was
Dumfries and Galloway (29%).

A mapping tool is available for viewing the Q1 2014 results, by region and the UK as a whole. The mapping tool
can be used to illustrate how, in each region, the number of people who have ever used the Internet has changed
from Q1 2011, as well as enabling comparison with other regions.

Page 8 of 12


http://www.ons.gov.uk/ons/interactive/internet-use-in-the-united-kingdom---dvc26/index.html

11. Earnings

Tables 6A and 6B show that Internet use has almost reached full coverage for those earning in excess of £500 a
week, with Internet use at 99% or above for all groups with weekly pay rates above this level.

In Q1 2012, 7% (367,000) of adults earning less than £200 per week had never used the Internet, compared with
5% (253,000) in Q1 2014.

12. Recent internet users

In Q1 2014, 97% of those adults who had ever used the Internet had used it within the three months prior to
interview and 3% had used it more than three months ago.

Adults aged 75 years and over were most likely to have used the Internet more than 3 months ago (14%)
whereas only 0.3% of Internet users aged 16 to 24 years used it more than 3 months ago.

Figure 4: When adults last used the Internet by age group (years), Q1 2014
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13. Background notes

1. Key Issues Specific to this Bulletin

This is the latest quarterly release about Internet use by adults aged 16 or over. The results in this release
are in respect of Q1 2014 (January to March 2014). ONS began publishing quarterly data on Internet users
and non-users at Q1 2011, to enable more timely information on Internet use to be made available. The
source of the information is the Labour Force Survey (LFS). A guality report for the LFS (227.1 Kb Pdf) is
available on the ONS website.

The new question added to the Labour Force Survey in Q1 2011 was 'when did you last use the Internet?'
This is the same question that has been used in the Opinions and Lifestyle Survey to collect data for the
annual publication ‘Internet Access Households and Individuals’.

The term ‘disabled’ is used to refer to those who self-assess that they have a disability in line with the
Equality Act. Prior to Q4 2013, the Disability Discrimination Act (DDA) definition of disability was used.
Respondents who did not answer whether they had a disability have been included in the category '‘No
disability’ in tables 1A, 1B, 7A and 7B.

‘Don’t know’ responses are not separately identified in this bulletin. Therefore, percentage breakdowns
sum to less than 100%, reflecting the small number of ‘don’t know’ responses to the Internet use question.

2. National Statistics
Until Q3 2012, this release was published with experimental statistics status.

The UK Statistics Authority has reviewed this publication in their report " Assessment of compliance with the
Code of Practice for Official Statistics: Statistics on Internet Access". This review recommended that the
statistics published in the Internet Access Quarterly Update be designated as National Statistics, subject to
ONS carrying out certain requirements. ONS has carried out the necessary work to comply with the
requirements set out in this report and as a result of this; the UK Statistics Authority confirmed that from Q3
2012, this release had National Statistics status.

3. Revisions

There are no revisions to estimates previously published.

4. Users and Uses of the Data

The organisation Race Online 2012 was established to help more people get online for the first time by
2012. Race Online 2012 needed more frequent statistics on people who had never used the Internet, but
this could not be met by the annual Internet Access Survey. Therefore, ONS started publishing an
experimental quarterly update on Internet users and non-users. This quarterly release was expressly
designed to fill this information gap.

In 2012, Race Online 2012 was replaced by a new partnership organisation, Go ON UK.

Within the UK there is wide interest in these quarterly estimates from researchers, public bodies, the
media, charities and academics. The UK government is moving towards a policy of ‘digital by default’ in the
provision of a range of public services. This is where the Internet becomes the preferred method for the
delivery of services. The statistics in this release make it possible to monitor the number of people who are
not online, and who are therefore unable to access public services that are delivered online. These
statistics may also be used to help inform the wider debate about digital and social exclusion.

As well as user interest in adults who have ever or never used the Internet, there is also interest in adults
who have used the Internet, but not recently. Therefore, in Q2 2012 new estimates of ‘lapsed Internet
users’ were introduced, showing estimates of adults who had last used the Internet more than three
months ago.

Do you make use of our quarterly estimates of Internet Access? If yes, we would like to hear from you (
esociety@ons.gsi.gov.uk) and understand how you make use of these quarterly statistics.
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5. Coherence

The results published in this quarterly bulletin focus on Internet users and non-users. These results are not

directly comparable with the estimates contained in the annual Internet Access — Households and

Individuals 2013 statistical bulletin, which was published on 8 August 2013. The annual bulletin contains a

wide range of information about Internet access and use, but from a smaller sample than the LFS.

The 2013 annual bulletin was compiled from approximately 3,000 interviews conducted for the Opinions
and Lifestyle Survey, whereas approximately 41,000 households respond each quarter to the LFS. The
larger sample size in the LFS allows for more detailed and accurate socio-demographic analysis than is

possible with the Opinions and Lifestyle dataset.

It is also important to note that the estimates in this bulletin are on a UK basis whereas the Internet Access

2013 results relate to Great Britain only.

6. Sampling variability

The Q1 2014 confidence intervals tables show estimated 95% confidence intervals for estimates relating to
Internet users and non-users, by age and sex. The estimates, included as part of this statistical bulletin,
come from survey data and so have a degree of statistical error associated with them. Confidence intervals
are an indication of the reliability of the estimate; the smaller the interval, the more reliable the estimate is
likely to be. With regards to '95% confidence intervals’, if the survey was repeated 100 times, 95% of the

time (95 times out of 100), the true population value would fall within the range of these confidence

intervals.

Table A: Internet non-users, 95% confidence intervals, Q1 2014

Never used the Internet

Lower Survey estimate Upper
limit limit

All (thousands) 6,422 6,440 6,458
All (%) 12.3 12.6 12.9
Age group (years;
thousands)
16-24 36 36 36
25-34 76 76 76
35-44 170 171 171
45-54 486 488 490
55-64 881 887 893
65-74 1,747 1,765 1,782
75+ 2,960 3,017 3,075
Age group (years; %)
16-24 0.3 0.5 0.7
25-34 0.7 0.9 1.1
35-44 1.8 2.1 2.4
45-54 5.0 54 5.9
55-64 11.6 12.3 13.0
65-74 28.3 29.3 30.3
75+ 60.9 62.8 64.7
Sex (thousands)
Male 2,619 2,629 2,639
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10.

Female 3,795 3,810 3,826

Sex (%)
Male 10.1 10.5 10.9
Female 14.2 14.6 15.0

Source: Office for National Statistics

The larger the sample that is used for a particular estimate, the narrower the confidence interval will be.
The higher level regional estimates are based on larger sample sizes than the lower level regional
estimates.

. Rounding

In all tables totals may not equal the sum of independently rounded components.

Social Media
Follow ONS on Twitter and receive up to date information about our statistics.

Like ONS on Facebook to receive our updates in your newsfeed and to post comments on our page.

. Special events

ONS has published commentary, analysis and policy on 'Special Events' which may affect statistical
outputs. For full details go to the Special Events page on the ONS website.

Release policy

Details of the policy governing the release of new data are available by visiting www.statisticsauthority.gov.
uk/assessment/code-of-practice/index.html or from the Media Relations Office email: media.relations@ons.

gsi.gov.uk

These National Statistics are produced to high professional standards and released according to the
arrangements approved by the UK Statistics Authority.
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