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Communication Phases

• Our census engagement activities create the 
momentum for the census advertising campaign

From August 2010 onwards

February  - May 2011

Census Engagement Activities

Census Advertising Campaign



The Advertising Campaign



An Insights Based Campaign

Consumer research has demonstrated that response 
levels will be influenced by three key factors:

• Awareness and understanding of the census benefits
EDUCATE

• Clear direction of what they need to do and when
ENGAGE/CALL-TO-ACTION

• Acceptance of legal obligation / Up to £1,000 fine consequences
ENFORCE

Campaign needs to address all three of these factors



The Advertising Phases

• The census campaign can be categorised into three 
distinct phases

• In 2011, the census campaign has to reach the entire 
population with a broad media mix

• Audiences:
• General public
• ABC1 Unlikely 18-24
• C2DE Unlikely 18-24
• BME

February  - May 2011Phase 1: Education

21 February – 17 March

Phase 2: Call-to-action

18 March – 6 April

Phase 3: Enforcement

7 April – 1 May



• ‘Phase 1: Education’ aims to promote awareness and 
understanding of the census benefits

• Gives the general public the reasons why to take part in 
the 2011 Census and 

• National advertising campaign; up-weighted for student, 
youth and BME audiences
• National TV advertising: 30 seconds advert promoting census 

benefits and questionnaire completion
• National outdoor advertising: 48-sheets and 6-sheets
• BME TV advertising in relevant languages
• BME press advertising in relevant languages
• Media relations

Phase 1: Education

February –March

February  - May 2011Phase 1: Education

21 February – 17 March



The Benefits: Transport, Education, 
Health, Local Facilities …

Draft designs and copy only. 



Promoting Online Option

Draft designs and copy only. 



48-Sheets & 6-Sheets





• ‘Phase 2: Call-to-action’ gives everyone clear 
direction of what they need to do and when

• Message in Phase 2 is ‘It’s time to fill it in’
• Progression from Phase 1

• National TV advertising: high frequency 10 seconds TV adverts 
with clear call-to-action ‘It’s time to fill it in’

• National outdoor campaign: heavyweight and premium sites
• Online, mobile and ambient for youth and student audiences
• BME TV advertising in relevant languages
• BME press advertising in relevant languages
• Targeted magazine partnerships
• Media relations

February  - May 2011February  - May 2011Phase 2: Call-to-action

18 March – 6 April



It’s time to fill it in

Draft designs and copy only. 





• ‘Phase 3: Enforcement’ is stating clearly the 
consequences of non-compliance

• The potential of a fine is a motivator to some
• Phase 3 is building on Phases 1 & 2

• National outdoor advertising: 48-sheets and 6-sheets
• Online and Mobile advertising
• Media relations

Phase 1: Education

February –March

February  - May 2011Phase 3: Enforcement

7 April – 1 May



More than just a gentle reminder

Draft designs and copy only. 



Leading Up To The Advertising



Engagement Activities

• Our census engagement activities create the 
momentum for the census advertising campaign

From August 2010 onwards

February  - May 2011

Census Engagement Activities

Census Advertising Campaign



Local Partnerships

• Local civic partnerships
• Local authorities
• Third sector

• 200 field staff
• Local partnership plan 

with 348 councils
• LA mechanisms
• Community outreach
• Local media
• Direct to public



BME Community Outreach

• BME Parents outreach events in schools
• Engagement through area managers and community advisors 

with bespoke materials
• Materials available to download



Online BME Photo Competition

• ‘Then and now: family stories’ photo competition aimed at 
people from BME groups launched October 2010. 

• Enter competition on the census website or flickr



Partnership With Ghetts

• A partnership with a London-based grime artist, Ghetts, to 
reach and motivate young black males

• Launch of a Ghetts music video in October

Lyrics include:

“Some don’t know what a census is, some do 
but they can’t see the sense in it, just remember 
this, if minorities don’t fill in the forms what’s the 
point living in Britain at all? 

http://www.lightboxnetwork.com/largeview.php?setup=1116_36_2_1&i=5140464
http://www.lightboxnetwork.com/largeview.php?setup=1116_36_2_1&i=5140464


Student Engagement

• University/student media
• Student unions
• Student housing managers
• NUS
• Media coursework option to 

produce census publicity
• Student volunteers
• Student photo competition with 

media partners



Secondary Schools’ Programme 

• CensusAtSchool is an educational programme 
by the Royal Statistical Society Centre for 
Statistical Education; established in 2000 in 
conjunction with ONS

• CensusAtSchool uses the real life example of 
the census to teach mathematics/statistics in 
schools (subject enrichment; link to national 
curriculum)

• CensusAtSchool is established with over 1500 
schools in England and Wales

• Provides teachers with interesting, easy-to-
use and free resources for mathematics and 
statistics



Bringing census to life

• CensusAtSchool online survey 
collects real data from and about 
students

• Comparison of school’s data 
with other schools nationally 
and internationally

• Built in Data Interrogation Tool 
and free downloadable 
resources

• Schools register 
www.censusatschool.org.uk

http://www.censusatschool.org.uk/


Primary Schools’ Programme

• Teacher notes
• Activity sheets
• Slides, templates
• Assembly plans 
• Town planning game
• Full resources from January
• Links to information to go to all schools
• Forward planning info available now

www.census.gov.uk/2011meandmycommunity

http://www.census.gov.uk/2011meandmycommunity


Proactive News Media

• PR activities driving editorial coverage

• Media handling
• All area managers and community advisors trained and assessed
• Local and regional independent handled by area managers 
• BME local and regional by community advisors or area managers
• BBC local TV and radio by Census HQ or field staff media stars
• National media by Census HQ, ONS senior team



Integrated Media Campaigns

• Traditional news release 
and case study pack

• Social media release, 
linking keywords to 
external websites, with 
additional images for 
online media

• Audio news release 
distributed to 
commercial radio 
newsdesks 



Example: Supporting Recruitment

Census data users

Area managers / 
Community advisors



Success in placing features



Sponsorship & Placements

• Product placements and story lines
• 3 tiers of programmes approached – top tier shown below

• Development of bespoke census programmes

Channel Programme Scheduling

BBC 1 Who do you think you 
are?

Sun 21:15

C4 Notting Hill

ITV 1 Coronation Street Mon-Fri 20:00

BBC  1 Eastenders Mon-Tue, Thu-
Fri 20:00

C4 Hollyoaks Mon-Fri 18:30

SC4 Pobol y Cwm-soap 
opera

Mon-Fri 20:00

Sc4 Rownd a Rownd- soap 
opera for teenagers

Tue & Thu



Bespoke Census Programming
Company Proposal Dur. Channel & TX date

Twenty Twenty
TV

Putting range of TV programme 
ideas to BBC.

BBC 1/2/3/4?

Twenty Twenty
TV

Daily daytime TV magazine 
programmes in run up to census 
day

5 x 40 min, BBC1, 9.40am,  21-25 
Mar 2011

BBC Bristol One-off TV documentary ‘This is 
Britain’

1 x 60min BBC 1 or 2, 26 or 27 
Mar 2011

BBC Daytime 32 Brinkburn Street, 5 episode 
drama for census week 

BBC Daytime Making Britain Count

BBC R4 
Documentaries

One off radio documentary on 
preparation for the 2011 Census. 
Asking Marcus Brigstocke to 
present.

1 x 30 min, R4, 10.30am 8 or 15 
Jan 2011

Topical TV Item for The One Show, BBC1 Four and a half minute item for 
The One Show, BBC1. No TX 
date yet.



Our Digital Approach

• Strong central website platform 
• Frequently updated content
• Development of positive online networks
• Integration of social media tools
• Seeding census news and feature content
• Identification of influential comment sites
• Monitoring comment and reaction
• Engaging with care



www.census.gov.uk



Growing positive networks

• Partnership links and recommendations
• Local authority website links
• Community groups website links
• Directgov hosted information

• Developing ambassadors
• Family historians
• Students

• Online articles
• Online news releases
• Social media tools driving to frequently updated 

content



Supporting census partners 

• Toolkits, editorials, information materials, 
downloads, countdown clock



Partners promoting census

• NUS, directgov, Citizens Advice, Local Authorities, 
community groups etc

• Over 260 LAs already have a link to the census website



Census-Man Viral Campaign



Regular Online Features

• Features on family history: ‘How to trace your family 
tree’ on the census website, Facebook and Directgov



Snapshots of the census years

• Data visualisation showing how the population has 
changed over the past 90 years



History of the census animation



Social Networking & Media Sharing

• Communication to an interested audience
• Key social networking sites for census:

• www.facebook.com family history group, student group (to launch), viral 
game

• www.twitter.com census jobs, census press centre

• Media sharing essential to PR campaigns
• www.youtube.com for student coursework promoting the census, 

origami master class, and PR in Wales (Census launch by First 
Minister)

• www.flickr.com used for student and BME competitions

http://www.facebook.com/
http://www.twitter.com/
http://www.youtube.com/
http://www.flickr.com/
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